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FOR  THE  SIXTH  TIME  SIHCE  1948 . . . 


TOPS 


IH  LOCAL  GOVERHMEHT  COVERAGE! 


On  October  18,  the  Inland  Daily  Press  Association,  under  the  spon¬ 
sorship  of  the  University  of  Wisconsin's  School  of  Journalism, 
announced  that  its  top  award  for  ^'excellence  in  local  government 
news”  had  again  been  given  to  the  Chicago  Daily  News. 

This  was  the  sixth  time  since  1948  that  the  Daily  News  had  received 
the  award.  And  Prof.  Grant  Hyde,  chairman  of  the  contest  and 
former  director  of  the  Wisconsin  Journalism  School,  commented 
about  it. 

“Each  year,”  he  said,  “1  joke  with  the  judges  about  awarding  the 
first  prize  consistently  to  the  Daily  News.  But,  really,  there  is  nothing 
to  compare  with  the  Daily  News  coverage.” 

And  Prof.  Hyde  added:  “The  Daily  News  not  only  prints  a  lot  of 
local  government  news  —  but  it’s  good  stuff.” 


CHICAGO  DAILY  NEWS 

JOHN  S.  KNIGHT,  EDITOR  AND  PUBLISHER 
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“No  douM  about  It- 

COLOR  -  with 

SCOTT  PRESSES 

has  the  punch  that 
advertisers  want" 


One  Example  of  Equipment  for  Variable  Color  Page  Location 

Th«  obov*  diagram  thowt  a  praii  equipped  to  enable  any  two  adjacent  units  to  print  4  colors  on  either  side  of 
one  web  and  allowing  the  turning  over  of  one-half  of  the  web  when  desired  to  vary  the  color  page  location. 


T^EWSPAPER  admen  are  hailing  COLOR  as  the 
^  ^  most  effective  linage  booster  on  the  newspaper 
scene  today.  Advertisers  welcome  the  opportunity 
to  put  punch  into  "tired”  black-and-white  presen¬ 
tations,  and  newspapers  offering  ROP  color  report 
substantial  and  consistent  gains  each  year. 

It  is  of  vital  importance,  however,  that  the  color 
equipment  employed  will  reproduce  full  •  tone, 
perfect  -  register  color  at  high  speed  newspaper 
production.  For  although  the  use  of  color  is  still 
attraaive  as  a  novelty  to  many  advertisers,  they 
may  be  expected  to  become  more  critical  of  printed 
results  as  this  development  comes  into  wider  use. 


SCOTTS  experience  in  designing  and  building 
color  equipment  for  newspapers  extends  over  so 
many  years  that  SCOTT  leadership  in  this  field 
has  been  long-established.  For  excellence  of  color 
printing  at  high  speed  —  for  greatest  diversifi* 
cation  —  flexibility  of  color  positioning  —  adapt¬ 
ability  to  conditions  of  the  individual  newspaper 
pressroom,  SCOTT  equipment  stands  alone. 

Write  today  for  the  booklet  describing  the  out¬ 
standing  advantages  of  SCOTT  printing  units 
when  employed  to  add  color  to  newspapers  by 
either  of  the  two  basic  methods. 


Buy  with  a>NFIDeNCE  ■  •  •  Buy  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 
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In  September 


. . .  making  a  total  of  ’220,702,000 


for  the  first  9  months  of  1955 


No  less  than  124  major  industrial  expansions,  including  24  brand  new  indus¬ 
tries,  took  place  in  Baltimore  during  the  first  nine  months  of  this  year.  The  total 
money  invested  is  more  than  $70,000,000  more  than  for  any  previous  full  year  in 
Baltimore  history.  Such  expansion  obviously  makes  Baltimore  an  increasingly 
important  consumer  market. 


Just  as  remarkable  has  been  the  “expansion”  of  the  Sunpapers’  circulation. 

In  September,  and  in  each  of  the  first  9  months,  the  circulation  of  the  daily  and 
Sunday  Sunpapers  broke  all  previous  records  for  each  of  these  months.  This  steady 
growth  helps  make  possible  The  Sunpapers’  advertising  leadership. 

THE  SUNPHPERS  OF  BALTIMORE 

MORNING  •  EVENING  •  SUNDAY 

Combined  daily  circulation  398,069  .  .  .  Sunday  319,460 

Notional  Koprosonfaflroi:  Crttmcr  &  Woodward,  tnc..  New  York,  Son  Francisco  &  lot  Angeles;  Scolaro,  Meeker  &  ScoH,  Chicago  4  Detroit 
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r<^..THE  CHRONICLE  is  the 
DOMINANT  NEWSPAPER 
in  HOUSTON!!! 


‘TOTAL  ADVERTISING  (First  mat  Meatts  1955) 

CHRONICLE . . .  30.779,582 

POST .  22,696,293 

PRESS .  8,381,234 


lAJliat  Our  l^eaderd 


*Seurea:  Media  Bteords 


THE 

REASON... 


THE  HOUSTON  CHRONICLE! 

JESSE  H.  JONES,  PuMitlMr  ■.  w.  McCAITHY,  AdvMfWng  DirMtor 

JOHN  T.  JONES,  J«.,  PmKtofti  m.  J.  GIBBONS,  OmmvI  AdvMtiting  Mgr. 

THE  BRANHAM  COMPANY  —  A'ationa/  Representatives 


Compliments 

To  THE  Editor:  My  compli¬ 
ments  on  E  &  P’s  very  hand¬ 
some  new  editorial  and  index 
format. 

Norman  E.  Isaacs 
Managing  Editor, 

Louisville  (Ky.)  Times. 


Plea  for  S-D  Day 

To  THE  Editor:  In  the  face 
of  a  new  upward  trend  in 
deaths  on  our  streets  and  high¬ 
ways,  the  President’s  Commit¬ 
tee  for  Traffic  Safety  is  joining 
again  with  many  national  or- 
ganiz.ations  in  sponsoring  Safe 
Driving  Day:  “S-D  Day”  — 
Thursday,  December  1. 

Many  weeks  ago,  the  cam¬ 
paign  was  given  the  endorse¬ 
ment  of  President  Eisenhower. 
Active  participation  has  been 
pledged  by  Mayors  and  Gover¬ 
nors  throughout  the  Nation. 

This  letter  is  simply  to  ap¬ 
peal  to  editors  most  earnestly 
to  help,  as  they  did  last  year, 
to  get  the  S-D  Day  story  to  the 
public,  and  thus  to  arouse  every 
driver  and  pedestrian  to  the 
urgency  of  this  situation  as  it 
affects  him  personally. 

Traffic  deaths,  after  declining 
in  19.54  for  the  first  time  since 
1949,  have  been  climbing  once 
more.  For  six  successive  months, 
March  through  August,  fatali¬ 
ties  were  higher  than  in  the 
comparable  month  last  year.  In 
July,  they  were  11%  higher — 
the  worst  July  in  18  years — and 
in  August  they  were  up  10%. 
Mor^  than  4(0 — a  near  record 
— died  over  the  Labor  Day 
week-end. 

We  do  not  delude  ourselves 
that  we  can  solve  the  traffic 
accident  problem  with  a  “day,” 
or  any  other  short-term  promo¬ 
tional  device.  But,  we  have  the 
word  of  enforcement  authorities 
and  safety  organizations  that 
S-D  Day  1954  did  help  them 
to  win  public  support  for  the 
year-around,  proven  programs 
that  can  solve  the  problem  if 
everyone  gets  behind  them. 
These  people,  who  deal  with 
traffic  every  day,  asked  for  S-D 
Day  1955. 

May  I  then  ask  the  same  two 


favors  that  I  asked  a  year  ago 

1.  Please  call  the  staff’s  a: 
tention  to  the  Facts  fo!- 
er.  Ask  them  to  develo- 
local  angles  in  news,  fe: 
tures,  pictures,  cartoot 
and  editorials. 

2.  Mayors  and  County  o; 
ficials  have  been  asked  ti 
name  local  S-D  Day  D; 
rectors.  If  they  haven 
done  so,  how  about  givinj 
them  a  nudge,  so  we  ci: 
get  this  rolling?  If  the: 
have  done  so,  how  abw 
asking  the  staff  to  pet  h 
touch  with  them,  and  he!; 
make  S-D  Day  succeed  i: 
the  area  which  you  serve' 

Charles  F.  McCahul 
Chairman,  Media  Grot: 
Washington,  D.  C. 


We  Beg  His  Pardon 
To  THE  Editor:  Jerry  Clark 
is  a  staff  reporter  for  the  Mn 
treat  Star.  Currently  he  b 
circling  the  globe  with  oar 
Minister  for  External  Affairs 
Jerry  Clark  is  a  rather  famous 
byline  but  I  was  sorry  to  see 
him  referred  to  (in  E  &  P)  is 
“Gerry  Clarke  of  Montreal.” 

Kenneth  S.  Edbi 
Managing  Editor, 

Montreal  Star. 


^liort 

Headlines : 

Girls  With  Torsos  Told  To 
Drop  Blue  Jeans  in  Public.- 
Clarksburg  (W.  Va.)  Telegraa. 


Army  Engineers  Send  7  Met 
Here  To  Flood  Office. — EasUn 
(Pa.)  Express. 

• 

Bishop  Urges  Expansion  of 
Missionaries. — Dallas  (Tex.) 
Morning  News. 

• 

Shost  Sees  Cooperation 
essary  for  Child. — Newburgh 
(N.  Y.)  News. 

• 

Mother  of  12  Puts  Off  Mar¬ 
riage. — San  Jose  (Calif)  Mar* 
airy. 


CONSECUTIVE  YEARS  OF  LEADERSHIP 
IN  ADVERTISING  AND  CIRCULATION 


Vol.  88.  No.  46,  November  5,  1955.  Editor  &  Publisher,  the 
published  every  Satunlay  with  an  additional  issue — The  International  ie»r  W" 
— in  February  by  the  Editor  &  Publisher  Co..  Inc.  Editorial  and  business  o 
at  1475  Broadway,  Times  Tower,  Times  Square.  New  York  36,  N.  Y.  Enterw 
second  class  matter  at  the  Post  Office  at  Jersey  City,  N.  J.  under  the  ^ 
March  3,  1879,  with  Titles  Patented  and  Registered  and  Contents  Copynvn 
1955  by  The  Editor  &  Publisher  Co.,  Inc.  Annual  subscription  J6.50  in  Cn 
States  and  possessions,  and  in  Canada.  All  other  countries.  110.00. 
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No.  56  in  a  series  of  fiiendly  talks  . . . 


Give  The  Little  Girl  -  And  Boy- 
A  Great,  Big  Hand! 


If  we  were  a  newspaper 
editor  we  would  play  up 
the  “new  faces”  angle 
of  the  Audience  Awards 
election  in  November. 
We  think  that’s  the 
phase  of  the  voting  that 
will  interest  most 
readers.  In  the  selection 
of  the  “most  promising 
neiv  personality”  (male  and  female)  is  the 
real  human-interest  feature  of  this  first 
annual  national  movie  poll. 

You  know  how  the  average  person  just  loves 
to  feel  that  he  is  helping  some  newcomer.  It’s 
one  of  those  deep  and  admirable  human  im¬ 
pulses.  Most  people,  who  never  even  dream  of 
spectacular  success  for  themselves,  eagerly 
go  out  of  their  way  to  help  some  unknown 
start  up  the  ladder.  That  impulse  is  what  has 
made  amateur  and  talent  scout  shows  so  suc¬ 
cessful  on  stage,  radio  and  TV.  The  Miss 
Rheingold  election  has  the  same  “give-the- 
little-girl-a-big-hand”  psychology.  “Help  me 


work  my  way  through  college”  is  still  one  of 
the  great  selling  arguments. 

So — in  the  Audience  Awards  election  which 
will  be  held  November  17-27  in  thousands  of 
theatres,  there  will  be  millions  and  millions 
of  voters  (including  your  readers)  who  will 
be  moved  by  this  basic  human  desire  to  help 
the  struggling  newcomers.  They,  of  course, 
will  vote  for  the  best  movie  of  the  year  and 
the  best  performances — but  their  hearts  will 
be  in  their  votes  for  the  “mo.st  promising  new 
male  personality”  and  the  “mo.st  promising 
new  female  personality.” 

Forty  young  players,  dreaming  of  stardom, 
will  be  on  the  ballot.  It  is  upon  them  that  your 
readers’  interest  will  be  centered,  for  the 
people  who  read  your  paper  will  w’ant  to  help 
their  favorite  boy  and  girl  win. 

So,  we  make  this  suggestion:  play  up  the 
“new  personality”  angle  for  human-interest, 
when  you  cover  the  “Audience  Awards”  pre¬ 
election  news. 
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The  Council  of  Motion  Picture  Organizations,  Inc. 
1501  Broadway,  New  York  36,  N.  Y. 
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Roy  Erwin's 


The  Long  Island 
Daily  Press 
has  the 

23rii  largest 
evening  circulation 
in  the  Nation! 


M^ONG  Island  Press  readers  have 
recognized  our  importance  to  the  extent  that  we 
have  soared  to  the  top  23rd  evening  circulation 
in  the  Nation,  so  it  is  a  logical  conclusion  for 
advertiser’s  with  an  eye  on  the  wealthiest  market 
in  the  world  to  recognize  our  new  place  in  the 
field  and  include  the  Long  Island  Press  'way  up 
on  their  schedules. 

I^ONG  Island  (Queens,  Nassau  and 
Suffolk)  families  have  a  net  income  of  over  6 
billion  dollars!  We  can  do  more  to  help  adver¬ 
tisers  get  their  share  of  this  fabulous  market 
with  a  wise  and  economical  advertising  invest¬ 
ment  because  the  Press  reaches  more  of  these 
families  than  any  other  Long  Island  newspaper! 


ISLAND  UAILY  PKESIS 

240^743 

ABC  Publishers  Statement,  March  31,  1955 

NATIONAL  ADVERTISING  OFFICE 
NEWHOU5E  NEWSPAPERS 
STAR  SQUARE.  LONG  ISLAND  CITY  I.  N.  Y. 
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Pi  Alley 


A  BOVE  title  is  name  of  a  Boston  street,  Max  R.  Grossraai 
writes  from  Germany,  which  country  has  a  town  called  Ba, 
Ems,  he  reports.  .  .  .  Incidentally,  Der  Tagesspiegel  (flaj, 
Mirror),  one  of  the  leading  newspapers  of  postwar  ^rlii 
originally  licensed  by  U.  S.  Occupation  Forces,  celebrated  it 
10th  anniversary,  still  a  champion  of  free  enterprise  and  freedon 
t)f  the  individual.  .  .  .  Norman  Shavin,  feature  and  Sundai 
editor,  Jackson  (Miss.)  State  Times,  in  his  amusements  columa 
“Aisle  Say,”  asked  readers  to  send  a  penny  each  for  a  TV  s« 
for  the  Mississippi  State  Hospital.  So  many  poured  in.  thret 
sets  were  bought  and  a  story  had  to  be  run  under  headline 
“Honest,  Now  Hold  on  To  Your  Pennies.”  ...  A  palm  tret 
moved  twice  by  the  Valley  National  Bank  to  save  it,  has  beet 
dedicated,  complete  with  plaque  permanently  incased  in  con 
Crete  at  the  base,  to  “Bert  Fireman,  Phoenix  Gazette  colurank 
and  ardent  crusader  for  the  preservation  of  palm  trees  in  down 
town  Phoenix.”  .  .  .  The  mayor  of  Two  Harbors,  Minn.,  out 
lawed  pinball  machines  because  of  an  item  in  Siinto  Wessman* 
column  in  the  Duluth  Heralil.  ...  A  penetrating  novel  of  tb 
Northwest.  “The  Valiant.”  has  been  completed  by  Sigman  BjTd 
Houston  Chronicle  columnist. 

— (Clipper’s  nole  to  City  Editor  L.  T.  Anderson,  Charlatm 
(W.  Va.)  Gazette:  New  York  AP  reporter  John  Carroll  says  atw- 
men  here  highly  praised  your  “Primer  for  Press  Agents”  it 
Clippings  Oet.  8.  (aty  Editor  Joe  Shuman,  Pittsburgh  Pott- 
Gazette,  reprinted  it  for  distribution.  Here  are  a  couple  setpirh 

A  Moral  for  Press  Agents 

\  naive  PK  man  once  sat  down — And  typed  many  words  of  gu^l^- 
Meant  to  startle  every  city  and  town — Ordered  it  mimeo’d  and  marks 
it  “rush.” 

From  E  &  P  Yearbook  lie  took  a  list — Of  editors  he  hoped  to  elate 
Making  certain  that  none  was  misse-d — Then  smugly  sat  down  to  w 

Nothing  happened!  Something  was  wrong! — Ye  eds  had  ignored  hi- 
views — Siiniily  ’cause  they  couldn’t  go  along — When  what  they  reill' 
sought  was  NEWS. 

Another  pr  man  huinhly  presented — A  brief,  newsy  report  (and  hut 
ing) — That  the  company  he  represented — Thought  it  might  be  wotti 
printing. 

The  copy  bore  an  attached  note — Involving  a  native  son — So  the  editc 
sat  down  himself  and  wrote — A  feature  that  made  Page  One. 

.•\  PR  moral  is  now  suggested — “Sneak  in  a  few  honest  clues— For  ihr 
guy  in  whom  is  vested — The  job  of  determining  what  is  news.” 

— R.  R.  (Scoop)  Coates 
Bearer  (Pa.)  Valley  Times 

Primer  for  City  Editors 

If  1  gi\e  you  a  handout.  I'm  giving  it  to  you  as  one  of  your  reporin- 
-  -although  someone  else  paid  me  to  write  it. 

You  might  even  use  it.  because  it’s  news  and  you’re  in  the  businr- 
to  get  news  from  every  possible  source — “press  agents”  included. 

I  will  not  hold  any  handout  “under  (your)  nose,”  nor  will  1  sugg^' 
we  have  “a  little  talk.”  I,  too.  haven’t  the  time  because  I  have  othr 
news  and  feature  stories  to  write,  just  as  you  have  other  stories  lo 
and  a  staff  to  keep  on  its  toes. 

We  don’t  have  many  “office  or  factory  functions,”  but  when  we  do. 
and  if  we  invite  you,  it  will  be  because  we  like  you. 

If  I  happen  to  drop  by  the  desk  when  you’re  busy  and  irritable,  don^ 
apologize  for  your  nasty  disposition.  I  got  used  to  that  when  I  wss  i 
reporter  (12  years).  My  old  city  erlitor  was  a  swell  guy,  and  I’ll  lie' 
100-to-one  you  are.  too — when  you’re  not  near  a  copy  deadline. 

Take  my  story.  Use  it  if  you  want.  If  there’s  something  more  youd 
like  me  to  dig  up.  say  so.  I’ll  go  to  work  for  you — fast. 

I’m  a  reporter  the  same  as  the  guys  you  pay.  My  beat  may  be  mort 
limited.  Ilut  my  price  is  right! 

— I.a'onurd  L.  Davis 
Assistant  to  the  Board  Chairman 
Radioear  Corporation 
Pittsburgh  16,  Pa. 

P.S.  .Sure,  I  know  you  can  read.  But  don’t  shout;  1  can  hear  'I 
wear  a  Radioear  hearing  aid). 
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Your  national  advertising  becomes  much  more 
effective  when  the  power  of  local  dealer  listings  or  hookers  is  added 

Through  the  daily  newspapers  on  your  list  you  can  get  valuable 

assistance  on  local  problems.  The  local  newspaper  knows  the 
market  and  the  dealers.  They  will  be  glad  to  arrange  for  hookers 
on  your  national  advertising. 

Call  on  them  and  take  advantage  of  this  sales-making  service ! 


NATIONAL  ADVERTISER  GETS 

IMMEDIATE  SALES  FROM  DEALER  "HOOKERS 


'This  was  our  first  attempt  at  hooker  type  advertising.  The  retailers’ 

cooperation  and  goodwill  that  these  ads  created  was  far  beyond  our 
expectations.  What  is  more,  the  ads  so/t/  a  heck  of  a  lot  of  merchandise. 

You  can  count  on  us  to  be  back  for  more  of  the  same  treatment. 

— Eversharp  Inc. 


Daily  Newspapers  bring  National  Advertising 
to  the  local  level — the  ACTION  level 


CANADIAN  DAILY  NEWSPAPER 
PUBLISHERS  ASSOCIATION 


55  University  Avenue,  Toronto  1,  Ontario 

/,  H.  SXacdonaliit  General  Manager 


‘A  hooker  gives  a  local  dealer's 
name  and  address  and  is  vol¬ 
untarily  appended  by  him  to  a 
manufacturer's  advertisement. 
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Newsprint  and  A  Free  Press 


A  PROMINENT  Cuban  newspaperman  has  drawn  a  comparison 
between  suppression  of  a  newspaper  by  a  dictator  or  by  lack  of 


newsprint  that  will  be  unpleasant  to  many  but  should  be  read  by 
everyone  associated  with  newspapers  or  the  newsprint  industry. 

It  is  particularly  worthy  of  study  by  United  States  publishers 
and  by  Canadian  newsprint  producers  who  have  just  increased  their 
prices.  Price  increases  seem  to  require  only  the  decision  of  the  manu¬ 
facturer  without  too  much  thought  to  the  impact  on  the  consumers. 
U.  S.  publishers  have  protested  to  no  avail  but  in  the  end  most  of 
them  will  be  able  to  increase  advertising  and  circulation  prices  to 
absorb  the  cost.  We  do  not  mean  that  this  can  be  done  easily  or 
that  the  price  increase  will  not  have  a  serious  effect  on  many  news¬ 
papers.  The  impact  on  all  papers  will  be  tremendous.  But  con¬ 
sider  the  effect  on  newspapers  that  are  in  no  position  to  increase 
their  prices  to  their  readers  and  advertisers. 

The  Inter-American  Press  Association  was  told  by  Guillermo 
Martinez  Marquez  of  El  Pais,  Havana,  that  newspapers  in  many 
countries  of  Latin  America  will  be  unable  to  increase  their  own  rates 
because  of  economic  conditions  in  those  countries.  They,  therefore, 
will  have  to  find  other  ways  to  absorb  the  newsprint  price  increase 
which  in  effect  means  curtailing  their  services  to  readers  and  adver¬ 
tisers  alike.  This  in  itself  is  bad  enough  when  a  free  press  is  struggling 
to  stay  alive  against  great  obstacles  in  many  places.  It  is  worse  when 
newspapers  succumb  to  high  costs  of  newsprint  and  other  items  and 
cannot  continue  to  serve  their  readers. 

Mr.  Marquez  observed:  “A  newspaper  suppressed  by  a  dictator 
is  silenced  only  temporarily  .  .  .  the  newspaper  that  loses  readers 
or  fails  to  appear  for  lack  of  newsprint  ends  up  by  disappearing  as  an 
instrument  of  democracy,  even  though  one  cannot  doubt  that  it  is 
fulfilling  its  mission. 

“It  can  be  said  that  the  newspapers  condemned  to  death  by 
dictators  live  a  long  and  distinguished  life  while  the  newspapers 
penalized  by  the  lack  of  newsprint  die  slowlv  and  without  fanfare 
and  inevitably  disappear  without  glory.” 

How  true  this  statement  is. 

How  tragic  have  been  the  long  roster  of  newspapers  large  and 
small  that  have  disappeared  in  the  last  decade  even  in  our  own 
country  because  they  could  not  meet  the  high  cost  of  publishing. 

Neither  Mr.  Marquez,  nor  Editor  &  Publisher,  nor  any  other 
responsible  newspaper  would  advocate  subsidizing  newspapers  to 
keep  them  alive.  They  must  live  by  the  patronage  of  their  readers 
and  advertisers  in  order  to  be  free  of  outside  restraints.  But  the 
specter  of  higher  and  higher  costs  has  made  it  increasingly  difficult 
for  more  and  more  newspapers  to  subsist  on  the  patronage  they  re¬ 
ceive.  The  law  of  diminishing  returns  caught  up  with  many— in 
many  places  readers  and  advertisers  could  no  longer  afford  to  buy 
two  newspapers  and  papers  were  forced  to  suspend— and  it  will 
catch  up  with  many  more  in  the  months  and  years  ahead  as  costs 
continue  to  rise,  as  they  threaten  to  do. 

We  are  fortunate  in  the  U.  S.  not  to  suffer  under  a  dictatorship, 
such  as  thev  have  in  some  Latin  American  countries,  which  holds 
the  power  of  life  or  death  over  newspapers  with  its  control  of  news¬ 
print  importation  and  distribution.  But  we  come  pretty  close  to  the 
same  situation  when  newsprint  becomes  scarce  so  that  all  cannot 
obtain  it  or  when  the  high  price  of  newsprint,  or  the  price  of  any 
other  commodity  going  into  the  production  of  newspapers,  makes  it 
unobtainable  for  many. 
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Q  and  A  Panel 

Question:  Ad  Salesman ’s  Incentive  Pay 

HAT  IS  a  good  payment  plan  for  outside  advertising  salesmen  for 
^  a  paper  of  50,000  and  100,000  circulation  which  provides  a  just 
return  for  effort  and  an  incentive  for  additional  effort? 

(A)  What  is  the  basis  of  payment  and  the  operation  of  the  in¬ 
centive  provisions? 

(B)  If  a  base  is  used  for  the  incentive,  does  it  vary  between 
salesmen?  How  is  the  base  established? 

(C)  What  allowance  is  made  for  travel  expense? 

(D)  In  the  case  of  a  new  salesman,  how  long  is  the  average 
break-in  period,  after  which  a  salesman  should  “pay  his  way”? 

(E)  If  a  commission  is  paid,  does  this  vary  with  the  size  of 
the  individual  space  secured? 


In  Direct  Quotes 

“The  (Greek)  Government  neither 
censors  the  press  nor  does  it  resort  to 
crass  bribery.  But  there  are  subtler 
devices.  Pro-government  newspapers  get 
low  interest  rates,  bigger  pennits  for 
importing  newsprint  ,  .  .  There  are  15 
daily  newspapers  in  Athens,  a  city  of 
560,000  people.  Most  of  them  lose 
money  .  .  .  My  editor  friend  runs  an 
anti-government  newspaper.  Like  Cas¬ 
sius,  he  hath  a  lean  and  hungry  look.” 
Jenkin  Lloyd  Jones,  editor  of  the 
Tulsa  (Okla.)  Tribune,  reporting 
on  a  recent  visit  to  Greece. 


“In  the  advertising  department  we 
have  the  constant  challenge  of  explain¬ 
ing  ..  .  or,  trying  to  explain,  our 
paper’s  policies  on  everything  from  pub¬ 
licity  to  politics  in  order  to  keep  our 
customer  relations  sweet  .  .  .  One  of  the 
areas  of  greatest  misunderstanding 
comes  from  what  some  advertisers 
think  they  are  entitled  to  in  the  news 
columns  because  they  are  advertisers. 

It  is  not  infrequent  that  an  advertiser 
incongruously  slaps  the  wrist  of  a  news¬ 
paper  by  reducing  the  ad  budget  or  using 
other  media  because  a  two-column  cut 
was  not  used  for  the  announcement  of 
his  daughter’s  engagement  or,  a  piece  of 
news  on  appliance  price-cutting  was  re¬ 
ported  .  .  .  allegedly  contrary  to  the 
interests  of  the  retail  appliance  field.” 
Frank  R.  Twiss,  advertising 
manager,  Worcester  (Mass.)  Tele¬ 
gram  and  Gazette,  at  New  Eng¬ 
land  ad  managers’  meeting. 

*  *  * 

‘\^E  have  fallen  into  a  jargon  so 
elided  and  corrupted  that  the  reader, 
unless  he  is  a  newspapennan,  often 
doesn’t  know  what  we  are  talking  about.” 

Carl  E.  Lindstrom,  executive  edi¬ 
tor,  Hartford  (Conn.)  Times,  to 
Sigma  Delta  Chi,  Louisville. 

api>earinK  in  thia  publication 
■•r  ba  reproduced  provided  aeknowledgement 
w  myie  of  the  EDITOR  &  PUBUSHER 
•opyright  and  data  of  issue. 
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Answers  from  E&P  Panel: 

1  A.  The  basis  of  payment  and  the  operation  of  the  incentive  provi- 
sions  of  the  Classified  Advertising  Departments  are  based  on  a 
salary  plus  a  commission  of  the  ads  and  lines  produced  by  each  sales 
person. 

B.  The  base  salary  is  used  as  an  incentive,  and  it  does  vary  between 
salesmen.  The  base  salary  is  established  by  close  analysis  of  the  geo¬ 
graphical  area  covered  by  the  salesman  or  in  the  case  of  a  salesgirl,  by 
the  class  of  business  handled.  The  base  salary  is  established  upon  the  diffi¬ 
culty  of  obtaining  business  in  that  area  or  in  the  classification. 

C.  As  far  as  our  sales  people  are  concerned,  “travel  expenses”  are  ex¬ 
penses  incurred  in  covering  their  territorial  assignments.  This  is  based 
for  all  outside  territories  on  9^  a  mile  for  the  use  of  their  cars  plus  a 
fixed  amount  for  weekly  telephone  expenses.  Any  expenses  other  than 
these  are  individually  okayed  hy  the  respective  sales  managers. 

D.  A  new  salesman  should  pay  his  way  immediately  upon  being  as¬ 
signed  a  territory.  A  new  .salesman  is  not  assigned  a  territory,  however, 
until  properly  trained,  and  this  period  varies  from  six  to  ten  weeks  during 
which  time  the  salesman  is  on  a  straight  salary. 

E.  A  commission  is  paid;  it  does  not  vary  with  the  size  of  the  in¬ 
dividual  space  secured  but  with  the  total  space  .‘secured  during  each  seven- 
day  period. 

O  A.  Our  incentive  bonus  arrangement  is  appplicable  only  to  retail 
salesmen.  This  is  additional  remuneration  over  and  above  the  fixed 
weekly  salary.  Each  retail  salesman  is  assigned  a  specific  territory  and 
all  lineage  from  retailers  within  the  boundary  is  recorded  to  his  credit. 

The  payment  of  per  agate  line  is  made  for  monthly  linage  in¬ 
creases  over  the  corresponding  period  of  the  previous  year.  Any  accumu¬ 
lated  losses  must  be  overcome  in  the  month  or  months  following,  before 
the  bonus  is  earned.  For  example,  if  a  salesman  has  a  10,000  line  loss  in 
October  and  a  15,000  line  gain  for  November,  his  bonus  is  based  on  a 
net  increase  of  5,000  lines  for  November. 

B.  The  base  requirement  for  the  bonus  varies  between  salesmen.  But, 
by  and  large,  the  opportunities  for  lineage  increases  are  comparable.  The 
territories  in  which  the  larger  and  more  important  advertisers  are 
located  have  limited  new  account  potentials,  while  the  suburban  and 
neighborhood  areas  have  a  greater  number  of  new,  smaller  retailers. 

C.  All  salesmen  are  paid  for  the  use  of  their  own  cars  for  business. 
Each  salesman  turns  in  a  mileage  record  daily  and  the  allowance  is  made 
weekly,  based  upon  the  Runzheimer  Plan.  This  plan  provides  for  depre¬ 
ciation,  maintenance,  tires,  insurance,  licenses,  gas  and  oil.  The  average 
allowance  per  salesman  is  about  $15.00  per  week. 

Travel  expense  for  out  of  city  trips  by  train  or  plane  is  based  on  actual 
expense  as  reported  at  completion  of  trip.  The  pattern  is  $25.00  per  day 
plus  transportation. 

D.  The  break-in  period  of  a  new  salesman  varies  according  to  his 
previous  selling  and  newspaper  experience,  if  any.  His  educational  back- 

(Continued  on  page  67) 


GENEVA  Conventions.  Soo  War 
GEODESIC  Domes.  See  US  Armament>-Moterlel,  re¬ 
search  par 

GEOPHYSICAL  Yeor,  Internotionol.  See:  Antarctic. 
Arctic  S  9.  Astronautics 

Conf  opens,  Brussels,  to  coordinate  plans  of  40 
participating  nations,  S  9,5:1;  over  ISO  scientists 
attend,  S  10,1:4;  Communist  China  notifies  exec 
com  of  Intention  to  Join  program;  com  reptdly  avoids 
diplomatic  Issue;  says  Pelplnq  can  participate  on 
same  basis  as  other  states,  S  15,13:4 
GEORGETOWN  Univ.  E  L  Kayhart  gets  Adm  Mc¬ 
Nulty  Scholarship,  Foreign  Service  School,  S  15, 

66:6 

GERBERDING,  (Rev)  John.  See  Luth  Chs  S  1,4 
GERDES,  Robert  H.  See  Elec  Light-US,  S  13 
GERMAN  Assets  Abrood.  See  US— Allen  Property 

Office 

GERMANY.  See:  France— Occupation.  Saarland. 

World  War  II 

Armament-.West:  See  NATO.  Berlin:  WEST: 

MaJ  Gen  Dasher  set  to  take  commend  of  US  forces, 

S  4,2:3;  farewell  parade  for  US  commandant  Maj  Gen 
Honnen,  S  8,4:3;  Amerika  Haus  exhibit  on  14  US 
towns  named  Berlin  opens,  S  15,8:4.  Boundories: 

See  subhead  Pol— Gen  S  14.  Descriptions:  Picture 
article  on  life  along  Rhine;  map,  S  I  l,VI,ppl,10,l  I 
Economy  ond  Finances 
Map  on  resources,  Indus  areas,  S  11, IV,  1:3 
WEST:  Govt  repts  investment  total,  *49-54,  was 
$38,144,000,000;  rate  of  reinvestment  from  gross 
natl  product  up  from  19.8%  to  24.4%;  other  data, 

S  2,24:6;  Mdn  Erhard  to  force  prices  down  to  curb 
pay-rise  demands;  means  include  imports  liberaliza¬ 
tion,  S  3,2:3;  Bank  Deutscher  Laender  urges  steps 
to  consol  boom  gains;  warns  against  lack  of  con-  . 
trol;  lists  unfavorable  trends,  S  7,43:1;  ed,  S  10, 

16:3;  comment  on  role  of  growth  and  power  in  Aden¬ 
auer  talks  with  USSR  leaders;  maps  show  resources 
place  in  E\ir,  S  11, IV, 5:1;  picture  article  on  indus 
growth  along  Rhine;  map,  S  1  l,VI,ppl,10,l  1 

Employes:  Foreign  Office  confirms  reptd  arrest, 
on  spy  charges,  of  passport  div  empioye,  S  8,3:1. 
Espionage:  See:  subheads  Employes  and  Pol— West 
S  7.  Austria— Occupation  S  7.  Foreign  Relotions  and 
Service^Eost:  See:  Eur  (for  role  in  USSR  bloc). 
Internatl  Relations— Big  Powers  ^218  A  Mlrf-Pres 
Grotewohl  due  In  Moscow  for  talks  aimed  at  strength¬ 
ening  ties;  Adenauer  visit  linked,  S  15,1:1 

Foreign  Relations  ond  Service»West.  See  Inter¬ 
natl  Relations— Big  Powers  S  1  In  *209  (role  in 
Big-4  mins  conf);  *218  (role  In  proposed  security 
system) 

H  W  Boldwln  on  position  of  strength  leading 
again  to  role  as  balance  of  power  in  Eur,^^^i^M^H| 
F'orelgn  Office  extensive  courier  serv^d^^^H^^^^B 
S  11,122:4.  ADENAUER  VISIT 
USSR  approach  par 
USSR  APPROACH 
—Gen  S  1  par. 

Relations  S  10 
II— Prisoners, 

USSR 

Merchant 

on  comlno^j^^^^  -  - 

conf.  You  are  looking  at 


friendly  atmosphere  there  and  at  boUet  discussed; 

W  Ger  spokesmen  still  hopeful  of  results,  S  12,1:1; 
comment;  Adenauer  Ulus  with  Bulganin  and  Khrush¬ 
chev,  S  12,3:1,2;  ed  on  deadlock,  S  12,24:1;  spec- 
ulotlon;  Bulganin,  after  talks  with  Adenauer  at 
Kremlin  supper,  implies  understanding  Is  near; 
backed  by  Adenauer;  Brentano  optimistic;  both  sides 
haU  frankness,  S  13,1:3;  Adenouer  ond  Bulgonin, 
in  exch  of  Irt,  ogree  to  etfoblish  diplemotic  ties 
and  exch  Ambt  on  botis  of  unwritten  underitond- 
ing  that  Ger  POWs  in  USSR  will  be  freed;  Its  exch 
Ulus;  USSR  sees  move  aiding  settlement  of  all  mu¬ 
tual  problems;  Ger  reprs  less  optimistic,  S  14,1:8; 
communique  and  USSR  Ir  texts,  S  14,4:4,5;  reaction, 
Washington,  London;  Free  Dem  leader  Dehler 
crltlcol;  Soc  Dome  reserve  comment,  S  14,1:6,7;  ac¬ 
cord  linked  with  E  Ger  leaders  impending  visit  to 
Moscow;  USSR  press  halls  accord;  Adenauer  seen 
defensive,  press  conf  before  departure;  speculation 
on  accord  effects;  Adenouer  In  Bonn;  Ulus;  faces 
criticism  by  Soc  Dems,  Free  Dems,  some  of  own 
party;  Govt  publicizes  US  support;  Adenauer  and 
aides  make  reassuring  statements  to  press;  Schmid 
critical;  confs  with  Soc  Dems;  State  Dept  hoils  oc- 
cord  os  triumph  for  pastern  diplomacy  and  sign  of 
USSR  policy  bankruptcy;  aides  privately  more  skep¬ 
tical,  S  15,1:1,2;  text,  S  15,3:3;  Brit  see  USSR  gain 
at  expense  of  West,  S  15,2:3;  Adenauer  halls  occord, 
Moscow  press  conf;  says  no  secret  deals  mode, 
ties  to  West  not  easkened;  gets  Eisenhower  confi¬ 
dence  message;  Bulganin  and  Molotlv  in  Moscow 
send-off;  Adenauer  Ir  to  Bulgonin  outlines  reserva¬ 
tions  on  occord;  text,  S  15,3:6;  ed  cn  Moscow  com¬ 
promise,  S  15,32:1 

Police:  103  E  Gers  flee  to  West,  wk,  S  6,3:2. 
Politics^East:  W  Ger  police  seize  refugee  H  Miller 
on  suspicion  he  betrayed  400  other  refugees, 

S  10,15:8 

Politics  and  Covernment.>Generol 
US  Asst  Sec  Merchant  confs  with  Adenauer  and 
Brentano  on  Allied  plans  to  speed  reuniflcotlon;  W 
Ger  Cabinet  In  secret  meeting,  S  1,7:1;  Adenauer 
says  reunification  will  be  discussed  at  Moscow,  but 
solution  Is  still  up  to  Big  4,  s,  Bochum,  S  3,2:5; 
US-W  Ger  occord  on  reunification  moves  reptd; 
Dulles  reptdly  will  lead  Brit  and  French  In  preseing 
for  action;  Reston  discloses  Adenauer  Ir  on  'dan¬ 
gerous*  Impllcotlons  of  Geneva  conf  and  USSR  ap> 
parent  aim  to  maintain  partition;  Ir  linked  with 
Elsenhower,  Dulles,  Nixon  stands,  S  4,1:8;  outlook 
for  reunification  at  Moscow  talks;  Adenauer  and 
USSR  seen  Wtar-dlna  firm*  chanasa  in  W  Ger 


W.r  Crim.1  and  Criminal*.  Saa  qooq  hoad* 
(fo/crimoa  commlttod  outald*  of  Gar)  A  Now  (JS- 
Brlt-Fr*nch-W  Cot  rav  bd  mako*  lat  ralooaa  of 
ctlmlnola,  S  10,3:6 
GERMS.  Soa  Boctorlo 

GEROSA,  (Controllor)  Lawranca  E.  Saa:  AaooulU. 
NYC— Flnanco*  S  2.  NYC  Tronalt— Sorvlcoa,  buo*. 
par;  42d  St  ahuttla  par.  Parka,  NYC  par  S  10  A  To 
attand  intomatl  conf  on  local  govt  fliumcoa,  Rom.; 
platw  Eur  vacation,  S  12,9:S;  with  wlfa  and  old. 
loovo*  NYC,  S  15,29:6 

GETTY,  Graham  E.  Sa*  RRa— US— Fralght,  rotM 
par  S  14 

GHAZZI,  Said.  Made  Pramlat;  namaa  .alf  Foralqn 
Min,  S  14,12:6;  ahuffle*  Cablnat,  S  15,2:7 
GIBBONS,  Eugana  F.  Apptd  NYS  Pub  Works  Dept 
Chief  Enqirreer,  S  2,19:6 
GIBSON,  Robert  W.  Career,  S  11,111,3:3 
GIDNEY,  (Conlreller)  Roy  M.  Sea  Banks  S  1 
GIFT  Pockoges.  See;  qeoq  heads,  subdtvs  Econ 
and  Soc  Corrdltions.  Specific  subjects 
GIFTS.  See:  donors  and  recipients.  Klrxfs 
GILCHRIST,  (Dr)  Bruce.  See  Weather— US— Gen  S  It 
GILDER,  Rosamund.  See  Theatre- Gen  S  11 
GILL,  (City  Mgr)  William  Jr.  See  Okla  City 
GILLILAND,  (Dr)  E  R.  See  Water-US,  S  15 
GIMBEL,  Bernard  F.  See;  NYC— Sts,  cleanliness 
par  S  15.  NY  Summer  Festival  S  7.  Retail  Stores- 
US,  shopping  centers  par  S  4,8 
GIMBEL,  Bruce  A.  See  Retail  Stores— US,  shoppinq 
centers  par  S  8 

GIMBEL  Bros  Inc.  See  Retail  Stores— US,  shopping 
centers  par  S  4,8,9 

GIRL  Guides.  C  Wood  urges  merger  with  Boy  Scouts 
S  5,11:2 

GIRL  Scouts.  See  Mental  Deficiency  A  17  from  7 
countries  ervJ  10-wk  visit  in  US,  S  1,25:5.  Greater 
NY  Council  plans  membership  rise  to  75,000  by  *57; 
annual  fund  drive  set,  S  6,27:1 
GLANTZ8ERG,  (Maj  Gen)  Frederick  E.  See  Afrlco 
— FrerKrh,  Morocco  par  S  10, 1 1 

GLAOUl,  Thomi  el  (Posho  of  MorrokesK).  Soe  Africo 
—French,  Morocco  por  S  13,15 

GLASS.  Libbey-Ownes-Ford,  Pittsburgh  Plate  Glass, 
CIO  workers  set  3-yr  pact  for  loy-off  pay  up  to  20 
wks,  other  benefits,  S  9,9:7 
GLAU&ITZ,  Klaus  FViodrich.  See  Ropkins,  F  C 
GLAZIER,  Fronk.  Soe  Heart  S  6 
GLICK,  Poul  G.  See  CoIls-US,  S  3 
GLOSTER  Aircraft  Co  Ltd,  See  Airplanes— Ecuador 
GLOVES.  Washable  leather  glove,  mfd  in  Eng, 
passes  tests  for  removal  of  various  stains,  S  4, IV, 7:^ 
GOA  (Colony).  See  India,  Portuguese 
llj^^Q^EY,  Arthur,  See  Airplanes— US— Private 

(189^1946).  See  World  War  II- 

^^^^^Ik^^^^lestine,  truce  vlolo- 


You  are  looking  at  a  page  from  The 
New  York  Times  Index,  the  time-sav¬ 
ing  guide  to  facts  about  people  and 
events  in  the  news. 

Note  the  letter  and  figures  at  the 
end  of  each  news  reference.  They 
show  the  date,  page  and  column  of 
the  story’s  publication  in  The  Times, 
and  indicate  when  your  own  news¬ 
paper  may  have  covered  it. 

Twice  a  month,  The  Index  brings 
you  over  20,000  references  to  recent 
events,  classified  and  summarized 
under  subject,  person  and  organiza- 


events,  classified 

cctlvitles^^^^  ... 

ence  of  soc^B^^  UHcler  suDject.  pel 

lllus  enterlng^l^H^^^ 

H  W  Baldwin  co.B|H|^^^ 

Khrushchov  soys 

reody  for  ties;  Bulgo^S|^m|||jfe|^^ 
to  folks  from  position 
pointless;  gets  Adenouer 

exchs  end;  Molotov  and  BrentanL,^^CB^^^|^^^H 
pare  concrete  proposals,  S  11,1:6; 
cerpts,  S  11,20:3;  ed,  S  11, IV, 9:1;  W  Ger  H! 
leaders  at  ballet,  Bolshoi  Thsotre;  cheered  by  ^ 
audience,  S  11,22:1;  comment  on  talks;  Adenouer 
lllus  with  Bulganin  and  Molotov;  map,  S  11, IV, 1:1; 
cartoons,  S  ll,IV,3:3;  S  11, IV, 9:3;  comment  on 
talks;  U^R  stake  In  winning  Ger  away  trom  West 
discussed;  maps,  S  1 1, IV, 5:1;  bitterness  of  talks 
discussed;  Adenauer  at  mass,  Ch  of  St  Louis;  lllus; 
gives  luffeheon  for  USSR  leoders  ot  country  home; 


tion  names.  There’s  nothing  else 
like  it! 

And  the  cost  is  low!  A  year’s  sub¬ 
scription  for  the  twice-a-month  Index 
costs  only  $35— the  Cumulative  An¬ 
nual  Volume,  $35.  Or  you  can  get 
both  for  $50,  a  saving  of  $20. 

If  you  are  not  getting  The  Index 
now.  why  not  give  your  staff  a  lift  by 
having  your  subscription  entered 
without  delay?  Address  your  order 
to  The  New  York  Times  Index.  229 
West  43rd  Street.  New  York  36,  New 


H  Berg,  A  Brsust  ssntsncsd  for  spying  for  USSR, 
S  7,24:8 

Artlcls  on  Adenausr  personality,  working  habits 
and  success  in  directing  decentralized  Govt;  lllue, 
S  ll.VI,pl2 


.  Freedom 
Reia- 
cold 

pol  partisanship  is 
S  3,3:7 

impossible  In  totalitarian 
I^H^^^^SttfllP^P^^Cultural  Freedom  Cong,  S  13* 
criticizes  W  Lippmann 
Pub  Philosophy  for  holding  mass  elector¬ 
ate  has  bad  influence  on  foreign  policy,  Cong  ses¬ 
sion  on  effect  of  pub  opinion  on  foreign  policy  of 
democracies;  Prof  Schlesinger  holds  democracy  ob¬ 
ligated  to  defend  itself  against  internal  attack, 

S  15,9:3 

GOVERNMENT  and  Civic  Employes  Union  (CIO). 
See  Connecticut 
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7  Latin  American  Nations 
Receive  Protests  from  lAPA 


Expulsion  Case  Goes  to  Tribunal: 
Stahlman  of  Nashville  Elected 

By  Bobrrt  U.  Bro>»ii 

New  Orleans.  La. 

The  11th  annual  meeting  of  the  Inter-American  Press  Asstnia- 
tion  here  this  week  took  action  for  the  first  time  to  expel  a 
member  for  violation  of  the  “declaration  of  principles”  in  its 
constitution.  It  also  voted  to  protest  directly  to  seven  Latin- 
American  governments  for  infringements  of  press  freedom. 

Two  hundred  delegates,  representing  half  the  membership, 
comprised  the  largest  lAPA  convention  in  history. 

After  debate  over  the  fi  eedom  - 


of  the  press  report,  during 
which  membei’s  from  Colombia 
and  Nicaragua  defended  their 
governments  against  criticism, 
the  General  Assembly  voted: 

1.  To  refer  the  recommenda¬ 
tion  for  expulsion  of  Sovedades, 
Managua,  Nicaragua,  to  the 
board  of  directors  for  action  as 
required  in  the  constitution. 
The  board  later  I’eferretl  the 
case  to  the  Inter- American  Free 
Press  Tribunal  for  study  to  re¬ 
port  at  the  mid-winter  board 
meeting. 

2.  Sent  a  cable  to  President 
Gustavo  Rojas  Pinilla  of 
Colombia  renewing  its  request 
that  El  Tiempo  be  reopened  and 
permitted  to  publish  and  that 
all  press  and  newsprint  restric¬ 
tions  be  abolished. 

3.  Referred  the  case  of  El 
Tiempo  to  the  Inter- American 
Free  Press  Tribunal. 

Plea  for  Exiles 

4.  Sent  a  cable  to  President 
Anastasio  Somoza  of  Nicaragua 
requesting  that  exiled  newspa¬ 
permen  be  permitted  to  return 
home  to  exercise  their  profes¬ 
sion.  Sent  a  similar  cable  to 
President  Marcos  Perez  Jimenez 
of  Venezuela  also  requesting 
sbolition  of  censorship  there. 

5.  Sent  cables  to  President 
Hector  B.  Trupillo  Molina  of 

Dominican  Republic  and  to 
President  Alfredo  Stroessner  of 
Paraguay  asking  for  a  reply  as 
fo  “whether  exiled  newspaper¬ 
men  would  be  permitted  to  re- 
fum  home  to  publish  an  oppo¬ 
sition  newspaper.” 


6.  Sent  a  cable  to  President 
Victor  Paz  Estenssoro  of  Bolivia 
reiterating  its  request  that 
restitution  be  made  to  Dr. 
Demetrio  Canmelas  for  the  de¬ 
struction  of  his  newspaper  Loa 
Ticmpoa  of  Cochabamba  on  Nov. 


9,  1953,  and  that  he  be  per¬ 
mitted  to  republish.  Also  that 
Carlos  Victor  Aramayo  be  per¬ 
mitted  to  reopen  La  Razon  of 
La  Paz,  that  exiled  newspaper¬ 
men  be  permitted  to  return 
home  and  that  restriction  on 
importation  and  distribution  of 
newsprint  be  abolished. 

Mes.sage  of  .Appreciation 

7.  Sent  a  message  of  ap¬ 
preciation  to  the  President  of 
the  National  Assembly  of  Pana¬ 
ma  for  its  “historic  resolution 
in  behalf  of  freedom  of  the 
press  and  the  particular  case  of 
El  Tiempo  of  Bogota.” 

8.  Sent  a  cable  to  President 
Manuel  Odria  of  Peni  request¬ 
ing  him  to  allow  the  return  of 
“Independent  journalists  in 
exile  to  practice  their  profes¬ 
sion  and  to  allow  the  reappear¬ 


ance  of  independent  papers 
closed  by  your  regime.” 

9.  Sent  a  cable  to  President 
Eduardo  I.onardi  of  Argentina 
viewing  “with  satisfaction”  the 
progress  being  made  toward 
restoration  of  freedom  of  ex¬ 
pression  and  asking  that  return 
of  La  Prensa  and  El  Intrayisi- 
gente  to  their  rightful  owners 
be  expedited. 

Expulsion  of  Novedades  of 
Nicaragua  was  recommended 
because  it  is  ow'ned  by  President 
Somoza  and  as  an  outspoken 
admirer  of  Juan  Peron  of  Ar¬ 
gentina  is  in  violation  of  a  pro¬ 
vision  stating:  “publications 
which  in  the  opinion  of  the 
board  of  directors  are  fascist,  or 
communist,  or  which  have  any 
other  totalitarian  tendencies,  no 
matter  what  their  denomination 
may  be,  or  those  which  willing¬ 
ly  advocate  as  instruments  of 
totalitarian  regimes  the  sup¬ 
pression  of  freedom  of  the 
press,  do  not  qualify  to  become 
or  remain  members  of  the  as¬ 
sociation.” 

{Coutiuuvd  on  page  6-3) 


ALL-AMERICAN  trio  at  lAPA  gathering  includes  (left  to  right)  Mrs.  Edward  W.  Scripps,  of  California,  wife  of 
the  chairman  of  the  board  of  Scripps  League  of  Newspapers;  Mrs.  Andrew  Heiskell,  the  former  Madeline  Carroll 
of  screen  fame,  wife  of  Life's  publisher  and  Mrs.  Stuart  Keate,  wife  of  the  publisher  of  Victoria  (B.  C.)  Daily  Times. 
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Advertisers’  Lawyer  Opines 
Anti-Trust  Suit  Is  Beneficial 


Weil  Believes  Time  Has  Come  for 
New  Relationships  with  Agencies 

A  lawyer’s  opinion  that  successful  prosecution  of  the  Gov- 


•  advertiser  does  not  want  one- 

I  hundred  percent  of  every  service 

that  an  agency  can  possibly 
render  to  it,  the  parties  should 
I*  •  •  1  decide  which  services  are  to  be 

^1^  Si  I  furnished  and  to  what  extent 

Ly-liVy  JLX\^  J-Cll  Secondly,  the  arrangement  is  on 

case  turns  out.  The  relationships  unrealistic,  and,  hence,  un- 
between  advertiser  and  agency,  sound  basis  if  the  remuneration 
he  said,  should  be  fixed  bv  in-  that  the  agency  is  to  receive  is 
dividual  agreement.  ‘  not  fairly  con-elated  to  the  sen- 

me  AM  A  lawyer  sketcned  the  younger  days  of  the 


ernment’s  anti-trust  complaint  against  agency  and  media  groups  change  in  agency  business.  In  when  an  agency’s  serv- 

may  help  to  improve  the  advertising  business  was  given  this  the  developmental  period  of  the  advertiser  were 


week  to  the  Association  of  National  Advertisers.  commission  system,  he  said,  the  gj^pjg  relatively  uniform 

The  lawsuit  is  one  of  two  -  agency  performed  a  small  range  advertiser  to  advertiser. 

independent  forces  pushing  in  battle  has  cleared  away,  and  nos^of  helninTthe  mediJ  o^er  those  circumstances  made  a  uni- 

the  same  direction  “to  develop  poppies  grow  in  the  battlefields,  Li  its  nroduct  than  to  aid  the  compensation  system  com- 

the  arrane-emont  of  advert  ser-  fu  *  _ i . J  product  than  to  aid  the  j,nnronHate  and 


the  arrangement  of  advertiser-  the  dire  nredictions  rarely  seem  i  *•  ^  •  C  ^  “i,-  » 

agency  relationships  more  rap-  ^  have  ^^me  tX 


idly  in  their  healthiest  and  most  u  must  be  understood,  Mr.  ;X;rtisinTe^ 

productive  directions,”  Gilbert  Weil  counselled,  that  certain  ac-  tho  rP<»nonaih!Htv  for  admini,!  realistic  and  sound.  More- 

H.  Weil  asserted  in  an  address  tivities,  which  a  business  may  terinc  wisely  enormous  amounts  those  services  bore 

to  ana’s  46th  annual  meeting  lawfully  do,  mav  become  illegal  £  quite  a  direct  relationship  to  tht 

in  New  York  City.  Mr.  Weil  is  if  done  as'  the  result  of  agree-  °  „  .  .  use  of  media  space  and  were 

the  association’s  general  coun-  ment,  concert  or  joint  program  “You  know,’  Mr.  Weil  said,  predominantly  in  the  service  of 

sel.  with  one  or  more  other  com-  “the  unpleasantness  and  dif-  media  owners,  it  was  equally 

panies.  ficulties  that  may  develop  upon  natural  and  suitable  that  their 

The  Government’s  suit,  he  termination  of  a  relationship  compensation  should  be  corn- 

pointed  out,  is  not  based  upon  ^^ency,  oyer  such  ques-  puted  in  relationship  to  the 

the  thought  that  an  advertising  ownership  of  current  media  billing,  and  that  it  should 

agency  should  not  be  paid  15%  future  campaign  materials,  be  paid  by  the  media  owners, 
of  an  advertiser’s  media  ex-  ^he  agency’s  right  to  “But  that  was  then,  and  this 

penditure;  nor  upon  the  thought  ^^sions  on  future  media  ig  now. 

that  a  medium  has  no  right  to  “"‘ings.  “Today,  the  balance  has  shift- 

select _ or  “recognize”  _  the  “You  know  that  the  advertis-  ed  until  now  the  major  emphasis 

agencies  with  which  it  will  do  executive  stands  accountable  of  an  agency’s  work -load  is  in 

business.  The  element  of  joint  top-level  management  for  the  service  of  its  client,  the  ad- 

program  is  present  in  the  case,  meticulousness  and  foresight  vertiser.  Its  activities  do  still 

ii«  c„;j  ’  with  which  he  has  handled  his  redound  to  the  benefit  of  medii 


....  ...  .....  .  .y  aia  merically  appropriate  and  sat- 

advertiser  in  marketing  his.”  j^f^ctory.  It  was  keyed  to  the 
Now  an  agency  must  assist  an  of  the  time  and  hence 


the  association’s  general  coun-  ment,  concert  or  joint  program 
sel.  with  one  or  more  other  com- 

The  Larger  Perspective  panies. 

Exhorting  advertising  men  to  Government  s  suit,  he 

restrain  their  emotions  and  dis-  pointed  out,  is  not  based  upon 
cern  the  larger  perspective,  thought  that  an  advertising 
Mr.  Weil  depicted  a  “natural  n&ency  should  not  be  paid  15% 
evolution  of  the  moment”  to-  advertisers  media  ex- 

ward  individual  negotiations  be-  penditure;  nor  upon  the  thought 


their  agencies  of  the  custom- 
tailored  contractual  relation¬ 
ships  which  best  suit  their  own 
particular  needs  today. 


‘But  that  was  then,  and  this 


ward  individual  negotiations  oe-  billines 

tween  specific  advertisers  and  ^  medium  has  no  right  to  «Yoii 


program  is  present  in  the  case. 


- - -  — --  -  ...  witn  wnicn  ne  nas  nandiea  ms  redound  to  tne  oenent  ot  mean 

An  eventual  decree  in  the  adyertising  agency  contract  re-  in  several  important  and  legiti 


nrferiJes”  of  tL\ndLt^l  S?  case,  in  his  view,  would  not  ban  lationships  so  as  to  establish,  mate  aspects.  That  is  undoubt- 

MrWeTl  said  the  government’s  “truly  individual  performance”  ®lanfy  and  protect  his  com-  edly  true  even  today.  But  at 

case  against  uniformitTirfees  of  t^®  activities  designated  in  P^ny  s  position  in  these  and  present  they  are  collateral  rath- 


mate  aspects.  That  is  undoubt¬ 
edly  true,  even  today.  But  at 


case  against  uniformity  in  fees, 
etc.  and  the  gravitation  of  agen¬ 
cy  services  away  from  media 
and  toward  the  advertiser. 


the  complaint. 

“Advertising,”  he  said,  “is  so 
dynamic,  so  vital,  so  full  of 


other  vulnerable  areas. 


er  than  primary  objectives. 

“I  have  no  doubt  that  all  seg¬ 
ments  of  the  advertising  com- 


He  is  not  one  who  believes  and  strength,  that  it 

the  Anti  Trust  Division  is  anti-  ^ould  weather  blows  a  hundred¬ 
advertising  or  out  to  “get”  any  threatening  as  that. 


All  Services  Not  Needed  ments  of  the  advertising  com- 
“The  wide  inventory  of  serv-  munity  would  question  the 
ices  which  today’s  agencies  can  ethics  of  an  agency  if  it  sought 
offer  to  advertisers  seems  to  me  to  prevail  upon  a  client  to  use 


aavertising  or  out  to  get  any  tbe  leu-il  noint’  of  to  require  extremely  thoughtful  a  certain  medium  in  an  effort 

medium,  Mr.  Weil  said.  Rather  „  concluded  “I  attention,  and  carefully  written  to  help  that  medium  rather  than 

he  thinks  the  government  law-  "ir.  wen  luiii.iuucu,  i  „ — „  „„  j, -  _  - 


order  d®fioition  in  two  areas  of  the  from  a  conviction  that  this 
,  „  advertiser-agency  relationship,  would  best  serve  the  adver- 


Government  in  its  present  com¬ 
plaint  should  necessitate  any 


,  .  ”  - - -  - ^  can  no  rpa<?OTi  wbv  nn  order  two  aicaa  oi  me  irom  a  convicuon  inai,  uus 

yers  are  trying  to  stamp  out  nature  emiP-bt  hv  tbe  advertiser-agency  relationship,  would  best  serve  the  adver- 

anti-trust  violations  wherever  naiure  sougni  oy  me  .  ,  „  nlace  since  everv  ti'-er  ” 

they  might  find  them.  Government  in  its  present  com-  e^e^y 

“Time  and  time  again,”  Mr.  should  necessitate  any  _  'TwSrwl 

Weil  told  the  advertisers,  “the  severe  derangement  in  the  pres-  J  tO  J  I  ettVS  ifejOre  Inal 
Anti  Trust  Division  has  moved  familiar  financial  relation- 

into  various  industries  to  chal-  fh'PS  between  individual  adver-  A  k  J  • 

lenge  practices  which  were  dear  fbeir  agencies.  A  JjaWVCTS  I  /  013111 

to  the  heart  of  the  industry.  “An  order  would  simply  im-  ^  ^  A  VT  J  VyJ.  O 

Usually  they  are  practices  that  POse  upon  those  who  are  the  \ 

have  taken  on  the  aspect  of  in-  particular  defendants  the  neces-  IVIOTC  X  IIIIC  iVIlSWd 

dispensable  keystones  in  the  sity  of  rearranging  their  ac-  , 

economy  of  the  business  affect-  tivities  in  such  a  manner  as  to  Counsel  for  the  American  As-  be  “from  two  to  three  years 
ed,  through  the  hallowing  pro-  avoid  the  semblance  of  pro-  sedation  of  Advertising  Agen-  before  the  case  reaches  the 
cesses  of  time — or  by  the  inertia  rnotion  or  participating  in  collu-  cies,  Inc.  will  have  at  least  90  trial  stage, 
that  goes  euphemized  as  tradi-  arrangement  of  the  methods  more  days  to  prepare  an  answer  The  government’s  prosecutor, 

or  terms  of  dealing  between  ad-  to  the  government’s  anti-trust  Victor  H.  Kramer,  conceded 
vertisers.”  complaint.  that,  unless  there  is  a  pleading, 

Joint  Program  Illegal  V  n  f  rh  Granting  the  motion  for  ad-  the  customary  pre-trial  motions, 

Alluding  to  statements  made  Drastic  L  ange  ditional  extension  of  time  for  examinations,  etc.  would  con- 


Weil  told  the  advertisers,  “the  s®v®re  derangement  in  the  pres- 
Anti  Trust  Division  has  moved  familiar  financial  relation- 

into  various  industries  to  chal-  f^'P^  between  individual  adver- 
lenge  practices  which  were  dear  ^^'d  their  agencies, 

to  the  heart  of  the  industry.  “An  order  would  simply  im- 
Usually  they  are  practices  that  pose  upon  those  who  are  the 
have  taken  on  the  aspect  of  in-  particular  defendants  the  neces- 
dispensable  keystones  in  the  sjty  of  rearranging  their  ac- 
economy  of  the  business  affect-  tivities  in  such  a  manner  as  to 
ed,  through  the  hallowing  pro-  avoid  the  semblance  of  pro¬ 
cesses  of  time — or  by  the  inertia  motion  or  participating  in  collu- 


vertisers.” 


Joint  Program  Illegal  V  n  f  rh  Granting  the  motion  for  ad-  the  customary  pre-trial  motions. 

Alluding  to  statements  made  Drastic  L  ange  ditional  extension  of  time  for  examinations,  etc.  would  con- 

tby  various  segments  of  the  ad-  Mr.  Weil  went  farther  to  say  filing,  over  objections  of  the  sume  a  considerable  amount  of 
vertising  and  publishing  busi-  that  in  his  analysis  he  can  see  Anti  Trust  Division,  Federal  time.  But,  he  argued,  the  de- 


ness  w'hen  the  complaint  was  nothing  that  is  going  to  neces-  Judge  William  B.  Herlands  ex- 
filed  last  Spring,  the  ANA  law-  sitate  drastic  changes  in  the  plained  this  week  he  was  mo- 
yer  said,  “when  the  smoke  of  industry,  no  matter  how  the  tivated  by  the  fact  that  it  would 


fendants  have  already  had  U® 
days  in  which  to  answer  and  the 
(Continued  on  page  62) 
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ANPA  Denies  Conspiracy, 
Defends  Its  Credit  Service 


Answer  to  Government  Complaint 
Avers  Help  to  Advertising  Business 

Defending  its  right,  as  a  trade  association,  to  maintain  a 
service  giving  credit  information  on  advertising  agencies,  the 
American  Newspap>er  Publishers  Association  this  week  moved 
in  Federal  Court  for  dismissal  of  the  Government’s  anti-trust 
case  in  which  it  is  one  of  six  defendants. 

\  blanket  denial  was  made  — — .i^— 
by  ANPA  of  all  of  the  allepa- 
tions  of  conspiracy  made  in  the 
complaint  filed  last  May  by  the 
Anti  Trust  Division  of  the  De¬ 
partment  of  Justice.  The  Gov¬ 
ernment  pictured  a  conspiracy 
amonfr  agency  and  media  asso¬ 
ciations  to  enforce  certain 
standard  practices  and  uniform 
prices  through  the  operation  of 
an  agency  recognition  system. 

ANPA  and  the  Publishers  As¬ 
sociation  of  New  York  City 
were  the  only  defendants  to  file 
formal  answers  on  Nov.  1,  the 
deadline  set  by  the  courts  some 
weeks  ago.  The  original  filing 
time  was  in  June  but  extensions 
were  granted. 

Just  prior  to  the  filing  by  the 
publisher  groups,  the  Ameri¬ 
can  Association  of  Advertising 
Agencies  won  for  itself  and 
three  defendant  periodical 
groups  a  further  delay  for  at 
least  90  days.  Some  of  4-A’s 
influential  members  and  a  large 
number  of  smaller  agencies 
around  the  country  have  pri¬ 
vately  urged  steps  be  taken  to 
conclude  the  case  out  of  court, 
rather  than  be  faced  with  enor¬ 
mous  legal  expense  in  litigation 
that  can  extend  over  several 
years. 

Henry  G.  Little,  chairman  of 
the  4-A  Board  and  president  of 
Campbell-Ewald  Company,  has 
been  barnstorming  among  the 
hinterland  agency  people  with 
a  message  geared  to  remind 
them  of  the  agencie.s’  obliga¬ 
tions  to  media. 

“We  perhaps  need  to  create 
a  far  greater  awareness  of  our 
true  relationship  with  and  our 
obligations  to  all  media  than  we 
do,”  Mr.  Little  has  been  saying. 

“The  many  things  that  media 
do  to  help  us  .  .  .  suggest  that 
for  this  time  at  least  we  take 
an  appreciative  look  at  the 
house  we  live  in — who  designed 
it— who  built  it  so  solidly.  Isn’t 
it,  maybe,  a  pretty  good  shelter 
against  Hurricane  Dorothy  Jane 


Credit  System 
Ended  in  1934 

The  answ’er  by  the  Publish¬ 
ers  Association  of  New  York 
City  to  the  anti-tnist  com¬ 
plaint  noted  that  the  defend¬ 
ant’s  “procedures  through 
which  advertising  agencies 
could  establish  credit  rat¬ 
ings’’  ceased  in  July,  1954. 

Generally,  the  New  York 
publishers  deny  knowledge  or 
information  sufficient  to 
form  a  belief  as  to  any  of 
the  government’s  allegations. 

The  answer  states  that  the 
association  was  formed  in 
1897  but  corrects  the  govern¬ 
ment  as  to  number  and  scope 
of  membership.  Instead  of 
13  members,  PA  has  12,  the 
legal  document  states ;  and 
membership  does  not  include 
“the  publishers  of  every  daily 
newspaper  printed  in  the 
Elnglish  language  in  New 
York  City.” 

commission  .system,  which  is 
under  attack  in  the  Govern¬ 
ment’s  case,  must  be  defended. 
Co-defendants  with  4-As  are 
five  trade  associations  of  print 
media. 

In  its  answer,  .ANP.A.  denied 
that  it  or  anyone  authorized  to 
act  in  its  behalf  is  engaged  in 
a  conspiracy  in  restraint  of 
trade  as  charged  by  the  govern¬ 
ment;  that  it  had  unreasonably 
or  illegally  restrained  trade,  or 
intended  by  any  of  its  activities 
to  do  so. 

In  reply  to  the  charge  that 
certain  ANPA  activities  were 
designed  to  restrict  the  busi¬ 
ness  of  placing  advertising  to  a 
selected  group  of  agencies,  the 
publishers’  counsel  stated  that 
the  infonnation  ANPA  gathers 
and  disseminates  “is  normally 
and  reasonably  ancillary  to  the 
lawful  and  main  purpose  of  its 


have  credit  information  and 
credit  ratings  solely  for  such 
use  as  they  may  make  thereof 
in  the  exercise  of  their  individ¬ 
ual  business  discretion.” 

The  answer  states  the  ANPA 
“specifically”  has  no  by-law, 
rule  or  regulation  in  respect  of 
the  dealings  of  its  members 
with  either  advertisers  or  ad¬ 
vertising  agencies  or  with  any 
one  else  who  seeks  to  place  ad¬ 
vertisements  in  newspapers 
published  by  its  members. 

ANPA  told  the  court:  ANPA 
over  the  years  has  consistently 
sought  to  assist  advertising 
agencies  rather  than  to  restrain 
them.  At  the  present  time  more 
than  1,000  advertising  agencies 
have  credit  ratings  fixed  by  the 
.ANPA.  These  agencies  em¬ 
brace  some  with  liquid  capital 
and  surplus  as  low  as  $5,000, 
with  others  ranging  in  a  scale 
to  those  shown  to  have  liquid 
capital  and  surplus  in  excess  of 
$1,000,000. 

Because  the  vast  proportion 


3  Legal  Firms 
On  ANPA  Side 

Three  firms  of  lawyers  are 
working  on  the  ANPA  side 
of  the  advertising  anti-trust 
case. 

Elisha  Hanson,  of  Wash¬ 
ington,  general  counsel  of 
ANPA,  and  his  son,  Arthur 
Hanson,  top  the  list  of  signa¬ 
tures  to  the  publishers’  an¬ 
swer.  Associate  counsel  in¬ 
clude  Cravath,  Swaine  and 
Moore,  of  New  York;  and 
Brown,  Cross  and  Hamilton, 
also  of  New  York. 

Attorneys  for  the  Publish¬ 
ers  Association  of  New  York 
City  are  George  T.  Townley 
and  Stuart  N.  Updike  of 
Townley,  Updike,  Carter  & 
Rodgers. 

of  the  business  is  handled  on  a 
credit  basis  and  also  by  reason 
of  the  far-flung  activities  of 
agencies  the  ANP.A  told  the 
court  it  is  essential  that  pub¬ 
lishers  possess  accurate,  up  to 
the  minute  information  concern¬ 
ing  the  financial  condition  of 
those  placing  national  advertis¬ 
ing  with  newspapers. 


Ad  Agency  Recognition 
Is  Fluid,  Not  Frozen  One 


Text  of  the  ANPA’s  general 
answer  to  the  Government’s 
anti-trust  complaint  follows; 

«  «  * 

This  defendant  denies  that  it 
or  anyone  authorized  to  act  in 
its  behalf  either  between  it  and 
any  other  defendant  or  all  de¬ 
fendants  named  in  the  Com¬ 
plaint,  or  between  it  and  its 
members,  is  engaged  in  or  par¬ 
ty  to  any  alleged  combination 
and  conspiracy  or  agreement  in 
restraint  of  trade  and  com¬ 
merce,  or  that  it  is  a  party  to 
any  alleged  combination  and 
conspiracy  or  other  agreement 
or  arrangement  in  restraint  of 
trade  or  commerce  in  violation 
of  2fi  Stat.  209,  as  amended,  be¬ 
ing  “An  Act  to  protect  trade 
and  commerce  against  unlawful 
restraints  and  monopolies,” 
commonly  known  as  the  Sher¬ 
man  Antitrust  Act. 

This  defendant  avers  that; 

A.  Its  activities  herein  a<l- 
mitted  have  not  unreasonably 
or  illegally  restrained  trade  and 
commerce  between  the  states  or 


credit  information  and  credit 
—the  initials  D.  J.  being  purely  rating  service”  and  that  all  of  with  foreign  nations  nor  were 
toincidental?”  this  information  “is  dis.semi-  they  intended  so  to  do. 

The  theme  at  current  4-A  nated  in  confidence  to  its  mem-  B.  American  Newspaper  Pub- 
wtherings  is  that  the  media  hers  in  order  that  they  may  Ushers  Association,  Incorpor¬ 


ated,  is  a  non-profit  member¬ 
ship  corporation  organized  and 
existing  under  the  laws  of  the 
State  of  New  York.  Membership 
in  the  ANPA  is  confined  to  pub¬ 
lishers  of  daily  and/or  Sunday 
newspapers.  At  the  time  of  the 
filing  of  this  Complaint  the 
membership  embraced  more  than 
800  newspaper  publishers,  pub¬ 
lishing  newspapers  in  each  of 
the  48  states,  the  District  of 
Columbia,  Alaska,  Hawaii,  Puer¬ 
to  Rico  and  Canada.  These  news¬ 
papers  have  circulations  ranging 
from  less  than  5,000  per  day  to 
more  than  1,000,000  per  day; 
more  than  half  of  the  total  num¬ 
ber  have  circulations  under  25,- 
000  per  day.  They  therefore  in¬ 
clude  all  sizes  of  newspapers — 
large,  medium  and  small — and 
are  representative  of  all  shades 
of  editorial  opinion  and  varia¬ 
tions  in  management  policies. 

The  purposes  of  the  corpora¬ 
tion  are  precisely  set  forth  in 
its  Certificate  of  Incorporation, 
as  follows: 

“To  gather  and  diffuse 
among  its  members  accurate 
and  reliable  information  re¬ 
lating  to  all  phases  of  the 
{Continued  on  page  62) 
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ANA  Keys  Marketing  Plan 
To  Higher  Living  Standard 

Coneentration  in  High-Potential 
Areas  Called  Formula  for  Profits 

By  Bohert  B.  Mrinlyrr 

Promise  vvitliin  10  years  of  a  national  standard  of  living 
one-third  better  than  at  present,  through  more  “integrated  and 
ereative"  marketing  efforts  hy  I  .  .S.  companies  to  find  buyers 
for  the  potential  output  of  our  economy,  was  contained  in  a 
platform  issued  jointly  this  week  by  the  Association  of  National 
Advertisers  and  the  American  Association  of  Advertising 
Agencies,  at  the  46th  annual  meeting  of  the  ANA  in  New  York. 


The  case  for  increaseci  atten¬ 
tion  to  marketing  as  the  best 
possible  answer  to  fears  of 
over-production  and  unemploy¬ 
ment  was  dramatically  pre.sent- 
ed  in  a  new  motion  picture, 
“Challenge  to  America,”  pre¬ 
miered  at  the  meeting  and  in¬ 
tended  for  use  by  companies 
throughout  the  country. 

The  film  quotes  the  statement 
by  President  Eisenhower  that 
“if  yve  as  a  people  act  wisely 
our  national  output  can  rise 
yvithin  a  decade  from  its  present 
level  of  about  $360  billion  to 
$500  billion,”  also  the  forecast 
by  the  Congressional  Joint  Com¬ 
mittee  on  the  Economic  Report 
for  a  possible  196.5  output  of 
$535  billion. 

New  Horizons 

This  10-year  increase,  the 
film  says,  can  mean  greater 
comforts  and  security  for  more 
and  more  people,  new  horizons 
for  every  business,  and  greater 
support  for  colleges  and  univer¬ 
sities,  welfare  and  civic  organi¬ 
zations. 

“But  human  wants  are  not 
automatically  translated  into 
action,”  the  ANA-4-A  film  em¬ 
phasizes.  “To  move  goods  in 
volume  a  new  miracle  is  needed 
— the  miracle  of  cieative  mar¬ 
keting.  As  people  go  up  the 
income  ladder,  they  will  not 
necessarily  eat  better,  dress 
better  or  live  in  better  sur¬ 
roundings.  The  heart  of  mod¬ 
ern  cieative  marketing  is  in¬ 
forming,  educating  and  stimu¬ 
lating  people  to  achieve  the 
comforts,  conveniences  and  ad¬ 
vantages  that  will  give  them 
the  better  living  they  can  have 
and  can  afford.” 

The  film  was  produced  under 
auspices  of  the  Committee  on 
Understanding  of  Our  Eco¬ 
nomic  System,  jointly  sponsored 
by  AN  A  and  4- A  and  headed 
by  William  C.  McKeehan  Jr., 


vicepre.^ident,  J.  Walter  Thomp¬ 
son  Co.  Prints  of  the  16mm 
black  and  white,  28-minute 
sound  film  will  be  sold  for  $75 
each  to  help  defray  cost  of  the 
program. 

‘Biggest  Opportunities’ 

Introducing  the  film  at  the 
meeting,  Mr.  McKeehan  em¬ 
phasized  that  “one  of  the  big¬ 
gest  opportunities,  as  we  look 
to  the  future,  is  to  regard  mar¬ 
keting  as  an  integrated  func¬ 
tion  involving  a  company’s  total 
operations.  Marketing  begins 
with  the  initial  planning  of  the 
product,”  he  said,  “and  it  be¬ 
gins  with  top  management.” 

The  film  shows  that  “market¬ 
ing  is  a  highly  developed  sys¬ 
tem  of  many  inter-related 
forces,”  involving  the  accept¬ 
ability  and  design  and  packag¬ 
ing  of  the  product  itself;  the 
pricing;  the  way  the  product  is 


sold;  the  national  and  retail 
sales  people  who  meet  and  serv¬ 
ice  the  buyers;  the  modem  ad¬ 
vertising,  public  relations  and 
merchandising  methods — includ¬ 
ing  company  advertising  de¬ 
partments,  their  ad  agencies, 
and  our  communications  media 
— which  seek  out  customers  and 
cause  them  to  buy. 

Therefore  marketing  “cannot 
be  something  delegated  to  a 
few  individuals,”  the  film 
states.  “Every  member  of  the 
company  is  engaged  in  market¬ 
ing.  .^nd  to  be  effective,  mar¬ 
keting  starts  at  the  top.” 

Business  Organizing 

Apparently  some  of  America’s 
top  firms  are  already  preparing 
for  the  day  when  .Americans  do 
live  one-third  better  than  at 
present.  Russell  H.  Colley,  con¬ 
sultant  to  the  ANA,  told  mem¬ 
bers  that  the  advertising  busi¬ 
ness,  with  billions  of  dollars  at 
stake,  is  going  through  a  major 
organizational  upheaval. 

He  .said  that  nearly  every 
company  he  had  consulted  is 
either  “trying  to  catch  its 
breath”  after  a  major  reorgani¬ 
zation;  it  “in  the  throes”  of  im¬ 
portant  and  basic  organization 
changes,  or  badly  in  need  of  a 
new'  model  plan  of  organization, 
but  not  yet  aware  of  it  or  not 
ready  to  face  up  to  the  need. 

(ContiuHcd  on  page  65) 


ANA  Elects  Ebel 

Board  Chairman 

Edw’in  W.  Ebel,  vicepresi- 
dent — marketing.  General 
Foods  Corp.,  former  vice 
chairman,  was  elected  chair¬ 
man  of  the  Association  of 
National  Advertisers,  Inc.’s, 
board  of  directors  for  a  one 
year  term. 

He  succeeds  Edward  G. 
Gerbic,  vicepresident,  John- 
.son  &  Johnson. 

George  E.  Mosley,  vice- 
president  in  charge  of  adver¬ 
tising  and  sales  promotion, 
Seagram-Distillers  Co.,  was 
voted  vice  chairman. 

Paul  B.  West  was  re¬ 
elected  ANA  president. 


‘5th’  Policy 
Referendum 
Denied  Guild 

The  -American  Newspaper 
Guild’s  governing  body,  the 
International  Executive  Board, 
rejected  this  week  a  proposal 
for  a  membership  referendum 
on  policy  to  be  followed  in 
“Fifth  Amendment”  discharge 
cases. 

Almost  simultaneously,  the 
representative  assembly  of  the 
Newspaper  Guild  of  New  York 
voted  against  a  referendum  on 
whether  two  pending  ca.ses 
should  be  taken  to  arbitration. 
The  delegate  vote  was  70  for, 
65  against  submitting  the  que-'- 
tion  to  the  7,000-odd  New  York 
members.  The  weighted  vote 
w’as  1,.531  to  1,394. 

The  executive  board  of  the 
New  York  guild  had  already 
decided,  despite  unit  votes  to 
the  contrary,  to  file  arbitration 
cases  in  behalf  of  Melvin  L 
Barnet,  a  New  York  Timti 
copy  reader,  and  David  Gordon, 
a  Daily  News  reporter. 

The  Times  Company  has  ob¬ 
tained  a  temporai'y  stay  against 
processing  the  Barnet  case.  .4 
court  hearing  is  set  for  Nov.  7- 

The  ((Uestion  which  would 
have  been  put  to  a  membership 
poll  was  “Shall  the  Newspaper 
Guild  of  New  York  resist  the 
dismissal  of  all  members  dis 
charged  after  invoking  a  con¬ 
stitutional  privilege  when  asked 
by  an  authorized  Government 
agency  about  Communist  Party 
affiliation  ?” 

The  ANG  board  adopted  a 
resolution  reaffirming  its  sup¬ 
port  of  the  right  of  citizeiis  to 
invoke  their  constitutional 
rights. 


CLIENT  AND  AGENCYMAN — Walter  E.  Blanchard  (left),  manager 
truck  advertising,  Ford  Division,  Ford  Motor  Co.,  showed  up  at  ANA 
meeting  with  Wilford  F.  Howard,  vicepresident,  J.  Walter  Thompson  Co. 


EDITOR  Si  PUBLISHER  for  November  5,  1955 


12 


Dread  Disease  Handoutitis 
Diagnosed  By  AP’s  Doctors 


APME’s  Blue  Book  Prescribes 
For  Health  of  News  Service 


Handoutitis  is  a  virulent  dis¬ 
ease  that  curses  reporting  for 
newspapers  today,  diagnoses  the 
1955  APME  Blue  Book,  pub¬ 
lished  this  week  by  the  Associa¬ 
ted  Press. 

“Our  reporting  has  deterio¬ 
rated  into  a  spoon-fed  operation, 
complacently  accepting  handouts 
from  government,  labor,  busi¬ 
ness  and  self-serving  organiza¬ 
tions  without  asking  questions 
or  digging  into  the  facts,” 
(harged  the  Domestic  News 
Committee  report. 

“The  committee  found  a 
number  of  instances  in  which 
the  Associated  Press  accepted 
and  reported  handouts  which 
obviously  required  further 
checking  but  made  no  attempt 
to  do  so,”  the  report  continued. 

Off-the-Record 

As  a  corollary  to  the  hand¬ 
out  situation,  V.  M.  Newton 
Jr.,  managing  editor,  Tampa 
(Fla.)  Tribune,  raised  the  ques¬ 
tion  of  the  propriety  of  AP  re¬ 
porters  participating  in  off-the- 
record  conferences,  thus  tying 
their  hands  in  pursuit  of  le¬ 
gitimate  news. 

“The  committee  is  not  fully 
convinced  that  the  expediency 
involved  in  such  a  policy  is 
worth  the  growing  loss  of  in¬ 
dependence  in  reporting,”  it  as¬ 
serted. 

The  Blue  Book  is  made  up 
of  the  reports  of  the  Continu¬ 
ing  Study  Committee  of  the  As¬ 
sociated  Press  Managing  Edi¬ 
tors  Association  in  connection 
with  the  annual  meeting  at 
Colorado  Springs  Nov.  16-19. 

In  an  introduction,  Frank  .1. 
Staizcl,  general  manager,  and 
•Xian  J.  Gould,  executive  edi¬ 
tor,  stated  the  staff  will  find 
in  the  book  challenges  — 

•  “To  write  simply,  clearly 
and  with  sparkle,  making 
stories  complete  enough  for  the 
average  reader. 

•  “To  look  always  for  the 
human  interest  angle;  tell  it  in 
tenns  of  people. 

•  “To  develop  more  enter¬ 
prise  and  offbeat  coverage. 

•  “To  experiment  and  pio¬ 
neer  with  new  feature  forms, 
new  ways  of  making  the  news 
meaningful. 


•  “To  find  new  ways  of  tap¬ 
ping  and  making  the  most  of 
the  great  resei-voir  of  material 
available  through  the  coopera¬ 
tive  AP  membership. 

•  “To  avoid  complacency  and 
approach  each  news  situation 
with  fire  and  imagination.” 

Domestic  News 

General  findings  of  the  Do¬ 
mestic  News  Committee  follow: 

“Perhaps  the  most  serious 
shortcoming  which  the  commit¬ 
tee  found  in  the  domestic  report 
was  a  general  lack  of  initiative 
and  imagination  on  the  part  of 
bureau  staffs  and  members 
alike.  There  were  a  number  of 
exceptions  to  this  sweeping  in¬ 
dictment  but  the  over-all  im¬ 
pression  of  routine  and  unima¬ 
ginative  processing  of  the  news 
hardly  leaves  room  for  com¬ 
placency  in  the  face  of  sharp¬ 
shooting  competition  from  other 
news  services  and  other  media 
such  as  radio,  TV  and  the  news 
magazines. 

“The  committee  found  a  tre¬ 
mendous  difference  in  attitude 
and  production  as  between  the 
more  alert  bureaus  and  what 
seem  to  us  the  indifferent  ones. 
It  should  be  emphasized  that 
this  has  nothing  to  do  with  the 
size  of  the  bureaus.  Some  of 
the  better  and  more  resource¬ 
ful  bureaus  are  the  smaller 
ones. 

“There  was  very  little  evi¬ 
dence  in  most  bureaus  of  sus¬ 
tained  effort  to  develop  enter¬ 
prise  and  offbeat  stories.  Per¬ 
haps  eight  or  ten  might  be  cited 
as  exceptions. 

“There  was  distressing  evi¬ 
dence  in  many  areas  of  an  un¬ 
cooperative  membership. 

“There  were  a  number  of 
complaints  of  failure  to  follow 
stories  that  obviously  i-equired 
follow's  and  of  failure  to  pre¬ 
sent  an  adequate  story  in  the 
next  cycle. 

“There  was  much  evidence  of 
an  increasing  manpower  prob¬ 
lem  in  the  bui-eaus. 

“The  quality  of  reporting 
from  members,  especially  the 
smaller  papers,  w’as  often  poor. 

“There  was  considerable  dif¬ 
ference  of  opinion  as  to  whether 
radio  members  are  pulling  their 


full  weight  in  the  cooperative 
AP  entity. 

“The  old  bugaboo  of  relays 
across  state  lines  persisted. 
Theie  were  also  complaints  of 
failure  to  protect  members  in 
other  areas  with  angles  of  par¬ 
ticular  local  interest.” 

Busine.ss  News 

The  Business  News  Commit¬ 
tee  found  that  AP  business 
coverage  was  “superb”  and  that 
staffers  covered  the  business 
story  “with  vigor,  clarity  and 
imagination.” 

That  high  praise,  however, 
was  leavened  with  admonitions 
for  trimming  or  making  under¬ 
standable  unintelligible  quotes, 
use  of  the  blue  pencil  on  rou¬ 
tine  business  news,  development 
of  state  sources  in  this  field, 
use  of  the  “loundup”  or  “at  a 
glance”  approach,  interpretive 
analysis  on  important  trends. 

The  Crime  News  Committee 
reported  protests  of  too  much 
crime  news  from  New  York  or 
distant  points  and  demands  for 
better  coverage  of  regional 
crime  news,  a  problem  it  sug¬ 
gested  might  be  tackled  locally, 
at  state  meetings. 

Newspapers  generally  have 
not  put  enough  emphasis  on  the 
schools,  complained  the  Educa¬ 
tion  News  Committee,  pointing 
out  that  a  large  share  of  taxes 
go  to  schools,  that  parents  are 
vitally  interested  and  the  at¬ 
tention  of  future  subscrihe’s 
(the  children)  is  focused  on  the 
classioom.  The  AP  was  praised 
foi  assigning  a  man  to  the  edu¬ 
cation  field  in  the  last  year. 

Farm  News 

The  migration  to  the  suburbs 
has  created  a  much  wider  in¬ 
terest  in  farm  news  than  was 
heretofore  apparent,  the  Farm 
News  Committee  reported. 

“A  recurring  complaint  comes 
from  editors  of  newspapers  in 
agricultural  areas  who  pride 
themselves  on  the  excellence  of 
their  farm  pages,”  the  commit¬ 
tee  stated.  “They  say  that  while 
the  Associated  Press  is  doing  a 
competent  job  of  reporting  agri¬ 
cultural  economics  and  politics, 
little  has  been  done  in  the  f'eld 
of  agricultural  science.  The  in¬ 
terest  in  the  latter  is  reflected 
in  the  repeated  reference  to 
stories  by  Alton  Blake.slee  on 
chemurgy,  the  use  of  antibi¬ 
otics,  and  other  developments. 

“The  Associated  Press 


Traffic  Offenders* 
Penalty:  Read  Editorial 

Providence,  R.  I. 

As  part  of  a  program  aimed 
at  reducing  trailic  accidents. 
Judge  Luigi  DePasquale,  pre¬ 
siding  justice  of  Rhode  Island’s 
major  traffic  court,  is  giving  de¬ 
fendants  a  copy  of  a  Providence 
Journal-Bulletin  editorial. 

At  his  own  expense,  he  has 
had  printed  10,000  copies  of  the 
editorial,  “Why  Not  Get  Angry 
About  Highway  Deaths?” 

It  points  out  that  in  1953 
7,120  persons  were  murdered  in 
this  country,  while  38,300  were 
killed  by  automobiles. 

through  its  bureaus  and  mem¬ 
bers  undoubtedly  could  stimu¬ 
late  some  readable  features  on 
such  new  developments  through 
a  little  more  conscientious  cover¬ 
age  of  the  agricultural  research 
stations  over  the  country,”  it 
added. 

The  Labor  News  Committee 
suggested  that  the  AP  must: 

“1.  Develop  a  few  more  key 
labor  specialists  in  the  various 
parts  of  the  U.S.  There  is  room 
for  wider  and  more  off-beat 
coverage. 

“2.  Member  newspapers  from 
all  sections  of  the  country  will 
have  to  be  more  alert  to  con¬ 
tribute  labor-management  sto¬ 
ries.  In  some  cases,  member 
newspapers  should  take  positive 
steps  to  increase  their  labor- 
management  contributions  to 
the  AP. 

“3.  If  more  labor  writers  are 
developed  by  the  AP,  they 
should  be  given  some  interpre¬ 
tive  leeway  so  they  may  com¬ 
pletely  and  properly  present 
labor-management  problems  in 
the  United  States.” 

Foreign  News 

The  Foreign  News  Commit¬ 
tee  commended  anticipation  of 
trouble  spots,  informal,  letter¬ 
writing  techniques,  and  speed 
of  spot  news  coverage. 

On  the  other  hand,  it  felt 
crisis  news  is  over-emphasized 
and  human  interest  is  neglected. 
It  suggested  better  coverage  in 
Latin  America  and  Canada,  re¬ 
marking:  “There  is  more  in 
Latin  America  than  revolutions 
and  more  in  Canada  than  news¬ 
print  mills.”  Faster  back¬ 
grounding  is  needed,  the  com¬ 
mittee  asserted. 

Editors  like  explanatory  sto- 
l  ies,  personality  pieces  and  light 
features  fiom  Washington,  the 
Washington  Committee  re¬ 
ported.  The  committee  lecom- 
mended  that  the  AP  manage¬ 
ment  give  serious  consideration 
to  a  suggestion  that  the  top 
(Continued  on  page  60) 
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Kingsbury  Smith  Uses  His 
Reporter  Role  As  INS  Chief 


New  General  Manager  Follows 
Same  Principles  As  Writer 


By  Ray  Ernin 

Principles  that  made  Kings¬ 
bury  Smith  a  good  office  boy 
and  a  star  reporter  for  Inter¬ 
national  News  Service  will  guide 
him  in  his  new  role  as  resident 
vicepresident  and  general  man¬ 
ager. 

“As  far  as  I  am  personally 
concerned,  I  shall  try  to  apply 
to  the  administration  of  Inter¬ 
national  News  Service  and  In¬ 
ternational  News  Pictures  the 
same  principles  I  pursued  as  a 
writer  and  reporter,”  Mr.  Smith 
told  E  &  P  in  his  new  office  in 
the  New  York  headquarters. 

3  Principles 

Three  principles  that  carried 
him  from  the  obscurity  of  a 
copyboy  to  international  re¬ 
nown  as  a  foreign  correspondent 
were: 

•  Accuracy. 

•  Objectivity. 

•  Editorial  enterprise. 

“They  served  me  very  well 

on  the  reporting  side  and  1  am 
sure  they  will  serve  me  as  well 
on  the  administrative  side,”  ob¬ 
served  Mr.  Smith  with  convic¬ 
tion. 

Kingsbury  Smith  looks  and 
talks  more  like  a  diplomat  than 
most  of  the  statesmen  he  has 
known  and  interviewed  on  the 
international  stage  for  a  quar¬ 
ter  century. 

A  handsome  man  with  black 
hair  and  eyes,  he  dresses  with 
the  conservative  cut  and  care 
of  a  prime  minister.  He  has 
made  the  black  homburg  and 
pin-striped,  double-breasted  blue 
suit  his  trademark. 

His  keen  intellect  and  inquir¬ 
ing  mind,  his  poise  and  easy 
manner,  his  friendly  way  and 
intense  interest  in  men  and 
measures  have  made  him  an 
intimate  confidante  of  many 
world  figures  in  a  dozen  coun¬ 
tries. 

Plain  Joe  Smith 

Intimate  friends  call  him  Joe. 
He  was  christened  Josei)h  Kings¬ 
bury  Smith.  In  his  early  INS 
days,  some  unknown  copy  editor 
attached  the  byline  Kingsbury 
Smith  to  one  of  his  scintillating 
stories.  Joseph  has  not  been 
attached  to  his  professional 
name  since. 


But  it  was  plain  Joe  Smith, 
a  16-year-old  schoolboy,  who 
went  into  the  old  INS  office  on 
Spruce  Street  in  July,  1924,  and 
asked  to  see  the  “boss.”  He  was 
sent  to  Barry  Faris,  still  edi¬ 
tor-in-chief,  who  wanted  to 
know  whether  he  had  had  any 
experience  in  newspaper  work. 

“Well,  sir,  I  sold  newspapers 
for  a  while  on  the  corner  of 
Broadway  and  66th  Street,”  re¬ 
plied  the  youth  with  mingled 
diffidence  and  confidence. 

Young  Joe  Smith  was  sent  on 
his  way  with  the  nothing-avail- 
able-but-will-let-you-know  rou¬ 
tine.  He  was  sure  he  did  not 
have  a  chance  for  a  job  there. 

However,  a  week  later  while 
he  was  playing  handball  in 
Cherry  Lane,  Greenwich  Vil¬ 
lage,  his  mother  called  him  and 
handed  him  a  special  delivery 
letter — the  first  he  ever  re¬ 
ceived.  Mr.  Faris  invited  him 
to  come  to  work  as  office  boy. 
Even  then,  he  had  no  dreams 
of  becoming  a  reporter  for  the 
organization — much  less  vice- 
president  and  general  manager 
and  a  director  of  the  Hearst 
Corporation. 

Copyboy’s  Impressions 

“I  was  first  fired  with  the 
ambition  to  be  a  reporter  when 
I  was  sent  as  a  copyboy  to  run 
copy  for  George  R.  Holmes  (he 
later  was  to  win  the  George  R. 
Holmes  Memorial  Aw’ard  and  a 
dozen  other  awards)  at  the  1924 
Democratic  National  Convention 
in  the  old  Madison  Square 
Garden,”  recalled  Mr.  Smith 
with  a  reminiscent  smile  play¬ 
ing  across  his  chiseled  features. 

“I  was  then  asked  by  Ed  Sul¬ 
livan  of  the  A’ew  York  World 
to  write  a  copyboy's  impres¬ 
sions  of  the  convention  and  it 
appeared  on  Page  1,”  he  con¬ 
tinued.  “It  almost  cost  me  my 
job  because  I  had  not  made  it 
available  to  INS.  I  told  Barry 
he  had  not  asked  me  to  write 
and  he  promised  me  that  from 
then  on  I  would  have  an  op¬ 
portunity  to  write.” 

From  then  to  now  he  had 
that  opportunity  and  he  has 
made  most  of  it,  witnessed  by 
world  fame  and  numerous 
awards.  Somewhat  ruefully,  he 


faces  the  fact  that  his  impor¬ 
tant  new  executive  duties  will 
cancel  — or  at  the  least  curtail 
— his  reporting. 

“I’m  a  reporter  at  heart,  but 
it  is  clear  now  that  most  of 
my  time  will  go  to  the  admini¬ 
strative  end  of  the  work,”  he 
confessed.  “I  find  it  still  rather 
difficult  to  resist  the  tempta¬ 
tion  to  write  the  story  myself 
or  to  try  to  go  out  and  get  it 
myself. 

Reluctant  Acceptance 

“Actually,  the  question  of 
giving  up  the  reporting  end  of 
journalism  was  one  which 
caused  me  deep  thought  and 
while  I  was  naturally  gratified 
at  the  promotion,  especially  as 
I  started  at  the  bottom,  I  was 
reluctant  to  go  out  of  the  writ¬ 
ing  end,”  he  added.  “I  finally 
decided  to  sacrifice  the  position 
I  had  been  able  to  attain  in 
that  field,  in  Europe  because 
after  talks  with  Bill  Hearst 
(William  Randolph  Hearst  Jr.) 
i)ick  Berlin  (Richard  E.  Berlin, 
president  of  the  Hearst  Corpo¬ 
ration)  and  ‘Hap’  Kern  (Ha¬ 
rold  G.  Kern,  general  manager 
of  the  Heai-st  Newspapers),  I 
was  convinced  that  INS  has  a 
very  promising  future  and  that 
I  would  be  able  to  apply  to  the 
administrative  end  of  the 
business  the  editorial  enterprise 
which  I  had  applied  to  the  jour¬ 
nalistic  end  of  it  in  Europe.” 

Mr.  Smith  paused  for  a  mo¬ 
ment,  looked  around  his  simple 
and  businesslike  office,  with  a 
typewriter  on  a  portable  stand 
ready  at  hand,  and  observed: 

“I’ll  take  advantage  of  every 
opportunity  to  get  exclusive 
news  for  INS.  I  don’t  know  that 
I  will  write  articles  but  if  the 
work  will  be  helped  by  my  going 
out  and  getting  stories,  I  shall 
do  so.  I  don’t  intend  to  write 
anything  in  the  nature  of  a 
regular  column  or  cover  regular 
spot  news  developments  as  I 
did  in  Europe. 

Promote  Own  People 

“I’d  like  to  say  that,  having 
started  as  a  copyboy.  I’m  ex¬ 
tremely  sympathetic  to  the  idea 
of  promoting  people  within  the 
organization  as  much  as  I  can 
possibly  do  so. 

“There  will  be  no  major 
change  in  policy.  Under  the 
really  brilliant  leadership  of 
Seymour  Berkson  (now  pub¬ 
lisher  of  the  New  York  Jour¬ 


nal- American) ,  INS  prestige 
reached  its  greatest  heights.  1 
shall  try  to  maintain  and  de- 
velop  the  policy  he  pursued. 

“That  policy  was  to  gm 
clients  equal  coverage  of  big 
stories,  give  them  a  steady  flow 
of  exclusive  stories  of  headline 
importance  and  to  give  then 
concise  and  bright  writing  by 
the  reporters.  I  think  all  of 
those  things  will  be  increasingly 
important  to  newspapers,  which 
are  now  faced  with  increased 
newsprint  cost  and  will  not  wish 
to  waste  any  newsprint  space 
on  quantity  instead  of  quality." 

The  new  general  manager 
pointed  out  that  his  many  years 
in  Europe  had  kept  him  out  of 
close  touch  with  developments 
at  home.  He  said  he  was  very 
pleasantly  surprised  at  the  pres¬ 
tige  which  he  found  INS  en¬ 
joyed  with  U.  S.  editors. 

High  Prestige 

“It  seems  to  me  that  INS  has 
higher  prestige  now  than  ever 
before  in  the  30  years  I  have 
been  with  the  organization,”  he 
asserted.  “There  is  increasing 
recognition  among  editors  that 
INS  and  INP  have  more  to  of¬ 
fer  than  other  major  agencies. 
We  are  becoming  recognized  as 
sort  of  cream  on  top  of  the  milk. 
INS  has  a  little  something 
special.” 

In  this  connection,  he  re¬ 
ported  that  he  and  other  INS 
executives  wei’e  “excited”  last 
week  by  the  outcome  of  a  test 
of  editorial  appeal  of  the  INS 
news  report.  He  said  a  Midwest 
leading  newspaper  cancelled  a 
major  news  service  for  economy 
reasons  several  months  ago 
INS  was  told  there  was  no 
chance  for  use  of  its  service, 
but  it  persuaded  the  newspa¬ 
per  to  permit  a  machine  to  be 
put  in  the  news  room  for  a  one 
month  trial. 

Before  the  month  was  up,  the 
(Continued  on  page  58) 
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Kansas  Dailies 
Dig  Up  Data 
On  Big  Story 

Pittsburg,  Kas. 

A  most  successful  “informa¬ 
tion  wanted”  campaign  was  con¬ 
ducted  by  Kenneth  L.  Simons, 
general  managing  editor  of  the 
Pittiburg  Headlight  and  the 
Pittiburg  Sun,  in  connection 
with  the  mysterious  fatal  shoot¬ 
ing  by  his  wife  of  William 
Woodward  Jr.,  New  York  social¬ 
ite  and  owner  of  the  race-horse, 
Nashua. 

First  story  of  the  tragedy 
stated  Mrs.  Woodward  was 
bom  in  Pittsburg.  Mr.  Simons 
ran  an  inquiry  for  information 
about  her  early  life  here  in  his 
personal  column,  “Ear  to  the 
Ground.”  The  inquiry  caused 
much  discussion  and  speculation 
but  no  one  locally  could  pro¬ 
vide  identification. 

Startling  Coincidence 
Later,  when  New  York  news¬ 
papers  telephoned  Mr.  Simons 
and  the  local  newspapers  her 
name  before  marriage,  he  was 
able  to  determine  that  she  was 
bom  on  a  farm  west  of  the 
city  Dec.  12,  1915.  Early  reports 
from  New  York  gave  her  age 
as  32,  which  was,  according  to 
official  records  in  Pittsburg, 
eight  years  too  young. 

After  her  parents  were  di¬ 
vorced  and  moved  away,  rela¬ 
tives  here  lost  track  of  the  girl. 
But  Mr.  Simons  learned  the 
daughter  brought  her  mother’s 
body  here  for  burial  in  1941. 
Information  was  then  gained 
from  Paul  A.  Crowell,  a  cousin 
of  Mr.  Woodward’s  father,  and 
from  a  Pittsburg  undertaker, 
George  Brenner,  who  handled 
fhe  funeral  of  Mrs.  Woodward’s 
Bother. 

A  startling  coincidence  was 
uncovered  by  the  local  newspa¬ 


pers,  too.  It  w’as  found  that  Mr. 
Woodward  himself  spent  three 
days  in  Pittsburg  the  weekend 
preceding  his  death.  He  nego¬ 
tiated  the  purchase  of  a  Helio 
airplane,  made  in  this  city.  He 
also  sought  guidance  in  the  loca¬ 
tion  of  his  mother-in-law’s 
grave  in  the  local  cemetery. 

Dozens  of  telephone  calls 
poured  into  the  neAvs  room  of 
the  Headlight  and  the  Sun.  The 
response  with  information  was 
prompt  and  conclusive. 


‘Little  Fellows’  Given 
Priority  on  Press  Tour 

Chicago 

Something  different  in  press 
flights  was  tried  here  by  the 
four  airlines  which  started  serv’- 
ing  O’Hare  Field,  Chicago’s 
new  airport,  Oct.  30. 

In  this  case  the  four  airlines 
— assisted  by  representatives 
of  two  others — conducted  a 
joint  press  tour  and  flight,  and 
the  invitation  list  gave  priority 
to  weekly  and  small  daily  edi¬ 
tors  in  the  Chicago  metropoli¬ 
tan  area. 

After  the  weeklies  and  small 
dailies  had  been  invited,  re¬ 
maining  space  was  offered  to 
Chicago  metropolitan  papers, 
radio-TV  and  newsreel  repre¬ 
sentatives.  Typical  comment 
from  smaller  papers  was:  “This 
is  the  first  time  anyone  has 
thought  of  us  for  a  press 
flight.” 


Larrabee  in  New 
Publishing  Post 

C.  B.  Larrabee  this  week  re¬ 
signed  as  board  chairman  of 
Printers’  Ink  Publishing  Co.  to 
accept  a  new  post  as  director 
of  publications  of  the  applied 
journals  of  the  American  Che¬ 
mical  Society. 

Mr.  Larrabee  joined  the  edi¬ 
torial  staff  of  Printers'  Ink  in 
1920. 


Puzzle  Solved 
After  56  Weeks 

Pasco,  Wash. 

After  56  weeks  of  effort,  a 
Tri-City  Herald  reader  won 
the  Bell  Syndicate’s  Cross¬ 
word  Puzzle  Contest.  The 
winner,  by  having  a  saleslip 
attached  to  his  entry,  walked 
off  with  $2,650. 

The  prize  started  at  $25 — 
double  that  amount  if  the 
winner  would  attach  to  his 
entry  a  saleslip  from  one  of 
the  merchants  sponsoring  the 
contest.  During  the  last  half 
of  the  contest  entries  jumped 
to  over  15,000  a  week,  but  no 
winner,  until  last  week.  It 
was  the  longest  the  Bell  puz¬ 
zle  had  run  without  a  winner 
and  the  most  money  awarded 
as  a  prize  for  the  contest. 

Papers  Hire  Expert 
For  Patent  Hearing 

Regina,  Sask. 
The  Regina  Leader-Post  and 
the  Saskatoon  Star-Phoenix, 
have  retained  Judge  Thurman 
Arnold  of  Washington  to  appear 
before  the  Royal  Commission  on 
Patents,  Copyrights,  Trade¬ 
mark  and  Industrial  Designs, 
with  a  brief  to  safeguard  Ca¬ 
nadian  consumers  against  the 
detrimental  effects  of  patent 
monopolies. 

The  newspapers  announced 
the  appointment  of  Judge 
.Arnold  with  the  statement  that 
they  believe  consumer  interest 
demands  a  thorough  examina¬ 
tion  of  the  patent  system  and 
its  monopoly  aspects. 

Associated  with  Judge  Ar¬ 
nold,  noted  “trust-buster,”  for 
the  newspapers  are  Ian  Mack- 
eigan,  former  deputy  commis¬ 
sioner  of  the  Canadian  Com¬ 
bines  Investigation  Act,  and  Dr. 
Walter  Hamilton,  special  as¬ 
sistant  to  the  U.  S.  Attorney- 
General. 


Dally  Finds 
Theft  Victim 
In  F  of  I  Tilt 

Charles  City,  Iowa 

When  the  sheriff  of  Floyd 
County  refused  to  identify  the 
victim  of  a  $5,000  robbery,  the 
Charles  City  Press  not  only  pro¬ 
tested  editorially,  but  set  out 
to  find  the  victim  and  succeeded 
within  a  week. 

On  Oct.  22,  Sheriff  Bernard 
Atherton  told  the  Press  report¬ 
er  that  there  had  been  “a 
$5,000  robbery  in  the  county 
last  night,”  adding  that  he 
“was  not  giving  any  more  in¬ 
formation  on  the  robbery  to  any 
reporter.” 

On  Oct.  24,  the  sheriff  passed 
along  a  few  more  details,  saying 
the  robbery  had  occurred  during 
the  past  month  at  a  private 
home  outside  Charles  City. 

The  next  day,  the  Press  car¬ 
ried  a  strong  editorial,  protest¬ 
ing  the  deliberate  withholding 
of  information,  pointing  out  the 
sheriff  hadn’t  explained  suf¬ 
ficiently  why  he  didn’t  tell  more 
about  the  reported  robbery. 
Meanwhile,  Paul  R.  Bumbarger, 
publisher  of  the  Press,  assigned 
Conway  Yount  to  find  out  about 
the  robbery. 

On  Oct.  28,  Reporter  Yount, 
without  any  help  from  the  sher¬ 
iff’s  office,  ran  down  the  rob¬ 
bery  that  had  taken  place  on  a 
farm  in  an  area  of  the  county 
remote  from  Charles  City.  A 
farmer’s  wife  had  been  robbed 
of  $5,000  in  bills,  stolen  from 
a  lock  box  in  the  farm  home. 
She  said  the  money  represented 
her  personal  savings. 

.After  the  Press  carried  the 
complete  story  of  the  robbery, 
Sheriff  Atherton  told  the  As¬ 
sociated  Press  that  he  had 
solved  a  $5,000  robbery  in  1933 
when  ail  information  of  the 
theft  was  suppressed  for  more 
than  four  months. 
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Crazy  Quilt 
Pattern  Set 
In  Paper  Price 

Confounding  the  experts 
(and  some  of  their  best  cus¬ 
tomers,  too),  the  newsprint 
producers  continued  this  week 
to  fashion  a  “new  pattern”  in 
pricing — a  crazy-(|uilt  pattern. 

“What’s  your  price?”  be¬ 
came  a  standard  question  when 
publishers  met.  Since  the  first 
announcement  in  mid-October, 
this  .schedule  of  raises  has 
evolved : 

St.  Law’rence — $0  a  ton,  Nov. 

1. 

Abitibi — $5  a  ton,  Nov.  1; 
may  reconsider. 

International — $4  a  ton,  Nov. 

1. 

Powell  River — 3%  average; 
.$4  a  ton  when  non-returnable 
'■  cores  are  used;  $4.50  when  re¬ 
turnable  cores  are  used,  Nov. 
15. 

Montmorency  (agent  for 
.\nglo-Canadian  and  Anglo- 
Newfound) — $3  a  ton,  Nov.  1, 
based  on  “average  price”  clause 
listing  Abitibi  ($5),  Interna¬ 
tional  ($4)  and  Consolidated 
(nothing  yet). 

Donnaconna — Revision,  as  of 
Nov.  1,  under  terms  of  price 
clause;  provisional,  pending 
further  clarification.  Four  ma¬ 
jor  producers  are  listed  in  Don¬ 
naconna  clause. 

Warnings  of  serious  news¬ 
print  shortages  next  year  were 
voiced  by  R.  M.  Fowler,  speak¬ 
ing  for  Canadian  newsprint 
manufacturers,  and  by  Viscount 
Rothermere,  speaking  for  Brit¬ 
ish  publishers.  Said  Rother¬ 
mere;  “We’re  not  so  much  con¬ 
cerned  with  price  as  how  to  get 
hold  of  newsprint.” 

A  group  of  Congressmen 
planned  a  tour  of  U.S.  mills  and 
their  spokesman  said  they 
might  have  more  to  say  about 
expansion  of  the  dome.stic  in¬ 
dustry  later. 

Lafayette  Pulp  and  Paper 
Co.,  Lt<l.,  began  construction  of 
a  $100,000  mill  at  Sherbrooke, 
P.Q.,  that  will  produce  50  to  60 
tons  daily,  beginning  in  Febru- 


1,000  Atteml  Dailiesi"' 
Sports  Award  Rally 

Baltimore,  Md. 

Sports  awards  to  560  winners 
from  among  12,000  amateur 
ba.seball  and  softball  players 
were  presented  by  the  Sunpa- 
pers  at  a  rally  that  drew  1,000 
persons. 


Arthur  Dressel  Heads 
Paper  Sales  Firm 

Arthur  Dressel  has  been 
elected  president  and  director  of 
Kruger  Paper  Co.  Inc.,  with  of¬ 
fices  at  347 
Madison  Ave¬ 
nue,  New  York. 
Mr.  Dressel’s 
I  firm  exclusively 
|i  represents  the 
Richmond  Pulp 
&  Paper  Co.  of 
Canada,  Ltd., 
newsprint 
manufacturers, 
Dressel  one  of  six  or¬ 
ganizations  that 
comprise  the  Kruger  organiza¬ 
tion  of  Montreal. 

Prior  to  joining  the  Kruger 
organization,  Mr.  Dressel  was 
with  R.  Hoe  &  Co.  Inc.,  manu¬ 
facturers  of  printing  machin¬ 
ery,  for-  nearly  30  years.  He 
was  president  of  the  firm  at  the 
time  of  his  resignation. 

5  U.  S.  Mills  Get 
Fast  Tax  Writeoff 

Washington 

Government  records  show  that 
five  newsprint  development  pro¬ 
jects  in  the  United  States  have 
enjoyed  the  benefits  of  fast  tax 
writeoffs  allowed  to  defense  in¬ 
dustries. 

An  examination  of  the  books 
this  week  by  E  &  P’s  Washing¬ 
ton  correspondent  showed: 

Great  Northern  Paper  Co., 
Millinocket,  Me.,  on  June  15, 
1951  applied  for  write-off  con¬ 
cessions  on  a  $7,s00,000  plant; 
on  March  19,  1952  were  author¬ 
ized  to  write  off  $1,560,000 
worth.  Rate  of  write-off  is  20% 
a  year. 

Great  Northern  Paper  Co., 
Millinocket,  Me.,  on  April  29, 

1951  applied  for  write  off  con¬ 
cessions  on  a  $51,620,000  plant; 
on  Sept.  8,  1954  were  authorized 
to  write  off  45%,  or  $23,184,000 
worth  of  it  in  five  years. 

Bowatei-  Paper  Co.,  Calhoun, 
Tenn.  on  Jan.  15,  1952  applied 
for  write-off  privileges  on  a  $51,- 
500,000  plant.  On  Feb.  19,  1952 
were  given  write-off  privileges 
on  45%,  or  .$21,562,000,  to  be 
written  off  in  five  years 

Southland  Paper  Mills,  Luf¬ 
kin,  Tex.  On  June  14,  1951  asked 
for  write-off  privileges  on  a  $15,- 
040,000  plant  and  on  Feb.  19, 

1952  were  given  five  year  write 
off  on  45%f ,  or  $6,768,000  of  it. 

West  Tacoma  Newsprint  Co., 
Steilacoom,  Wash.  On  June  14, 
1951  asked  for  write  off  privi¬ 
leges  on  a  $5,000,000  plant,  and 
on  Feb.  19,  1952  $2,148,000  of 
it  was  approved  for  five  year 
w'rite-off. 


ad-lines 


NEWSPAPERS  DUE  FOR  BIGGER  PIECE  OF  REVLON 
BUDGET 

When  Revlon  Products  Corp,  unveils  its  '56 
advertising  program  next  month  at  its  national  I 
sales  meeting  in  New  York,  newspapers  will  * 
be  scheduled  to  receive  20%  of  a  SlO.OOO.OOn 
budget .  That's  roughly  $500,000  more  than 
this  year's  take.  Biggest  chunk,  65%,  will  go 
into  TV. 

RED  OWL  HOOTS  OF  'HOT'  FACSIMILE  NEWSPAPER 
ADS 

How  will  supermarkets  advertise  in  1965? 

Two  executives  of  Red  Owl  Stores  told  the 
Food  Chain  convention  in  Chicago  this  week  that 
they  see:  1)  facsimile  newspaper  ads  shout¬ 
ing  hot  specials  ;  2)  in-store  entertainment 
gimmicks.  Also  in  their  crystal  ball  was 
once-a-month  shopping. 

MORRISTOWN  RECORD  REVIVES  THE  JERSEYMAN 

Vol.  1,  No.  1  of  the  Morristown  (N.  J.) 
Daily  Record's  controlled  circulation  weekly, 
The  Jerseyman.  rolled  off  the  press  Nov.  3 
with  18,512  lines  of  advertising.  Started 
Oct.  4,  1826,  The  Jerseyman  was  merged 
with  the  Record  Oct.  22,  1931,  but  the  name  was 
never  used.  Similar  to  a  shopping  guide, 
space  is  sold  on  an  optional  combination  rate 
basis  with  the  Record.  Frank  J.  Byrne  Jr., 
ad  manager,  told  E&P  that  a  national  rate  card 
will  be  produced  also  on  an  optional 
basis  in  the  near  future. 

DOUBLE  TRUCK  COLOR  AD  BECOMES  16-PAGE  WRAPPEF 

Double  truck  color  ad  was  used  Oct.  30  by 
The  Hecht  Company  as  a  16-page  section  wrapper 
in  the  Washington  (D.  C. )  Post  and  Times  Herald. 
Double  spread  color  section,  which  carried 
32,802  lines  of  advertising,  was  run  on 
regular  run  and  did  not  require  special 
stuffing  operation. 


CLEVELAND  DE  SOTO  DEALERS  SIGN  FOR  NEWSCASTS 

Cleveland  DeSoto  dealers  have  signed  year 
contract  to  sponsor  two  five-minute  newscasts 
daily  on  WTAM.  First  such  purchase  of  broad¬ 
cast  time  by  the  local  dealers,  the  morning 
news  campaign  is  aimed  at  building  the  name 
of  DeSoto  institutionally  in  the  Cleveland 
market,  and  identifying  local  dealers  with 
their  product. 

HOME  MASSAGE  EQUIPMENT  FIRM  TO  SPEND 
$1,000,000 

Niagara  Manufacturing  and  Distributing 
Corp.,  Adamsville,  Pa.,  will  spend  upwards  of 
$1,000,000  to  advertise  and  promote  its  new 
line  of  home  massage  equipment  within  the 
next  year.  Plans  call  for  black  and  white 
and  four-color  ads  in  newspapers,  magazines 
and  a  radio-TV  campaign.  America's  30,000,000 
overweight  men  and  women  represent  potential 
multi-million  dollar  market. 
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/Advertiser  •  IVewspaper 


Section  Edited 

By  Robert  B.  McIntyre 


Circulation,  Markets 
Secondary  in  Rate  Setup 


Newspaper  circulation  and 
market  potential  play  only 
secondary  roles  in  setting  gen¬ 
eral  advertising  rates  for  32 
Iowa  dailies,  according  to  a  re¬ 
cent  study  at  the  State  Uni¬ 
versity  of  Iowa  School  of  Jour¬ 
nalism. 

Conducted  by  Prof.  Ellis 
Newsome,  head  of  the  adver¬ 
tising  sequence  at  the  School  of 
Journalism,  the  analysis  of  ad¬ 
vertising-rate  practices  of  32  of 
Iowa’s  40  dailies  shows  that 
other  factors  influence  greatly 
the  establishment  of  general  or 
national  rates. 

A  printed  booklet  about  the 
project,  entitled  “A  Study  of 
the  Advertising  Rates  of  Iowa 
Daily  Newspapers,”  will  be  sent 
soon  to  Iowa  dailies  and  to  ad¬ 
vertising  agencies.  It  will  be 
available  to  other  persons  on 
lequest. 

The  study  reveals  that  the 
following  factors  have  a  direct 
influence  on  the  general  ad¬ 
vertising  rate  of  Iowa  dailies: 

Six  Other  Factors 

(1)  (leographic  distance  be¬ 
tween  newspapers  and  adver¬ 
tisers  and  their  advertising 
agencies.  In  the  rate-making 
process,  it  was  found  that  the 
general  advertiser  functions  as 
a  background  figure  only  and 
does  not  exert  the  type  of  pres¬ 
sure  that  a  physically  present 
buyer  might  apply. 

(2)  National  newspaper  re¬ 
presentatives.  Such  matters  as 
quality  of  the  market,  distribu¬ 
tion  of  the  product,  and  avail¬ 
ability  of  merchandising  serv¬ 
ices  were  found  to  be  moie 
important  than  price  to  the 
advertising  representative. 

(3)  Availability  of  informa¬ 
tion  about  general  advertising 
rates.  Because  general  rates  are 
available  from  many  sources,  it 
is  possible  for  publishers  and 
advertising  executives  to  follow 
rate  movements  in  the  industry. 

(4)  Milline  rates.  From  the 
*xaminationn  of  general-rate 
information,  it  appears  that 
newspapers  of  various  circula¬ 
tion  classes  seek  to  offer  mil¬ 
line  rates  in  line  with  those 
offered  by  fellow  publishers 
and  a  general  set  of  standards. 

(5)  Production  costs.  Pub¬ 
lishers  have  become  more  aware 
of  this  factor  in  recent  years 
with  increa.ses  in  the  price  of 
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labor,  cost  of  materials  and 
equipment  and  other  ingredi¬ 
ents  in  newspaper  production. 

(6)  Quality  and  extent  of 
merchandising  services  offered. 
Since  added  merchandising 
services,  such  as  route  lists  to 
assist  advertisers’  representa¬ 
tives  in  planning  their  calls,  in¬ 
crease  response  to  advertising 
messages,  advertisers  and  their 
agencies  are  willing  to  pay  for 
the  extra  service  in  the  form 
of  highei'  advertising  rates. 

‘Open  l.«ca|  Rates’ 

The  study  reports  that  22  of 
the  32  Iowa  dailies  surveyed 
offer  ‘‘open  local  rates”  of  1C0% 
or  more  of  the  general  rates. 
But  several  of  the  state’s  larger 
newspapers  have  open  local 
rates  less  than  the  national 
rate. 

The  study  shows  also  that  the 
long  campaign  by  newspaper 
advertising  representatives  and 


NEWLY-ELECTED  OFFICERS  of  the  New  England  Newspaper  Adver¬ 
tising  Executives  Association  for  the  1955-56  term,  left  to  right: 
Charles  J.  Iwanicki,  Meriden  (Conn.)  Record-Journal,  secretary; 
George  W.  McLaughlin,  Haverhill  (Mass.)  Gazette,  president;  Nelson 
A.  Demers,  Middletown  (Conn.)  Press,  treasurer;  and  Charles  J. 
Davis,  Providence  (R.  I.)  Journal-Bulletin,  vicepresident.  Annual  meet¬ 
ing  was  held  in  Boston,  Oct.  25  (E&P,  Oct.  29,  page  15). 


advertising  agencies  to  encour¬ 
age  newspapers  to  equate  open 
local  rates  with  national  rates 
has  not  been  entirely  successful 
in  Iowa. 


September  Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  measurements) 


1955 

1954 

%  of 

E&P 

Linage 

Linage 

1954 

Index 

Total  Advertising 

September  . 

246,154,175 

218,908,894 

112.4 

114.8 

August  . 

219,749,980 

199,363,054 

110.2 

114.0 

Year  to  date  .... 

2,059,263,781 

1,868,339,853 

110.2 

Display 

September  . 

183,440,304 

167,858,418 

109.3 

112.5 

August  . 

156,629,117 

146,361,952 

107.0 

II  1.0 

Year  to  date 

1,529,197,509 

1,414,022,388 

108.1 

Classified 

September  . 

62,713,871 

51,050,476 

122.8 

122.1 

August  . 

63,120,863 

53,001,102 

II9.I 

122.2 

Year  to  date 

530,066,272 

454,317,465 

116.7 

Retail 

September  . 

133,529,665 

126,444,187 

105.6 

110.5 

August  . 

114,258,574 

109,777,345 

104.1 

107.8 

Year  to  date  .... 

1,089,738,088 

1,020,644,788 

106.8 

Department  Store 

September  . 

50,135,064 

48,026,001 

104.4 

106.8 

August  . 

43,420,834 

42,674,934 

101.7 

106.7 

Year  to  date  ... 

405,421,862 

382,336,682 

106.0 

General 

September  . 

30,849,425 

28,981,411 

106.4 

100.5 

August  . 

23,799,801 

23,526,165 

101.2 

101.3 

Year  to  date  .... 

270,780.664 

259,930,267 

104.2 

Automotive 

September  . 

16,053,721 

9,760,172 

164.5 

175.5 

August  . . 

15,913,907 

10,780,588 

147.6 

143.3 

Year  to  date  .... 

138,623,780 

106,751,836 

129.9 

Financial 

September  . 

3,007,493 

2,672,648 

112.5 

124.1 

August  . 

2,656,835 

2,277,854 

116.6 

134.5 

Year  to  data  .... 

30,054,977 

26,695,497 

112.6 

Four  newspapers  exhibited  a 
rather  direct  recognition  of  the 
factor  regarded  as  basic  justi¬ 
fication  for  a  national-local  rate 
difference  —  the  advertising 
agency  commission.  These 
newspapers  had  local  rates  of 
83,  85,  86,  and  88%  of  the 
national  rates,  thus  taking  into 
account  the  15%  commission  al¬ 
lowed  to  agencies. 

The  lowest  local  rates  for 
the  32  Iowa  dailies  range  from 
42  to  90%  of  the  national  rates. 
All  newspapers  that  offer  ad¬ 
vertising  space  in  volume  at 
less  than  half  of  their  national 
advertising  price  have  circu¬ 
lations  cf  more  than  20,000. 

Additional  Saving.s 

Additional  savings  are  avail¬ 
able  to  advertisers  in  14  Iowa 
dailies  in  the  form  of  prompt- 
payment  discounts,  which  range 
from  1  to  5%. 

Twenty-seven  of  the  32  news¬ 
papers  surveyed  offer  minimum 
rates  through  a  Monthly  Earned 
Rate  Schedule.  In  addition,  a 
few  papers  offer  term  contracts 
for  three,  six,  or  12  months, 
which  call  for  a  minimum 
amount  of  advertising  space 
during  the  contract  period. 

The  booklet  contains  addi¬ 
tional  sections  on  obtaining 
minimum  rates,  justification  of 
rate  differentials,  establishment 
of  local  advertising  rates,  and 
information,  other  than  rate 
schedules,  provided  by  retail 
advertising  rate  cards.  Five 
tables  accompany  the  main 
areas  discussed. 
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CASE  STUDY 


Siegler  Heater  Sales 
Get  Hot  with  Papers 

By  Kobert  B.  McIntyre 


iPfliill  «»"«>  wlnlf 

DiKover  tli«  mira<l«  of 


^  Chains  Found 
''  To  Yield  New 
y  Ad  Revenues 


Further  expansion  of  its  ad¬ 
vertising  program,  which  since 
1948  has  been  increasingly  con¬ 
centrated  in  daily  newspapers, 
is  planned  for  1956  by  the  Sieg¬ 
ler  Corp.,  Chicago,  manufac¬ 
turer  of  space  heating  equip¬ 
ment.  The  company  currently 
spends  $1,000,000  in  newspapers. 

This  week,  John  G.  Brooks, 
Siegler  president,  told  Editor  & 
Publisher  just  how  newspaper 
space  has  helped  space  heat¬ 
ing  sales  to  get  hot. 

“Our  decision  to  .step-up  our 
use  of  newspaper  advertising,” 
Mr.  Brooks  said,  “is  based  on 
Siegler’s  experience  with  local 
newspaper  advertising  in  re¬ 
gaining  its  dominant  position  in 
the  space-heater  market  follow¬ 
ing  World  War  II  when  it  was 
engaged  almost  exclusively  in 
government  contract  work  and 
could  not  supply  its  civilian 
market. 

“Like  many  other  manufac¬ 
turers  whose  facilities  had  been 
turned  over  to  war  production, 
Siegler  during  the  months  fol¬ 
lowing  the  war  faced  not  only 
a  major  production  changeover, 
but  in  many  ways  an  even  more 
important  marketing  problem, 
one  involving  not  only  directly 
competitive  products,  but  other 
and  less  efficient  types  of  heat¬ 
ing  that  had  gained  a  foot¬ 
hold.” 

Dailies  Met  Requirements 

At  this  point  Walter  G.  Ull- 
man,  Siegler’s  sales  vicepresi¬ 
dent,  took  up  part  of  the  story. 
He  said  that  daily  newspapers 
were  “the  only  media”  that  met 
the  four  requirements  for 
Siegler’s  post-war  marketing 
program.  'The  program: 

1)  To  concentrate  sales  effort 
in  the  most  promising  regions 
and  local  areas;  2)  To  obtain 
opportunities  for  detnonstiation 
at  the  local,  home-town  levels; 
8)  To  overcome  price  resistance 
based  on  public  ignorance  of 
Siegler’s  quality  and  efficiency; 
and  4)  To  utilize  media  that 
would  cover  selected,  concen¬ 
trated  markets,  both  urban  and 
rural,  with  maximum  efficiency 
and  at  minimum  cost. 

Siegler  Corp.,  which  makes 
both  gas  and  oil  heaters,  found 
its  newspaper  program  particu¬ 
larly  effective  in  stressing  its 
principal  sales  point — that  by 
diffusing  heat  at  flot)r  level,  its 
heating  units  maintain  uniform 


comfortable  house  temperatures 
in  every  climate. 

‘More  Newspapers’ 

“As  we  move  into  another 
selling  season,”  Mr,  Ullman  told 
E&P,  “we’re  a  national  best¬ 
seller.  We  intend  to  stay  that 
way.  That’s  why  we’re  working 
harder  than  ever.  In  more 
places.  More  often.  And,  of 
course,  in  more  newspapers.” 

Mr.  Brooks  pointed  out  that, 
almost  entirely  as  a  result  of 
its  newspaper  program, 
strengthened  by  close  local 
newspaper  tie-in  work  with 
local  Siegler  dealers,  the  com¬ 
pany  quickly  regained  its  com¬ 
petitive  position  and  by  1950 
had  more  than  tripled  civilian 
sales  to  some  $3,000,000.  Since 
then,  he  declared,  sales  have 
moved  consistently  higher  and 
so  far  this  year  are  running  at 
close  to  three  times  the  1950 
figure. 

Important  Factor 
Siegler’s  president  credited 
the  company’s  .successful  news¬ 
paper  advertising  program  with 
being  an  important  factor  in 
bringing  major  growth  to  Sieg¬ 
ler  in  the  last  several  years,  re¬ 
flected  in  expansion  of  the  Cen- 
tralia.  Ill.,  plant  to  five  times 
its  1948  capacity. 

“One  whole  phase  of  this  ex¬ 
pansion  came  in  1952,  when 
Siegler  Heater  Corp.  was 
formed,  a  step  which  put  the 
company  in  the  gas  heater  mar¬ 
ket  on  a  major  .scale,”  Mr. 
Brooks  said. 

“V/hile  the  market  for  oil 
heaters  was  found  largely  in 
rural  districts,  the  gas  heater 
brought  a  switch  to  the  larger 
cities.  And  newspapers  got  the 
major  share  of  this  advertising 
budget,  too.  By  mid-1955,  in 
fact,  Siegler’s  schedule  has 
grown  from  1948’s  total  of  25 
to  almost  1,000  newspapers.” 

Double  Spreads,  Pages 
Mr.  Brooks  continued:  “In  the 
fall  of  1953  the  company  broke 
a  newspaper  campaign  in  select¬ 
ed  urban  markets,  unprecedent¬ 
ed  in  the  gas  space  heater  field. 
It  continued  through  the  winter. 
Over  a  period  of  several  months 
we  used  double-spread  and  full- 
page  newspaper  ads,  both  in 
color  and  black  and  white.” 

According  to  Mr.  Brooks,  this 
four-month  campaign  brought 


_  Millions  of^  dollars  of  n« 

pers  in  the  development  of  chui 
r*fr-  and  store  group  advertising,  ic- 
’  ImZ'i  cording  to  Roy  Bradt,  Sm 

Francisco  manager.  Bureau  of 
Advertising. 

A  single  chain  store'  adver- 
^  ti^ev  spends  about  double  the 
money  in  newspapers  that  all 

tobacco  companies  combintd 
tM iwiMfiiwnaia  ,  ,  .j  .  .  . 

-  „  -  -r  —  spend,  he  said  in  a  report  at 

the  weekend  meeting  hete  of 
SIEGLER  NATIONAL  ADS  run  the  Pacific  Northwest  Newspa- 
in  86  newspapers.  These  large,  per  Advertising  Executives  As- 
two-color  insertions  carry  dealer  sociation. 
listings.  Firm’s  co-op  program 

will  run  in  500  daily  and  1,000  ‘Think  of  Potential’ 

weekly  papers.  When  a  group  of  44  variety 

big  sales  returns  and  established  stores  boosted  their  average  ad- 
Siegler  as  the  space  heater  with  vertising  percentage  from  0.45 
the  biggest  dollar  volume  in  to  0.53,  the  group’s  newspaper 
these  selected  markets.  It  also  expenditure  jumped  to  $2,233,- 
established  a  pattern  for  other  OOO,  he  reported, 
cities  into  which  Siegler  is  now  ‘-Think  of  the  potential  if  the 
expanding  rapidly.  wpnt  tn  onlv  of 


mmmtf  Mar  vumtmm 
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increase  went  to  only  1%  of 
Strong  Case  for  Papers  sales,”  he  suggested. 

Both  Messrs.  Brooks  and  Ull-  Conversely,  Mr.  Bradt  urged, 
man  agree  that  the  Siegler  sales  consider  the  results  if  the  top 
saga  represents  a  strong  case  n  chains  and  department  store 
for  the  newspapers  of  America  buying  groups  of  the  nation 
as  “the  best  inedium  for  volume  t^eir  ad- 

sales  They  fee  it  is  an  out-  ^grtising  budgets.  The  11  now 
standing  example  of  how  a  ^  $220,000  000  annually  in 

small  independent  manufacturer  _  ,  _ _ _  ’ 

can  really  capture  local  markets  ®  P  P 

and  beat  the  so-called  national  Traceable  Sales 

brands  at  their  own  game.  .....  ,  . 

“What’s  more,"  they  both  ^here  individual  stores  in » 
told  E&P,  “the  Siegler  story  ‘^^^in  have  applied  tested  news- 
shows  that  advertising  which  paper  advertising  propolis, 
may  appear  to  be  economical  in  traceable  sales  results  subs  n- 
cost  per  reader,  when  plotted  tially  in  excess  of  chain  aver- 
against  distribution  and  selling  have  resulted,  Mr.  Brad 

costs,  can  prove  to  be  extremely  reported.  One  such  unit  gained 
uneconomical.  1®  to  20%  in  contrast  to  an 

“Today,  with  the  profit  the  rest  of  the 

squeeze  on,  the  wise  manufac-  chain.  In  another  case,  a  unit 
turer  is  reexamining  his  sales  gained  34%  more  than  other 
territories,  distribution  of  his  members  of  its  chain,  he  r^ 
market  and  his  advertising  in  ported.  ^ 

an  effort  to  bring  them  closer  In  the  11  western  states,  4i 
together  and  make  each  do  its  target  accounts  are  now  on  the 
share  of  carrying  the  sales  Bureau  list, 
load.”  • 

*  Another  Ad  Record 

Redf  ^^hite  and  Blue  time  record  in  ad- 

Cleveland  vertising  revenue  was  reported 
A  red,  white  and  blue  full-  last  week  by  the'  Chicago  Tvih- 
page  newspaper  advertisement  awe.  More  than  $60,000,000  wM 
was  judged  the  best  of  the  ad-  invested  in  Chicago  Tribune  ad¬ 
vertising  art  in  this  year’s  Art  vertising  during  the  12  months 
Directors  Club  show.  The  ended  Sept.  30 — the  greates 
bronze  medal  went  to  Polly  advertising  expenditure  eyei 
Gaul,  art  director  at  Halle  placed  in  any  newspaper  during 
Bros,  department  store.  a  similar  period. 
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In  Greater  Philadelphia, 


The  Buiietin  deiivers  more  copies 


to  more  peopie  every  7  days 


than  any  other  newspaper 


You  reach  interested  readers  and  active  buyers  when  you 
put  your  sales  messages  in  prosperous  Philadelphia’s  favorite 
newspaper— The  Evening*  and  Sunday  Bulletin. 

Throughout  Greater  Philadelphia's  inulti-billion-dollar 
market,  people  are  showing  increasing  interest  in  The  Sunday 
Bulletin  and  its  lively  all-new  look. 

Published  on  new  presses,  in  new  type,  in  the  world's 
most  modern  newspaper  plant.  The  Sunday  Bulletin  now- 
features  10  separate  sections,  R.O.P.  editorial  and  advertis¬ 
ing  color. 


In  Philadelphia  nearly  everybody 
reads  The  Bulletin 


The  Bulletin  offers  you  a  great  sales  opportunity.  Phila¬ 
delphians  buy  it,  read  it,  trust  it  and  respond  to  the  advertising 

in  it.  Advrfhing  OTKces:  Philadalphia,  30th  and  Market  Streets 

f—  r>  .  .  r.1  1  ,  I  .  York,  285  Madison  Ave.  •  Ch^ago,  S20  N.  Michigan  Ava. 

I  he  Bulletin  is  Philadelphia. 

—  Keprasentatlvce:  Sawyer  Ferguson  Walker  Company  in  Detroit 

*/.nrt/<'«r  evtiiinu  ntwapaptr  in  America  Atlanta  •  Lot  Angeles  •  San  Francisco 
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IIKTAIL  SLKVEY 


Final  '55  BoA  Workshop 
Spurs  Immediate  Aetion 


When  the  Bureau  of  Adver¬ 
tising,  ANPA,  recently  wound 
up  its  1955  program  for  its 
Workshop  for  Retail  Salesmen 
it  did  so  on  the  urgent  note  of 
immediate  back-home  linage¬ 
selling  action  for  the  represent- 
atives  of  29  newspapers  who 
attended  the  closing  three-day 
session  at  Rye,  N.  Y. 

Typical  of  the  immediate  ac¬ 
tion  taken  by  many  of  the  en¬ 
thused  salesmen  was  that  taken 
by  Joe  Coe,  retail  staffer  of  the 
Plainfield  (N.  J.)  Courier  News, 
who  within  24  hours  after  his 
retum  home  had  successfully 
applied  newly-acquired  work¬ 


shop  tools  and  techniques  to 
two  of  his  local  accounts. 

Impressed,  A.  Wallace  Zim¬ 
merman,  assistant  publisher 
and  advertising  director,  and 
Gerald  (Bud)  Schmeckel,  ad¬ 
vertising  manager,  gave  Mr. 
Coe  the  green  light  to  tell  the 
rest  of  the  Courier  News’  staff 
what  he  had  seen  demonstrated 
at  the  Bureau’s  workshop. 
Necessary  visuals  and  materi¬ 
als  for  an  effective  presentation 
were  supplied  by  the  Bureau. 

“Our  entire  staff  met  for  a 
miniature,  workshop  from  3:30 
to  6;.30  'p.m.,’’  Mr.  Coe  told 
Editor  &  Publisher.  “W’ith  the 


Buffalo  Evening  News 


EDWARD  H,  BUTLER  KEILY-SMITH  CO. 

Mfor  end  Pubtiihcr  Notional  Roprotontotnot 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


DRY  RUN  OF  TIME  TABLE  PRESENTATION  at  Bureau  of  Adve. 
tiling's  final  Workshop  for  Retail  Salesmen  is  made  by  Jud  Crs«y 
(center),  Schenectady  (N.  Y.)  Gazette,  to  check  reactions  of  Jot 
Coe  (left),  Plainfield  (N.  J.)  Courier  News,  and  Warren  Simmeai 
(right),  Kingston  (N.  Y.)  Daily  Freeman. 


promise  of  more  linage,  we  had 
the  undivided  attention  of  our 
management.  With  the  promise 
of  less  time  spent  with  each 
account,  we  had  the  undivided 
attention  of  all  our  sales  per¬ 
sonnel. 

“We  went  through  actual 
cases  each  man  had  brought 
with  him,  the  same  as  I  had 
done  at  the  Rye  workshop,” 
Mr.  Coe  continued.  “I  closed 
the  meeting  with  two  case  his¬ 
tories  of  my  own  accounts.” 

One  history  presented  by  Mr. 
Coe  concerned  a  men’s  clothing 
store  that  doubled  its  linage 
and  reduced  the  number  of  re¬ 
quired  calls  by  Mr.  Coe  from 
eight  to  three  a  month.  The 
other  hi.story  covered  a  gift 
shop  that  increased  its  annual 
budget  from  $1,000  to  $1,500 
and  also  cut  the  number  of 
salesman  calls. 

Advertising  Director  Zim¬ 
merman  summed  up  his  reac¬ 
tion  to  the  workshop  this  way: 
“What’s  good  for  the  retailer 
is  good  for  our  business.  This 
is  one  of  the  finest  systems  i 
have  ever  seen  in  35  years  of 
newspaper  advertising.  It  can 
make  newspaper  advertising 
pay  off  better  than  ever.” 

According  to  Robert  Van 
Slambrouck,  wnth  the  Bureau’s 
retail  department,  the  work¬ 
shop  program  to  date  has 
trained  men  from  2fi7  dailies 
published  in  42  states,  Alaska 
and  three  provinces  of  Canada. 

Product  Picture  dame 
Breaks  in  2  Cities 

A  new  advertising  medium — 
a  newspaper  puzzle  game  in 
which  consumers  competing  for 
$175,000  in  prizes  must  contin¬ 
ually  read  and  search  for  prod¬ 
uct-selling  ad  messages  and 
pictures — started  Oct.  27  in  the 


New  York  News  and  the  St 
Louis  (Mo.)  Globe-Dr uwerat. 

To  be  run  for  12  weeks  in 
both  papers,  the  Product  Pic¬ 
tures  game  offers  consumers 
prizes  for  matching  pictures  of 
products  on  contest  cards  (dis¬ 
tributed  by  participating  retail¬ 
ers)  with  pictures  of  products 
that  appear  in  weekly  two-page 
ads  in  the  newspapers. 

The  promotion  is  operated  on 
a  city-by-city  basis  by  Products 
Pictures  Advertising  Co.,  New 
York. 


Fla.  I»!i!<ue  Sets  Rerord 
A  36-page  advertising  suppl^ 
ment  devoted  entirely  to  the 
State  of  Florida  was  publishsd 
as  part  of  the  regular  issue  of 
the  Neu’  York  Times  on  Sun¬ 
day,  Oct.  30. 


MMMmmm  BOY!  — Some  qop 
have  all  the  luck,  like  Jok" 
Thomas,  vicepresident,  Yftil 
Chester  (Pa.)  Daily  Local  N#« 
who  piloted  car  carrying^ 
Pennsylvania  (Pam  Ulrich)  in  w 
News'  first  Fall  Promenade. 
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THERE’S  A  NEW  SOUND  IN  THE  SKY.  .  . 


It’s  the  distinctive  sound  of  the  VISCOUNT  —  world’s  first  turbo-prop  airliner! 

Powered  by  four  Rolls-Royce  engines  and  proved  by  over  a  billion  passenger  miles, 

this  quieter,  smoother  airliner  marks  the  advent  of  a  new  age  in  flight. 

How  you  can  enjoy  this  new  concept  in  flight  between  — 

Chicago,  Pittsburgh,  Washington,  Norfolk  .  .  .  Expanded  service  soon! 


Capita, 

H  AIRLINES 


AD  CAMPAICNS 


before  you  "KICK  OFF"  ANY 


When  planning  sales  strategy  .  .  .  don’t  fail 
to  make  the  COPLEY  BIG  3  GROUP  a  vital 
part  of  your  sales  campaign  directed  at  selling 
the  FIRST  market  in  Illinois  (outside  Chi¬ 
cago). 


[  B 

oeuib 

Karw  1 

1  OuPige 

1 

~y 

Kendall 

Will 

Grundy 

- 

The  BIG  3  gives  you  ECONOMY  PLUS 
.  .  .  because  you  SAVE  7c  or  15%  when  you 
BUY  ALL  3  as  a  ‘package’  for  40c  a  line 
over  the  individual  line  rate  of  47c. 

You  get  tremendous,  sales  producing  pene¬ 
tration  ...  ‘in  the  home’  sales  in¬ 
fluence  WHERE  and  WHEN  SALES 
— I  ARE  MADE! 

— *  So  before  ‘kicking  off’  that  sales  cam¬ 

paign  .  .  .  look  into  the  COPLEY  BIG 
3  NEWSPAPERS  .  .  .  your  best  bet, 
sales-wise  and  economy-wise. 


I  Send  today  for  your  FREE  copy  of 
-"  j  latest  Market  and  Media  folder. 


Oh-h-h!  Those  ^56  Olds 
Newspaper  Schedules 


j  Newspapers  played  a  major 
role  in  carrying  Oldsmobile’s 
I  '56  new  car  announcement  Nov. 

1  3  with  more  than  3,000  week- 
j  lies  and  1,600  dailies  on  the 
schedule  (via  D.  P.  Brother  & 
Co.). 

1  Color  ads  in  American  Week¬ 
ly,  This  Week,  Parade,  Metro 
!  Group  and  six  independents 
j  will  he  used  extensively  by  Olds 
!  in  ’56.  Copy  theme:  ‘‘Oh-h-h! 
Those  ’56  Oldsmobiles.” 

National  magazines,  radio-TV 
will  also  carry  heavy  schedules. 

Seagram  7  Crotcn  Ads 
Set  for  595  Papers 

Seagram  Distillers  Company 
has  launched  an  intensified  ad¬ 
vertising  and  promotional  cam¬ 
paign  for  the  holiday  season  for 
Seagram’s  7  Crown,  Seagram’s 
V.O.  and  Seagram’s  Golden  Gin. 

The  Seagram  message  will 
appear  in  Seagram  7  Crown 
newspaper  advertising  during 
November  and  December,  These 
advertisements  will  be  pub¬ 
lished  in  595  newspapers  in  494 
markets,  reaching  a  circulation 
of  42  million — for  Seagram  7 
Crown  newspaper  advertise¬ 
ments  alone. 

Adding  to  the  impact  of  this 
hard-hitting  newspaper  cam¬ 
paign,  will  be  two-color  ad¬ 
vertisements  in  150  newspapers, 
scheduled  for  the  three  pre- 
Christmas  weeks.  These  will  be 
full  page  and  half-page  adver¬ 
tisements. 

Other  CMmjtaigns  .  .  . 

j  •  Standard  Oil  Company  of 
Indiana  has  launched  its  fall 
and  winter  campaign  with  black 
and  white  insertions  in  537 
daily  and  1,186  weekly  newspa¬ 
pers  (via  D’Arcy  Advertising). 
Full-color  ads  are  being  used  in 
nine  major  markets. 

•  A  magazine  campaign  (via 
Peck  Advertising  Agency)  to 
promote  Carioca  Rumba,  a  new 
drink  made  with  Carioca  rum, 
has  been  launched  by  Schenley 
Import  Co.  Newspaper  ads  in 
44  major  dailies  will  supplement 
the  drive. 

•  Newspaper  advertising 
(via  N.  W.  Ayer  &  Son)  in 
24  markets  is  among  media  be¬ 
ing  used  in  a  new  campaign  for 
Seapak  Corporation,  frozen  sea¬ 
food. 

•  Large-space  ads  in  moi'e 
than  100  dailies  from  coast  to 
coast  have  been  scheduled  by 


Schenley  Distillers  Co.  for  I.  W. 
Harper  bourbon.  Ancient  Age 
bourbon  will  get  ads  in  203 
dailies. 

• 

Funeral  Hornes^ 
Ad  Limit  Voided 

Charleston,  W.  Va. 

The  right  of  funeral  homes  to 
advertise  in  newspapers  was 
upheld  in  a  Kanawha  Circuit 
Court  opinion  recently. 

The  case  grew  out  of  a  peti¬ 
tion  filed  by  a  Beckley  funeral 
home  in  protest  against  rules 
promulgated  by  the  State  Board 
of  Embalmers  and  Funeral  Di¬ 
rectors, 

The  firm  of  Quesenberry  and 
Webb  was  joined  by  the  West 
Virginia  Press  Association  in 
contention  that  the  limiting  of 
newspaper  advertising  to  two 
inches  in  a  single  column  and 
the  ban  against  the  mention  of 
price  was  discriminatory  and  ex¬ 
ceeded  the  board’s  authority. 

Judge  Frank  L.  Taylor  held 
that  the  board’s  rule  “is  in¬ 
valid  except  in  so  far  as  it 
prohibits  the  use  of  false  or 
misleading  advertising,  and  ex¬ 
cept  in  so  far  as  it  forbids  the 
advertising  of  free  material  or 
free  service  including  ambulance 
service.” 

• 

Weitzniaii,  Winston  Join 
BoA  Promotion  Staff 

Louis  S.  Weitzman,  formerly 
manager  of  audience  promotion 
for  the  radio  and  television  net¬ 
works  of  American  Broadcast¬ 
ing  Co.,  and  Stan  Winston, 
motion  copywriter  at  Esquir* 
magazine,  have  joined  the  pro¬ 
motion  department  of  the  Bu¬ 
reau  of  Advertising,  ANPA, 
it  was  announced  by  Edward 
A.  Falasca,  promotion  director. 

With  ABC  since  1951,  Mr. 
Weitzman  was  previously  a  pro¬ 
motion  writer  at  the  New  York 
Times.  Before  that  he  was  with 
the  Washington  advertising 
agency  of  Kal,  Ehrlich  and 
Merrick,  and  the  promotion  d^ 
partment  of  the  Washington 
(D.  C.)  Post. 

Mr.  Winston,  a  graduate  of 
ti.2  journalism  school  at  the 
University  of  Missouri,  was 
with  Emil  Mogul  Co.,  New  York 
advertising  agency,  before  join¬ 
ing  Esquire  magazine. 
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finds  solid  buying  power 

There  is  one  best  way  to  drive  home  a 
sales  message  to  the  readers  of  THE 
CHRISTIAN  SCIENCE  MONITOR.  That  is, 
to  tell  them  your  story  in  the  columns  of 
their  favorite  daily  newspaper. 

Retailers  tell  us  they  know  through 
experience  that  MONITOR  readers  make 
a  regular  practice  of  asking  for  MONITOR- 
advertised  merchandise  by  brand  name. 

Your  business  will  profit  from  the 
stimulus  of  a  program  of  advertising  in 
the  MONITOR.  Without  obligation  on  your 
part,  we  will  gladly  draw  up  a  detailed 
proposal  of  MONITOR  advertising  custom- 
made  to  the  requirements  of  your  product 
or  service.— THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston 
15,  Massachusetts. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C.  2:  Connaught  House, 
163/4  Strand 


Holy  Day  Closing 
Voided  by  Court 

A  Montreal  by-law  order¬ 
ing  stores  to  close  on  Roman 
Catholic  holy  days,  and  the 
provincial  statute  on  which 
it  was  based,  were  declared 
invalid  last  week  by  the 
Supreme  Court  of  Canada. 

The  court  granted  an  ap¬ 
peal  by  seven  major  Montreal 
retail  stores  against  the 
ruling,  thereby  reversing  a 
decision  by  the  Quebec  Court 
of  Appeals  that  held  the  leg¬ 
islation  to  have  been  con¬ 
stitutional. 

The  unanimous  Supreme 
Court  deci.^ion  was  based 
largely  on  its  opinion  that 
the  statutes  in  question  were 
intended  to  enforce  the  ob¬ 
servation  of  holy  days,  and 
not  to  regulate  the  number 
of  holidays  for  store  em¬ 
ployes. 


I  4  Ads  Placed 
Ill  Each  Issue 

j  San  Francisco 

I  “You’ll  feel  like  this  with 

]  money  in  the  bank.” 
i  — So  reports  the  Anglo  Cali- 
I  fornia  National  Bank,  in  a 
'  campaign  which  releases  four 
such  messages  simultaneously 
j  in  each  issue  of  the  .37  papers 
■  on  its  list. 

Line  drawings  expressing  the 
'  “like  this”  feeling  mark  the 
1  copy  (via  Brisacher,  Wheeler 
i  &  Staff.) 

The  campaign  with  its  four- 
shot  action  per  insertion  will 
continue  through  December. 
With  four  two-column  by  four- 
inch  ads  appearing  in  each  of 
the  newspapers  on  the  Anglo 
list,  there  will  be  nearly  2,000 
separate  insertions  in  the  cam¬ 
paign.  But  only  six  different 
drawings  are  being  used  as  il¬ 
lustrations  in  the  entire  cam- 
i  paign. 

I  • 

:  SRO  Crowd  Attends 
I  Real  Estate  Forum 

Miami,  Fla. 

I  The  Miami  Daily  Neivs’  Real 
Estate  Forum,  Oct  4  in  Bay- 
I  front  Park  Auditorium,  attract- 
;  ed  a  standing-room-only  crow<l. 

Bucking  such  attractions  as 
a  speech  by  Mrs.  Eleanor 
Roosevelt,  a  performance  by 
the  Grand  Ole  Opry  and  the 
TV  program  $64,000  Question, 
it  amply  demonstrated  the  in¬ 
terest  of  Miamians  in  real 
estate. 

The  News  sponsored  the  pro¬ 
gram  with  the  cooperation  of 
the  Miami  Board  of  Realtors. 
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Minn.  Trib. 
To  Run  Gift 
Guide  Nov.  6 

Minneapous 

Dayton’s,  largest  retailer  in 
Minneapolis,  will  distribute  its 
traditional  gift  guide,  the 
Christmas  Daytonian,  through 
the  Minneapolis  Sunday  Tt%. 
une  on  Nov.  6. 

This  is  an  unprecedented 
shift  from  what  has  been  the 
largest  annual  direct  mail  pro¬ 
ject  by  an  Upper  Midwest  de¬ 
partment  store.  It  is  also  be¬ 
lieved  to  be  the  largest  roto¬ 
gravure  newspaper  supplement 
ever  used  by  a  single  advertiser 
in  the  United  States,  according 
to  John  V/.  Moffett,  advertising 
director  of  the  Minneapolis  Star 
and  Tribune. 

More  than  625,000  copies  of 
the  Daytonian,  bearing  the 
Minneapolis  Sunday  Tribune 
logotype  and  dateline,  will 
be  distributed  throughout  223 
counties  in  Minnesota,  North 
and  South  Dakota  and  western 
Wisconsin. 

Dayton’s  cost  for  the  76-page 
book,  including  the  newspaper’s 
retail  space  rates  and  extra 
charges  for  pi’emium  quality 
stock  with  a  special  weight 
cover,  comes  to  more  than 
$100,000. 

Addition  of  the  Daytonian 
brings  the  locally-handled  roto¬ 
gravure  page  count  for  the 
Nov.  6  Sunday  Tribune  to  100 
pages. 

Dayton’s  bought  large  amounts 
of  .space  in  the  daily  Star  and 
Tribune  to  promote  its  Sunday 
distribution  of  the  Daytonian. 

• 

MoDevill  Co.  Adds 
Three  lo  Its  Staff 

George  A.  Me  Dewitt  Co.. 
Inc.,  announced  this  week  the 
addition  of  three  new  member's 
to  its  staff. 

Ralph  Mockenhaupt,  formerly 
of  Leo  Burnett  Co.,  has  joined 
McDevitt  in  the  Chicago  office, 
Robert  Davis,  formerly  of  the 
Norfolk,  Va.,  papers,  has  joined 
the  Pittsburgh  staff,  and  John 
Greenslade,  at  one  time  with 
National  Broadcasting  Co.,  has 
joined  McDevitt  in  New  York. 

• 

Food  Folder  Issued 

The  Birmingham  (Ala.)  A®*®* 
&  Post  Herald  and  their  repre¬ 
sentatives  Kelly-Smith  Co.,  are 
distributing  a  six-page  folder, 
“Football  Team  of  11  Food 
Salesmen,”  to  food  distributors, 
food  advertisers  and  their  agen¬ 
cies  throughout  the  U.S. 

1  L  I  S  H  E  R  for  November  5,  1955 


24 


■  Greatly  reduce  “registering*in” 
time 

■  Maintain  accurate  register  of  all 
colors  .  .  .  automatically  . .  .  within 
a  few  thousandths  of  an  inch 

■  Run  continuously  at  highest  operat* 
ing  speeds 

■  Change  speeds  with  a  minimum  of 
off-register  copies 

■  Increase  your  hourly  production 


Improve  the  quality  of  your  ROP 
color  printing 

Relieve  pressmen  of  register  prob¬ 
lems 

Reduce  waste 
Cut  costs 

You  can  have  all  these  advantages 
when  your  presses  are  equipped 
with 


AUTOMATIC  COLOR  REGISTER  CONTROLS 


Get  the  facts  today.  Let  us  tell  you  what  this  modern  equipment  is  doing  in  such  plants  as  Milwaukee  Journal, 
Washington  Post  and  Times-Herald,  Peoria  Journal-Star,  Indianapolis  Star  and  News.  Ask  for  our  booklet, 
"ROP  Color  Registered  Automatically.”  No  obligation. 


electric  eye  equipment  company 

1932  EAST  FAIRCHILD  STREET,  DANVILLE,  ILLINOIS 


Manufgcturers  of:  Hurlotroo  R.O.F.  Color  Registrofioo  CorttroK;  Agtomotic  Controli  of  Calip«>  and  Weight 
on  Poper  ond  Board;  Center  line  and  Side  Web  Guide  Corttrol$,  Cut-Off  and  Back'Up  Controls; 
Slitter  Controls;  Moisture  Controls. 
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Matthews  Heads  Media 
Dept  at  Burnett  Co. 


Chicago 

Leo  Burnett  Company,  Inc. 
announces  that  Leonard  S.  Mat¬ 
thews  has  been  appointed  vice 
president  in  charge  of  the  ad¬ 
vertising  agency’s  media  de¬ 
partment.  Mr.  Matthews,  who 
fills  a  post  which  has  been 
vacant  for  some  time,  assumes 
his  new  responsibilities  im¬ 
mediately. 

Mr.  Matthews  has  been  with 
Leo  Burnett  since  1948.  His  first 
position  was  in  the  company’s 
research  department.  From 
there,  he  moved  to  the  media  de¬ 
partment  where  he  served  first 
as  a  space  buyer,  and  later  as 
the  agency’s  chief  time  buyer. 
He  became  an  account  executive 
in  1952. 

Other  media  department 
changes  announced  simultan¬ 
eously  with  Mr.  Matthews’  ap¬ 
pointment  involve  Seymour 


Banks  and  Kenneth  B.  Fleming, 
Jr.  Dr.  Banks,  who  has  been 
acting  as  manager  of  the  de¬ 
partment,  will  take  over  as 
manager  of  media  planning  and 
research.  Mr.  Fleming,  who  has 
been  serving  as  a  media  group 
supervisor,  will  assume  added 
responsibilities  with  the  new 
title  of  senior  media  group 
supervisor. 

At  the  same  time,  the  agency 
announces  that  'Thomas  A. 
Wright,  Jr.  has  recently  joined 
the  company  as  a  media  group 
supervisor.  Mr.  Wright  comes 
to  the  agency  from  NBC. 

Lester  M.  Malitz,  formerly  of 
Warwick  &  Legler,  Inc.,  New 
York,  has  joined  the  Burnett 
Company  as  vicepresident  and 
account  supervisor  for  the  Pab.st 
beer  account,  which  recently 
shifted  to  the  Burnett  agencv 
from  W  &  L. 


Jhs 

CapiJtal 

Coddail 


Mil  equol  ports  NEA's  Oouq  Larsen 
and  Ken  Gilmore  with  Washington 
society  ond  you  hove  .  .  . 


NEA's 


Washington  Notebc^k 


A  weekly  roundup  of  tidbits,  news  and  gossip  gleaned  from 
the  Capital  party  beat  by  two  veterans  of  the  Washington 
scene. 

NEA's  Washington  Notebook  lets  your  readers  eavesdrop  on 
the  after-hour  doings  of  political  and  diplomatic  bigwigs  .  .  . 
what  they  are  saying,  eating,  drinking  and  joking  about  in  this 
party  capital  of  the  world. 


CANADIAN  AGENCY  hdEN  and  their  wives  were  recent  guests  of 
the  Ottawa  Journal  following  meetings  at  which  the  Canadian  doily 
presented  its  market  story  via  slides  and  a  telephone  hook-up  whereby 
ad  managers  of  Ottawa  department  stores  and  representatives  of 
national  advertisers  addressed  the  meeting.  Shown  left  to  right  tro; 
Douglas  Linton,  MacLaren  Advertising  Co.,  Ltd.;  hdrs.  Linton;  A.  P. 
Werthner,  national  advertising  director,  Ottawa  Journal;  hdrs.  Hugii 
Findlay;  and  Kdr,  Findlay,  Cockfield,  Brown  &  Co.,  Ltd. 


The  Most  Widely  Circulated  Column 
^  About  Social  Washington 


Media  Director  McEvoy 
Elected  To  C&W  Board 

Newman  F.  McEvoy,  vicepres¬ 
ident  and  director  of  media,  has 
been  elected  to  the  board  of 
directors  of  Cunningham  & 
Walsh  Inc. 

Among  the  accounts  for 
which  he  has  supeiwised  media 
buying  and  planning  are  some 
of  the  heaviest  u.sers  of  news¬ 
paper  space,  including  Chester¬ 
field  cigarets.  Sunshine  biscuits, 
Texas  Company  and  E.  R. 
Squibb  &  Sons. 

Mr.  McEvoy  is  an  active  mem¬ 
ber  of  the  Media  Relations  Com¬ 
mittee  of  the  American  .Associa¬ 
tion  of  Advertising  Agencies. 

Appointments  .  .  . 

•  Robert  E.  Stark  has  been 
appointed  manager  of  the  re¬ 
search  department  of  Young  & 
Rubicam,  Inc.  He  has  been 
manager  of  research  in  the 
agency’s  Chicago  office,  in 
which  position  he  will  be  suc¬ 
ceeded  by  Robert  W.  Mayer, 
who  will  be  moved  from  the  re¬ 
search  department  in  Y&R’s 
New  York  office. 

•  Robert  Welty,  media  buyer 
in  the  Los  Angeles  office  of 
Young  &  Rubicam,  Inc.,  will 
transfer  to  the  San  Francisco 
office  of  Y&R  Nov.  15  to  act 
in  a  similar  capacity.  Prior  to 
joining  the  agency  seven  years 
ago,  Mr.  Welty  sold  space  for 
a  Los  Angeles  newspaper. 

•  Ray  Huhta,  formerly  of 
Ruthrauff  &  Ryan,  has  joined 
Grey  Advertising  as  a  group 
head  in  the  media  department. 

Account  Changes  .  .  . 

•  Western  Union  Telegraph 
Co.  announced  this  week  that 
Benton  &  Bowles,  Inc.,  has  been 
retained  as  its  agency  for  radio- 
TV  advertising,  effective  Nov. 


1,  and  for  all  other  media,  ef¬ 
fective  Jan.  1. 

•  The  Manhattan  Shirt  Com¬ 
pany  and  Kenyon  &  Eckhardt 
announce  the  termination  of 
their  advertising  agreement 
after  a  successful  relationship 
of  10  years.  K  &  E  will  continue 
to  create  and  place  all  advertis¬ 
ing  for  Manhattan  through  the 
Spring,  1956,  campaign.  Man¬ 
hattan  has  engaged  John  On 
Young,  advertising  consultant 
to  assist  in  finding  a  new 
agency. 

•  Diamond  Crystal  Salt  Com¬ 
pany,  St.  Clair,  Mich.,  has  ap¬ 
pointed  Ogilvy,  Benson  4 
Mather  Inc. 

•  Effective  Jan.  16,  Compton 
Advertising,  Inc.,  will  handle 
.American  Can  Company. 


nc.  He  has  been  Herb  Stephen  Retires; 
f  research  in  the  Ran  First  At!  Column 
Chicago  office,  in  ^fiitor  of 

Tu  Printer^'  Ink,  retired  this  week 

Robert  W.  Mayer,  covering  the  advertising, 

moved  from  the  re-  marketing  and  selling  beat  for 
artment  m  Y&Rs  some  40  years. 

Mr.  Stephen’s  career  goes 
Welty,  media  buyer  back  to  the  days  when  the  old 
Angeles  office  of  .Vcie  York  Eveninr/  Post  started 
Rubicam,  Inc.,  will  ^  column.  The  Advertiser,  pro- 
the  San  F rancisco  genitor  of  the  advertising  col- 
&R  Nov.  15  to  act  umns  conducted  today  by  such 
r  capacity.  Prior  to  men  as  Joseph  Kaselow,  Ntv 
agency  seven  years  York  Herald  Tribune;  William 
’elty  sold  space  for  M.  Freeman,  New  York  Timet; 
lies  newspaper.  and  Charles  M.  Sievert,  Yew 

luhta,  formerly  of  York  World-Telegram  and  Sun. 
&  Ryan,  has  joined  Lawrence  F.  (Mike)  Hughes 
rtising  as  a  group  now'  a  special  writer  for  Salet 
media  department.  Management,  started  the  Post’s 
column  on  April  9,  1926,  but 
nt  Changes  ...  when  Mr.  Hughes  left  in  Oc- 
m  Union  Telegraph  tober  of  that  year  Mr.  Stephen 
ced  this  week  that  took  over.  He  joined  PI  in  193d. 
owles,  Inc.,  has  been  Mr.  Stephen  and  his  wife,  the 
its  agency  for  radio-  former  Crystal  Wood,  will  set¬ 
sing,  effective  Nov.  tie  in  California. 
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The  Union  Pacific  serves  a  number 
of  western  states  as  pictured  on  the 
map.  This  vast  territory  contains 
an  abundance  of  natural  resources 
in  addition  to  being  a  healthful, 
progressive  region  in  which  to  work 
and  live.  As  you  know,  it  offers 
boundless  opportunities  for  out¬ 
door  recreation. 


Contact  your  nearest  U.  P.  repre¬ 
sentative.  Tell  him  what  you  have 
in  mind  regarding  an  industrial  site 
to  meet  your  specific  requirements. 
Then  he  can  get  in  immediate 
touch  with  U.P.  headquarters  in 
Omaha  .  .  .  obtain  for  you  the  in¬ 
formation  you  want  about  avail¬ 
able  sites. 


If  you’re  thinking  about  an  assem¬ 
bly  plant,  warehouse,  distribution 
center,  or  whatever  it  might  be,  in 
a  western  locality  —  then  we  offer 
this  suggestion— 


Or  —  if  more  convenient  —  write, 
phone  or  wire  the  Industrial  Prop¬ 
erties  Department,  Room  366, 
Union  Pacific  Railroad,  Omaha  2, 
Nebraska. 


This  advertising  is  scheduled  in  various 
publications  to  encourage  industrial  de¬ 
velopment  in  the  Western  states  served 
by  Union  Pacific. 


UNION  PACIFIC  RAILROAD 
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phone  room  staff.  It’s  a  6"  x 
9"  plastic-ring  bound  booklet 
with  index  tabs  affixed  to  each 
page.  The  tabs  refer  to  spe¬ 
cific  classifications  and  are  in 
alphabetical  order  starting  with 
“.\utos”  and  winding  up  with 
“Rooms.” 

Each  page  tells  the  ad  taker 
what  .«he  should  “find  out”  from 
the  advertiser.  For  example 
under  “Household  goods”  the 
ad  taker  is  told  to  find  out; 

1.  Kind  of  furniture. 

2.  Type  of  furniture — period, 
color,  fabric,  wood. 

•3.  Condition. 

4.  Sell  separately  or  together. 

.').  Price. 

C.  Name,  address,  phone. 

On  the  page  following,  in 
each  case  are  given  proposed 
headings  such  as  “HanI  to  get 
Items”  “Attention  Brides,”  etc. 
Basic  censorship  regulations 
are  also  indicated  for  each  clas¬ 
sification. 

The  advantages  of  providing 
such  a  tool  for  the  phone  room 
are  manifest.  More  descriptive 
copy  means  better  results  for 
the  advertiser  and  more  linage 
for  the  newspaper. 


CI.ASSIFIED  CLINK 


Business  Census 
Data  Compiled 

Washington- 
The  national  economic  re¬ 
port  on  the  newspaper  pub¬ 
lishing  industry  will  be 
spread  on  the  record  about 
Jan.  1,  19.56. 

At  the  Census  Bureau 
plant  in  nearby  Suitland, 
Md.,  Univac  buttons  were 
pushed  this  week  and  the 
mechanical  calculators  be¬ 
gan  turning  out  state-by¬ 
state  reports  which,  later  in 
the  year,  will  be  combined 
in  a  national  census. 

The  material  is  based  on 
i|uestionnaires  filled  in  last 
Summer  by  publishers.  The 
material  will  be  so  combine<l 
as  to  protect  the  data  on 
individual  plants. 


Chairmen  of  ANCAM  conven 
tion  committees  have  been 
named  by  Lois  G.  Smith,  gen¬ 
eral  convention  chairman.  All 
are  Californians. 

The  appointees  are:  program, 
Charles  W.  Horn,  Lo.s  Angelet 
Examiner;  attendance.  Worth 
VV’right,  Non  JHeyo  Vnion-Tn- 
bune;  exhibits,  Iivin  T.  Reid. 
HoiLj/u'ooil  Citizen-Xeu's;  wom¬ 
en’s  activities,  Lisa  Churchill, 
Pasadena  Independent ;  child- 
ten’s  activities,  Kenneth  Bough- 
ton,  Pomona  Progress  Bulletin. 

Also,  finance,  Roy  Johnson, 
(Ilendale  Xews-Press;  transpor¬ 
tation,  Chic  Eastwood,  Santa 
Monica  Outlook;  publicity,  Jack 
Hathaway,  Alhambra  Post-Ad¬ 
vocate;  hospitality,  Florence 
Tyler,  Riverside  Press-Enter- 
prise.  Bill  Hexner,  Martinez 
Contra  Costa  Gazette,  was 


Who’s  Sitting  For  Whom? 


The  figure  at  the  far  left  is  Effective  Buying  Income  of 

sitting  for  the  five  at  the  right,  S88y,-I98,(M)()  (higher  than  even 

and  for  a  dog  "baby”  sitter  he  the  record  breaker  of  1954), 

has  steady  work  in  a  nearby  and  a  national  ranking  of  28th 

Metropolitan  Worcester  County  in  Food  Sales  and  25th  in 

Market  town.  Hardware  Sales  for  instance. 

From  wherever  the  adver- 
For  advertisers  there  are  tiser  sits,  advertising  in  the 

plenty  of  other  unique  figures  Wttreester  Telegram-Ciazette 

to  watch  in  this  market  —  an  looks  giwKl. 

Source:  Sales  Management  Survey  of  Buying  Power  —  1955 


The  first  Sunday  on  which 
the  Philadelphia  (Pa.)  Bulletin 
sported  its  new  type  face,  G- 
point  Spartan  on  a  5’/i-point 
base,  it  ran  its  first  color  real 
estate  display  atl — a  full  page 
insertion  for  a  new  home  de¬ 
velopment. 


SCAM.A  advises  member.^  to 
start  assembling  tear  sheets 
and  promotion  materials  in 
anticipation  of  its  annual  con¬ 
vention.  Augusta,  Georgia,  has 
been  selected  as  the  convention 
citv  and  the  dates  are  Jan.  22- 
23-24. 


Metropolitan  ^  ' 

WORCESTER  the 

County  nation  in  E.B.I, 

Circulation; 

Daily,  156,818;  Sunday,  104,429. 


1 


MOLONEY,  REGAN  t  SCHMIH,  he. 

National  Repretenlativas 


MAKES  SOLID 
CIRCULATION 


DETROIT  FREE  PRESS 


MARCH  ABC 


In  this  same  period,  1941 — 1955, 
Parade  s  total  circulation  has  increased 
from  752,388  to  6,746,498  and  the  number 
of  major  markets  covered  from  5  to  50. 


Init  Siwday  hctwt 


.a  a  Children  V 


It  Vocci*** 

J-==s=' 


Represented  Nationally  by  Story,  Brooks  &  Finley,  Inc. 
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First  Girl  Joins 
Editorial  Page 

Baltimore,  Md. 

A  young  woman  from  Eng¬ 
land  is  the  first  to  gain  a  seat 
in  that  inner  sanctum  which 
for  118  years 
was  leserved 
for  men  —  the 
editorial  writing 
department  of 
the  Sun. 

Miss  Janetta 
Somerset  has 
been  given  a 
temporary  as¬ 
signment  b  y 
Hamilton  Somerset 
Owens  editor  in 
chief  of  the  Sunpapers. 

The  assignment,  he  said,  is 
in  keeping  wdth  a  developing 
policy  of  giving  promising  peo¬ 
ple  on  the  news  staffs  an  op- 
portunty  to  work  with  the  edi¬ 
torial  staff  and  learn  some  of 
its  problems  and  procedures. 

Miss  Somei’set,  daughter  of 
the  fourth  Baron  of  Raglan, 
had  had  experience  on  the  South 
Wales  Argus  and  in  the  British 
ministry  of  information  before 
joining  the  staff  of  the  London 
bureau  of  the  Sun  in  1!)46.  The 
next  year  she  went  to  the  Paris 
Bureau  for  a  time  and  came 
to  America  three  years  ago. 


500  Gather 
In  Tribute  to 
V.  Y.  Dallman 

Springfield,  111. 

More  than  500  local  citizens 
jammed  the  Elks  club  auditor¬ 
ium  here  in  a  spontaneous 
party  honoring  V.  Y.  Dallman, 
editor  of  the  Illinois  State  Reg¬ 
ister,  on  his  82nd  birthday. 

Gov.  William  G.  Stratton, 
one  of  the  principal  speakers  at 
the  party,  termed  Mr.  Dallman 
one  of  Springfield’s  most  “en¬ 
during  institutions — just  like 
the  statehouse  or  Lincoln’s 
home.’’  He  referred  to  Mr. 
Dallman’s  life-time  newspaper 
career  in  this,  his  native  city. 

The  Governor,  in  glancing  at 
the  huge  array  of  gifts  for  Mr. 
Dallman,  commented:  “This  is 
more  loot  than  I’ve  seen  any¬ 
where.  You  should  never  again 
criticize  an  elective  official  for 
accepting  gifts.” 

Another  speaker,  J.  Emil 
Smith,  publisher  emeritus  of 
the  Illinois  State  Journal  and 
the  Register,  recalled  his  early 
association  with  Mr.  Dallman 
as  a  rival  news  reporter.  Mr. 
Smith  said  they  both  courted 
the  same  girl,  but  Mr.  Dallman 


Topeka  Newspapers  are  the 
clue  to  sales  in  Kansas! 

1 06.972 

\  H  ^“P****  Populition 

'F  v  11  intensely  covered  by 

\  Yir  \\ 

\  /  I  Vv  combined  daily 

circulation  A 


^  There’s  no  mystery  to 

reaching  this  prosperous  mar- 
of  $632,654,000  in  effective 
buying  power,  $141,000,000  in 
sales.  The  Topeka  newspapers  deliver 
saturation  coverage  of  city  lone  homes,  better  than 
50%  coverage  of  families  in  the  21-county  drive-in 
trading  area,  and  reach  a  total  of  84,872  families  in 
the  state  of  Kansas. 

®0|JcKa 

Topeka  State  Journal 

THE  TOPEKA  NEWSPAPER  PRINTING  CO.,  INC. 

Represented  by  The  Capper  Publications,  Inc. 

New  York  *  Cleveland  •  Chicago  •  Kansas  City,  Me.  •  San  Francisco 


V.  Y.  DALLMAN  (left),  editor  of  the  Illinois  State  Register,  chats 
with  J.  Emil  Smith  (center),  publisher  emeritus  of  the  Illinois  State 
Journal  and  Register,  and  Illinois  Gov.  William  G.  Stratton  at  82nd 
birthday  party. 


won  her — “the  only  time  Dall¬ 
man  ever  scooped  Smith.” 

“Around  the  newspaper  office, 
they  call  Dallman  the  Swell 
Old  Boy,”  Mr.  Smith  said. 
“They  call  me  that  too — I  think 
— except  they  just  abbreviate 
it  when  they  refer  to  me.” 

Every  state  official  attended 
the  party,  as  did  political  lead¬ 
ers  of  both  major  parties  from 
all  parts  of  the  state. 

Guests  of  honor  included  A. 
W.  Shipton,  president  of  the 
Copley  Press  which  publishes 
both  the  State  Journal  and  the 
Register,  and  Alden  C.  Waite, 
publisher  of  the  newspapers. 

Mr.  Dallman  modestly  dis¬ 
claimed  the  large  tuniout,  say¬ 
ing,  “You  have  not  come  here 
just  to  honor  me,  but  to  honor 
the  traditions  of  the  free  press 
of  America.” 


‘Both  Sides^  Citation 

Salt  Lake  City,  Utah 
The  Deseret  News  and  Tele¬ 
gram  and  its  education  writer, 
Lavor  K.  Chaffin,  came  into 
praise  Oct.  13  from  the  Utah 
Education  Association.  A  resolu¬ 
tion  cited  them  for  publishing 
both  “sides”  on  the  controversy 
over  reading  methods  in  schools. 

Breakfast  Briefs 

A  number  of  Russian  leaders 
who  have  recently  admitted 
making  mistakes  are  still  among 
the  living.  Confession,  which 
was  once  good  for  the  soul,  now 
appears  to  be  good  also  for  the 
neck. 


West  Virginia  Press 
Elects  Charles  Model 

Huntington,  W.  Va. 

West  Virginia  Press  Associa¬ 
tion  elected  Charles  Hodel,  pres¬ 
ident  of  Beckley  Newspapers, 
as  president  at  the  fall  meeting 
here  last  week. 

Fred  M.  Staunton,  Charles¬ 
ton  Daily  Mail,  was  named  vice- 
president  for  dailies,  and  Ralph 
E.  Fisher,  Moorefield  Examiner, 
was  reelected  vicepresident  for 
weeklies. 

One  hundred  newspaper  and 
industrial  editors  met  at  the 
two-day  convention.  They  named 
to  the  West  Virginia  Journalism 
Hall  of  Fame  former  Gov.  John 
J.  Cornwall,  one-time  editor  and 
publisher  of  the  Hampshire  Re¬ 
view,  and  Nathaniel  P.  Willis, 
founder  of  the  first  newspaper 
published  in  what  is  now  West 
Viiginia. 


25- Year  Cluh  Has 
Enrollment  of  106 

Fort  Wayne,  Ind. 

Five  new  members  were  in¬ 
ducted  at  the  annual  Quarter 
Century  Club  dinner  of  Fort 
Wayne  Newspapers,  Inc., 
(News-Sentinel  and  Journal- 
(iazette.) 

Tho.se  inducted  were  John  E. 
Black,  Rolland  J.  Flatter,  Cor¬ 
ley  L.  Crouch,  and  David  J. 
Poitras,  Sr.,  all  composing  room 
employes,  and  Robert  L.  Manth, 
news  editor.  The  club  now  has 
106  members. 


*  *  *  Weekly  for  Farmers 

j  Several  pi-ominent  Democrats  Lancaster,  Pa. 

are  now  willing  to  run  for  presi-  A  new  weekly  newspaper  for 
dent.  After  thinking  it  over,  farmers  called  Lancaster  Farm- 
they  have  decided  that  Adlai  publication  Nov.  4. 

Stevenson  never  should  have  Ernest  J.  Neill,  editor,  was 
been  asked  to  make  the  sacri-  formerly  managing  editor  of  the 

■  r,  ,  I^onis  (Mo.)  Daily  Live- 

I  From  the  Cleveland  Platn  Dealer  .in  . 

stock  Reporter. 
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You  never  heard  of  a  guy  getting 
slapped  for  giving  a  girl  a  Look. 
What  a  difference  the  capital  makes! 

The  capital  makes  a  difference  with 
“Coke,”  too.  When  you  have  occa¬ 
sion  to  refer  to  our  product  by  its 
friendly  abbreviation,  you’ll  keep 
your  meaning  clear  if  you  make  it 


“Coke” . .  .  with  a  capital,  please. 
And  you’ll  help  us  protect  a  valuable 
trade-mark. 

P.  S.  A  frosty  bottle  of  Coke  is 
capital  refreshment.  Look  for  it . . . 
wherever  you  go. 


U.S.  P.I. 


Ask  for  it  either  way . . .  both 

COMPANY  trade-marks  mean  the  same  thing 
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look  is  an  appraisal . . . 
but  Look  is  a  magazine 


GIVES  YOU 
COMPLETE 
COVERAGE 
IN  AKRON'S 
BILLION  DOLLAR 
PLUS  MARKET 

CIRCULATION 

Evening,  155,154 
Sunday,  162,175 

POPULATION 

Metro.  Area,  446,100 
Ret.  Tr.  Area,  578,300 

ONE  LOW  RATE 

Evening  or  Sunday 

Akron’s  One  Billion  Forty 
Million  Dollar  Market  is 
served  by  only  ONE  power¬ 
ful  newspaper — the  Akron 
Beacon  Journal.  You  get 
complete  coverage  of  this 
fertile  market  at  one  low 
cost  either  Evening  or  Sun¬ 
day.  R-O-P  color  available 
in  all  issues. 

Story,  Brooks  &  Finley 

Representatives 

AKRON 

BEACON 

JOURNAL 

EVENING  AND  SUNDAY 

John  S.  Knight,  Publisher 


Daily  Drops 
I  Editorial  Page 

Somerville,  N.  J. 

The  Somerset  Star  last  week 
discontinued  its  editorial  page. 
Political  columns  and  other  edi¬ 
torial-page  features  will  be 
scattered  throughout  the  pa¬ 
per,  and  editorials  will  appear 
only  occasionally, 
j  In  an  announcement  to  read- 
i  ers,  Editor  Paul  Keil  gave  two 
reasons  for  the  change; 

“The  first  is  that  an  editorial 
page,  to  a  large  degree,  ‘free¬ 
zes’  the  contents  of  a  page,’’  he 
wrote. 

I  “That  means  that  a  column, 
be  it  good,  bad  or  indifferent, 
i  gets  the  same  evaluation  from 
day  to  day.  By  doing  away  with 
the  standardized  editorial  page, 
it  will  permit  us  to  properly 
evaluate  Columnists,  giving 
them  display  headlines  and  as- 
;  signing  them  to  pages  1,  2,  3 
i  or  to  the  rear,  depending  on 
I  their  merit, 

i  “The  second  and  most  impoi- 
tant  factor,  is  that  we  will  not 
have  to  write  editorials  if  we 
!  have  nothing  to  say,  a  malady 
i  that  has  a  stranglehold  on  most 
newspapers.” 

!  Reporting  on  first  reactions 
to  the  change,  General  Manager 
Donald  M.  V.^eill  said  “the  move 
was  greeted  with  mixed  critic- 
i  ism  by  persons  engaged  in 
!  newspaper  woik  .  .  .  but  the 
j  response  from  virtually  all  lay- 
'  men  has  thus  far  been  most 
I  encouraging.” 


pimiiiiiiiini  EDITORIAL  WORKSHOP 


M  Ky  Itoy  H.  Copperiid 


I  Making  Numbers  Count 

S  Big  (or  astronomical,  as  the  cliche-artist  would  put  it) 
M  numbers  seem  here  to  stay.  Everything  is  out  of  sight — 
B  the  government  budgets  (to  say  nothing  of  their  compo- 
1  nents),  the  explosive  force  of  the  new  bombs,  almost  any 
I  figure  dealing  with  the  atom  and  its  possibilities,  and, 
I  as  always,  distances  in  the  heavens,  which  appear  in- 
I  ci-easingly  in  the  news,  like  other  technical  considerations. 

J  The  least  newspapeis  could  do  would  be  to  give  the 
I  bedeviled,  number-stunned  reader  a  break  and  present 
I  these  large  totals  as  understandably  as  possible.  Some 
J  newspapeis  do  this,  but  others  apparently  have  never 
g  given  the  matter  a  thought. 

g  Round  numbers,  in  which  most  large  totals  occur,  can 
p  easily  be  simplified.  The  zeros  in  22,()<)(),()00  ai-e  forbidding 
p  enough,  but  in  22,t)(H),(H)(),0()()  they  have  to  be  counted, 
g  What  an  imposition  on  the  reader!  As  a  matter  of  fact, 
g  he  usually  will  not  be  imposed  on  in  this  way,  but  lets 
g  the  tails  of  such  numerical  comets  swoosh  past  unheeded, 
g  How  much  easier  it  is  to  write,  as  well  as  to  read,  22 
g  million,  22  billion,  or  hillion-dollar  indnstrjf,  rather  than 
g  $1  ,l)()(>,()()0,()()()  industry. 

g  The  notion  that  an  expression  like  SH.fi  million  is  likely 
g  be  lie  read  eipht  and  six-tenths  dollars  million  rather  than 
g  eight  and  six-tenths  million  dollars  does  not  stand  up 
p  against  the  scientific  studies  showing  that  words  are  com- 
g  prehended  in  groups  rather  than  singly. 

g  And  the  fact  that  an  expression  like  SAi  million  may 
g  break  at  the  end  of  a  line,  momentarily  giving  the  reader 
g  the  impression  of  $8,  is  considered  objectionable  in  some 
g  quarters.  But  this  objection  seems  hardly  more  valid  than 
g  complaining  against  the  misleading  sense  that  may  occur 
g  at  any  line-break.  Some  newspapers  forestall  this  difficul- 
g  ty,  real  or  imagined,  however,  by  linking  the  elements  of 
g  such  forms  with  the  hyphen  (e.g.,  S8-million). 


Muiiiial  for  Stringers  g 

Madlson,  Wis.  g 
A  compilation  of  infoimation  g 
necessary  for  a  rural  editor  to  p 
supply  his  country  correspon-  g 
dents  is  provided  in  “A  Hand-  p 
book  for  Country  Correspon-  E 
dents”  recently  published  by  the  p 
University  of  Wisconsin  Exten-  g 
sion  Division.  g 


^c  ®imc#'Pic^uitc 

NEW  ORLEANS  STATES 


A.B.C.  Publisher’s  Statement  p 
1st  qtr.  1955—  p 

284,582  daily  | 
286,447  Sunday  | 
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Some  of  these  suggestions  may  seem  to  contradict  a 
declaration  in  this  department  not  long  ago  favoring  the 
geneial  use  of  figures  in  preference  to  spelling  numbers 
out.  Well,  consistency  is  a  mere  hobgoblin,  as  Pogo  might 
say.  .And  lucidity  is  everything. 

♦  ♦  ♦ 

The  rule  against  starting  a  sentence  with  a  figuie  seems 
defensible  enough,  because  a  number  coming  first  does  look 
strange.  The  usual  means  of  avoiding  it  are  to  write  the 
number  out  or  to  recast  the  sentence  so  that  something 
else  comes  first. 

The  brewers  of  that  intoxicating  potion,  style,  however, 
have  been  known  to  recommend  another  way  out,  namely, 
placing  the  word  exactly  in  fiont  of  the  number. 

Thus,  Six  thousand,  five  hundred  persons  attended  the 
exhibition  would  become  Exactly  6,5<)()  persons  .  .  .  The 
objection  to  this  ought  to  be  apparent,  because  a  round 
number  like  6‘,.5W)  obviously  is  an  approximation. 

But  even  with  figures  that  are,  or  are  intended  to  be, 
precise,  as  in  Exactly  6,519  persons  passed  through  the 
turnstile,  the  intrusion  of  exactly  places  an  emphasis  on 
the  accuracy  of  the  number  that  sounds  strange  when 
such  emphasis  is  uncalled-foi'.  Recasting  to  move  the 
number  back  is  prefeiable  to  using  a  word  that  may  give 
the  sentence  a  peculiar  tone. 


Ill 
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Designed  by  newspaper  operators  for 
greater  newspaper  operating  efficiency, 
the  Wallastar  Autonuitic  Bimdler  and 
Starwrapper  provide  the  greatest  advance 
in  nuuling  room  mechanization  in  many 
years.  Hie  Wallastar  and  Starwrapper 
in-line  automatic  feeding  and  processing 
system  is  the  most  efficient  method  of 
bimdle  {production.  Wherever  insteUed, 
this  systewn  hue  been  hailed  u  the  greatest 
money  Mvi^4idvancem^  is  ycaral 


BUNDLER 


Cline  Electric  Manufacturing  Company 
is  proud  to  offer  this  fine  eqiapment  to 
the  newspaper  industry. 


CLINE  ELECTRIC  MANUSACTURSIO  COMPANY 

3405  West  ' 

Los  Angeles  CdSfontio 
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Brownell  Heads  SDX 
Convention  Speakers 


U.  S.  Attorney  General  Her¬ 
bert  Brownell  Jr.  and  Felix  von 
Eckardt,  West  German  observer 
at  the  United  Nations,  will  join 
top  newsmen  as  speakers  at  the 
national  convention  of  Sigma 
Delta  Chi,  Nov.  9-12,  at  the 
Sheraton  Hotel  here. 

Mr.  Brownell,  who  will  ad¬ 
dress  the  annual  dinner  Sat¬ 
urday,  Nov.  12,  is  expected  to 
discuss  the  fedeial  government’s 
views  on  news  coverage.  Alden 
C.  Waite,  national  president  of 
Sigma  Delta  Chi,  and  publisher 
of  the  Springfield  Illinois  Jour¬ 
nal  and  Register  will  preside. 

Gainza  Paz  to  Speak 

Another  government’s  news 
policy  will  come  up  for  consider¬ 
ation  when  Dr.  Alberto  Gainza 
Paz,  former  owner  and  publish¬ 
er  of  La  Prensa  in  Buenos 
Aires,  reveals  his  efforts  to  re¬ 
gain  control  of  the  Argentina 


newspaper  which  was  confis¬ 
cated  under  the  regime  of  re¬ 
cently  ousted  Juan  Peron.  The 
South  American  journalist  will 
.speak  at  the  Thursday  luncheon, 
Nov.  10.  Mr.  von  Eckardt,  who 
accompanied  Chancellor  Konrad 
Adenauer  to  Moscow  for  the 
recent  diplomatic  talks,  speaks 
Saturday  afternoon. 

Roy  W.  Howard,  chairman, 
Scripps  -  Howard  Newspapers, 
and  editor  of  the  \ew  York 
World  Telegram  &  Sitn,  will 
deliver  the  main  address  at  the 
Thursday  evening  dinner,  which 
is  sponsored  by  the  Chicago 
Newspaper  Publishers  Associa¬ 
tion. 

Mr.  Howard  is  national  hon¬ 
orary  president  of  Sigma  Delta 
Chi. 

Paul  Smith,  chief  executive, 
Crowell-Collier  Coip.,  and  edi¬ 
tor  of  Collier’s,  will  discuss  the 
magazine  field  of  journalism  at 
the  Saturday  luncheon,  Nov.  12. 


John  W.  Colt,  managing  editor, 

Sde  Photo  Exhibit 

Edward  Lindsay,  editor,  Lind-  For  SDX  Meet 

say-Schaub  Newspapers,  and 
president,  American  Council  on 

Education  for  Journalism,  will  News  photos,  coverii 

discuss  college  training  of  jour-  big  news  events  in  Cl 
nalists  at  the  Saturday  break-  P  j®!” 

fast.  Bernard  Kilgore,  president,  featured  in  an  « 

the  Wall  Street  Journal,  and  sponsored  by  the  fou, 

treasurer  of  Sigma  Delta  Chi,  cago  dailies  during  th 

will  preside  at  this  session.  ® 


TV  News  Panel 

Television  news  and  its  fu¬ 
ture  direction  wnll  be  the  sub¬ 
ject  of  a  Thursday  afternoon 
meeting.  Panel  participants  will 
be  William  McAndrew,  director 
of  news  and  special  events. 


Chicago 

News  photos,  covering  the 
big  news  events  in  Chicago 
during  the  past  40  years, 
will  be  featured  in  an  exhibit 
sponsored  by  the  four  Chi¬ 
cago  dailies  during  the  Sig¬ 
ma  Delta  Chi  convention. 

The  exhibit  will  be  on  dis¬ 
play  in  the  lounge  of  the 
Chicago  Press  Club  at  the 
Sheraton,  beginning  with  a 
pre-convention  reception  on 
W’ednesday  evening,  Nov.  9. 

Robert  U.  Brown,  chairman, 


"record” 


audience 


READS  GLEASON 


Shouldn't  you  have 
your  share  of  it? 


Music  hath  charms  . . .  and  music  lovers  find  an 
affinity  for  Ralph  J.  Gleason  . . .  “On  the  Record”. 
In  his  three  weekly  columns,  he  speaks  with 
knowledge  and  interest  about  the  world  of  music 
on  discs.  One  column  deals  with  “pops”,  one 
with  jazz,  and  one  with  record  personalities. 

For  the  overwhelming  proportion  of  your  readers 
who  listen  to  records,  Gleason’s  your  best  bet 
to  win  friends  and  influence  circulation. 

Another  leader. . .  available  now 


The  HARDALE  Syndicate 

30  EAST  60TH  STREET,  NEW  YORK  22,  N.  Y.  •  PLAZA  3-3331 


NBC-TV;  Donald  Coe,  director  SDX  Executive  Council  and 
of  special  events,  ABC-TV;  editor  of  Editor  &  Publisher, 
John  Day,  director  of  news  and  will  preside  at  the  Thursday 
special  events,  CBS-TV;  and  evening  dinner.  Russ  Stewart, 
Spencer  Allen,  director  of  news,  president,  Chicago  Newspaper 
WGN-TV;  Sol  Taishoff,  pub-  Publishers  Association  and 
isher  and  editor  of  Broadcasting  general  manager,  Chicago  Sun- 
Telecasting,  will  preside.  Times,  will  be  the  toastmaster. 

Some  500  members  are  ex-  Friday  morning  opens  with 
pected  to  register  for  the  con-  a  Past  President’s  Breakfast 
vention.  A1  Orton,  chief  of  the  with  Lee  Hills,  executive  edi- 
Chicago  Bureau,  the  Associated  tor,  Detroit  (Mich.)  Free  Press, 
Press,  is  general  chairman.  presiding.  There  will  also  be  a 
The  official  convention  pro-  Chapter  Advisers’  Breakfast 
gram  gets  underway  at  9  a.m.  hosted  by  the  University  of 
Thursday  with  an  address  by  Illinois  and  Northwestern  Uni- 
Alden  C.  Waite,  SDX  national  versity  Chapters.  Concurrent 
president.  Official  welcome  will  professional  and  undergraduate 
be  extended  by  Claude  A.  meetings  will  occupy  the  re- 
Walker,  president  of  the  host  mainder  of  the  morning. 
Chicago  Chapter  and  publisher  Ed.  J.  Dooley,  vicepresident 
of  the  Forest  Park  (Ill.)  Re-  in  charge  of  expansion  and 

managing  editor,  the  Denver 
Mason  R.  Smith,  vicepresident  (Colo.)  Post,  will  preside  at  the 
in  charge  of  professional  Friday  luncheon.  Herb  Graffis, 
chapter  affairs  and  editor  and  Chicago  Sun-Times  columnist, 
publisher,  Gouveneur  (N.  Y.)  w'ill  be  toastmaster  for  this 
Tribune  Press,  will  preside  at  event.  Mayor  Richard  Daley  of 
the  Thursday  luncheon.  Lt.  Gov-  Chicago  will  greet  the  conven- 
ernor  John  W.  Chapman,  of  tion  audience. 

Illinois,  will  welcome  delegates.  Then  follows  the  Headline 
The  four  networks  will  be  hosts  Tour:  “How  Chicago  Makes 
at  this  luncheon.  News,’’  a  custom-made  tour  of 

Following  the  television  news  places  that  have  been  the  scene 
panel  Thursday  afternoon,  there  of  Chicago’s  top  news  stories, 
will  be  concurrent  sessions  for  the  people  who  made  the  news 
professional  and  undergraduate  and  the  men  who  covered  it. 
members.  The  undergraduate  This  high-spot  on  the  conven- 
meeting  will  take  up  the  sub-  tion  program  has  been  planned 
ject  “Is  There  Freedom  of  The  by  a  considerable  number  of 
Press  on  The  College  Campus?”  Chicago  journalists  headed  by 
Prof.  Floyd  Arpan,  Medill  Isaac  Gershman,  managing  di- 
School  of  Journalism,  North-  rector  of  the  City  News  Bu- 
western  University,  will  preside,  reau  and  Dave  Dillman,  public 
Campus  editors  who  have  been  relations  director  of  Inland 
I  “fired”  and  educators  who  did  Steel  Co. 

j  the  “firing”  will  pai'ticipate.  The  general  business  session 

At  the  same  time,  Charles  follows  Saturday  breakfast. 
Campbell,  director,  British  In-  There  will  be  a  convention  ses- 
formation  Service,  Washington,  sion,  following  the  luncheon, 
D.  C.,  will  address  professional  with  James  A.  Byron,  news  di¬ 
members.  Ken  Clayton,  member  rector,  WBAP-AM-TV  presid- 
of  the  SDX  Executive  Council  ing.  A  model  initiation  and  serv- 
and  co-publisher,  Raytown  ice  of  remembrance  will  b* 
(Mo.)  Tribune,  will  preside.  held  at  5  p.m.  Saturday. 
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LET  TWO  PRODUCTION  SPECIALISTS  SHOW  YOU 

what  the  atom  really  does  to  steel's  growth 


There’s  production  for  rapidly  increased 
volume  —  like  a  rabbit’s. 

Then  there’s  production  like  a  mink’s,  whose 
one  litter  a  year  of  tougher  pelts  brings  far 
higher  returns  than  a  rabbit’s  three. 

Atomic  power  promises  to  make  the  steel 
industry  produce  like  a  bunny.  New  power 
plants  are  sure  to  create  more  demand  for  all 
kinds  of  steel. 

But  the  real  growth  story  is  not  this  predicted 
increase  in  basic  steels.  It’s  a  boom  in  the  mink- 
grade  steels. 

An  atomic  power  plant  includes  a  steam  boiler, 
as  in  a  conventional  plant.  The  tubes  are  carbon 
steel.  But  the  jew'elry  end  of  the  plant,  the 
reactor  which  replaces  a  conventional  furnace. 


requires  its  own  special  set  of  tubes— of  stainless 
or  other  premium  metals.  Because  the  reactor 
tubes  dare  not  leak,  because  all  the  equipment 
—the  pump,  the  heat  exchangers— must  function 
indefinitely,  no  expense  is  spared  to  obtain  the 
most  enduring  metals. 

Carbon  steel  tubes  for  conventional  boilers 
cost  about  S250  a  ton.  Stainless  tubes  for  the 
reactor  cost  about  S3,(HK)  a  ton. 

For  just  one  atomic-energy  installation. 
Republic  Steel  furnished  four-million  feet  of 
Enduro  Stainless  Steel  tubing. 

Already  the  largest  producer  of  stainless  and 
alloy  steels.  Republic  this  year  completed  22,00() 
tonsof  additional  stainless  steel  finishing  capacity. 
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Circulation  now  tops  a  quarter  million  daily, 


\ewsAay 


i 


4 


5,621,068 


Circulation... 


3,063,253 


,  4,237,675 


ri  97,767 


1943  1944 


1  i^‘+o  194^5^^^^^^^ 


Alicia  Patterson,  Editor  and  Publisher . . . 
Executive  Offices,  Garden  City,  Long  Island,  N.  Y. 
Represented  Nationally  by  Kelly-Smith  Company 


1W 


One  of  Ame 


14,176,300 


86,267 


Top  circulation  and  linage  growth  in  the  country 

Reader  interest . . .  expressed  by  over  a  (juarter  million  local 
Long  Island  families— 252.000  net  paid  daily,  86^-:'^  home  delivered. 


Advertising  acceptance ...  expressed  by  715.550  local 
retail,  classified  and  National  ads  in  1954  — more  linage 
New  York  City  morning  or  evening  daily  newspaper. 


PERSONAL 

MENTION 


Richard  E.  Berlin,  president 
of  the  Hearst  Corporation — 
elected  a  member  of  the  board 
of  directors  of  the  New  York 
Chapter,  American  Red  Cross. 

*  *  * 

Louis  B.  Seltzer,  editor  of 
the  Cleveland  Press  —  named 
national  vicechairman  of 
Brotherhood  Week,  next  Febru¬ 
ary. 

*  *  * 

George  Sundborg,  editor  of 
the  Juneau  (Alaska)  Indepen¬ 
dent  —  elected  as  one  of  55 
delegates  who  will  draw  up  a 
constitution  for  the  future  State 
of  Alaska. 

«  *  * 

Harry  L.  Martin,  former 
president  of  the  American 
Newspaper  Guild — appointed  di¬ 
rector  of  public  intormation, 
American  Red  Cross. 

*  *  *: 

Charles  C.  Clayton,  a  mem¬ 
ber  of  the  St.  Louis  Globe- 
Democrat  staff  since  1925 — to 
be  first  Elijah  P.  Lovejoy 
Lecturer  in  Journalism  at 
Southern  Illinois  Univei-sity  for 
the  current  school  year.  Mr. 


Clayton  will  be  on  the  SIU  cam¬ 
pus  Nov.  16-18. 

*  *  * 

John  B.  McDaniel,  business 
manager  (mechanical  depart¬ 
ments)  of  San  Antonio  (Tex.) 
Express  Publishing  Co. — reci¬ 
pient  of  Tulane  University’s 
distinguished  alumnus  plaque. 
He  was  in  Class  of  1935,  School 
of  Business  Administration. 


On  the  Business  Side 


Chris  Nordhaug,  formerly 
with  the  New  York  Herald 
Tribune  and  the  San  Francisco 
Chronicle  — named  advertising 
manager  of  the  Dunsmuir 
(Calif.)  News. 

H.  if  * 

C.  E.  Miller,  on  the  news 
staff  of  the  Oil  City  (Pa.)  Der¬ 
rick-Blizzard  for  the  past  10 
years — named  classified  adver¬ 
tising  manager,  succeeding  A. 
R.  Thompson,  resigned. 

*  *  * 

James  J.  Daly  of  the  New 
York  World  Telegram  and  Sun 
— appointed  classified  advertis¬ 
ing  manager  of  the  Washing¬ 
ton  Post  and  Times-Herald,  suc¬ 
ceeding  John  Grant,  resigned. 

*  ♦  * 


How  High 
Is  "UP "? 

Ten  years  of  retail  sales 
increases.  Total  now  up 
to  $77,438,000 
—and  still  rising. 

—consumers  increased  by  .  .  22% 

— buying  income  increased  by  .  64% 

— retail  sales  increased  by  . .  99% 

— food  sales  increased  by  . 105% 

— general  merchandise  increased  by..  42% 
— furniture  &  radio  increased  by  .  206% 
— automotive  sales  increased  by  „  45% 
— drug  store  sales  increased  by  ..  42% 

Future  continued  high  potential 
per  capita  sales  and  profits  are  still 
being  forecast  by  these  current 
month  to  month  reports.  Aug.  1955 
is  9.1%  above  1955  national  aver¬ 
age.  ^pt.  11.9%  above  and  Oct. 
11.4%  above.  Aug.  1955  is  18.9% 
above  Aug.  1954.  Sept.  1955  is  22% 
above  Sept.  1954,  Oct.  1955  is 
21.4%  above  Oct.  1954.  Advertise 
now  in  Herald-Mail  the  only  medi¬ 
um  that  sells  all  of  Hagerstown 
Market  —  distributors,  dealers  and 
consumers  every  day. 

Herald -Mail 
Hagerstown,  Md. 

National  Representative, 

I  Burke,  Kuipers  &  Mahoney,  Inc. 


Roger  Brabant,  former  ad¬ 
vertising  manager  of  the  Sar¬ 
nia  (Ont.)  Observer  —  named 
advertising  manager  of  the  Ha¬ 
milton  (Ont.)  Daily  News. 

*  a  * 

George  Myatt,  major  league 

baseball  player  and  coach — re¬ 
joined  the  display  advertising 
.staff  of  the  Orlando  (Fla.)  Sen¬ 
tinel-Star. 

*  *  * 

Mary  Betty  Raynor,  re¬ 

porter  on  the  Dallas  (Tex.) 
Times-Herald  for  three  years — 
new  secretary  in  executive  of¬ 
fices  at  Dallas  Morning  News. 


For  30  years  New 
York's  leading  inde¬ 
pendent  news  service. 


380  Broadway,  New  York 


"Wrapped  in  cellophane  when  it  rains;  what  next?" 


In  the  Editorial  Rooms 


Chris  Butler,  formerly  on 
the  Lakeland  (Fla.)  Ledger — 
now  police  reporter  for  the 
Orlando  (Fla.)  Sentinel-Star. 

*00 

Roe  Eastman,  a  20-year  man 
on  city  copy  desk  and  reserve 
news  editor  since  1949  at  the 
New  York  Tiwies— retired. 

0  0  0 

Charles  Carver,  state  and 
community  editor  of  the  Ogden 
(Utah)  Standard-Examiner  — 
named  city  editor,  succeeding 
Dexter  C.  Ellis,  who  is  now 
telegraph  editor.  Ray  Wright 

has  been  named  assistant  city 

editor  and  community  editor. 

0  0  0 

Lloyd  Rogers,  formerly  with 
the  Alturas  (Calif.)  Plain 
Dealer,  Elko  (Nev.)  Free  Press 
and  Associated  Press  —  named 
city  editor  of  the  Ashland 
(Ore.)  Daily  Tidings,  succeed¬ 
ing  Norman  Anderson,  re¬ 
signed. 


Don  Attfield  of  the  news¬ 
room  of  the  Ottawa  (Ont) 
Citizen — resigned  to  join  Can¬ 
adian  Press  in  Toronto. 

0  0  0 

John  Stephenson,  copy- 
reader  since  1950 — now  heads 
national  copy  desk  of  New  York 
Times.  Previously  he  worked  on 

desks  at  New  York  World, 

Post,  World-Telegram  and  PAf. 
He  was  a  Greek  and  Latin 
major  in  college. 

0  0  0 

Emily  Bavar,  feature  writer 
and  general  assignment  reporter 
for  the  Orlando  (Fla.)  Sentinel- 
.S’  f  a  r  _  ap¬ 
pointed  editor 
of  Florida  Ma¬ 
gazine,  the  Sen¬ 
tinel’s  Sunday 
tabloid  suppl^ 
ment.  She  suc¬ 
ceeds  E  D  E  * 
Greene,  trans¬ 
ferred  to  the 
news  staff. 


Bavar 


Tho.mas  D.  Roddy  —  named 
librarian  of  the  Springfield 
(Ohio)  Daily  Neu's  and  Sun. 

0  0  0 

Mariellen  Kauch,  formerly 
w’ith  Washington.  1).  C.  news¬ 
papers — joined  the  society  staff 
of  the  Orlando  (Fla.)  Sentinel- 
Star. 


Joseph  W.  Felmet,  sUte 
desk,  Hartford  (Conn.)  Tirut 
— resigned  to  join  copy  desk  of 
the  Winston-Salem  (N.C.) 
nal. 

0  0  0 

Dick  Wills — joined  the  staff 
of  the  Brookings  (Ore.)  Harbor 
Pilot. 


Bryce  W.  Anderson  —  ad¬ 
vanced  from  city  editor  to  news 
editor,  Burlingame  (Calif.)  Ad¬ 
vance-Star,  with  Howard  M. 
Carr  named  city  editor  and 
William  E.  Warden  sports  edi¬ 
tor. 


Charles  Woodsworth,  for¬ 
mer  editor  of  the  Ottawa  (OnL) 
Citizen — now  with  the  Toron^ 
(Ont.)  Star,  writing  editorial 
page  material  from  Ottawa. 

(Continued  on  ])age  39) 
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Executive  Spotlight 

JOE  L.  FLEMING,  oil  editor  of  the  Duncan  (Okla.)  Banner, 
hat  been  appointed  managing  editor.  He  succeeds  FRED  O'DON¬ 
NELL.  who  is  now  managing  editor  of  the  new  Mutkogee  (Okla.) 
Morning  ISetct. 


RAYMOND  D.  McCEE,  secretary  and  auditor 
of  the  Philadetphia  Bulletin,  has  been  named 
secretary  and  assistant  treasurer.  Mr.  McGee, 
with  the  Bulletin  for  32  years,  was  named 
assistant  auditor  in  1938  and  auditor  in  1947 
.  .  .  JOHN  LEAHY,  with  the  Bulletin  for  34 
years,  becomes  auditor,  with  JOSEPH  Ef'KERT 
as  assistant. 


sell  playground  equipment  for 
a  San  Antonio  fiimi.  He  will 
continue  to  write  outdoor  col¬ 
umns  for  the  News. 


©bttuarg 


Edwin  C.  Hart,  71,  former 
*  *  •  city  editor,  state  editor  and 

James  E.  Powers,  former  re-  copy  editor  of  the  Milwaukee 
porter  for  the  Richmond  (Va.)  Sentinel,  Oct.  25. 

News  Leader  and  recently  man-  *  ♦  * 

ager  of  the  Press  Club  of  Vir¬ 
ginia — appointed  regional  direc¬ 
tor  of  publicity  for  the  Na¬ 
tional  Farmers  Union,  with 
headquarters  in  Indianapolis. 


C.  J.  Casey,  67,  credit  man¬ 
ager  of  the  St.  Louis  Globe- 
Democrat  and  a  member  of  the 
paper’s  staff  since  1920,  Oct. 
21. 


William  S.  Odlin  Sr.,  69, 
flee  lance  writer  and  former 
staffer  on  New  York  and  Wash- 
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McGee 


HELEN  JOHNSON,  with  the  Coos  Bar  (Ore.)  Times  since 
1943  has  been  appointed  assistant  to  the  publisher.  She  also 
rontinues  as  society  editor. 


V.  F.  Dl'N'SMORE  has  been  named  general 
manager  of  Hillbro  Newspaper  Printing  Co., 
a  new  division  of  Hearst  Publishing  Co.  which 
will  print  the  Los  Angeles  Herald-Express  and 
Lot  Angeles  Examiner,  beginning  in  1936.  Mr. 
Dunsmore  joined  the  Los  Angeles  Herald  in 
1922  as  cashier;  he  has  been  business  manager 
,inee  1945. 


George  S.  Turnbull,  with  the 
University  of  Oregon  school  of 
journalism  for  31  years  and 
dean  at  the  time  of  his  retire¬ 
ment  in  1948 — left  his  editorial  ington,  D.C.  newspapers,  Oct. 
post  with  the  Albany  (Ore.)  .30. 

Democrat-Herald  to  return  to 
the  school  for  a  research  project 
on  Oregon  journalism  history. 


John  W.  Adams,  87,  retired 
printer  and  editor  of  Idaho  and 
Indiana  weeklies,  recently. 


Ralph  H.  Minton,  54,  mem- 


Robert  St.  Clair,  sports  edi¬ 
tor  of  the  Martinsville  (Ind.) 

Daily  Reporter — appointed  as¬ 
sistant  general  legal  counsel  for  ber  of  the  promotion  staff  of 
the  Hoosier  State  Press  Asso-  TV  Guide  and  former  promo¬ 
tion  staffer  for  the  Philadel¬ 
phia  Inquirer  and  the  old  Phila¬ 
delphia  Public  Ledger,  Oct.  26. 


Dunsmore 


in  the  Editorial  Rooms 

{Continued  from  page  38) 


(N.C.)  Enterprise — joined  the 
night  copy  desk  of  the  Orlando 
(Fla.)  Sentinel-Star. 


ciation. 

*  *  * 

James  J.  Fox  of  Jamestown 
(N.Y.)  Sun  —  appointed  publi¬ 
city  director  of  State  Univer¬ 
sity  Teachers  College, 
donia,  N.Y. 


George  W.  Jahn,  63,  World 
Fre-  War  I  correspondent  for  the 
New  York  Herald  and  Phila¬ 
delphia  newspapers,  Oct.  28. 


Ted  Bernstein,  assistant 


Alice  Alexander,  formerly  »  »  * 

«  *  «  with  the  Chicago  Sun-Times,  Mrs.  I).  Harold  McGrath, 

T  ,  New  York  Times,  Detroit  News  62,  wife  of  the  superintendent  of 

managing  editor  of  New  York  Theatres  Inr^'fm  The  paS'28  .(Mich.)  Gazette  the  Senate  radio  and  television 

T.- „_4  ineaiies,  inc.,  101  ine  past  — named  a  service  executive  for 

years  joined  editorial  staff,  the  Public  Relations  Board  of 

Chicago. 


Timet  and  conductor  of  “Win¬ 
ners  &  Sinners”  staff  letter — 
recuperating  from  a  heart  at¬ 
tack. 


Norwich  (Conn.)  Bulletin. 


gallery,  Oct.  28.  Mr.  and  Mrs. 
McGrath  formerly  were  in  the 
newspaper  business  in  Washing¬ 
ton  State  and  in  Idaho. 


Ann  Taylor,  recent  graduate 
of  Sweetbriar  College  joined  the 
news  staff  of  the  Richmond 
(Va.)  News  Leader. 


George  Burnham,  photogra¬ 
pher  —  named  sports  writer, 
Hartford  (Conn.)  Times. 


Clyde  D.  Moore,  columnist 
and  amusements  editor  of  the 
Ohio  State  Journal,  Columbus — 
awarded  Meritorious  Service  Ci¬ 
tation  by  the  Ohioana  Library 
Association. 


Paul  B.  Moore  —  from  the 
Frederick  (Md.)  News  to  the 
dty  staff  of  the  Baltimore 
Sun. 


Harry  Johnson,  telegraph 
wlitor  of  the  Elmira  (N.  Y.) 
Star-Gazette,  and  Gene  Brown, 
formerly  with  the  High  Point 

editor  ac  PUBLISHER 


Richard  Hunt— from  Albany 
bureau.  Associated  Press,  to 
staff  of  New  York  Times. 


Walter  Simmons — i-eturned 
to  the  Chicago  Tribune  home 
office  as  assistant  Sunday  edi¬ 
tor.  Since  1945  he  has  been  Far 
East  correspondent  for  the 
Tribune. 


Timothy  S.mith — now  a  staf¬ 
fer  for  the  Waterbury  (Conn.) 
Republican. 


Where  They  Are  Now 

William  T.  Whitemore,  vet¬ 
eran  Albany,  N.  Y.  newspaper¬ 
man — retired  Nov.  1  as  head  of 
the  publicity  department  of  the 
New  York  State  Employment 
Division. 


Wesley  Mabrito  —  resigned 
as  assistant  sports  editor  of  the 
San  Antonio  (Tex.)  News  to 

for  November  5,  1955 


Bruno  Comeau,  city  hall  re¬ 
porter  for  the  Ottawa  French- 
language  daily  Le  Droit — joined 
the  Canadian  Broadcasting  Cor¬ 
poration  in  Ottawa. 

*  *  * 

Gordon  Turner — from  staff 
of  Nashville  Tennessean  to  po¬ 
sition  of  State  Parks  Director. 


Harry  Dankoler,  92,  who 
joined  the  Milwaukee  Press 
Club  in  1893  and  was  its  oldest 
living  member,  worked  on  the 
Milwaukee  Sentinel  and  the  old 
Milwaukee  Daily  News,  and 
published  weeklies  in  Milwaukee 
and  Chilton,  Wis.,  Oct.  25. 


^lie  ^yyja^nificenl  Tflaiterpiece 
3or  DLu  Ck  riitmaS  S.  aion 

JESUS  AND  HIS  TIMES 

By  Daniel-Rops 

18  Instalments,  Illustrated 

With  >n  inapirinic  new  approach,  thii  atory  ia  told  acainat  the 
vivid  backdrop  of  the  world  aa  it  really  exiated  in  thoae  daya,  and  with 
colorfol  detail  about  the  people,  the  villaKea,  and  the  aizhta  and  aounda 
of  the  timea.  Book  approved  by  all  Faitha.  Phone  or  wire  for  aam- 
plea,  terma. 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 
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Transactions  in  the  Weekly  Field  Sackett  Tells  Kander  Negotiate$ 

x~vi  p  TVT  Record  Stotion  Sole 

William  H.  Robinson,  repre-  of  Petersburg,  Ind.,  has  been  L»lo|-|o  foT*  \  Allon 

sentative  of  May  Brothers  news-  sold  by  its  publisher,  Leonard  rldllS  lOI  i>ieW  ^atil  stS 

paper  brokers,  Binghamton,  N.  L.  Fenwick,  to  Harold  L.  Har-  ^  *1  comnleted  neB-otiatinn«^r  ^ 

Y.,  has  negotiated  the  sale  of  gis  and  his  brother  Joe  and  OregOIl  UailV  largest* single^ station  dei?  ^ 

the  Jersey  Times,  Atlantic  the  latter’s  son  Jerry,  all  of  &  J  reported  ^o  the^^^^^^^^^ 

City  N.  J.,  to  Thomas  S.  Birk-  Rockport,  Ind.,  where  the  Har-  r  Corn- 

head  Jr.  Mr.  Birkhead  was  for-  gises  publish  the  Journal.  The  Portland,  Ore. 

merly  associated  with  New  paper  was  acquired  by  The  Sheldon  F.  Sackett,  editor  and  f^i^lves  SirVew 

Jersey  and  Michigan  radio  sta-  Petersburg  Publishing  Com-  pendent.  WNEW  to  I 

tions  pany,  a  new  corporation  with  nmes  ana  operator  oi  seveiai  T  „  .  ,  , 

The  paper  was  purchased  Harold  as  president;  Dorothy  West  Coast  radio  stations,  an-  p® 

from  mS.  Sara  W.  Singer,  who  H.  Hargis,  vicepresident;  Joe  nounced  this  week  that  he  plans  California  industrialist. 

acquired  it  from  the  estate  of  Hargis,  treasurer,  Jeriy  Hargis,  start  publication  of  a  tab-  Everent 

the  late  Thomas  F.  Ogilvie.  The  secretary.  loid  daily,  the  Wor/d  here  on  American  new.spaper  vemtiKh 

Tovoov  Times  1-esnmed  mihlica-  *  -  ...  Or  about  next  March  1.5.  ,  'crsanutj 

?ion  oJ  29  after  beinf  s^s-  Mr.  Sackett,  whose  holdings  ^Newspaper  men 

nended  since  July  .30  .34-year-old  weekly  No-  include  KVAN,  Inc.,  now  li-  ^  P‘‘P®''  “ 

P  y  '  ■  (Calif.)  Advance  has  been  cen.sed  to  Vancouver,  Wash.,  hope  to  s« 

*  *  *  purchased  by  George  Barnwell,  with  a  permit  to  broadcast  part  f  World  arise  in  the  west 

Milton  Beckerman,  who  re-  recently  editor  of  the  Concord  of  its  program  from  Portland, 

cently  sold  the  Claxton  (Ga.)  (Calif.)  Diablo  Beacon,  and  said  he  would  mold  the  paper  I  ®  Rtandson  in  St. 

Enterprise,  has  purchased  the  pred  Voltz,  of  Berkeley,  from  with  the  station  and  with  a  ®  privilege  of 

Natchitoches  Enterprise  Cuzner,  publisher  the  television  station  for  which  quoting  his  immortal  credo  on 

for  $5.5,.500  from  Emile  Roper  _  j^VAN  holds  a  license.  “T^e  Wort/S  i  k.  in. 

and  Preston  Rushton,  who  had  ^  incorporated  the  busi-  “We  will  wed  the  three  and  p  ^ 

owned  the  paper  since  1952.  incorpoiaiea  ^ne  oust  Portlaml  with  n  trinle  Portland  World;  it  will  be  ust 

ness  under  the  name  of  Mann  Present  Poitlam  wi^  a  triple  World— and  like  the  World 

*  *  *  PiihliaViino-  Tn  threat,  he  .said.  We  believe  ..  , 

_  ,  ruDiisning  L/O.  _  >  ,  ,  .  we  will  continue  to  vo  ‘roniwl 


sentative  of  May  Brothers  news-  sold  by  its  publisher,  Leonard 
paper  brokers,  Binghamton,  N.  L.  Fenwick,  to  Harold  L.  Har- 
Y.,  has  negotiated  the  sale  of  gis  and  his  brother  Joe  and 
the  Jersey  Times,  Atlantic  the  latter’s  son  Jerry,  all  of 
City,  N.  J.,  to  Thomas  S.  Birk-  Rockport,  Ind.,  where  the  Har- 
head  Jr.  Mr.  Birkhead  was  for-  gises  publish  the  Journal.  The 


the  late  Thomas  F.  Ogilvie.  The  secretary. 
Jersey  Times  i-esumed  publica¬ 
tion  Oct.  29  after  being  sus- 
pended  since  July  .30.  i 


owned  the  paper  since  1952. 


The  Lano  (Tex.)  News,  pub¬ 
lished  and  owned  by  Will  Col¬ 
lins  for  34  years,  has  been  sold 


st  three  years.  The  new  buy-  KVAN  holds  a  license.  “TVm  *■  u  xi. 

s  have-  incorporated  the  busi-  “We  will  wed  the  three  and  p„rtiand  World-  it  wof 

ss  under  the  name  of  Marin  present  Portlaml  wi^  a  triple  Worid-aid  like  the  wS 

ihliaViino-  Tn  threat,  he  .said.  We  believe  ..  , 

iDiisning  L/O.  tu  •  1  I  i  we  will  continue  to  go  roniid 

there  is  no  quarrel  between  ,  ,,  ,  „ 

*  *  one’s  eyes  and  ears,  his  fingers  roun  eveiy  day.  We  wiU 

New  Mexico  Newspapers,  and  his  mouth.”  He  said  his  ® 


lin&  lUl  0‘±  Iitto  INeW  iviexico  i>ewspapeis,  iik:  oaiu  iii.^  niirlifr  nanpr  «PVPn  Aq 

to  John  Cardwell,  a  former  i^c.,  which  owns  the  Gallup  fi™s  would  do  commercial  ^eek  Our  nricp  will  h^  v  * 
editor  of  the  paper  who  is  now  M.)  Independent,  has  sold  printing  ami  thus  be  able  to  '  ® 

a  journalism  instructor  at  a  substantial  block  of  minority  a  /‘department  store”  of 


Southwestern  University.  Wallace  A.  Leach,  Lin- 

*  *  *  coin  O’Brien,  president,  has  an- 

The  Sierra  Madre  (Calif.)  nounced.  Mr.  Leach,  a  former 
News  has  been  purchased  by  business  manager  of  the  Form- 


advertising  to  clients,  permit¬ 
ting  one  group  buy  from  one 
representative. 

fi  Corporations  .Set  Up 


month.  We  will  seek  circula¬ 
tion  only  in  the  retail  trade 
area  of  metropolitan  Portland." 

Mr.  Sackett  refused  to  name 
his  associates  in  the  program 


Harry  and  Francis  Elwood  of  (nf/Awv  (N.  M.)  Times  has  The  newspaper  will  be  pub-  declared  he  will  own 

Buffalo,  N.  Y.,  from  Edgar  jq  Gallup  as  publisher  of  lished  through  six  corporations:  •’’1%  of  the  common  stock  and 


and  Virginia  Jenkinson  who  independent, 

pui’chased  the  nearly  oO-year- 
old  newspaper  two  years  ago.  • 

Mr.  Elwood  the  past  three  vertising,  a  fourth  producing  work  with  him  in  the  new  op- 

years  has  been  a  labor  reporter  Hakfobo  r-.lif  product,  a  fifth  handling  eration. 

for  the  Baifa/o  (N.Y.)  Courier  HANFORD,  Ualil.  engravings  and  a  He  plans  to  be  an  active. 

Express.  The  sale  was  handled  The  Hanford  Sentinels  28  buying,  selling  and  dis-  working  editor  and  publisher, 

by  J.  R.  Gabbert  and  Robert  carrier  boys  collected  $1,000  for  tributing’  the  printed  product.  Mr.  Sackett  said  the  paper 

K.  Hancock,  newspaper  brokers,  the  Salvation  Army,  making  xhe  principal  corporation  will  would  be  “unquestionably" 

*  ♦  *  rounds  of  their  routes  after  6  be  a  wholly-owned  subsidiary  Democratic  in  policy.  He  said 

The  88-year-old  Press,  only  p.m.  in  a  porch-light  fund  of  Times,  Inc.,  publisher  of  he  does  not  believe  in  independ- 

paper  in  the  county  seat  town  campaign.  the  Coos  Bay  Times.  ®at  papers  seeking  to  be  refers* 

The  publisher  said  he  had  a  ring  where  there  should  be 
purchased  a  52-page  press  he  fighters  in  both  corners. 

^ — -™ - - - ‘‘X  fiom  the  Seattle  Times  for  “I  expect  my  Republicsr. 

Y  r>  *  *  D  7  I  $25,000  cash.  Additional  equip-  publisher  brethren  to  provide 

All  DtlSttlCSS  tS  1  cop  I  €  ment  was  bought  for  cash  from  the  World  generously  from 
/V  11  the  Time.s  for  $0,000  and  an  their  quota.s  of  newsprint  ton- 

I  I  J  J  additional  $50,000  will  probably  uage  so  we  can  have,  at  least 

’  #  '  %  ■■■  Pp  Qf)l £  lo*VC  he  expended  for  stereotype  ou  the  we.st  coast  of  the 

^  equipment,  he  said.  United  States,  a  real  pre.ss  de- 

His  firms  bought  23  Lino-  hate  in  the  important  political 

((  a  T  A  T  ^Jp<!oy  r  ^  types,  all  new,  including  10  year  of  1950,”  he  remarked. 

(r  W  ^  IS  t  S .  Comets,  with  Teletypesetters,  , 

auxiliary  equipment  for  ap-  rw,  ■  i  .  i 

proximately  $400,000,  Mr.  Sack-  t.hailges  to  labloiO 
^  ett  said.  Pittsburgh,  Pa 

LOCAL  DAILIES  -  basic  advertising  medium  Engraving  will  be  done  by  The  Courier,  week 

Fan-child  machines,  including  jy  Negro  newspaper,  has 
ffff  Ifrn  mf  nrmfllfarn  -  .  ,  -  *  equipment  for  color  changed  from  standard  to 

JULlUb  MA 1  lib  Wb  Special  Agency, Inc.  separation  plates.  tabloid  size.  In  its  forty  fifth 

Offices  and  Salesmen  in  Chicago,  new  york,  Detroit,  Commenting  on  the  choice  of  year  of  publication,  the  Couiw 

BOSTON,  PHILADELPHIA,  PITTSBURGH,  SYRACUSE,  and  “where-  a  name,  Mr.  Sackett  said:  “I  an  ABC  Publication,  has  sw 

A  ever”  National  Advertising  can  be  sold.  have  long  since  come  to  the  be-  tional  editions,  running  from  41 

^  lief  that  the  late  Joseph  Pulit-  to  72  pages,  and  retails  for  20c 
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one  owning  and  leasing  tlie  that  “friends”  will  own  2Pkft- 
building,  another  the  machinery,  The  rest,  he  said,  would  be 
a  third  gathering  news  and  ad-  owned  by  the  men  who  will 
vertising,  a  fourth  producing  w-ork  with  him  in  the  new  op- 
the  product,  a  fifth  handling  oration. 

pictures  and  engravings  and  a  He  plans  to  be  an  active. 


All  Business  is  People 
/  VLaiM  People  love 

LOCAL  News! 

LOCAL  news  DAILIES  -  basic  advertising  medium 

JULIUS  MATHEWS  special  Agency, Inc. 

Offices  and  Salesmen  in  Chicago,  new  york,  Detroit, 

BOSTON,  PHILADELPHIA,  PITTSBURGH,  SYRACUSE,  and  “WHERE- 

ever”  National  Advertising  can  be  sold. 


Changes  to  Tabloid 

PlTTSBLTlGH,  Pi 
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What’s  happening  downtown  tonight? 


Mr.  Editor,  people  in  this  coinmuiiity 
come  downtown  every  night  for  shopping, 
recreation  and  other  evening  activities. 
No  special  event  is  needed  to  draw  them 
~just  modern  street  lighting  to  brighten 
tlie  business  district  and  protect  people 
"ho  visit  it. 

How  about  your  town,  Mr.  Editor? 


Dark  streets  attract  no  one,  threaten 
everyone  with  traihc  hazards  and  crim¬ 
inal  violence.  Modern  street  lighting 
invites  people  downtown,  even  from 
neighboring  communities.  Safe  visi¬ 
bility  protects  motorists  and  pedestri¬ 
ans  by  reducing  night  traffic  accidents 
and  crime. 


Mr.  Editor,  bring  the  prosperity  and 
protection  of  modern  street  lighting  to 
your  town.  Give  people  the  facts,  and  let 
us  help  you — with  case  history  reports 
from  other  communities,  editorial  mate¬ 
rial,  statistics  and  mats.  Send  for  free 
educational  booklet,  "Everybody  Wins 
with  Modern  Street  Lighting.” 


National  Street  and  Traffic  Safety  Lighting  Bureau 

1410  TERMINAL  TOWER  •  CLEVELAND  13.  OHIO 
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Space  Buyer  Tells  Value 
Of  '^Home  Base  ’  Coverage 

By  George  A.  Brandenburg 


What  does  an  agency  sjjace 
buyer  look  for  in  newspaper 
circulation? 

The  answer  to  that  question 
was  provided  recently  by  Ro¬ 
bert  E.  Ryan,  media  buyer  for 
Foote,  Cone  &  Belding,  Chicago, 
in  a  talk  given  at  the  third  an¬ 
nual  newspaper  circulation  man¬ 
agers’  school,  sponsored  by  the 
William  Allen  White  School  of 
Journalism  at  the  University  of 
Kansas. 

Outlines  Appraisal 

In  addition  to  market  cover¬ 
age,  a  space  buyer  translates 
circulation  in  terms  of  cost  per 
thousand  circulation  and  takes 
into  consideration  advertising 
rate  trends,  ad  linage,  editorial 
policies  and  the  general  charac¬ 
ter  of  the  paper,  Mr.  Ryan 
pointed  out. 

Newspapers  are  apprai.sed 
from  the  standpoint  of  over-all 
media  and  how  each  may  fit 
into  the  agency’s  marketing 
plan,  Mr.  Ryan  explained. 

Offers  6  Suggestions 

Mr.  Ryan  offered  the  follow¬ 
ing  six  points  as  “some  of  the 
things  we  think  a  circulation 
director  of  a  newspaper  ought 
to  do,  or  at  least  have  among 
his  principal  objectives:” 

1.  If  your  newspaper  is  not 
a  member  of  the  Audit  Bureau 
of  Circulations,  urge  that  seri¬ 
ous  consideration  be  given  to 
joining. 

2.  Keep  abreast  of  your 


market’s  growth  and  population 
shifts  and  changes. 

■i.  Help  formulate  the  circu¬ 
lation  pattern  and  maintain  it. 

4.  Make  sure  circulation  is  as 
nearly  100%  “clean”  as  pos¬ 
sible. 

i).  Help  your  publisher  realize 
the  seriousness  of  competition  in 
today’s  market.  “One  of  the 
strongest  offenses  your  news¬ 
paper  proj)erty  has  against  this 
strong  competition  (from  other 
media)  is  in  your  bailiwick,” 
he  added,  “effective,  strong  cir¬ 
culation,  local  coverage  where 
it  counts  at  low  costs.” 

6.  Make  every  effort  to  de¬ 
velop  circulation  where  it  will 
pay  off  best  for  your  paper. 
“Remember  that  scattered  cir¬ 
culation  is  costly  and  is  not  as 
merchandisable  as  strong  local 
coverage,”  he  explained. 

Seek  Density 

Speaking  on  the  subject  “A 
Newspaper  Advertising  Man¬ 
ager  Looks  at  Circulation,” 
Robert  Peele,  advertising  direc¬ 
tor  of  the  Topeka  (Kas.)  Daily 
Capital  and  State  Journal,  said: 

“In  the  newspaper  business 
we,  the  advertising  men,  look 
for  density  of  circulation.  Cir¬ 
culation  must  bring  in  new  buy¬ 
ing  power,  and  local  coverage 
is  100  per  cent  buying  power. 
The  value  of  the  subscriber 
from  the  advertising  standpoint 
is  inversely  proportionate  to  the 
distance  the  subscriber  is  from 


Many  benefits  can  be  yours 
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the  town  of  publication.  Circula¬ 
tion  is  just  circulation  if  you’re 
concentrating  away  from  home 
instead  of  at  home.” 

“That  city  zone  looks  mighty 
good  when  it  comes  to  getting 
results,”  he  concluded. 

Stress  Teamwork 

In  a  session  on  “Staff  Team¬ 
work  in  Area  Circulation  Pro¬ 
motion”  three  panel  members 
stressed  the  desirability  of  every 
member  of  a  newspaper  staff — 
whether  he  be  a  reporter,  ad¬ 
vertising  salesman,  mechanical 
employee  or  truck  driver — re¬ 
garding  himself  as  a  reporter. 

“Our  truck  drivers  have  in¬ 
structions  to  phone  in  news 
items,  personals  and  tips,”  said 
George  Alden,  circulation  man¬ 
ager  of  the  Hutchinson  (Kas.) 
Kews-Hcrald. 

“Local  news  and  territory 
news  will  do  you  more  good 
than  all  the  canned  features 
you  can  buy,”  declared  Harry 
Purdum,  circulation  manager  of 
the  Hastings  (Neb.)  Tribune. 
“We  have  a  floating  reporter 
for  our  region  who  is  doing  a 
very  fine  job.” 


Honorary  Membern 

Ohio  Circulation  Managers 
Association  awarded  honorary 
memberships  to  Smith  Witter, 
now  business  manager  of  Can¬ 
ton  (Ohio)  Repository,  former¬ 
ly  circulation  manager,  and  to 
L.  F.  Mottice,  former  secretary- 
treasurer  and  past  president  of 
OCMA,  now  with  Whitlock  & 
Co. 

• 


Changes  Made 
In  N.  J.  Daily’s 
Top  Echelon 


Asbury  Park,  Nj, 
Wayne  I).  McMuriay,  editor 
and  publisher  of  the  Asbury 
Park  Press  since  1945,  became 


Lass 


editor,  and 
Ernest  W.Lass, 
general  man¬ 
ager,  w  a  ! 
named  pub- 
lisher  in  an 
anno  unc^ 
ment  Oct.  i). 
Thomas  B. 
Tighe,  execu¬ 
tive  editor,  was 
appointed  ijen- 
eral  manager. 


Tighe  McMumy 


The  executive  changes  where 
announced  by  Mr.  McMurray 
as  president  of  Asbury  Park 
Press,  Inc. 

Mr.  McMurray  joined  the 
newspaper  in  1916,  became  its 
general  manager  in  1926,  and 
succeeded  J.  Lyle  Kinmonth  as 
publisher  upon  the  latter's 
death  in  1945. 


More  Scholarships 

Cleveland 
The  Cleveland  Press  has  in¬ 
creased  its  college  scholarships, 
valued  at  $500  each,  from  seven 
to  10  for  outstanding  carriers 
competing  for  the  1956  awards. 


HONOR  BOXESJ 
C  ROUTE  TOW 
PISPIAY  RACK$1 


^ 

CHARTEK 

•  9  m  ij9j9rtl  9^^ 


WKITB  FOR  CATALOG  AND  PRICES 

A  DIVISION  OF 

STtEl  CITY  MANUFACTURING  CO. 
YOUNGSTOWN,  OHIO 


Mr.  Lass  began  as  a  reporter 
at  the  Press  in  1928  after 
graduation  from  Rutgers.  He 
is  president  of  the  Asbury  Park 
Chamber  of  Commerce  and 
vicepresident  of  the  New  Jersey 
Press  Association.  He  has  held 
supervisory  positions  in  several 
departments  of  the  paper, 
rising  to  general  manager  in 
1945. 

Mr.  Tighe  has  served  as  city 
editor,  later  manager  of  WJLK. 
the  newspaper’s  radio  station, 
and  became  executive  editor  in 
195.9. 


I  In  Union  PR  Post 

i  Cleveland 

Eugene  Hersh,  formerly  with 
the  Associated  Press  bureau  in 
Cleveland,  has  Ireen  appointed 
director  of  public  relations  of 
.  the  Brotherhood  of  Locomotive 
.  Engineers.  Mr.  Hersh  alM 
wrote  for  the  Cleveland  Pfoi" 
j  Dealer  and  the  Akron  Beaeos 
I  Journal. 
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November,  1955 

One  of  the  biggest  news  stories  of  1956  is  being  prepared 
right  now  by  The  Panel  on  The  Impact  of  the  Peaceful  Uses  of 
Atomic  Energy  at  meetings,  round  tables  and  discussions  in 
Washington.  The  Panel  is  composed  of  nine  distinguished 
Americans  and  the  chairman  is  an  editor  and  publisher. 

The  Panel  is  charged  with  the  duty  "to  recommend  legislative 
and  policy  actions  needed  to  speed  the  proper  development  of 
peaceful  uses  of  atomic  energy  under  both  government  and 
private  auspices."  It  is  also  asked  to  appraise  the  present 
and  future  impact  of  peaceful  applications  of  atomic  energy; 
to  consider  the  impact  of  such  applications  on  economies  and 
industries  abroad;  and  to  study  the  activities  of  the  Atomic 
Energy  Commission  and  the  AEG  role  as  the  regulatory  agency 
of  the  new  field  of  atomic  energy. 

The  Panel  must  report  by  next  Jan.  51  to  the  Joint  Committee 
on  Atomic  Energy  of  the  Congress  under  whose  authority  it 
was  created  and  is  operating.  Both  the  Joint  Committee  and 
The  Panel  have  indicated  in  brief  announcements  that  one  of 
their  major  interests  is  the  use  of  atomic  energy  to 
generate  electricity.  Under  the  Atomic  Energy  Act  of  1954, 
the  government  is  presently  engaged  in  encouraging  on  a  big 
scale  the  construction  of  atomic-powered  electric  generating 
plants . 

The  Panel  acknowledges  that  this  infant  atomic  energy 
industry  is  enmeshed  and  intertwined  with  government  to  a 
degree  not  paralleled  in  history.  People  who  want  to  put  the 
peaceful  atom  to  work  must  get  the  atom  itself  from  the 
government;  they  must  get  technical  know-how,  security 
clearance,  even  a  license  to  do  business.  All  of  these 
government  activities  are  financed  by  public  funds,  making 
them  the  subject  for  the  closest  possible  scrutiny  by  edi¬ 
tors  and  publishers  . 

The  Panel  aims  to  help  the  average  citizen  to  separate  fact 
from  fiction,  the  sound  from  the  foolish,  when  he  sees 
stories  about  the  atomic  future.  We  applaud  that  objective. 
And  a  fundamental  fact  to  remember  is  this:  The  United 
States  does  not  now  have  and  does  not  face  in  the  immediate 
future  any  energy  deficit,  nor  do  we  face  a  shortage  of 
solid  fuels  to  meet  demands  as  far  as  we  can  see  into  the 
future .  Consequently  there  appears  to  be  no  sound  reason  for 
a  headlong  development  of  a  state-owned  and  state- 
subsidized  atomic  energy  industry. 


Mottrlol  In  Coni  FoeU  may  bt  quolad  or  rtproducod  for  any  purport.  If  furthtr  information  ir  dttirtd,  contact  Notional  Cool  Arioclotion. 
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SYNDICATES 

Bud  Counihan  Returns 
To  Cartooning  Field 

By  James  L.  (Pollings 


Daniel  F.  (Bud)  Counihan, 
father  of  two  of  the  prettiest 
daughters  this  side  of  a 
Powers  lineup,  has  returned  to 
his  first  love:  cartooning. 

The  arrow-straight,  cookie- 
thin  ex-political  and  sports 
artist,  fine-featured  and  61, 
admitted  the  move  this  week  in 
his  just-oflf-Park  Ave.  apart¬ 
ment  in  Manhattan. 

In  a  voice  that  sounded  as 
though  it  could  stand  a  change 
of  needle,  he  told  a  wayward 
intiuder  that  on  January  9  his 
pantomime  strip,  “Merry  Kane,” 
will  be  released  daily  through 
the  Frank  Jay  Markey  Syndi¬ 
cate. 

“I  thought,”  Bud  said,  “there 
should  be  a  young  woman,  about 
20  years  old,  in  pantomime, 
what  with  all  the  other  pan¬ 
tomime  strips  and  panels 
around,  so  I  just  sketched  one 
up  a  few  months  ago  and  they 
(Markey)  liked  it  and  said  to 
go  ahead  with  it.” 

His  Daughters’  Booster 

There  wasn’t  too  much  more 
to  be  gained  from  the  digni¬ 
fied,  graying  gentleman.  While 
his  wife  and  the  family  pet. 
Buttons,  a  toy  poodle,  sat 
quietly  by,  Daniel  Francis  kept 
referring  proudly  to  his  love¬ 
lies,  Anita  (Colby)  and  Fran- 
cine  (Mrs.  J.  B.  Okie). 

“You’d  rather  talk  about 


them  than  yourself,  wouldn’t 
you?”  the  visitor  asked. 

Bud,  leaning  over  a  scrap¬ 
book,  laughed  off  an  answer. 
“Now’,”  he  said,  “here’s  a  pic¬ 
ture  of  Francine  taken  in 
Rome,  and — .” 

Several  raves  later  he  men¬ 
tioned  that  Anita’s  book  on 
beauty  was  still  selling  well, 
that  she  is  busy  as  a  TV  per¬ 
sonality  and  beauty  consultant 
and  that,  yes,  he  guessed  his 
daughters  were  something  at 
that. 

Mrs.  .  Counihan  smiled.  “I 
think  he  would  l  ather  talk  about 
them,”  she  said. 

Just  for  the  record,  however, 
let  it  be  known  that  Bud 
Counihan,  a  native  of  Nor¬ 
wich,  Conn.,  attended  the  Dan¬ 
iel  McCarthy  School  of  Car¬ 
tooning  in  New  York.  Mr.  Mc¬ 
Carthy  was  political  cartoonist 
on  the  old  New  York  World. 

Thus  fortified.  Bud  joined  the 
Providence  (R.  I.)  Journal, 

where  he  did  sports  and  poli¬ 
tics.  After  two  years  he'  left 
for  the  Boston  (Mass.)  Travel¬ 
er.  For  this  paper  and  the  two 
that  followed  —  the  Philadel¬ 
phia  (Pa.)  Record  and  the 
Washington  (I).  C.)  Post  — 
Bud  concentrated  entirely  on 
sports. 

When  he  went  to  the  New 
York  World  in  1916,  things 
looked  more  promising.  He  was 


IVo  lonely  hearts ... 

Aunt  llessie  didn't  hit  the  jackpot  with  her  first  pen  pal 
. . .  hut  ma)  he  there’s  a  man  in  her  future  w  ith  a  few  assets 
like  oil  wells  and  radium  mines . . .  who  likes  adventure 
and  night  clubs... and  he  might  go  for  Hessie— or  her 
bankroll!  The  coming  romance  of  Hessie  and  Horace  is 
packed  with  human  interest,  humor,  and  heartache... will  draw 
millions  of  eyes,  add  fans  and  following  to 


Gasoline  Alley 

by  Frank  King. ..a  top-ranking  favorite  with  the  star-studded  cast 
of  Walt.  Skeezix,  Nina,  Clovia,  and  Chipper... a  real  American 
family  that  gets  the  family  vote  everywhere  in  the  US!  A  valuable 
property  for  any  newspaper,  this  strip  attracts  an  audience  of  all 
ages  and  both  sexes,  builds  and  holds  circulation!  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager... 

Chieaffa'Fribune^JVeu?  YorkJVeu?s 

Nvtfm  HuUMnii,  XvtF  \ark 
MnCm  Tribune  Toirer,  rMt-a^a 


signed  to  a  three-year  contract  Sctl  til 

Takes  Post  in 


to  draw  “Little  Napoleon,”  a 
family-situation  comic  strip 
that  ran  until  1929. 

“About  this  time,”  Bud  said, 
“I  joined  King  Features  to  do 
‘Betty  Boop,’  which  lasted  four 
years.  Then  I  left  King  for 
commercial  illustrating,  which 
I’ve  been  doing  until  I  got  the 
idea  for  ‘Merry  Kane.’  ” 

“And  if  the  strip  doesn’t  go 
over.  Bud?” 

“Oh,”  he  said,  speaking  in 
that  scratchy,  resei-ved  way  of 
his  and  running  lean  fingei’s 
through  curly  locks,  “I’ll  go 
back  to  illustrating.”  He  made 
an  unhappy  little  gesture  that 
meant  What  choice  would  I 
have? 

Seltzer  Spray 

If  for  any  reason  you  should 
want  to  know  what  a  success¬ 
ful  strip  can  do  for  you,  NEA’s 
only  too  willing  to  tell  you 
about  its  blight  girl  star, 
Nadine  Seltzer,  who  does 
“Sweetie  Pie.” 

The  California  artist,  26, 
w'orked  in  a  factory  only  a  year 
and  a  half  ago,  attending  night 
art  classes.  Her  creation  has 
taken  her  away  from  the  daily 
grind,  however,  and  even  made 
it  possible  for  her  to  go  to 
college. 

“I  am  grateful  for  the 
privilege  of  going  to  college,” 
NEA  quotes  her  as  saying.  “It 
is  something  I  couldn’t  manage 
before  ‘Sweetie  Pie’  made  it 
possible. 

“Between  my  panel  and  my 
studies,  I  managed  to  keep 
busy,  but  I  don’t  have  too  dif¬ 
ficult  a  time  of  it.  I  get  a  lot 
of  ideas  from  my  family.  I 
have  three  brothers  and  sisters, 
you  know. 

I  “And  I  have  an  aunt  living 
nearby  who  has  eight  children. 
Believe  me,  I  know  something 
about  kids.” 

Religious  Feature 

The  Register  and  Tribune 
Syndicate  reports  that  it  has 
ready  for  Dec.  4  release  an  18- 
installment  series  taken  from 
“Jesus  and  His  Times,”  by 
Daniel-Rops,  prominent  French 
author  whose  book  has  been 
translated  into  15  languages. 

“  ‘Jesus  and  His  Times,’  the 
syndicate  says,”  is  unique  in 
that  the  story  is  told  against 
the  vivid  backdrop  of  the  world 
as  it  really  existed  in  those 
days.” 

Questions  such  as  these  will 
be  dealt  with  in  the  chapters: 
What  was  the  probable  secret 
of  Judas  character?  Do  we 
know  what  Jesus  really  looked 
like,  what  kind  of  clothing  He 
wore,  what  kind  of  food  He  ate? 


Schroth 


CQ  Features 

Thomas  N.  Schroth,  forme: 
managing  editor  of  the  Brook- 
lyn  Eagle,  has  been  electe. 

executive  editor 
and  vicepresi¬ 
dent  of  (>)n. 
gressional  Quat 
terly  News  Fea 
tures.  He  wii; 
be  in  charge  of 
all  departments 
The  announce 
ment  was  made 
by  Henrietta 
and  N  e  1  s  o  t 
Poynter,  editor- 
and  president  of  the  service.  .4; 
the  same  time  they  informe 
the  staff  that  Mr.  Schrot: 
would  become  editor  and  presi¬ 
dent  early  in  1956  when  ai 
employe-ownership  plan  goe- 
into  effect. 

“Our  original  plan  more  that 
10  years  ago  was  to  provide  at 
opportunity  for  young  jour- 
nali.sts  by  demonstrating  tha: 
America  has  not  foreclosed  ot 
new  publishing  ventures,”  .Mr 
Poynter  said.  “With  Tom  Sck 
roth  in  charge,  Buel  Weare  hat- 
dling  sales,  and  other  strong  de 
partment  heads,  we  are  cot 
fident  that  w’e  have  a  staff  tha; 
can  carry  Congressional  Quat 
terly  beyond  even  our  high  ex 
pectations.” 

Now  in  its  11th  year,  CQ  re¬ 
ports  voting  records,  politica 
events,  lobby  activities  an 
committee  work  to  bring  then 
into  focus  on  a  local  level.  More 
than  200  newspapers  are  amont 
CQ’s  clients,  as  well  as  Cot- 
gressmen,  libraries,  busine; 
and  labor  organizations,  an: 
others  interested  in  Congrev 
sional  affairs. 

Mr.  Schroth  was  managit: 
editor  of  the  Eagle  for  three 
years  before  it  discontinued  puh 
iication  last  March.  He  senee 
as  a  reporter,  rewritemar 
copyreader,  city  editor  ar 
news  editor.  Before  going  to  th* 
Eagle,  he  was  with  United  Pre-' 
in  Boston  and  the  Washingto' 
Bureau  of  Time  magazine. 


Parade  in  Farg;© 

The  Fargo  (N.  Dak.)  Forae 
will  begin  distribution  o- 
Parade  on  Jan.  8,  1956,  at 
cording  to  N.  Boyd  Brodhai- 
executive  vicepresident  of 
rade.  This  brings  the  total  noir 
ber  of  Parade  distributing  P‘ 
pers  to  51. 
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El 


Who  Sunday  Color? 


m  DID! 


FIRST  RELEASE  DATE: 
^  January  15,  1956 

It  Disney's  most  appealing 

sewp  written  by  Ward  Greene 

EXCLUSIVELY  FOR  NEWSPAPERS 


Weekly  SCAMP:  full-color  or  block  and  white  — 
Standard:  third-page,  half-page.  Tabloid:  full-page. 

Daily  SCAMP:  four  and  five  columns. 


Editors  liked  — and 
ordered— Walt  Disney's 
daily  SCAMP  comic  strip 
on  sight.  Your  enthusiasm 
quickly  put  Walt  Disney 
and  author  Ward  Greene 
to  work  on  a  Sunday  Color  Page 
SCAMP  will  bow  as 
the  star  of  a  Full-Color 
Weekly  Page  only  1 1  weeks 
after  the  first 
daily  SCAMP 
charmed  readers. 


For  terms,  phone,  wire  or  write  F.  J.  Nicht,  general  sales  manager 

KING  FEATURES  SYNDICATE 


235  East  45th  Street,  New  York  17,  N.  Y. 
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PROMOTION 


ME^s  Chatty  Memos 
Are  Top  Promotion 


By  T.  S.  Irvin 

It’s  hard  to  fashion  better 
promotion  for  a  newspaper  than 
that  which  takes  readers  behind 
the  scenes  of  gathering  and  pub¬ 
lishing  the  news  and  gives  them 
the  story  behind  the  story.  They 
eat  it  up. 

Right  now,  the  New  York 
World  Telegram  and  Sun  is 
helping  prove  this  with  a  series 
of  chatty  and  informal  pieces 
titled  “Memo  from  the  manag¬ 
ing  editor.”  These  run  once  a 
week  on  the  front  page  of  the 
second  section,  in  space  of  about 
125  lines  on  3  columns  in  the 
lower  right  hand  corner. 

Over  the  signature  of  Man¬ 
aging  Editor  Richard  Starnes, 
the  memos  have  chatted  with 
readers  about  the  staff  cover¬ 
ing  the  World  Series;  about 
Bill  Longgood,  who  has  just 
gone  to  Israel  and  Egypt  for 
the  paper;  about  Ed  Wallace 
and  Muriel  Fischer,  feature 
writers;  and  about  a  mistake 
the  paper  made  in  wrongly  iden¬ 


tifying  a  bird  in  a  picture  cap¬ 
tion. 

There  is  a  warmth  and  humor 
in  these  pieces  that  makes  the 
people  who  make  the  paper  come 
alive  and  human.  They  put 
flesh  on  the  by-lines  readers  see, 
and  give  them  real  meaning. 
Promotion  Director  Larry  Me- 
rahn  must  share  with  Dick  Star¬ 
nes  credit  for  a  superb  promo¬ 
tion. 

An  excellent  series  along 
somewhat  the  same  lines,  but 
more  general  in  character,  ran 
in  larger  space  some  weeks  ago 
in  the  Bergen  (N.J.)  Evening 
Record.  “People  make  news,  and 
people  make  newspapers”  was 
the  caption  for  six  ads  that  told 
i-eaders  about  a  reporter,  an  ad 
salesman,  an  editor,  a  printer, 
a  district  circulation  man,  and 
a  newspaperboy. 

Leonard  Goldblatt,  the  Record’s 
reader  service  director,  reports 
that  this  series  proved  effective. 
In  our  opinion,  it  can’t  miss. 


Morey  Bernstein's 

SEARCH  FOR 

BRIDEY 

MURPHY 

began  one  night  in  1952  in  Pueblo,  Colorado.  He  had 
no  idea  where  it  might  take  him,  but  what  he  found 
out  will  make  the  most  startling  news  story  of  1956. 

Coming  January  8 
14  installments 


call,  writ*,  or  wiro 


DOUBLEDAY  SYNDICATE 

575  Madison  Avenue,  New  York  22,  N.  Y. 
MU-8-5300  Bill  Berger,  Mgr. 


Little  Papers,  Big  Stuff 

Here’s  more  evidence  to  con¬ 
found  publishers  of  small  dailies 
who  complain  they’re  too  small 
to  warrant  promotion.  The 
Rocky  Ford  (Colo.)  Daily  Ga¬ 
zette — circulation  2,160 ;  popu¬ 
lation  4,087 — is  just  out  with  a 
simple  promotion  reporting  a 
shopping  survey  that  stacks  up 
with  anything  the  biggest  news¬ 
papers  produce. 

The  Gazette  used  a  postcard 
questionnaire  among  a  sampling 
of  its  subscribers  to  find  out 
whether  they  read,  see  or  listen 
to  ads  before  shopping  for 
groceries.  It  discovered  that 
87%  read  newspaper  ads  before 
grocery  shopping  —  and  87% 
look  for  these  ads  in  the  Ga¬ 
zette. 

Other  shopping  influences  re¬ 
ported — 25%  television,  24%  ra¬ 
dio,  32%  magazines. 

Do  these  readers  choose  ad¬ 
vertised  brands?  Ninety  percent 
said  yes,  listing  the  media  81% 
newspapers,  42%  m.agazines, 
36%  television,  24%  radio. 

Valuable  information,  this, 
for  adverti.sers.  The  Gazette 
gets  it  to  them  in  a  simple  sin¬ 
gle  sheet  printed  both  sides, 
folded  twice  to  make  a  self- 
mailer.  The  cost  is  negligible, 
even  for  a  little  paper.  The  ef¬ 
fect,  even  on  the  biggest  adver- 
1  tiser,  should  be  great. 

*  *  * 

The  Chelsea  (Mass.)  Record, 
circulation  5,297,  marks  its  65th 
year  of  “reliable  news  cover¬ 
age”  in  its  territory  with  a  4- 
page  folder  that  tells  the  story 
“News  into  newspaper  .  .  . 
here’s  how  it’s  done.”  "rhe  story 
is  told  in  a  series  of  15  pictures. 
There  is  also  a  picture  of  the 
staff,  and  a  history  of  the  pa¬ 
per,  “65  years  old — but  still 
young  in  ideas!”  This  strikes  us 
as  a  most  effective  promotion. 

in  the  Bag 

Detroit  (Mich.)  Free  Press 
out  with  a  giant  self-mailer 
broadside  that  opens  out  big¬ 
ger  thali  your  desk  to  get  over 
the  point  that  the  Free  Press 
is  Detroit’s  fastest  -  growing 
newspaper. 

New  York  Mirror  out  with 
an  interesting  booklet,  “Tribute 
to  a  Doctor,”  reporting  how  its 
appeal  for  a  tribute  to  Dr. 
Jonas  E.  Salk  produced  $15,000 
from  3,500  contributors. 

Completion  of  a  new  market 
guide  for  St.  Petersburg-Pinel- 
las  County,  Florida,  is  an¬ 
nounced  by  Lloyd  G.  Eder,  di¬ 
rector  of  research  and  promo¬ 
tion  for  the  St.  Petersburg 
Times. 

Statistics  are  in  a  14-page 
I  ■  loose  leaf  folder. 


Daily  Scores 
Bull’s-Eye  on 
Safety  Target 

Keene,  N.  h. 

The  Keene  Evening  Sentineti 
sighting-in  target  promotioa 
has  achieved  heights  of  success 
never  imagined  when  the  pro¬ 
ject  started  last  May. 

From  an  original  printing  of 
4,500  targets,  tabbed  principal¬ 
ly  for  use  within  the  paper’s 
circulation  area,  the  promotion  , 
has  grown  to  the  point  where 
worldwide  requests  have  come 
in  totaling  nearly  90,000  tar¬ 
gets.  And  the  demand  contin¬ 
ues. 

The  Sentinel  sighting-in-tar- 
get  was  designed  by  Sports 
Editor  Justin  Gallagher  as  pan 
of  the  newspaper’s  continuing 
campaign  to  promote  safer 
hunting. 

The  Sentinel  target,  designed 
primarily  for  -scope-sighted 
high-power  rifles,  but  adapta¬ 
ble  for  iron-sight  use,  has  been 
hailed  by  many  sportemen  as 
the  best  available. 

The  U.  S.  Army  is  currently 
running  tests  on  the  target  to 
determine  its  suitability  for  the 
military. 

After  the  target  promotion 
received  nationwide  publicity  in 
the  leading  outdoor  sports  pub¬ 
lications  the  Sentinel  ns 
swamped  by  an  avalanche  of 
letters.  Reque.<ts  came  from  all 
48  states,  .\laska,  Canada,  Mei- 
ico,  Hawaii,  Costa  Rica,  Uru¬ 
guay,  Brazil,  Germany  and 
American  military  installations 
in  Asia  and  Europe. 

Originally,  the  targets  were 
given  away.  Now  they  are  sold 
for  50  cents  a  dozen,  postpaid. 

The  target  is  printed  on  hig: 
quality  60-pound  Dorchester 
Plate,  a  stock  that  affords  » 
sharp  black  and  white  target 
objective,  is  resistant  to  tear¬ 
ing,  yet  yields  a  clean  bullet 
hole-  It  has  a  bottom  8-inci 
black  bullseye  with  an  inwt 
4-inch  white  bullseye.  The  irme: 
bull  has  a  heavy  black-bordered 
“frame”  for  low-power  sco^ 
The  frame  tends  to  avoid 
cant.  An  interlocking  top  4-ineii 
black  bull  with  an  inner  2-iMi> 
white  cross  is  best  suited  fw 
high  power  optics  such 
would  be  used  by  varmint  shoot¬ 
ers. 

At  the  top  of  the  target  u 
the  Keene  Evening  Sentiw- 
logo  on  either  side  of  which  w 
the  safety  campaign  slogans  of 
“Shoot  Straight”  and  “Shoot 
Safely.” 
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Fahey  Flynn  asks: 

WHAT  DO  YOU 
LIKE  BEST  ABOUT 
YOUR  JOB  ? 


FAHEY  FLYNN,  well-known  radio  and  television  newscaster, 
WBBM,  WBBM-TV,  CBS,  Chicago 


SELMA  ERICKSON, 
Attislonl  Pcrsennsl  Supsrviter  and  Woman's 
Countallor,  Standard  Oil  Gtnaral  Office, 
Chicago: 

“It  is  the  privilege  of  helping  people  make 
the  most  of  their  opportunities  that  I  like 
best  about  my  job.  In  my  job  I  share  the 
responsibility  of  personnel  work  in  an 
office  where  more  than  1,600  people  are 
employed.  It  is  our  job  to  apply  the  com¬ 
pany’s  personnel  policies  in  such  a  way 
that  our  people  can  work  happily  and 
effectively  to  help  themselves,  each  other, 
and  the  company.  That’s  why  I  like  best 
the  privilege  of  helping  people  make  the 
most  of  their  opportunities.” 


ROBERT  P.  MATTHAIDESS, 

AtsitlanI  Daparlmenl  Suparviter-Ganaral 
Accounts,  Standard  Oil,  Omaha,  Nabratka; 

“It’s  the  ‘open  door’  to  advancement  that 
I  like  best  about  my  job.  I  started  with 
Standard  Oil  in  1947,  and  since  then  I 
have  moved  from  a  warehouse  to  the 
Division  office  and  through  four  depart¬ 
ments,  gaining  invaluable  experience  in 
each  job.  There  have  been  helpful  train¬ 
ing  courses  right  along  for  the  next  step 
up.  Anyone  who  applies  himself  can 
certainly  keep  going  ahead  in  a  large, 
well-organized  company  like  this.  Yes, 
it’s  the  ‘open  door’  to  progress  that  I 
like  best.” 


WILLIAM  R.  SHIMMIN, 

Group  Ltadar, 

Automotiva  Research  Division, 

Standard  Oil,  Whiting,  Indiana: 

“Automobiles  of  the  future  will  require  new, 
higher-octane  gasolinesand  specially-tailored 
motor  oils.  While  those  cars  are  still  on  the 
drafting  boards,  the  fuels  and  lubricants 
must  be  developed  in  research  laboratories 
so  they’ll  be  ready  at  the  same  time.  At 
Standard  Oil  we  have  a  continuing  program 
to  develop  products  for  the  automobiles  the 
public  will  be  driving  in  coming  years.  As 
part  of  the  Standard  Oil  team  that  prepares 
products  for  the  future,  I  am  among  the 
first  to  see  the  engines  of  tomorrow  perform 
with  the  fuels  and  lubricants  of  tomorrow. 
It’s  a  wonderful  experience.” 


ELDON  L.  JOHNSON, 
Standard  Oil  Dealer, 
Rochester,  Minnesota: 

“Ever  since  I  was  a  kid  I  wanted  to 
manage  my  own  business,  and  that’s 
what  I  do  here — lock,  stock  and  barrel. 
In  any  kind  of  service  business,  you  can 
build  a  sizable  volume  if  you  provide 
fast,  efficient  service  and  quality  prod¬ 
ucts.  And  that’s  the  kind  of  station 
mine  is.  The  result  is  comfort,  happi¬ 
ness  and  security  for  my  family.  How 
can  you  beat  that?” 


When  a  man  likes  his  job  he  does  a  good  job.  The  greatest  strength  of  Standard  Oil  Company  is  the 
loyal  enthusiasm  of  its  employees  and  dealers.  Their  skills  and  abilities  make  it  possible  for  us  to 
give  good  service  and  bring  the  finest  possible  petroleum  products  to  motorists,  home  owners, 
farmers  and  industrial  customers  throughout  the  Midwest.  The  company  takes  pride  in  the  job  they 
are  doing.  It  gives  meaning  to  our  pledge — "You  Expect  More  From  Standard — And  Get  It!” 


STANDARD  OIL  COMPANY 
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How  Service-Ads  help  agencies 
select  newspaper  markets  and  papers 

These  newspapers  purposely  position  their  Service-Ads  next  to  their  listings, for  your 
convenience  when  using  SRDS.  They  also  run  Service-Ads  in  consumer  markets. 


SOUTH 

BEND... 

INDIANA’S 


MARKET 

IlfCOli*  ONIV  10  IN»4*NM»Olll) 

2m  la  cnt  comitTi  aiu  ropauma 

. MMM’  1 

2m  la  tac  cm  laac  raraunaa  mjtc 

2*»  la  aanac  ftMi . tisi.iis.aaa 

2«a  laanaiisaus . tisa.7siM 

2Ra  laaaaasaus . tsijn.aaa 

2at  la  laiaMTnc  sties  . .  .tssaas.aM 
2aa  lasMsaus . ti>.ait.aaa 

•  V.5.  IM«  CtaaM.  aWM  •  MaM  .  IM  JBO 


AMillCA'S  OREAT 
VIST  MARKET. 
TOOl 


Th*  US.  GovenUDMt,  private  maarrh 
organitatHNia.  and  individual  coapaniaa 
chooaa  South  Band  for  important  teate 
and  atudiaa  time  after  time.  It'a  a  provad 

I  market  for  coocluave.  reliabla  teate. 
Write  for  frae  market  date  book.  “Teat 
Town,  U.8.  A.“ 


ill)  I' 


^ 011  11)  tfu'ud 
(Trill  iiiu' 


TEST  in  PEORIA 


...then  SELL  the  Nation! 


"On.  o4  Ih.  BEST  TmI  MarktH  You'll 
find  ANYWHERE,"  Advortimn  Say. 


195-1  RtTAIL  SALES  . $600  MILLION 


MMro  13  Cowdy 

ffORM  fEOWAREA 

POPULATION . . .  272,6M  559, 6M 

FAMIUES .  84,400  177,700 

PASSENGER  CARS .  86,082  182,347 

BUYING  INCOME . $496,775,000  $918,010,000 

RETAIL  SALES . $292,677,000  $602,506,000 

FOOD  SALES . $  70,569,000  $140,191,000 

M.ln>tJ».-|l«~ra<aP.Mv<a.  IMS. 

MutiopolHan  Pootia  Dally  QQ  O  OSC. 

Cinulafion  PaHo-to-Homot . ^  O  •  /W 

*EORiA  Journal  Star 

df  mU  paid  too, 000  fit 

mw  n.  i.iii,  a,  wAao^wniH  co . 


THE 


SPRINGFIELD 


METROPOLITAN  MARKET 


3rd  in  New  England 
2nd  in  Massachusetts 


Tops  in  TESTING 


tCtSJ.  per  Houaehold . SSJS26 

^Retail  Sales  per  Househoid . $3,346 


The  ! 


SpriafftrU  i 


I  ether  lerfe  Men* 


<«0  Blln-lraa  8mm.  IIO'  mlln'  Ifoa  Nn,  Y«,kl.  Tk 

erra  M  ceaceatreied  wilkie  a  12  oiile  rediM  ef  SpriaefteM  piaper. 

SpriafMd.  •  Ur(e  wkolewle  ceMer.  leade  iUelf  la  the  dietrihabea  •<  ma 
piaderli  at  auaiMai  ceet 

Spriagield  ha*  a  MaUe  eeeaoteT  baeed  ea  eeaad.  leaj  FWabliihrj  iadamba 
Stpriaghrld  i*  dreeid  ef  eataide  aewpapet  iaieencc.  Reeah*,  iaMwdiaiclY 


appareal,  eaa  he  attribaMed  la  rl«rt  pat  i 

The  Spriacheld  Newepepert  m«e  Mtaraiiaa  coyerapF  ia  the  Mtfiepebtaa 
area  tt  the  haeeal  latUiM  rate  ia  New  Entlaad  lealade  ^  Bealea). 


CIRCULATION:  Dodly  175,820 
N.aoy*-ji-5s  Sunday  112,661 

TBT  imcnviiT  nsT  imaiiniY  mr  srnMnat 

(Mom  iNpiuapaiipra 

UNION  •m  REPUtllCAN  Svnrfiiy  OAKY  NEWS  pm 


NeM  lae**.^.  Iflh  •  -iledwaai  «  AKh  A,  Maw  Tarh.  I 


The  Service-Ads  that  hundreds  of  publishers  place  in  Standard  Rate 
help  advertisers  and  their  agencies  by  giving  them  more  of  the 
kind  of  information  they  are  looking  for. ..when  they  want  it.  They  are  called 
Service-Ads  because  they  offer  service  information  in  a  service  position. 


an  agency  man  says 

“Any  newspaper  that  has  a  good  test  market  story  could  help  me 
(at  the  time  I’m  looking  for  another  test  market)  if  its  Service-Ad 
contained  the  kind  of  test  market  information  that  would  help  me 
figure  out  if  it  might  be  good  for  a  given  test  campaign.” 


sjez>s 

(D  ctp 


standard  Rate  &  Data  Service,  Inc. 

The  National  Authority  Serving  the  Media-Buying  Function 
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help  you 


NEWSPAPER  LAW 


Dismissal  Pay  Ruled 
Separate  from  Wages 


Paper  Is  Fined 
In  Labor  Dispute 


Montreal 
Jud^e  Marechal  Nantel  in 
Criminal  Court  ruled  that  the 


chained  he  shall  receive  a  cash 
dismissal  payment  in  a  lump 
sum  in  accordance  with  the  fol¬ 
lowing  schedule  for  years  of 
continuous  and  uninterrupted 


It  They  provide  useful  informa¬ 
tion  that  expands  the  listed  data; 
make  it  quickly  available  to  you 
in  client  meetings,  or  when  you’re 
working  late  at  the  office  or  at 
home  week-ends. 


2t  They  give  you  the  gist  of  a 
market  or  medium  story,  helping 
you  recall  all  the  information  you 
have  absorbed  from  literature  and 
from  representatives. 


3i  They  boil  down  facts  to  simple 
terms  that  you  can  extract  and 
include  in  your  media  proposals. 


4t  They  give  you  the  story  fast 
when  you  are  entering  a  new  mar¬ 
ket,  or  preparing  a  schedule  for  a 


5.  They  give  you  a  handy  “file” 
of  media  information  and  protect 
you  against  the  inadequacies  of 
central  filing  systems  that  may  be 
unable  to  supply  what  you  want 
when  you  want  it;  or  worse,  may 
contain  only  out-of-date  material. 


By  Albert  W  oodruff  Gray  f 

•'  ^  gaily  when  they  dismissed  their 

In  the  reduction  of  its  force  state.  In  oppo.-ition  to  this  de-  printers  during  a  labor  dispute 

the  Man  Fravciaco  (Calif.)  cision  it  was  contended  that  several  months  ago. 

Chronicle  discharged  some  of  severance  payment  should  be  Judge  Nantel  fined  the  coiri- 
its  employes,  paying  them  sever-  allocated  over  the  number  of  pany  $100  and  costs.  He  said 
ance  in  accordance  with  contrac-  weeks  from  the  date  of  the  the  law  provided  for  a  fine  of 
tual  conditions.  separation  which  had  been  used  $100  to  $1,000  but  the  law  was 

That  agreement  provided,  computing  the  amount  pay-  not  vindictive  and  in  his  opinion 
“When  an  employe  *  *  *  is  dis-  ahle.  a  minimum  fine  would  be  ap- 

charged  he  shall  receive  a  cash  Many  Obiectives  propnate.  . ,  . . 

dismissal  payment  in  a  lump  ,  ..  i-snnoUjnn  f  fhi  The  judge  said  the  evidence 

sum  in  accordance  with  the  fol  *  disposition  of  this  ap-  showed  negotiations  between  the 

company  and  lha  printara  wara 

continuous  and  uninterrupted  f  undoubtedly  true  that  still  in  prop^ess  when  the  news- 

employment:  less  than  six  objectives  of  dis-  paper  decided  to  “throw  out  the 

months  employment,  none:  six  P^y  such  union  printers.” 

months  and  less  than  a  year,  2  P  with  here,  Jacques  Perrault,  Q.  C.,  presi- 

weeks:  one  year  and  less  than  the  employe  s  finan-  dent  of  the  company,  said  the 

one  and  one  half  years,  3  weeks:  burden  while  looking  for  a  decision  would  be  appealed. 

(The  intervening  schedule  adds  "7  ^7  ^  - - 

one  week  for  each  additional  ,  ,  .  •  .  •  •.  Ifkiiriml 

one  half  year  of  service)  nine-  “‘so  keep  in  mind  m  consider-  Je^^ey 

teen  and  one  half  years  and  '"P  the  nature  of  such  payment.  CoiuluHs  Law  Foruill 

over  40  weeks  ”  ‘  Partial  compensation  for  loss  Jersey  City 

Application  tor  unemployment  tnm  for  ^  skills  j°"'J”,'’^„’",h/Hnd8on  County 

benefits  under  the  statutes  of  ‘»nd  manj  others  could  be  men-  . 

that  state  were  denied  by  the  tinned.”  W  In 

Superior  Court  and  that  deter-  .Applying  this  ruling  of  the  ®  in 

mination  reversed  recently  by  .Minnesota  court  to  the  San  ®  '  ^.11  t  rL 

;  an  appellate  court  which  ruled  Francisco  Chronicle  case,  the  „  ®  newspapei  e  up  o  e 
that  dismissal  payments  of  this  California  judges  hehl:  ^ 

character  were  not  wages  with-  “Literally  the  ‘cash  dismi.-sal  a  lawyers 

I  in  the  meaning  of  this  unem-  payment’  *  *  ♦  becomes  due  as  ehosen  bv  lot  from  the  bar  as- 

ployment  compensation  statute,  a  debt  without  obligation  of  "osen  by  lot  trom  the  bar  as 

'  (286  Pac.  2d  .-.74.)  any  kind  running  ?ror  the 

Wages  are  defined  by  that  recipient  to  the  debtor.  Upon  ^f^r  and  a\a”lf 

statute  as,  “All  remuneration  discharge  of  an  emnlove  he  is  hour  and  a  half 

payable  fur  pcraoual  aer.lc,  jjee  .r.at  LXl- '^>1,  ,h:  ’’““'if  f”' 

whether  by  private  agreement  very  next  day  with  his  old  or  OUfstions  from  the  audi- 

or  consent  or  by  force  of  stat-  with  a  new  employer  and  with- 
ute,  including  commissions  and  out  abatement  or  refund  of  any  • 

bonuses  and  the  reasonable  ca.-h  of  his  dismissal  pay.”  i«  •  w  • 


teen  and  one  half  years  and 
over,  40  weeks.” 

Benefits  Restored 


Jersey  City 
The  first  Public  Law  Forum 


Bar  Association  was  termed  “an 
outstanding  success”  by  all 
concerned.  Feature  stories  in 


Forum,  which  attracted  about 
600  persons  on  Oct.  20. 

A  panel  of  six  lawyers, 


value  of  all  remuneration  pay¬ 
able  in  any  medium  other  than 
cash.” 

It  is  al.so  provided  by  this 
statute  that,  “An  individual  is 
‘unemployed’  in  the  week  during 
which  he  performs  no  services 


^  Rescuer 

Settles  Injury  CAaim 
(^oert'ioii  No  Defense  Albany  N.  Y. 

Ill  Jol»  Diserilllinatioil  Clif  Bradt,  editorial  writer 
Washington  for  the  Knickerbocker  News, 
Coercion  is  no  defense  when  settled  for  an  undisclosed 


6.  They  give  you  information  at 
the  very  time  you  seek  it,  and  do 
intrude  or  ask  for  attention  at 
•ny  other  time. 


7.  They  give  you  quick  access  to 
•dilitional  information  when  a  me¬ 
dium  i  general  promotion  arouses 
your  interest. 


8'  They  give  you  a  “last  chance” 
•ource  from  which  you  can  get  a 


hool  briefing  on  a  medium’s  story 
hofore  you  make  your  final  decision. 


and  with  respect  to  which  no  an  employer  is  charged  with  amount  a  suit  for  $12;),0()() 
wages  are  payable  to  him  or  in  discrimination  against  a  union  ags'bst  Paramount  Pictures  Inc. 
any  week  of  less  than  full  time  meml»r,  an  NRLB  Trial  Ex-  claimed  he  sustained 

,  work  if  the  wages  payable  to  aminer  stated  in  a  report  last  injuries  in  attempting  to  res¬ 
him  with  respect  to  that  week  week  on  a  case  involving  Union  Cass  Daley,  an  actress,  from 
are  less  than  his  weekly  benefit  County  Newsdealers  Supply  ®  runaway  steer  at  Elko,  Nev., 
elsewhere.”  Company  of  New  Jersey  and 

I  As  authority  for  this  decision  the  Newspaper  &  Mail  Deliver-  Mr.  Bradt,  then  drama  and 
I  the  appellate  court  referi’ed  to  ers’  Union  of  New  York.  music  critic,  had  gone  to  Elko 

a  case  involving  similar  circum-  The  company  argued  that  it  a  guest  of  Paramount  Pic- 
stances  before  the  .Minnesota  should  not  be  held  accountable  tures,  to  attend  a  movie  premi- 
courts  shortly  after  the  war.  for  violating  the  Taft-Hartley  eie.  In  a  riding  contest.  Miss 
Here  the  application  by  dis-  Act  because  it  was  forced  to  do  Daley’s  steer  broke  loose.  Mr. 
charged  employes  for  unemploy-  so  by  the  coercion  of  the  union.  Bradt  grabbed  a  rope  to  halt 
ment  benefits  was  granted  and  The  Trial  Examiner  held  that  the  animal,  as  he  was  told  to 
that  decision  carried  on  appeal  there  is  no  Board  decision  to  do,  and  was  dragged  into  a  pile 
to  the  Supreme  Court  of  that  support  this  view.  of  rocks. 
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JOURNALISM  EDUCATION 


Honest  Abe  and  A  GirVs 
Gift  to  Journalism  Prof 


wizened  figure  bleeding  out  his  it’s  old?  Maybe  it’s  just  this 
life  in  the  hushed  theatre,  there  cheap  rot-gut  stuff.” 
was  a  dapper  and  moustached  “Oh,  no,”  said  the  young 
journalism  professor  biting  the  maiden.  “No  it  isn’t;  it’s  real 
dust.  I  could  almost  hear  the  old.  Why  the  paper  that  it  is 
mumbled  “Sic  semper  tyrannis  "  ■* 


By  J.  Franklin  Comstock 

Editor,  Richwood  (W.  Va.)  News  Leader 


When  I  was  a  student  at  Mar¬ 
shall  College  in  Huntington, 
West  Virginia,  Professor  Page 
Pitt,  the  head  of  the  depart¬ 
ment,  as  well  as  our  instructor 
in  feature  story  writing, 
stressed  the  importance  of  spe¬ 
cial  days  to  a  newspaper. 

Any  paper  you  ever  work  on, 
he  told  us,  would  demand  some 
kind  of  a  feature  to  tie  in  with 
whatever  special  day  was  com¬ 
ing  up  on  the  calendar — 
Groundhog  Day,  St.  Patrick’s 
Day,  Christmas,  Thanksgiving, 
etc.  Of  all  those  special  days 
that  we  commemorated  in  that 
class  with  varying  degrees  of 
journalistic  value,  that  of  Abe 
Lincoln’s  stands  out  in  my  mind 
because  of  a  stoiy  connected 
with  the  February  assignment. 

Blind  Genius 

Maybe  first  I  should  tell 
something  about  Page  Pitt  and 
the  best  way  to  start  off  a 
thumb-nail  sketch  of  that  gen¬ 
ius  is  to  relate  something  that 
happened  in  the  journalism 
building  one  night.  Prof.  Pitt 
and  a  bunch  of  other  professors 
were  sitting  around  shooting  the 
bull  when  they  were  brought  out 
of  the  building  on  the  run.  Two 
automobiles  had  run  together 
some  distance  away.  There  was 
a  terrific  noise  and  the  profes¬ 
sors  rushed  to  the  scene. 

Prof.  Pitt  was  the  first  one 
theie;  the  others  had  run  into 
trees  and  fences,  and  one  had 
fairly  upset  himself;  broke  his 
glasses  and  was  worse  off  than 
the  wreck  victims.  The  reason 
that  Page  Pitt  got  there  first 


was  because  the  darkness  didn’t 
bother  him.  Ever  since  he  was  a 
small  kid  he  had  been  blind. 

Despite  his  blindness  he  was 
head  of  the  journalism  depart¬ 
ment.  He  had  developed  a  spe¬ 
cial  sense  to  take  the  place  of 
his  eyes.  He  never  forgot  a 
voice.  He  was  an  expert  at 
chess,  checkers  and  any  form 
of  card  game. 

The  Lincoln  Day  assignment 
was  simple.  “I  will  pretend 
that  I  am  the  editor  of  the 
newspaper  that  has  been  so  un¬ 
fortunate  as  to  have  you  nit¬ 
wits  on  its  staff”,  said  Prof. 
Pitt.  “Maybe  there  has  been  a 
flood  or  a  mine  disaster  or  per¬ 
haps  a  fire  alarm  and  all  the 
good  reporters  are  out  of  the 
office.  So  one  of  you  numb¬ 
skulls  is  all  the  editor  has  to 
deal  with.  Just  pretend,  if  you 
have  the  mental  capacity,  that 
I  am  the  editor.  You  will  each 
return  Wednesday  with  a  fea¬ 
ture  story  for  Lincoln’s  birth¬ 
day.  I  am  not  going  to  tell  you 
what  to  write  or  how  to  write 
it.  That’s  all.” 

Innocent  Victim 

There  was  a  girl  there  who 
had  never  learned  to  read  Pi-of. 
Pitt’s  moustache  for  his  playful 
moods  and  she  was  practically 
in  tears.  I  watched  her  as  she 
left  the  horseshoe  desk  that  day. 
I  knew  that  right  then  she  felt 
a  certain  sympathy  for  the  late 
and  unlamented  John  Wilkes 
Booth  and  that  she  was  no 
doubt  glorying  in  the  thought 
of  a  second  Ford  Theatre  trage¬ 
dy.  Instead  of  a  gaunt,  tall. 


ANNIVERSARY  COMING  UP? 

**•>  ’  13th  ?  105th  ? 

WHATEVER  THE  YEAR  — 

YOUR  ANNIVERSARY, 

YOUR  CLIENT’S  ANNIVERSARY 
IS  ALL  IMPORTANT 

Important,  too,  in  your  anniversary  planning  is  our  92-page  bound 
volume  of  leading  anniversary  promotions.  Actual  ads  reproduced  from  35 
different  linen  of  business  including  retail  stores,  banks,  breweries,  auto¬ 
motive,  laundries,  and  others. 

See  how  any  and  all  of  them  dramatize  an  important  anniversary  event 
— some  in  their  infancy,  others  who  are  o-l-d  o-l-d  timers  in  their  field. 

Cash  in  on  the  greatest  compilation  of  business  birthday  ideas  yet 
assembled. 

PRICED  AT  JUST  $10.00  COMPLETE!  Order  by  letter  today.  We’ll 
send  the  book  immediately,  invoice  yon  10  days  later. 

THE  NATIONAL  RESEARCH  BUREAU,  INC. 

Producers  of  idea  services  for  over  100  lines  of  business 
415  N.  Dearborn  St.,  Chicago  10 


wrapped  in  is  terribly  old.” 

“What  paper  is  it  and  what’s 
the  dateline?”  Prof.  Pitt  in. 
quired. 

And  she  told  him.  I  knevt 
there  was  some  kind  of  climai 
in  the  air,  and  I  laid  aside  th« 
paper  I  was  reading  and  looked 
at  Prof.  Pitt  when  he  got  tht 
answer  to  his  question.  If  I  Ih, 
out  my  three  score  and  the  ex¬ 
tra  ten,  I  know  that  I’ll  never 
see  such  a  look  again  on  the 
face  of  a  man.  There  was  pure 
amazement;  just  blank,  stark 
amazement.  For  the  first— and 
probably  the  only  time— Page 
Pitt  couldn’t  say  a  word. 

“The  name  of  the  paper,”  said 
that  beautiful  thing,  and  there 
wasn’t  the  slightest  change  in 
her  voice,  “is  the  New  York 
Herald.  The  date  is  April  15, 
186,").” 

Kansas  State  Has 
High  Enrollment 

The  total  of  140  students 
majoring  in  journalism  at  Kan¬ 
sas  State  College,  is  the  great¬ 
est  since  the  peak  following 
World  War  II,  according  to  Pro- 
fes.sor  Ralph  R.  Lashbrook,  head 
of  the  department.  'This  fall’s 
freshman  class  in  joumalisni 
totals  49.  Other  class  totals  this 
year  are  34  sophomores,  25 
juniors,  29  .seniors,  and  3  gradu¬ 
ate  students. 

The  totals  by  curriculums  are 
86  in  technical  journalism  (in¬ 
cluding  10  in  radio  journalism), 
38  in  home  economics  and  jour¬ 
nalism,  and  13  in  agricultural 
journalism. 

Financial  Advisor 
For  Student  Press 

Syr,scu3E,  N.  Y. 
Dario  Politella,  former  as¬ 
sistant  professor  of  journalism 
at  Kent  State  University,  Ohio, 
do  that.  Thanks  ever  so  much  ^as  been  appointed  instructor 
and  I’ll  work  real  hard.”  She  of  journalism  and  firiancial  ad- 
paused  and  from  the  rather  ^‘sor  to  student  publications  at 
voluminous  handbag  that  she 
carried  she  pulled  out  something 
wrapped  in  an  ancient  and  yel- 
low’ed  newspaper.  “Here’s  a 
little  gift  for  you.  Maybe  you 
don’t  use  it  and  maybe  I 
shouldn’t  be  giving  something 
like  this.  But  Daddy  has  some 
old  brandy  that  he  has  been 

keeping  for  years  and  years  _ _ _ 

since  Grandpa  gave  it  to  him.  pondent,  and  assistant  profes- 
It’s  awfully  old  and  I  want  you  sor  of  journalism  and  teacher 
to  have  a  bottle.”  of  Far  Eastern  and  Russian 

Prof.  Pitts  saw  that  the  girl  Civilization  at  Coe  Collef^ 
was  this  side  of  the  veil  of  tears  Iowa,  has  been  named  assiston 
once  more  and  now  he  could  be  professor  of  journalism  at  Bos- 
his  old  self  again.  “Are  you  sure  ton  University. 
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I  don’t  remember  what  I 
turned  in.  But  neither  I  nor  my 
classmates  will  ever  forget  what 
our  friend  turned  in  and  to  this 
day  I  am  not  sure  whose  leg 
got  pulled.  The  young  lady 
wasn’t  even  asked  for  her  pa¬ 
per  when  class  convened.  Nor 
w’as  there  any  mention  made  of 
her  having  no  paper.  As  for  me, 
I  need  no  explanation,  because 
I  was  in  the  office  that  morn¬ 
ing  reading  the  exchange  pa¬ 
pers  when  the  young  lady  made 
her  appearance  and  asked  if  she 
could  talk  with  Mr.  Pitt.  Up 
to  a  certain  point  the  conver¬ 
sation  ran  about  the  way  I  knew 
it  would.  I  buried  my  head  in 
the  Christian  Science  Monitor 
but  I  wasn’t  reading.  I  was 
listening. 

“Mr.  Pitt,  I  have  just  worked 
myself  to  a  frazzle  but  I  can’t 
think  of  anything  to  write  on 
that  assignment  about  Lincoln. 
I  have  gone  to  the  library  and 
I  have  read  everything,  but  I 
just  can’t  come  up  with  any 
kind  of  an  idea.” 

“Now  I  am  not  asking  for 
any  special  favors.”  she  said, 
fighting  hard  to  keep  the  tears 
back,  “but  if  you  will  let  me 
I’ll  make  this  up.  You  can  give 
me  double  assignments  of  any 
kind.  I  don’t  care  how  hard 
they  are.  I’ll  do  anything.  But 
I  just  can’t  think  of  a  thing  to 
write  about  for  Lincoln’s  birth¬ 
day.” 

Prof.  Pitt  smiled  at  the  sweet 
little  thing  and  said,  “OK,  I’ll 
think  of  something  else  for  you. 
But  let’s  not  make  this  a  habit. 
If  you  were  working  for  a 
newspaper  ...” 

Gift  Wrapped 

Her  delight  was  so  keen  that 
she  broke  right  into  his  conver¬ 
sation.  “O,  I  knew  you  would 


Syracuse  University. 

After  receiving  his  master's 
degree  from  Syracuse  in  1949, 
Mr.  Politella  vvorked  for  the 
Geneva  (N.  Y.)  Daily  Timeo. 

W'riter  on  F acidly 

Boston 

James  Cheng-Yee  Shen, 
former  Far  East  war  corres- 


50 


How  do  you  stand 
in  Pennsylvanians  No.  3  “City? 


55 


Maybe  your  product  is  going  great  guns  in  Philadelphia  and  Pitts¬ 
burgh.  But  is  it  selling  in  York  or  Williamsport — or  all  the  other 
cities  signing  off  this  ad?  If  not,  you’d  better  get  going  because 
each  one  is  a  major  center  or  important  secondary  market  .  .  . 
together,  a  sixth  of  the  State’s  population,  income,  and  buying 
power.  Next  step’s  simple  when  you  realize  .  .  .  nearly  half  the 
families  here — a  quarter-million  readers — shop  their  local  news¬ 
papers  before  any  other  medium.  With  these  on  your  list,  you’ll 
wind  up  on  top  ...  in  Pennsylvania’s  No.  3  “City.*’ 


Sell  Pennsylvania’s  No.  3  ‘^dty”  with  these  Newspapers 

BEAVER  FALLS  NEWS-TRIBUNE  <E)  •  CHAMBERSBURG  PUBLIC 

OPINION  (B)  •  COATESVILLE  RECORD  <E)  •  CONNELLSVILLE 

COURIER  (E)  •  INDIANA  GAZETTE  (E)  •  JEANNETTE  NEWS- 

DISPATCH  <E)  •  LOCK  HAVEN  EXPRESS  (E)  •  NEW  CASTLE 

NEWS  (E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW 
(M>  •  WARREN  TIMES-MIRROR  (E)  *  WASHINGTON  OBSERVER 
REPORTER  (M&E)  •  WILLIAMSPORT  GAZETTE-BULLETIN 
(M)  *  WILLIAMSPORT  SUN  (E)  •  YORK  DISPATCH  (E) 
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’Round  Their  Beats 


Nothing  for  the  Press 
But  Southern  Comfort 

By  (iene  orlsiiian 

Political  Editor,  Birmingham  Post-Herald 


Birmingham,  Ala. 

The  21st  Annual  Southern 
Governor’s  Conference  at  Point 
Clear  produced  no  black  head¬ 
lines  and  no  major  news  devel¬ 
opments. 

For  the  thi’ee  dozen  news¬ 
men,  radio  and  television  peo¬ 
ple  covering  the  four-day  ses¬ 
sions,  however,  it  showed  them 
’how  it  would  be  to  live  in  the 
manner  to  which  everyone  is 
supposed  to  hope  to  become  ac¬ 
customed. 

Courtesies  to  newsmen 
weren’t  hard  to  find. 

Those  who  called  by  the 
press  headquarters  of  one  Gov¬ 
ernor  could  pick  up  a  quart  of 
intoxicating  beverage  and  a 
lead  pencil  stamped  with 
“Southein  Governor’s  Confer¬ 
ence.” 

$15-a-Day  Rooms 

Newsmen  lived  in  rooms 
which  ran  from  $15  a  day  up. 
They  had  access  to  the  luxury 
golf  course,  tennis  courts,  fish¬ 
ing  facilities,  the  ocean  front 
beach,  fre.shwater  swimming 
pool,  lawn  bowling,  bicycles, 
and  other  recreational  facilities 
which  make  the  Grand  Hotel 
.\labama’s  most  exclusive. 

Everything  was  arranged  on 
a  neat  basis  except  the  press 
conferences  with  the  Ki  gover¬ 
nors.  This  was  handled  on  a 
hit-or-miss  proposition  gener¬ 
ally.  Only  Governors  Orval  E. 
Faubus,  Arkansas;  J.  Caleb 
Boggs,  Delaware:  Robert  F. 
Kennon,  Louisiana,  and  Hugh 
White,  Missis.'^ippi,  were  not 
lined  up  to  take  what  the  gov- 


erno!s  came  to  call  ‘‘the  hot 
seat.” 

Presidential  Assistant  Harold 
E.  Stassen,  who  made  one  of 
the  major  addresses  of  the  con¬ 
ference,  at  first  turned  down 
an  invitation  to  hold  a  press 
conference  but  later  changed 
his  mind. 

Texas’  Governor  Allan  Shiv¬ 
ers  did  the  most  artful  job  of 
avoiding  the  mass  interview 
but  he,  too,  submitted  on  the 
third  day. 

Most  informal,  and  probably 
most  colorful,  of  the  gover¬ 
nors  was  James  E.  Folsom, 
.\labama,  who  invited  the  press 
to  his  $48  a  day  cottage  rather 
than  following  the  pattern  of 
meeting  the  news  people  in 
the  second-fioor,  glass-enclosed 
card  room  of  the  hotel.  Gov. 
Folsom  took  the  occasion  to 
poke  criticism  at  the  press 
generally,  and  the  northern  pa¬ 
pers  particularly  for  denounc¬ 
ing  the  South  as  backward. 

‘Who’s  Backward?’ 

He  said  Alabama  newspapers 
fought  his  campaign  last  year 
harder  than  Louisiana  papers 
ever  fought  the  late  Huey 
Long,  and  he  admitted  “it  was 
tough  competition.”  He  termed 
himself  and  Alabama’s  U.  S. 
Senators  Lister  Hill  and  John 
Sparkman  liberal  public  offi¬ 
cials,  then  compared  the  three 
to  what  he  called  reactionary 
politicians  in  Ohio  and  Indi¬ 
ana. 

“What  1  want  to  know,”  he 
said,  “is  who’s  backward?” 

The  nearest  thing  to  contro¬ 
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versy  came  in  the  press  corps 
rather  than  among  the  gover¬ 
nors. 

Several  Southern  newsmen 
said  they  thought  some  of  the 
Northern  reporters  were  striv¬ 
ing  to  create  a  breach  between 
Southern  governors  and  the 
remainder  of  the  Democratic 
Party  by  playing  up  such  items 
as  a  Southein  coalition  in  next 
year’s  presidential  campaign. 
Mo.«t  governors  denied  any  such 
plan  was  afoot. 

The  Northern  reporters 
claimed  their  questions  and 
handling  of  the  stories  were 
legitimate  since  the  question, 
they  said,  originally  was  sug¬ 
gested  by  the  Democratic  Ma¬ 
jority  Leader  in  the  Senate, 
Lyndon  Johnson  of  Texa.<. 

Special  Messenger 

The  up’s  lAiwry  Bowman,  of 
Tallaha.ssee,  Fla.  tried  to  file 
copy  at  10:30  p.m.  the  first 
night  only  to  find  the  We.stern 
Union  people  were  at  dinner. 
He  contacted  Governor  Fol¬ 
som’s  press  secretary,  Ralph 
Hammond,  who  had  a  highway 
patrolman  rush  the  copy  2-5 
miles  to  Mobile. 

AP  took  over  one  cottage  to 
run  its  own  operation.  AP 
Photographer  Harold  Valen¬ 
tine,  from  New  Orleans,  set  up 
a  Wirephoto  machine  and  use<l 
a  clothes  closet  for  a  dark 
room. 

News 
eluded : 

From  Wa.-hington  —  Griffin 
Bancroft,  CBS;  George  Roth- 
well  Brown,  Heai'st  Newspa¬ 
pers;  Jane  Eads,  .Associated 
Press;  Robert  Roth,  Philadel¬ 
phia  Evening  Bulletin;  Thomas 
L.  Stokes,  United  Features; 
Don  Whitehead,  AP. 

Atlanta  —  Robert  H.  Denley, 
INS;  Mike  Edwards,  Atlanta 
Journal;  William  Emerson, 
Newsweek ;  William  S.  How¬ 
land,  Time,  and  M.  L.  St.  John, 
Atlanta  Constitution. 

Kentucky  —  George  Burt  and 
Hugh  Morris,  Louisville  Cour¬ 
ier-Journal. 

Texas  —  Bicknell  Eubanks. 
Christian  Science  Monitor;  Sam 
Kinch,  Fort  Worth  Star-Tele¬ 
gram;  and  Mr.  and  Mrs.  Sam 
S.  Wood,  Austin 
Waco  News-Tribune. 

Arthur  News. 

Tennessee  —  Joe  Hatcher, 
Nashville  Tennessean;  John 
Popham,  New  York  Times; 
Harold  Anderson,  WSM 

Alabama 
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50-Year  Editor 
Not  a  Career  Gal 

Chicago 

A  spritely,  white-haired  lady, 
who  has  spent  more  than  5(i 
years  chasing  news  deadlines, 
insists  she’s  not  a  career 
w'oman. 

“Heavens,  no,”  said  Mrs 
Frank  W.  Boyd,  78,  associate 
editor  in  the  Boyd  chain  of 
seven  weeklies  in  western  Kan¬ 
sas  and  Nebraska. 

“I  started  gathering  loci; 
news  for  my  husband  because 
I  had  tuberculosis  and  needed  te 
get  out  in  the  fresh  air,”  she 
told  the  recent  meeting  of  the 
National  Editorial  Association 
here. 

Her  illness  was  cured  mam 
years  ago,  but  she  still  puts  in 
a  full  day’s  work  each  day  in 
the  newspaper  offices  in  Man¬ 
kato,  Kas. 

Her  husband,  Frank,  dieii 
8  years  ago. 

Mrs.  Boyd’s  two  sons,  McDill, 
47,  and  Frank  W.  Jr.,  42,  grerr 
up  in  the  newspaper  business. 

There  are  three  grandchil¬ 
dren — two  boys  and  a  girl— fol¬ 
lowing  in  the  family  tradition 
They  are  studying  journalism  at 
Kansas  State  College. 

Atkins  and  Rex  Thomas,  AP. 

Others  —  Frank  Trippett 
St.  Petersburg  (Fla.)  Timn: 
Ann  Gillis,  NBC,  New  York. 
Gerald  Griffin,  Baltimore  (Md.i 
Sun;  Bill  Keith,  Jackson  (Miss.l 
State  Times;  Dick  Kirkpatrick 
Cincinnati  (Ohio)  EnqHirer;V. 

D.  Workman  Jr.,  South  Carolina 
newspaper’s;  Jim  Hardee.  Or- 
lando  (Fla.)  Sentinel. 

From  the  Mobile  /'rm-K<;r- 
ister,  Ted  Pearson  commuted 
to  cover  the  conferences.  Pho¬ 
tographer  Bill  Lavendar  made 
several  trips  daily  hack  and 
forth. 

Nph'  Trial  ff'on 

TOROSV 

.A  Toronto  Star  repor'ter,  J 

E.  Belliveau,  is  credited  with 
pi’oviding  sufficient  evidence  for 
a  new  trial  of  V.^ilbert  Coffin. 
Quebec  prospector  who  was 
scheduled  to  have  been  hanged 
Oct.  21  for  the  murder  of  three 
United  States  hunters  in  the 
Gaspe  area  in  June,  1953. 

Mr.  Belliveau  spent  this  sum- 
combing  the 
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_  mer’s  vacation 

Maury  Ferrell,  densely  wooded  area  for  infor- 
WABT-TV,  Birmingham;  Bob  mation.  His  search  led  to  an 
Ingram,  Montgomery  Advertis-  affidavit  being  brought  to  Cof- 
er;  Alice  Billings  Walker  and  fin’s  lawyers  to  bear  out  stat^ 
Fred  Taylor,  Birmingham  ments  of  Coffin  that  he  ha 
News;  Gene  Wortsman,  Bir-  seen  the  Pennsylvania  hunter? 
mingham  Post-Herald;  Stanley  with  other  men  in  a  jeep. 
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Cupid's  Assistant 

Columbia  City,  Ind. 

Miss  Gertrude  Meredith  has 
sei-ved  50  years  as  reporter  and 
society  editor  on  the  same  daily 
newspaper  — 
the  Columbia 
City  Commerci- 
al-Mail.  On  Oct. 
lo,  1905  she  be¬ 
gan  as  book¬ 
keeper,  circula¬ 
tion  manager 
and  reporter. 

Before  she  knew 
it  she  was 
w  r  i  t  i  ng  all 
kinds  of  news 
stories,  including  many  of  the 
births,  deaths,  weddings,  anni¬ 
versaries,  parties  and  social 
events  of  the  county. 

One  of  Miss  Meredith’s  spe¬ 
cialties  is  weddings.  During  1954 
the  local  paper  published  ac¬ 
counts  of  165  weddings;  .so  a 
conservative  count  might  be 
.■),000  weddings  covering  three 
generations. 

Miss  Meredith’s  brother,  the 
late  Ray  Meredith,  helped  to 
organize  the  Times-Gazette  at 
Union  City.  A  nephew,  Tom 
Foust,  is  on  the  sports  staff  on 
the  Arizona  Daily  Star,  Tucson. 

More  School  Money 

The  public  schools  of  New 
Mexico  have  an  added  $200,000 
in  the  fund  today  where  there 
had  been  only  $30,000  before. 

The  $200,000  comes  from  the 
sale  of  120  acres  of  state  land 
here  which  four  years  ago  had 
been  sold  for  only  $30,000. 

It  all  happened  when  A.  C. 
DeCola,  reporter  for  the  Al- 
hnquerque  Tribune,  began  in¬ 
vestigating  the  sale  of  state 
lands  three  years  ago  and  got 
big  assists  from  a  new  state 
land  commissioner  and  the  then 
U.  S.  district  attorney. 

Recently,  when  the  land  was 
auctioned,  the  bidding  went  to 
$200,000.  The  land  was  pur¬ 
chased  by  Dale  Bellamah,  who 
heads  a  group  of  11  corpora¬ 
tions  active  in  home-building, 
real  estate,  financing  and  allied 
fields. 

Wrong  Righted 

Portland,  Ore. 

The  final  chapter  to  the  In¬ 
dian  Lands  fraud  story  which 
"on  Oregonian  reporter  Wally 
Turner  the  Heywood  Broun 
award  in  1952  was  written  Sept. 
“1  with  the  sale  of  747  acres  of 
Gold  Beach  timberland  for 
$1,175,000.  Beneficiaries  of  the 
were  two  Indians,  Jasper 
Grant  and  Harold  Thornton. 


Judge  Scores 
MD’s  Assault 
On  Lensman 

Jersey  City,  N.  J. 

Another  magistrate  has  added 
his  voice  to  those  of  judges 
advocating  the  right  of  news¬ 
paper  photographers  and  re¬ 
porters  to  do  their  job. 

Municipal  Court  Judge  Har¬ 
old  Krieger  on  Oct.  20  rep¬ 
rimanded  a  Bayonne  doctor 
for  assaulting  a  photographer 
taking  pictures  outside  the 
courtroom  for  the  Jersey  Jour¬ 
nal.  The  jurist  also  demanded 
that  the  doctor  make  a  public 
apology.  In  a  companion  case, 
the  doctor’s  son  was  fined  $250 
on  a  disorderly  conduct  charge. 

The  actions  were  brought  by 
Eugene  Visconti,  the  camera¬ 
man,  who  alleged  he  was  as¬ 
saulted  and  his  camera  smashed 
by  Dr.  Joseph  Veluzzi,  and  that 
the  physician’s  son,  Robert,  had 
used  obscene  language  toward 
bim.  Tbe  incident  happened 
outside  the  courtroom  where 
Judge  Krieger  had  conducted 
a  hearing  on  the  parole  viola¬ 
tion  of  Robert  Veluzzi. 

Mr.  Visconti  won  $250  in  an 
out-of-court  settlement  from  the 
physician  for  damages  to  the 
camera.  The  incident  took  place 
Oct.  5. 

Judge  Krieger,  in  jtermitting 
withdrawal  of  the  assault 
charge  against  the  doctor,  de¬ 
clared,  “I  intend  to  see  that 
reporters  and  photographers 
are  protected,  and  that  no  as¬ 
saults  be  permitted  upon  them. 
Newspaper  people  have  jobs  to 
do  and  this  court  will  protect 
them  in  doing  their  jobs.” 

• 

‘Patient  No.  40591’ 

Cleveland 

The  Cleveland  Press,  with 
the  help  of  officials,  assigned 
a  reporter.  Bus  Bergen,  to  live 
in  the  locked  wards  of  Cleve¬ 
land  State  Hospital  as  a  men¬ 
tal  patient  for  five  days  re¬ 
cently. 

Only  one  person,  a  staff 
physician,  knew  the  identity  of 
the  reporter,  who  shared  the 
misery  and  monotony  of  such 
patients  as  “Howard  Berger, 
Patient  No.  40591.”  His  as¬ 
signment  was  to  see  how  a 
patient  is  treated  in  an  Ohio 
institution  for  the  insane. 

Mr.  Bergen’s  series  of  stories 
appeared  in  the  Press  after  his 
release.  He  was  released  after 
his  identity  became  known  to 
an  attendant. 
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27  MILLION  AMERICANS 
NOW  PROTECTED  BY 
GROUP  LIFE  INSURANCE 

$1  billion  a  year  guaranteed 
to  employees  under  pension  plans. 

1 

Today,  throughout  North  America,  over  27 
million  men  and  women  are  protected  in 
the  modem  ‘group’  way  for  an  amount  of 
$86  billion  dollars,  an  increase  of  $64  billion 
(381%)  over  the  past  ten  years.  The  bene¬ 
fits  of  Life  and  Disability  insurance  are 
available  to  groups  of  10*  or  more  persons 
regardless  of  age  and  other  conditions  which 
often  preclude  such  protection  under  indi¬ 
vidual  policies.  Group  Pension  plans  have 
also  shown  a  remarkable  increase  and  play 
a  great  part  in  the  economic  well-being  of 
American  men  and  women.  Through  group 
pensions,  an  annual  income  of  $1  billion  is 
provided  to  more  than  3  million  workers. 

The  tremendous  increase  in  coverage  during 
the  past  decade  is  the  best  evidence  of  the 
value  placed  in  these  group  contracts  by 
employees  and  employers  alike. 

The  SUN  LIFE  ASSURANCE  COM¬ 
PANY  OF  CANADA,  one  of  the  great  life 
insurance  companies  of  the  world,  is  a 
pioneer  in  the  field  of  group  life  insurance 
and  has  designed  thousands  of  group  wel¬ 
fare  and  retirement  plans  over  the  past  36 
years.  Sun  Life’s  expert  advisory  and  tech¬ 
nical  service  is  available  at  all  times  from 
key  centers  in  more  than  twenty  countries 
around  the  world,  and  from  coast  to  coast 
across  the  North  American  continent. 

•Where  Slate  law  permits. 

SUN  LIFE  OF  CANADA 

100  OfRces  Throughout  North  America 
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First  Anniversary 

The  Lord  Helps  Those 
Who  Start  a  New  Daily 

By  Kent  Schuyler  McKinley 

Editor  and  Publisher,  Sarasota  (Fla.)  News 


When  it  comes  to  starting  a 
new  newspaper  in  these  days 
of  high  costs,  personnel  prima 
donnas  and  scarce  newsprint, 
the  old  bromide  comes  to  mind, 
to  wit:  Fools  walk  in  where 
angels  fear  to  tread.  However, 
with  the  newspaper  business 
becoming  more  and  more  a  vast 
monopoly,  there  is  a  challenge 
to  every  cgmmunity  that  feels 
the  need  for  competition  in  the 
newspaper  held. 

When  Mrs.  McKinley  and  I 
moved  to  Florida  in  January, 
1947,  (Mrs.  McKinley  is  vice- 
president  and  part  owner  of 
the  Buffalo  Evening  News)  we 
found  two  very  interesting  situ¬ 
ations  in  the  State  of  Florida. 
One  was  a  political  monopoly 
by  the  Democratic  Party,  and 
the  other  was  a  dearth  of  what 
we  considered  good  reporting 
and  editorial  policy  on  the  local 
scene. 

Ha%nng  been  owner  of  a  very 
energetic  weekly  at  Watertown, 
New’  York,  I  made  up  my  mind 
that  on  an  appropriate  date  we 
would  start  a  daily  of  our  own 
and  that  daily,  the  News,  was 
born  Oct.  6,  1954. 

Preparing  ourselves  for  this 
ordeal  took  five  years  of  study 
to  ascertain  the  public  relations 
angle  of  the  newspaper  already 
in  existence  in  this  community 
and  the  feelings  of  the  local 
advertisers.  With  the  advent  of 
the  two-party  system  in  1952 
in  Florida  and  the  victory  of 
President  Eisenhower,  it  seem¬ 
ed  that  the  time  was  ripe  for 
such  a  venture. 


(On  its  first  birthday  anni¬ 
versary,  the  Sarasota  (Fla.) 
News  published  a  128-page  edi¬ 
tion.  EDITOR  &  PUBLISHER 
invited  the  News’  editor  and 
publisher  to  tell  something  of 
his  philosophy  and  hopes  in 
establishing  a  new  daily  news¬ 
paper.) 

The  Lord  seemed  to  be  on 
our  side  at  the  beginning  as 
we  found  a  wonderful  piece  of 
property  with  railroad  siding; 
a  small  building  already  on  it 
which  was  once  a  restaurant, 
and  it  was  available  for  a 
reasonable  figure.  This  old 
building  was  easily  streamlined 
and  air-conditioned  for  newspa¬ 
per  work  and  at  the  rear  we 
built  a  132-by-56  foot  steel  pre¬ 
fabricated  building  to  house  our 
mechanical  equipment.  Again 
the  Lord  w’as  good  to  us  for 
w’e  found  a  w’onderful  old  Hoe 
Press  11  miles  away  in  Manatee 
County. 

The  lure  of  Florida  to  many 
people,  especially  of  the  fourth 
estate,  again  was  a  great  asset 
and  we  had  no  trouble  in  find¬ 
ing  key  men  for  the  various 
departments.  They,  in  turn,  due 
to  their  background  and  past 
experience  on  good  newspapers 
throughout  the  country,  were 
able  to  find  associates  that  have 
become  loyal  and  faithful 
workers. 

\  long  term  contract  with 
Bowater  Paper  Company,  the 
news  service  of  INS  and  the 
King  Features  marked  the  be- 
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ginning.  Within  another  month 
after  publication  we  had  the 
Associated  Press,  and  we  were 
ready  to  compete  with  a  news¬ 
paper  that  had  been  in  this 
community  for  30  years.  (The 
Herald  Tribune,  morning,  eve¬ 
ning  and  Sunday.)  A  fortnight 
before  we  published  our  first 
edition,  we  had  signed  over 
3,000  paid  subscribers  for  home 
delivery.  As  usual,  we  had  be¬ 
ginners’  ulcers  when  the  press, 
in  trying  to  turn  out  a  44-page 
paper,  broke  down  for  some 
mysterious  reason,  with  the 
local  City  Fathers  standing  by. 
Finally,  at  4:30  in  the  after¬ 
noon,  the  press  turned  out  the 
first  edition  and  has  never 
failed  us  since! 

We  have  found  that  compe¬ 
tition  presents  a  wonderful 
challenge  to  everyone  connect¬ 
ed  with  this  afternoon  news¬ 
paper;  because  of  our  policy 
that  everything,  including  ad¬ 
vertising,  is  news,  we  have 
come  to  a  point  now  where  we 
not  only  have  reader  participa¬ 
tion  but  we  have  the  good  will 
and  continued  improvement  in 
our  advertiser  participation 
both  locally  and  nationally. 

Though  Mrs.  McKinley  and  I 
are  legistered  Republicans,  the 
News  has  taken  a  firm  position 
that  it  must  be  bi-partisan  and 
will  always  be  for  the  best 
man  or  woman  running  for 
public  oflTice,  that  bur  com¬ 
munity  and  its  needs  must  al¬ 
ways  come  first  and  that  the 
success  and  future  of  the  news¬ 
paper  depends  entirely  on  the 
ability  of  our  little  group  of 
7fi  employes  to  turn  out  a  news¬ 
paper  of  the  highest  calibre. 

Probably,  the  most  pungent 
writing  that  made  me  feel  in¬ 
spired  toward  the  .American 
newspaper  field  was  “The  Gen¬ 
tleman  from  Indiana’’  by  Booth 
Tarkington.  I  still  believe  in 
the  greatness  of  those  who 
have  gotten  their  starts  in  a 
humble  way  as  reporters,  press¬ 
men,  and  advertising  hustlers. 

I  do  not  believe  that  just  be¬ 
cause  big  syndicates  have 
taken  over  the  newspaper  field 
as  a  money-making  proposition, 
it  should  stop  any  one  or  any 
group  from  going  into  the  com¬ 
petitive  picture.  After  all, 
■America  became  great  because 
of  competition  and  the  free¬ 
dom  of  the  .American  Press  is 
the  freedom  of  the  world. 

As  a  freshman,  aged  57,  in 
the  newspaper  game,  I  can  only 
hope  that  there  are  others 
younger  than  myself  who  will 
consider  this  a  challenge,  when¬ 
ever,  wherever,  there  is  a 
locality  that  needs  a  fresh 
point  of  view. 


Printers  End 
Contract  Talk 
In  Knoxville 

Knoxville,  Tenn. 
Negotiations  between  Knox¬ 
ville  Typographical  Union  and 
the  publishers  of  the  Knoxvillt 
News-Sentinel  and  Knoxvillt 
Journal  have  broken  off. 

Basic  scales  are  $99.50  for  a 
37  Vi -hour  week  at  day  work, 
and  $103.50  for  night  work. 
The  union’s  contract  expired 
Sept.  30. 

‘Cool-Off’  Period 
The  Taft-Hartley  Law  “cool¬ 
ing  off”  period  ends  four  days 
before  Christmas. 

A  three- week  vacation  for  all 
members  with  one  year’s  service 
was  the  major  point  of  differ¬ 
ence  when  the  union  broke  off 
meetings. 

The  union’s  present  contract 
calls  for  two  weeks’  vacations 
for  under  five  years’  service, 
and  three  weeks  for  more  than 
five  years.  The  publishers,  who 
contract  jointly  with  the  union, 
had  offered  $1.25  per  week  in¬ 
crease  and  68  cents  a  week  to 
cover  hospitalization  insurance, 
and  82  cents  for  pensions.  The 
“package”  would  have  amounted 
to  an  increase  of  $2.75  per  week. 

• 

Arbitrator  Awards 
$2.25  Wage  Increase 

York,  Pa. 

Weekly  wage  minimums  for 
Guild  employes  of  the  GazetU 
and  Daily  were  raised  $2.25  in 
an  arbitration  award  this  week. 
The  Guild  had  asked  for  a  $24 
increase. 

The  award  brings  top  mini¬ 
mums  to  $93.25,  with  increases 
retroactive  to  Jan.  1,  1955.  k 
two-year  contract,  with  wage 
reopening  Jan.  1,  1956,  was 
negotiated. 

About  35  Guild  employes  are 
affected. 

• 

$103.50  Minimum 

San  Antonio,  Tex. 
A  new  two-year  contract, 
reached  after  mediation,  be¬ 
tween  the  San  Antonio  Lig^t 
and  the  Newspaper  Guild  gives 
editorial  and  business  office  em¬ 
ployes  raises  ranging  from  $1-- 
75  to  $3.50  per  week  and  cir¬ 
culation  department  truck  driv¬ 
ers  a  $5  weekly  increase.  The 
new  scale  makes  the  minimum 
for  reporters  and  copyreaders 
$103.50  w’eekly  after  five  years 
of  service;  circulation  truck 
drivers,  $60. 
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Gettysburg  Awaits 
President’s  Return 


By  Paul  L.  Koy 

Editor,  Gettysburg  (Pa.)  Times 


Gettysburg,  Pa. 

Historic  Gettysburg,  custodi¬ 
an  of  the  16,000-acre  Gettys¬ 
burg  Battlefield,  largest  Civil 
War  shrine  in  America,  and 
proud  guardian  of  the  17-acre 
National  Cemetery  where  Abra¬ 
ham  Lincoln  delivered  a  “few 
brief  remarks”  Nov.  19,  1863, 
anxiously  awaits  the  return  of 
its  most  distinguished"  neighbor, 
the  President  of  the  United 
States. 

There  will  be  no  fuss  or  fan¬ 
fare  when  President  Eisenhow¬ 
er  and  his  First  Lady  arrive  at 
their  Gettysburg  farmhou.se 
from  Denver,  where  the  Presi¬ 
dent  recently  suffered  a  heart 
attack.  His  arrival  and  his 
period  of  convalescence  will  be 
treated  with  the  same  reserve 
and  dignity  the  town  folks  have 
accorded  the  Eisenhowers  since 
they  purchased  the  farm. 

While  this  reserved  and  con¬ 
siderate  welcome  will  be  ac¬ 
corded  them,  all  facilities  of 
this  community  of  7,200  (in¬ 
cluding  the  1,200  Gettysburg 
College  students)  have  been 
made  ready  and  placed  at  the 
disposal  of  the  I^esldent’s  at¬ 
tending  physicians,  his  White 
House  staff  and  Mrs.  Ei.'en- 
hower. 

The  Annie  M.  Warner  hospi¬ 
tal,  for  instance,  a  small  but 
modem  institution,  has  offered 
all  its  facilities  to  the  Presi¬ 
dent’s  attending  physicians  and 
specialists.  A  private  room  is 
in  readiness,  if  needed.  The 
electrocardiographic  and  clini¬ 
cal  laboratories,  well  staffed,  an 
ample  supply  of  oxygen  and  all 
available  medical  services  are  at 
the  disposal  of  the  President  if 
and  when  they  are  needed.  The 
entire  medical  staff  and  nurses’ 
corps  have  been  alerted  to  be 
available  on  a  moment’s  notice. 

Burgess  William  G.  Weaver 
has  offered  all  of  the  town’s 
services  to  the  Presidential 
party.  The  fire  company  staffs  a 
modem  rescue  truck  and  pump¬ 
er  for  servnee  at  the  Gettys¬ 
burg  Airport  when  the  Presi¬ 
dent  arrives  and  departs  in  his 
four-place  twin-engined  Aero 
Commander  plane. 

The  facilities  of  the  Gettys- 

urg  Times  and  its  radio  sta¬ 
tion,  WGET,  and  their  staffs 
are  ready  to  serve  when  called 
upon.  The  Times  is  geared  for 
wirephoto  service  with  a  mod- 
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ern  photographic  laboratory. 

At  the  Hotel  Gettysburg, 
Henry  M.  Scharf,  president  and 
manager,  ha.s  started  coordin¬ 
ating  services  which  will  be 
greatly  expanded  during  the 
next  several  months.  White] 
House  reporters  and  photogra-i 
phers  will  be  billeted  at  thej 
hotel,  as  will  many  other  cor-! 
respondents  who  will  come  to! 
Gettysburg  to  be  on  the  front  i 
line  during  the  temporary  | 
emergency.  The  hotel  auditor!-! 
um  may  be  converted  into  ai 
press  room  where  wirephoto, 
TV,  radio  and  telephone  facili-! 
ties  will  be  installed. 

These  are  the  major  prepara¬ 
tions  being  made  for  the  Presi-! 
dent’s  forthcoming  return  to  his 
farm.  All  other  agencies  havei 
alerted  themselves  to  be  pre¬ 
pared  to  attend  the  President: 
if  they  are  needed. 

Gettysburg  awaits  the  pleas- j 
ure  of  the  President  of  the  I 
United  States.  j 

•  j 

Washington  Bureau  I 

Opened  by  Newsday  | 

Newsday,  Long  Island  daily, 
has  opened  its  first  Washington 
Bureau.  Editor  and  Publisher 
Alicia  Patterson  said  the  Bu¬ 
reau,  with  headquarters  in  the 
National  Press  Building,  has 
Harold  R.  Levy  as  chief,  as¬ 
sisted  by  Bonnie  Angelo  and 
Steve  Feeley.  Mr.  Levy  has 
edited  Newsday’s  Weekly  Re¬ 
port  which  interprets  and  an¬ 
alyzes  world  news,  and  Miss 
Angelo  was  a  feature  writer  of 
the  Women’s  Section.  Mr.  Fee 
ley  is  a  veteran  of  the  Wash¬ 
ington  beat  for  more  than  l.'i 
years. 

• 

Scholars  on  Staffs 

Washington 

Washington’s  three  dailies 
were  represented  at  Fall  Com¬ 
mencement  of  George  Washing¬ 
ton  University.  Walter  Wingo, 
repoi-ter  for  the  Washington 
Daily  News,  received  the  Bach 
elor  of  Arts  degree;  Sharon 
Doran,  “Teen-Scene”  colum¬ 
nist  for  the  Washington  Star, 
received  the  Associate  in  Arts 
degree;  and  Donald  Bruce  Cal- 
lendar,  copyboy  for  the  Wash¬ 
ington  Post  and  Times-Herald. 
received  the  Associate  in  .Arts 
degree. 


From  where  I  sit 
/y  Joe  Marsh 


Tie  This  One 
For  Consideration- 

Closed  the  office  early  last  Saturday 
to  go  after  pheasants  with  Pops  Foster. 
I  used  fewer  shells  than  the  old  gentle¬ 
man  and  took  home  more  birds — but 
not  because  I  did  better  shooting. 

Fd  borrowed  a  dog  for  the  occasion. 
Pops  took  along  Blue,  his  ancient 
pointer.  Several  times  I  noticed  Pops 
walk  up  to  a  clump  of  hushes  Blue 
had  pointed  at  and  fire  into  the  air — 
though  he  hadn't  flushed  a  single  bird. 

Naturally,  I  wanted  to  know  why. 
“Well,”  he  said  sheepishly,  “I’ve  been 
hunting  with  that  dog  for  11  seasons. 
His  nose  isn’t  much  help  any  more — 
but  I’d  rather  waste  a  shell  than  let 
him  know.” 

From  where  I  sit.  Pops  always 
shows  consideration  for  people,  too. 
For  instance,  this  is  a  small  thing, 
but  he  puts  a  bottle  of  beer  on  ice  for 
me  when  I  visit  him — though  he  never 
takes  anything  but  coffee  himself.  Even 
if  he  doesn't  agree  with  me  on  a  mat¬ 
ter  of  personal  choice  {which  is  his 
right)  he'd  rather  not  make  a  ''point" 
of  letting  me  know. 
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P.  M.  Sports  Page  Calls 
For  ‘The  Forward  Look’ 

By  Bill  Diehl 

Sports  Editor,  Norfolk  Ledger-Dispatch  &  Portsmouth  Star 


Editing  an  afternoon  news¬ 
paper  sports  section  is  today  a 
far  more  difficult  job  calling 
for  more  imagination  than 
ever  before. 

We  not  only  have  the  compe¬ 
tition  of  a  morning  paper  with 
first  crack  at  the  spot  develop¬ 
ments,  but  also  the  very  real 
competition  of  radio  and  tele¬ 
vision. 

In  most  cases,  the  sports  fan 
knows  early  at  night  the  win¬ 
ning  baseball  or  football  teams 
and  the  scores.  He  does  not 
need  to  be  told  by  an  afternoon 
paper  the  next  day. 

Now  then,  the  afternoon 
writer  and  editor  must  search 
out  the  overlooked  or  little 
known  fact  in  a  story  in  order 
to  make  a  fresh  approach  and 
provide  his  reader  with  some¬ 
thing  to  hold  his  attention.  It 
is  true  that  he  cannot  overlook 
such  salient  facts  as  the  win¬ 
ners  and  scores,  but  they,  of 
necessity,  must  be  subordinated 
to  what  amounts  to  a  whole 
new  style  of  featurized  sports 
writing. 

Old  Hat  in  Headlines 

Surely  a  newspaper  I  checked 
could  hope  to  attract  few 
readers  with  such  obvious  head¬ 
lines  in  their  afternoon  edition 
as  REDLEGS  DRUBBED  and 
.MARCIANO  STILL  CHAMPI¬ 
ON. 

The  emphasis  has  to  be 
placed  on  perhaps  .'■ome  com¬ 
ment  made  by  coaches,  mana¬ 
gers  or  qualified  observers  in 
the  case  of  a  baseball  or  foot¬ 
ball  game.  It  may  be  the  com¬ 
mentary  of  the  contestants, 


themselves,  in  golf  or  boxing. 

It  may  be  a  little  known  fact 
in  their  background  that  gives 
an  insight  to  what  makes  the 
man  or  the  team  tick. 

It  may  be  that  a  victory  or 
defeat  has  special  significance 
for  future  events.  That  always 
is  a  possibility. 

In  any  case,  afternoon  stories 
must  be  updated,  except  in  the 
rare  case  of  an  item  the  AM 
paper  could  not  or  did  not  get 
and  perhaps  was  not  on  radio 
or  TV.  Most  radio  and  TV  sta¬ 
tions  depend  basically  on  news¬ 
papers  for  their  news  .  .  .  news 
provided  the  wire  services  and 
then  relayed  to  the  radio  and 
TV  stations.  So,  if  they  miss. 
Radio  and  TV  will,  too. 

Weekend  Problem 

An  afternoon  writer  covering 
a  Saturday  afternoon  football 
game  has  a  special  problem, 
since  his  piece  won’t  be  read 
until  Monday  afternoon,  in 
most  cases.  By  then  the  game 
has  been  pretty  thoroughly 
hashed  over  by  all  media. 

Here’s  what  we  did  with  good 
results : 

A.  In  the  ca.se  of  UCLA- 
Maryland,  Coach  Jim  Tatum 
told  me  the  touchdown  his  team 
scored  was  not  the  one  called 
in  the  huddle.  The  quarter¬ 
back  changed  the  play  after 
noticing  the  UCLA  defense. 
That  fact  had  not  been  featured, 
so  we  gave  it  a  good  ride 
and  also  had  a  chance  to  com¬ 
ment  on  the  play  of  a  substi¬ 
tute  end,  who  had  been  advised 
by  the  coach  to  quit  the  team. 

B.  In  the  case  of  the  Wil- 
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liam  and  Mary-VPI  game,  we 
took  a  look  ahead  with  the  ob¬ 
servation  that  while  William 
and  Mary  had  one  of  its  best 
squads  in  several  years,  the  In¬ 
dians  were  now  in  position  to 
lose  their  first  four  games 
against  the  Sugar  Bowl  and 
Orange  Bowl  champions,  the 
State  champion  and  the  South¬ 
ern  Conference  champion. 

There  also  had  been  some 
criticism  against  the  freshman 
quarterback  whose  errant  pass 
had  led  to  VPI’s  tying  touch¬ 
down.  Should  the  boy  have 
passed  or  should  he  have  played 
to  protect  a  7-0  lead?  That 
was  explored  with  commentary 
by  the  William  and  Mary 
coach,  who  argued  for  the  pass, 
and  a  former  player,  who 
argued  against  it. 

Anyway,  it  made  for  good 
Monday  afternoon  post-mor¬ 
tems  and  was  still  timely. 

The  details  were  subordina¬ 
ted. 

Featurized  Headlines 

We  try  to  make  our  head¬ 
lines  reflect  the  same  “forward 
look”.  Frequently  we  can  use 
an  eye-catcher.  For  example, 
one  of  our  bovs  did  a  clever 
piece  on  11  high  school  football 
coaches  bemoaning  their  fate 
before  a  local  club.  We  could 
have  used  a  standard  “coaches 
cry”  head  but  “.  .  .  And  the 
Tears  Flowed  Like  Wine  .  .  .” 
brought  considerable  comment. 

All  papers  wrestle  the  space 
problem.  Ours  is  no  different. 
We  have  yet  to  win  a  fall.  We 
lean  toward  the  belief,  though, 
that  every  lead  page  in  the 
sports  section  should  have  at 
least  one  good  piece  of  art. 
The  AM’s  have  the  jump  on 
action  stuff,  so  we  look  for  the 
unusual  picture.  A  good  facial 
expression  always  attracts  at¬ 
tention.  Or  a  pic  shot  from  an 
unusual  angle. 

In  our  local  pictures  we  seek 
good  facial  photos,  rather  than 
the  routine  action  showing  a 
fullback  charging  at  the  line  or 
a  passer  about  to,  of  all  things, 
pass. 

We  also  feel  that  one  good 
picture  of  three  to  six  column 
size  better  attracts  the  reader 
than  a  series  of  one  or  two 
column  shots.  It  can  dominate 
the  page.  The  others  compete 
with  each  other  for  attention. 

In  makeup  we  recently  re¬ 
vamped  our  headlines  upward, 
once  again  for  more  flash  and 
eye  appeal.  Our  eight  column 
streamer  previously  had  been 
48  point  with  the  other  heads 
graded  down.  We  upped  the 
.streamer  to  60  point  and  the 
other  heads  correspondingly. 
The  result  is  a  livelier  section. 
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Milwaukee  Journal 
Drops  Golden  Gloves 
Milwaukee 

The  Milwaukee  Journal  h»s 
announced  that  after  25  years 
of  sponsoring  Golden  Gloves 
championships  here,  it  has  de¬ 
cided  not  to  sponsor  the  annual 
amateur  boxing  tournament  in 
1956. 

Among  factors  given  in  the 
decision  to  suspend  the  compe¬ 
tition  are  the  lack  of  local 
amateur  boxing  activities,  exclu¬ 
sive  of  Golden  Gloves,  mounting 
cost  of  operation  and  continued 
decrease  in  attendance  due  to 
the  generally  declining  interest 
in  the  sport. 

We  hit  the  local  high  schools 
hard  nearly  every  day. 

I  .said  that  we  are  not  so 
interested  in  routine  results. 
That  is  .  .  .  unless  the  compe- 
tion  cannot  provide  the  infor¬ 
mation.  Our  competition,  radio, 
TV  or  the  AM  sheet,  does  not 
provide  bowling  news  for  the 
approximately  10,000  people 
who  spill  the  pins  occasionally 
or  in  the  hundred.-;  of  local 
leagues.  We  run  the  bowling  re¬ 
sults  daily.  The  same  is  true  of 
.softball  and  kids’  leagues. 

Room  for  Imagination 

We  thoroughly  agree  with 
the  readership  polls  that  show 
a  local  sports  column  usually  is 
one  of  the  best  read  sports 
features.  That’s  a  must  with  us, 
too. 

Sports  readership  by  women 
is  on  the  increase.  TV  ha- 
created  new  fans  for  us.  So, 
we  also  feel  attention  to  the 
events,  especially  golf,  in  which 
the  gals  participate,  make  new 
friends  for  us. 

There  has  been  much  talk 
about  TV  capturing  the  news¬ 
paper  audience.  That’s  ridicu¬ 
lous.  It  has  created  audience 
for  u9.  This  is  especially  true 
in  sports,  for  people  are  far 
more  inclined  to  read  about  an 
event  they  have  witnessed. 

It  seems  to  me  that  after¬ 
noon  sports  sections  never  be¬ 
fore  have  had  a  greater  chal¬ 
lenge  but  also  greater  oppor¬ 
tunity  for  the  staff  with  idea.' 
and  imagination. 

• 

Elks  Honor  Writers 

Greensboro,  N.  C. 

Greensboro  Elks  Lodge,  com¬ 
memorating  National  Newspa¬ 
per  Week,  conferred  honors  on 
Miss  Doris  Dale  Reynolds  for 
fashion  coverage  in  the  Greei^ 
boro  Daily  News  and  Record, 
and  on  John  McLeod  for  fea¬ 
tures  in  the  Record. 
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FOR  HIRE  PUBLIC  SERVICE  MISC.  BUSINESS 


No  discussion  of  transportation  should 
ignore  the  question:  "Who  owns  and 
operates  the  nation’s  trucks?” 

Well,  some  3,000,000  are  owned  by 
farmers.  Only  1,300,000  are  *'for-hire” 
trucks,  operated  by  professional  haul¬ 
ers.  Around  1,300,000  are  publicly 
owned — by  police  and  fire  depart¬ 
ments,  municipal  santitation  divisions, 
the  U.  S.  mail  service,  and  the  like. 


The  rest — approximately  4,000,000 — 
are  owned  by  businesses  of  all  kinds: 
manufacturing,  retail,  service  organ¬ 
izations,  etc. 

Trucks  are  involved  so  deeply  in 
your  job,  your  comfort  and  con¬ 
venience,  and  your  security  that  any 
tampering  with  America’s  unmatched 
transportation  system  is  a  direct  threat 
to  you — to  everybody! 


AMMICAN  TRUCKING  INDUSTRY 

^  I  ■  ^  w/  AMERICAN  TRUCKING  ASSOCIATIONS,  INC.,  WASHINGTON  6,  D.  C. 


If  You've  Got  It ...  A  Truck  Brought  It! 
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Movie  Poll  Results  Go 
To  Newspapers  First 


Elmer  C.  Rhoden,  National 
Theatres  president  and  chair¬ 
man  of  the  Council  of  Motion 
Picture  Organization’s  Audience 
Awards  poll,  has  announced 
that  the  press  services  and 
newspapers  will  be  used  as  the 
means  to  announce  the  final 
results  of  the  first  annual 
sampling  of  public  opinion  con¬ 
cerning  Hollywood’s  pictures 
and  stars. 

“There  are  a  number  of  what 
we  feel  are  very  valid  reasons 
for  this  decision,”  Mr.  Rhoden 
stated.  “It  was  reached  only 
after  much  discussion  and  de¬ 
liberation. 

“First  and  foremost  of  these 
is  the  recognition  of  the  strong 
support  which  has  already  been 
given  this  poll  by  newspapers. 
The  press  has  devoted  literally 
thousands  of  inches  of  valuable 
space  to  carrying  the  story  of 
the  Audience  Awards  to  mil¬ 
lions  of  theatregoers.  As  a  re¬ 
sult,  the  public  has  been  made 
exceedingly  conscious  of  this 
event.  After  all,  the  success  of 
this  venture  is  dependent  com¬ 
pletely  upon  the  support  of  it 
by  theatre  audiences.  Unless 
they  participate  in  it  by  casting 
their  ballots,  it  would  not  be  a 
fair  sampling  of  public  opinion. 

“I’m  confident  that  because 
of  the  pre-polling  publicity  al¬ 
ready  given  us  by  newspapers, 
some  30,000,000  people  will  vote 
in  this  election,  thus  assuring 
its  success.  It  is  only  fair,  then, 
that  we  on  our  part  reciprocate 
by  giving  newspapers  first  con¬ 
sideration  when  the  final  results 
are  ready  to  be  announced.” 

Mr.  Rhoden  said  some  discus¬ 
sions  had  been  held  on  the  ad¬ 
visability  of  announcing  the 
winners  on  a  national  televised 
broadcast,  but  this  plan  has 
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CORPORATION 

INSURANCE  EXCHANGE 
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been  discarded  as  inadvisable. 

“Our  biggest  job  is  to  get 
people  out  of  their  homes  and 
into  theatres,”  Mr.  Rhoden  ex¬ 
plained.  “Therefore,  it  would  be 
contradictory  on  our  part  to 
set  up  a  television  program 
which  of  necessity  would  be  so 
designed  as  to  keep  people  home. 
This  would  put  us  in  direct 
competition  with  ourselves. 

“Also,  there  has  been  some 
criticism  in  the  past  on  the 
part  of  wire  services  that  they 
have  been  sidestepped  in  favor 
of  radio  and  television  in  mak¬ 
ing  such  announcements.  We 
want  to  eliminate  that  critic¬ 
ism.” 

The  first  annual  Audience 
Awards  election  will  take  place 
throughout  the  country  Nov. 
17-27.  The  public  will  be  asked 
to  vote  in  five  different  cate¬ 
gories;  the  best  performance  of 
the  year  by  a  male  star,  the 
best  performance  of  the  year 
by  a  female  star,  the  most 
promising  new  screen  personal¬ 
ities — male  and  female — and 
the  best  picture. 

This  marks  the  first  time  that 
the  moviegoing  public  will  have 
a  chance  to  express  its  film  pre¬ 
ferences  on  a  national  basis. 

The  accounting  firm  of  Price, 
Waterhouse  &  Co.  will  tabulate 
the  final  results,  which  are  ex¬ 
pected  to  be  ready  for  announce¬ 
ment  early  in  December. 

• 

School  News  Study 

East  Lansing,  Mich. 

Michigan  newspaper  editors 
and  school  administrators  are 
studying  school  news  treatment 
in  the  press  through  a  series 
of  workshops  arranged  with 
the  help  of  Michigan  State 
University. 


IT  you  have  international  business 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


major  conflict  with  the  United 
^wnifh  States  not  because  of  humane 

Offfff'f*  considerations  but  because  thev 

{Continued  from  page  14)  afraid  of  nuclear  warfare. 

“As  long  as  we  keep  them 
newspaper  signed  a  contract,  afraid,  I  do  not  believe  they 
General  manager  Smith  is  deliberately  precipitate  war 
spending  several  days  this  week  with  us  but  I  do  believe  they 
in  the  Washington  bureau,  will  not  hesitate  to  encouraw 
headed  by  William  K.  Hutchin-  what  might  be  called  marginal 
son,  under  whom  Mr.  Smith  wai-s  if  they  felt  such  conflicts 
worked  in  the  Senate  in  the  served  them  internationally  and 
early  1930s.  Mr.  Smith  described  they  did  not  feel  grave  danger 
Mr.  Hutchinson  as  a  “great  re-  of  war  with  the  United  States 
porter  and  great  trainer  of  re-  because  of  such  conflicts, 
porters.”  The  general  manager  , 

expects  to  visit  the  other  major  Geneva  Conference 

bureaus  of  INS  in  the  U.  S.  as  “I  think  that  is  the  reason- 
soon  as  he  can.  infif  they  are  pursuing  at  the 
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expects  to  visit  the  other  major  Geneva  Conference 

bureaus  of  INS  in  the  U.  S.  as  “I  think  that  is  the  reason- 
soon  as  he  can.  infif  they  are  pursuing  at  the 

£5  „  present  time  in  the  Middle  East  i 

Successor  Soon  '  , .  ^  ^ 

Tks  o  -iv.  A  1.  ■  *.  •  t"®  Geneva  confer- 

Mr.  Smith  said  he  is  not  in  j  personally  don’t  think 

a  position  yet  to  name  his  sue-  ^^ere  is  the  slightest  possibility 
cessor  as  European  manager.  agreement  on  unifies. 

“Before  leaving  Europe,  I  tion  of  Germany.  I  don’t  be¬ 
took  steps  to  pave  the  way  for  Heve  any  Western  foreign  min- 
my  successor  so  he  can  devote  ister  went  to  the  conference 
nearly  all  his  time  to  the  writ-  with  belief  there  is  any  chance 
ing  and  reporting  side  of  the  to  get  agreement  on  the  uni¬ 
business,”  he  explained.  “I  fication  of  Germany.  The  West 
named  Charles  A.  Smith,  chief  is  not  ready  to  risk  neutralia- 
of  the  London  bureau,  as  ad-  tion  of  Germany  even  if  the 
ministrative  manager  for  Eu-  Russians  agreed  to  it,  which 
rope.  'This  was  in  recognition  of  I’m  inclined  to  doubt,  and  Rus- 
his  brilliant  record  in  the  Lon-  sia  certainly  is  not  going  to 
don  bureau  and  at  the  same  agree  to  the  right  of  a  united 
time  intended  to  permit  the  new  Germany  to  join  the  Atlantic 
European  general  director  to  Alliance. 

concentrate  on  news.”  “We  are  witnessing  today  the 

Kingsbury  Smith  has  been  in  implementation  of  the  policy 
Europe  on  and  off  for  16  years,  advanced  by  Stalin  at  YalU 
Since  the  end  of  World  War  that  Germany  should  be  dis- 
II  he  has  been  in  almost  every  membered  after  the  war.  That 
country  of  Europe  except  Bui-  situation  is  likely  to  continue 
garia  and  Albania.  for  sometime  to  come. 

He  has  no  estimate  of  his  “What  the  Russians  are  after 
mileage  or  of  his  wordage.  The  at  Geneva  is  an  agreement  to 
latter  was  especially  high  dur-  lessen  tension  w'ithin  the  frame- 
ing  important  international  con-  work  of  the  status  quo  in  Eu- 
ferences.  He  has  covered  every  rope.  Some  progress  may  be 
big  conference  with  the  Rus-  made  at  Geneva  or  in  diplo- 
sians  since  the  end  of  the  war.  matic  negotiations  after  the 
He  was  the  pool  representative  conference  on  the  so-called  war 
of  the  American  press  at  the  alarm  system  which  includes 
execution  of  Nazi  leaders.  President’  Eisenhower’s  open 

In  view  of  his  news  ex-  skies  inspection  plan  and  Rus- 
perience  and  high  diplomatic  proposals  for  watchdog 

contacts  on  both  sides  of  the  observers  on  the  ground. 

I  Iron  Curtain,  Mr.  Smith  was  The  new-  chief  executive  of- 
,  asked  for  his  opinion  on  the  ficer  of  INS  was  asked  if  he 
'  current  outlook  for  the  so-  believes  television  poses  a  real 
called  “cold  war.”  His  reply:  threat  to  newspapers. 

“I  don’t  believe  we  are  ap-  “There  doesn’t  seem  to  be 
proaching  any  end  to  the  cold  any  great  concern  over  TV  and 
!  war.  When  Bill  Hearst,  Frank  radio,”  he  replied.  “We  have 
1  Conniff  and  I  went  to  Moscow  found,  for  example,  that  people 
last  January  for  talks,  I  be-  like  to  read  about  things  they 
i  came  convinced  that  the  pre-  have  seen  on  TV.  Some  of  our 
;  sent  Soviet  leadership  has  not  follow-up  stories  on  big  time 
abandoned  the  hope  or  policy  of  TV  features  have  proved  very 
trying  to  achieve  complete  domi-  successful.” 
nation  of  the  world.  Some  of  Kingsbury  Smith,  ever  the 
'  the  top  leaders  told  us  frankly  reporter  himself,  remarked  that 
I  that  they  hope  to  gain  an  upper  he  left  strange  to  be  mtej- 
hand  in  the  world  one  day.  viewed  instead  of  being  the 

'  “I  believe  they  are  sincere  interviewer,  as  he  turned  away 
I  in  their  professed  desire  to  to  his  new  and  exacting 
I  avoid  a  third  world  war  or  ecutive  work. 

EDITOR  &  PUBLISHER  for  November  5,  1955 


58 


photography 


Ader  Gets  First  Shot; 
Judge  Urges  Court  Fix 


day,  picturing  him  informally  T)  1  1  L.  ^ 

at  home,  arriving  at  his  office  JtjOSLOIlijrlOOO  S 
or  plant,  directing  activities  -j— ,  y-. 

from  his  desk,  meeting  with  [i  FailCeS  DUmS 
clients  of  associates  at  lunch, 

speaking  at  conventions,  relax-  Axxror»/~l 

ing  at  his  club  or  on  the  golf  VJlVcll  rWVcllU 
links,  etc.”  Boston 


By  James  L.  Collings 

Bill  Ader  matched  camera 
against  shotgun  the  other  day 


To  which  an  executive  of  the 
place  adds: 


Boston 

The  Boston  Daily  Globe  hon¬ 
ored  its  own  staff  reporter. 


IPP.4,  Inc. 


“Bringing  the  photojournal-  Frances  Burns,  with  a  two- 
ism  approach  to  businessmen  column,  page 


against  shotgun  the  otner  day  Becker,  AP  chief  will  make  it  possible  to  present  one  photo  after 

and  managed  to  get  tne  lust  photographer,  and  vicepresident  to  the  public  a  more  human  side  ^he  received 


“shot”  in. 

Bill’s  with  the  Reading  (Pa.) 


for  the  United  States  of  the  executives.” 


uni  s  wiin  u.e  International  Press  Photogra-  The  idea  of  the  arrangement,  Blakeslee 

Eagle.  His  brush  with  adven-  Association,  formed  last  he  says,  is  to  provide  all  me-  Award  at  the 

ture  began  when  a  ^u-year-oid  j)gj.e^her  in  Havana.  Cuba,  was  with  pictures  of  prominent  American  Heart 

escaped  convict,  armed  witn  a  asked  this  week  what’s  new  with  businessmen.  Association  din- 

shotgun,  held  off  police  seeking  jppA.  Photojournalism?  This  is  the  ^er  in  New  Or- 

to  pry  him  ^  loose  from  his  pgrhaps,  he  suggested,  it  neatest  and  most  profitable 

brother-in-law  s  home.  wnnlH  Hp  HpqI-  tn  act  Rpit  scheme  to  pass  along  a  dated  1.1  ' 


Howard 

Blakeslee 


asked  this  week  what  s  new  with  ousinessmen.  Association  din- 

the  IPPA.  Photojournalism?  This  is  the  jjg^  q^. 

Perhaps,  he  suggested,  it  neatest  and  most  profitable  Jeans, 
would  be  best  to  get  Bert  scheme  to  pass  along  a  dated  Mrs.  Burns, 


The  photographer  was  accom-  ga^^aagi  gj  ^^e  Detroit  Free  handout  we’ve  heard  of  since 
named  on  the  story  by  Brooke  the  early  days  of  press  agent-  ^^.^ters 


H.  Focht,  Eagle  police  reporter. 
When  Frederick  E.  Miller,  the 
cornered  hood,  stuck  his  head 
out  of  a  rear-bedroom  door,  Mr. 


him.  Bert  is  president  of  the 


group. 

While  waiting  for  the  connec- 


Salesman  Patterson 


ceive  Blakeslee  .Awards,  was 
honored  “for  distinguished  re- 


comeieu  iiw  ,  -  While  waiting  for  the  connec-  ...  •,  t,  .  er  e  nortine  of  advances  in  the  field 

out  of  a  rear-bedroom  door,  Mr.  of  fV,o  Virgil  Patterson,  staffer  for 

Focht  asked  about  a  picture  of  explained  that  at  the  of  heart  and  blood  vessel  dis- 

!;r  f  J  -  Charlotte  (N.C.)  Observer,  has  ! 


**  ^  .  1  to  hold  the  first  convention  in 

The  police  serpreant  in  charge 

of  the  hunting  party  took  it  ..gometime  early  next  year, 
from  ther^  ^ .  ...  that  is,”  he  said.  “Then,  in 

J  ^  1957.  we  agreed  on  Washing- 

“here’s  the  Eagle  photographer.  ^  n»„ 


joined  the  Sylvania  Electric  Co.  13  articles  on  heart 

as  a  sales  manager,  with  head-  '’asearch  and  advances  in  treat- 


“here’s  the  Eagle  photographer.  ^  and  in  1958  on  Ma-  Windy  City  Press 

How  about  posing  for  a  pic-  gp^j^ 

were  our  (dill)  Makes  Bow 


ture?” 

Miller— gun  warily  leveled 


igingly  came  almost  all  the  changed.” 


plans  and,  although  we  haven’t 
been  very  active,  they  haven’t 


way  out  of  the  door  and  faced 


quarters  in  Charlotte,  N.C.  prevention  of  heart  and 

^  circulatory  diseases.  The  senes 

W  A  1>  appeared  in  the  Boston  Globe 

W  may  c.lty  rress  December. 

(dill)  Makes  Bow’  A  citation  accompanying  the 

Chicago  award  to  Mrs.  Burns  said: 
Installation  of  officers  of  the  “This  series  presents  important 
newly-organized  Windy  City  medical  information  in  a  lucid. 


hi'  audience  Whereunon  Bill  ^ Bert  came  to  the  Press  Club  took  place  here  Nov.  accurate  and  hopeful  manner. 
QLirklv  moved  over  into  a  near  going  to  1,  at  the  Fountainview  Club  on  It  is  judged  to  be  the  outstand- 

by  yard  Zt  TpLlurran^^^^^^^  4).  to  in-  the  South  Side.  ing  achievement  initiated  by  an 

I  licklv  moved  hneU  to  Qnfefv  Corporate  the  organization.  Mayor  Richard  J.  Daley  in-  American  newspaper  to  advance 
If  tt-acn’f  a  ea  iiai  fkinir  vvifi.  ‘"That’S  the  Only  nows,”  he  said,  stalled  the  new  officers,  which  public  knowledge  of  the  heart 
••Mun.y  know,  Ih.  ,hc  include  Vincent  Tubbn,  Ebon,  problen,." 

four  times  at  the  police.  “Ym 


the  South  Side.  ing  achievement  initiated  by  an 

Mayor  Richard  J.  Daley  in-  American  newspaper  to  advance 
stalled  the  new  officers,  which  public  knowledge  of  the  heart 


Vrges  Pictures 

A  Long  Island,  N.  Y.,  judge  told 
has  urged  that  all  courtrooms  said 
be  opened  to  press  photogra- 
phers.  acid. 


story.”  ^  magazine,  president;  George  _  Mrs.  Burns,  a  native  of  Ore- 

our  original  story  in  E&P  It&niela,  Chica.go  Defender,  vice-  gon  City,  Ore.,  worked  on  the 
(page  72,  Dec.  11,  1954)  covered  president;  Audrey  Weaver,  De-  Tacoma  Daily  News  and  Ta- 
everything,  so,  with  what  Bert’s  fender,  secretary;  and  Lee  coma  Daily  hedger  and  came 
told  you,  you’re  up  to  date,”  Mo  Blackwell,  Defender,  treasurer,  east  after  World  War  I  when 
saifl.  Creg  Harris,  advertising  direc-  her  husband’s  business  brought 

“The  only  thing  I  want  to  tor.  Metropolitan  Assurance  the  family  here.  She  returned 
add — and  I  think  it’s  quite  im-  Co.,  is  business  manager  of  the  to  reporting  during  World  War 


Surrogate  Edgar  F'.  Hazelton  portant — is  that  every  photog-  club, 

of  Suffolk  County  this  week  rapher  now  a  member  of  an  ~ 

said^the  present  ban.  Canon  .35,  accredited  press  photogi'aphers 

is  an  obsolete  rule  of  the  as.sociation  will  be  invited  to 

.American  Bar  Association.”  join  IPPA  as  a  charter  mem- 
“We  are  not  living  in  the  her  at  no  cost  to  himself.” 
dark  ages,”  he  said.  “Picture  4^  ii  'v  f 

reporting  today  is  on  a  par  with  *  nil  i  reatment 
word  reporting.  Real  freedom  of  A  prominent  New  York  City 
the  press  requires  that  court-  commercial  studio,  specializing 

room  pictures  be  permitted  by  in  portraits  of  men,  has  un¬ 
accredited  press  photographers,  nounced  the  introduction  of 

since  that  operation  no  longer  w’hat  it  calls  the  “full  treat- 

interferes  with  regular  pro-  ment”  service', 

cedure  of  trials  and  hearings.”  The  studio  explained,  “This 
The  charge  of  upsetting  the  (treatment)  includes  a  conven- 

di^ity  of  a  courtroom  is  ridi-  tional  portrait  in  black  and 

culous,  he  said,  considering  white,  one  in  direct  colour  and 

^hat  modern  photography  can  candid  photos  covering  all  of 

“•  the  executive’s  daily  activities. 

Judge  Hazelton  said  he  is  de-  Only  the  formal  portraits  will  p 

t«rinined  to  win  his  battle  be  made  in  the  studio, 

awinst  the  ban.  “It’s  one  I  have  “For  the  candids,  a  photog- 
h«en  personally  waging  for  up-  rapher-reporter  will  trail  along 
wards  of  10  years,”  he  said.  with  the  executive  on  a  typical  _ 
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II,  going  to  work  for  the  Globe. 


(Ilbester 


CHESTER.  PA. 


Announcement  of  Appointment  of 

GILMAN,  NICOLL  8C  RUTHMAN 

National  Advertising  Representatives 


with  offices  in 


NEW  YORK  •  PHILADELPHIA  •  BOSTON  •  CHICAGO 
SAN  FRANOSCO  •  LOS  ANGELES 


Gruenther 
Will  Address 
AP  Editors 

Gen.  Alfred  M.  Gruenther, 
Supreme  Allied  Commander  in 
Europe,  will  address  the  annual 
convention  of  the  Associated 
Press  Managing  Editors  Asso¬ 
ciation  at  Colorado  Springs, 
Nov.  16. 

Gen.  Gruenther’s  luncheon 
speech,  on  “The  Defence  of  Eu¬ 
rope,”  is  on  the  opening  day 
of  the  four-day  meeting.  Other 
features  of  the  convention  pro¬ 
gram  include: 

1.  A  speech  on  “Secrecy  in  the 
Federal  Government”  by  Rep. 
.John  E.  Moss  of  California, 
who  heads  a  House  subcommit¬ 
tee.  His  appearance  at  conven¬ 
tion  is  scheduled  for  Nov.  18. 
It  will  be  followed  by  a  ques- 
tion-and-answer  period  and  then 
by  a  panel  discussion  of  man¬ 
aging  editors  on  fieedom  of  in¬ 
formation. 

2.  A  speech  by  Dr.  Roger 
Revelle,  director  of  the  Scripps 
Institute  of  Oceanography,  who 
will  discuss  the  news  implica¬ 
tions  of  the  International  Geo¬ 
physical  Yeai'. 

Detailed  Program 

The  program  as  arranged  by 
Vincent  S.  Jones,  APME  presi¬ 
dent,  Coleman  A.  Harwell,  gen¬ 
eral  chairman  of  the  continu¬ 
ing  study  committee,  and  Ed 
Dooley,  head  of  the  arrange¬ 
ments  committee,  follows : 

WEDNESDAY,  Nov.  16 

Moming — Repoits  of  officers 
and  general  chairman;  discus¬ 
sions  participated  in  by  labor 
news,  spot  check,  domestic  news 
and  state  circuit  committees. 

Noon  —  Luncheon  including 
wives;  General  Gruenther. 

Afternoon — Study  of  newspa¬ 
per  usage,  by  Carl  Nelson,  Di¬ 
rector  of  Publication  Research 
Service;  panel  presentation  and 
discussion  on  effective  use  of 
newsphotos. 

Evening  —  Cocktail  party, 
guests  of  Speidel  Newspapers, 
Inc. 

THURSDAY,  Nov.  17 

Morning — Award  of  citations 
for  outstanding  cooperation  by 
members;  panel  discussion  on 
new  techniques  in  today’s  news¬ 
papers;  news  implications  of 
the  International  Geophysical 
Year,  with  Dr.  Rodger  Revelle, 
director  of  Scripps  Institute  of 
Oceanogianhy.  Wives  go  to  Ro¬ 
yal  Gorge  by  bus  and  have  lunch 
there  as  guests  of  Royal  Gorge 
Bridge  Co. 


Afternoon — No  business  ses¬ 
sion;  editors  go  by  bus  to  Con¬ 
tinental  Air  Defense  Command 
Headquarters;  Briefing  on  U.S. 
air  defense  directed  by  General 
Earle  E.  Patridge,  Command¬ 
ing. 

Evening — Cocktail  party, 

guests  of  Broadmoor  Hotel. 

FRIDAY,  Nov.  18 

Morning — Panel  and  discus¬ 
sion  on  news  features  and  color 
photos;  discussion  of  women’s 
pages  led  by  Thomas  Collins, 
women’s  and  feature  section 
editor,  Chicago  Daily  News; 
panel  on  writing.  Entertainment 
for  wives  by  Broadmoor  Hotel. 

Afternoon — Freedom  of  infor¬ 
mation  program  including  ad- 
less  on  “Secrecy  in  the  Federal 
Government”  by  Rep.  John  E. 
Moss  (Calif.)  Chairman  of  the 
Hou.se  Subcommittee  on  Govern¬ 
mental  Opeiations,  followed  by 
panel  discussion. 

Evening — Cocktail  party, 
guests  of  Denver  Post,  Rocky 
Mountain  News  and  Colorado 
Springs  Gazette-Telegraph;  an¬ 
nual  APME  banquet,  dress  op¬ 
tional. 

SATURDAY,  Nov.  19 

Morning  —  Discussion  on 
“Shall  we  put  science  in  hiring 
our  personnel”  including  By- 
I’on  Harless,  personnel  director 
of  St.  Petersburg  Times;  free- 
for-all  discussion  on  “Where  Do 
We  Go  From  Here?” 


Handoutitis 

(Continued  from  page  l.’l) 


men  in  the  Washington  bureau 
l)e  given  more  time  to  think  and 
to  produce  ideas  by  relieving 
them  of  the  burden  of  much 
routine  work. 

Brevity,  simplicity  and  clari¬ 
ty  were  essentials  emphasized 
by  the  Writing  Committee, 
which  listed  these  strong 
points: 

“1.  Leads  are  crisp.  No  longer 
does  AP  try  to  tell  the  whole 
story  in  one  breath-taking  sen¬ 
tence. 

“2.  AP’s  effort  to  “huma¬ 
nize”  the  news  paid  off.  That 
effort  should  be  intensified  in 
coming  years. 

“.3.  There  was  plenty  of  fine 
feature  writing,  plenty  of  bril¬ 
liant  phrase-making  by  writei’s 
who  love  words. 

“4.  In  spite  of  an  occasional 
lapse,  AP  stories  this  year  an¬ 
swered  readers’  main  questions 
better  than  ever.  This  business 
of  telling  all  the  news,  all  the 
time,  is  undoubtedly  AP’s  chief 
function.” 

After  a  year’s  study,  listed 


without  regard  to  priority,  are 
the  committee’s  chief  com¬ 
plaints: 

“1.  In  an  attempt  to  gain 
color,  there  were  too  many 
lapses  into  unnecessarily  bad 
grammar.  There  still  was  too 
much  “adjectivitis”  and  there 
were  too  many  cliches — especial¬ 
ly  in  sports.  There  should  be  a 
continued  effort  to  eliminate 
‘  suet” — unnecessary  words. 

“2.  Story  organization  needs 
attention  constantly.  On  occa¬ 
sion,  unnecessary  facts  were 
tacked  onto  leads;  sometimes, 
important  details  were  buried. 

“3.  There  was  an  occasional 
incomplete  story,  a  story  that 
did  not  answer  the  main  ques¬ 
tions  of  the  reader. 

“4.  There  was  a  general  feel¬ 
ing  among  committee  members 
that  AP  sometimes  gave  too 
much  detail  in  rape-murder 
stories.  Some  memljers  who 
have  TTS  point  out  they  re¬ 
ceive  news  in  type  so  they 
haven’t  the  chance  they  once 
had  to  ‘doctor’  distasteful 
stories.” 

The  Newsfeatuies  Committee 
reported:  “AP  features  are 
better  than  ever.  And  their  use 
has  increased  almost  8(1%.  In 
the  column  of  work  still  to  be 
done,  we  found  that  AP  News- 
features  promotion,  although 
repeatedly  stepped  up,  still  has 
not  kept  pace  with  growth  and 
improvement  in  the  product.” 


W.E.  Kennedy,  59, 
Veteran  Newsman 

Pittsburgh,  Pa. 

Willard  E.  Kennedy,  59,  for 
34  years  a  reporter  for  the 
Post-Gazette,  died  Oct.  24  after 
a  long  illness. 

Victim  of  a  poison  gas  attack 
in  World  War  I,  Mr.  Kennedy 
had  been  in  poor  health  for 
many  years.  Nonetheless  he  con¬ 
tinued  to  cover  his  beat  for  the 
Post-Gazette  until  the  day  of  his 
death. 

Mr.  Kennedy  had  been  con¬ 
fined  to  his  home  for  more  than 
10  years  before  his  death,  and 
had  been  bedridden  for  some 
time.  He  covered  his  beat — the 
courthouse  circuit  —  by  tele¬ 
phone,  typing  his  stories  at 
home  or  telephoning  them  to  the 
newspaper.  Despite  his  invalid 
state,  he  scored  a  number  of 
exclusives  for  the  Post-Gazette. 

Mr.  Kennedy  began  his  news¬ 
paper  career  as  a  printers  devil 
on  the  old  Mt.  Jeivett  (Pa.) 
Herald  when  he  was  15.  He 
worked  for  other  Pennsylvania 
papers  and  for  the  Gaffney  (S. 
C.)  Ledger  before  joining  the 
Post-Gazette. 


New  Positions 
For  Payne, 
Carrington 

Richard  A.  Carrington  Jr 
has  relinquished  his  duties  as 
publisher  and  Franklin  S.  Pay- 
ne  has  been 
named  his  suc¬ 
cessor  on  the 
Los  A  vgeles  Et- 
amine  r. 

Mr.  Carring¬ 
ton  wil  become 
chairman  of  the 
executive  com¬ 
mittee  of  the 
Hear  St  Corpo- 
ration  and  also 
a  vicepresident 
and  director  of  Hearst  Corpo¬ 
ration,  it  was  announced  by 
Richard  Berlin,  who  has  bea 
both  chairman  of  the  executire 
committee  and  president  of 
Hearst  Corporation. 

The  appointment  of  Mr.  Pay¬ 
ne,  Hearst  Advertising  Service 
official,  to  the  Examiner  pub- 
lishership  was  announced  joint¬ 
ly  by  Randolph  A.  Hearst, 
president  of  Hearet  Publishing 
Co.,  Inc.,  and  Harold  G.  Kern, 
general  manager  of  Hearst 
Newspapers. 

Mr,  Payne’s  duties  with 
HAS  included  regional  super¬ 
vision  of  Pacific  Coast  offices 
in  Seattle  and  San  Francisco 
as  well  as  managership  of  the 
Los  Angeles  office.  He  has  been 
with  HAS  for  20  years. 

Mr.  Carrington  said  he  would 
continue  to  maintain  his  of¬ 
fices  and  his  residence  in  Los 
Angeles.  He  has  been  continu¬ 
ously  active  as  a  Hearst  news¬ 
paper  publisher  for  nearly  30 
years.  He  has  been  publisher  of 
the  Los  Angeles  Examiner  since 
1938  and  was  publisher  of  the 
Oakland  (Calif.)  Post-Enquirtr 
for  12  years. 

In  Mr.  Carrington’s  back¬ 
ground  is  experience  on  both 
editorial  and  advertising  sides. 
He  served  first  in  classified, 
was  alternately  a  reporter  and 
then  in  advertising  on  Montans 
newspapers  and  then  a  repor¬ 
ter  for  the  Kansas  City  (Mo.) 
Star.  After  being  advertising 
manager  of  the  Duluth  (Minn.) 
News-Trihune  and  of  the  Om®- 
ha  (Neb.)  Bee,  he  went  to  the 
Post-Enquirer  as  advertising 
manager  in  1922.  He  became 
publisher  four  years  later. 

Mr.  Carrington  is  an  execu¬ 
tor  as  well  as  a  trustee  of  the 
Hearst  estate.  He  is  a  vicepresi¬ 
dent  and  a  director  of  b^ 
Hearst  Consolidated  Publishing 
Co.  and  Hearst  Publishing  Co. 
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‘Thp  Tradition  Carries  On’' 

Sulzberger  Succeeds 
Adler  in  Chattanooga 


Arthur  Hays  Sulzberger,  pub-  appointed  my  son-in-law,  Ben 
'isher  of  the  New  York  Times  Hale  Golden,  as  assistant  pub- 
sinee  1935.  is  now  also  pub-  lisher.  The  tradition  carries  on. 
lisher  of  the  Chattanooga  "I  pledge  a  continuance  of  the 
(Tenn.)  Times.  policies  which  have  made  the 

The  board  of  directors  of  Chattanooga  Times  what  it  is. 
Times  Printing  Company,  Chat-  We  will  continue  to  report  the 
unooga,  elected  Mr.  Sulzber-  news  fully  and  fairly — we  will 
jter  as  president,  to  succeed  the  endeavor  to  explain  it  careful- 
late  Maj.  Gen.  Julius  Ochs  Ad-  ly,  giving  the  background  and 
ler,  who  was  vicepresident  and  the  reasons  why — and  on  our 
treneral  manager  of  the  New  editorial  page  we  will  interpret 
York  Times.  U  liberally  and  fearlessly.  That 


Sultberger  Golden 

The  board  appointed  Mr. 
Sulzberger  as  publisher  of  the 
Chattanooga  paper  and  he 
named  Ben  Hale  Golden  as  as¬ 
sistant  publsher.  Charles  McD. 
Puckette  w-as  chosen  vicepresi¬ 
dent  and  be  continues  as  gen¬ 
eral  manager.  Francis  A.  Cox 
was  elected  to  the  board  and 
also  named  assistant  treasurer. 

3  Families  Active 
.A  statement  by  Mr.  Sulzber- 
eer,  on  the  editorial  page  of  the 
Chattanooga  Times,  was  as  fol¬ 
lows: 

“When  Adolph  S.  Ochs  died 
in  Chattanooga  twenty  years 
ago  he  left  the  stock  of  the 
Chattanooga  Times  and  the 
control  of  the  New'  York  Times 
in  trust  for  his  four  grand¬ 
children.  They  aie  now  grown, 
married  with  children  of  their 
own  and  will  on  their  mother’s 
death  inherit  the  properties. 
Members  of  three  of  these  fami- 
•Ks  work  on  these  newspapers 
and  here  in  Chattanooga  my 
daughter  Ruth,  as  well  as  her 
husband,  have  both  been  on  the 
paper  for  many  years. 

Three  trustees  were  selected 
•y  Mr.  Ochs  to  administer  his 
estate— his  daughter,  Mrs.  Sulz- 
*^''1  bis  nephew,  Julius  Ochs 
■  dler,  and  myself.  General  Ad- 
a  native  of  Tennessee,  be- 
came  publisher  of  the  Chatta¬ 
nooga  Times,  I  of  the  New  York 
blow  General  Adler  has 
,  I  am  assuming  the 
™e  of  publisher  here  and  have 


Puckette  Cox 

is  the  role  of  a  good  newspaper. 
That  is  w’hat  the  Chattanooga 
Times  must  always  be.” 

7  On  Board 

The  board  of  directors  of  the 
Times  Printing  Company,  which 
publishes  the  Chattanooga 
Times,  has  seven  members.  In 
addition  to  the  four  mentioned 
above  they  are  Adolph  Shelby 
Ochs,  who  is  secretary  and 
treasurer  of  the  printing  com¬ 
pany:  Ruth  S.  Golden,  assistant 
secretary,  and  Mrs.  Sulzberger. 

Mr.  Cox,  who  is  treasurer  of 
the  New  York  Times  Company, 
was  also  elected  by  the  printing 
company  to  represent  it  along 
with  Mr.  Puckette,  Mr.  Golden 
and  Mr.  Sulzberger  on  the  board 
of  the  Chattanooga  Publishing 
Company.  The  publishing  com¬ 
pany  handles  certain  joint  oper¬ 
ations  of  the  Times  and  the 
News-Free  Press.  Roy  McDon¬ 
ald  and  Everett  Allen  I'epresent 
the  latter  company  on  the  pub¬ 
lishing  company  board. 

Roy  Elliott  Retires 

Washingto.n 

Roy  A.  Elliott,  51,  a  former 
city  editor  of  the  Danville  (Va.) 
Register,  has  retired  from  the 
.■Army  after  20  years  service  as 
a  news  w’riter.  His  most  recent 
assignment  was  in  the  Office 
of  the  Chief  of  Information, 
Military  Establishment  of 
Washington,  D.  C.  He  held  the 
military  rank  of  master  ser¬ 
geant. 
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Officials  Silent 
On  Postage  Hike 

Washi.ngton 
Postmaster  General  Summer- 
field’s  announcement  at  Den¬ 
ver  that  President  Eisenhower 
favors  higher  postage  rates,  in¬ 
cluding  s  e  c  o  n  d-class,  didn’t 
cause  a  ripple  here. 

The  Cabinet  member  evident¬ 
ly  expected  the  drive  for  big¬ 
ger  postal  revenues  to  take  on 
new  vitality.  But  Administra¬ 
tive  Assistants  and  Secretaries 
on  Capitol  Hill,  in  telephonic 
conferences  with  their  absent 
bosses,  apparently  received  no 
instruction  to  jump  into  public 
notice  with  favorable  comment. 
None  was  forthcoming. 

Steelman  Buys 
Maryland  Papers 

Washington 
Dr.  John  R.  Steelman,  labor 
expert  and  a  special  assistant 
to  Presidents  Truman  and 
Eisenhower  has  purchased 
three  Montgomery  County, 
Maryland,  weekly  newspapers 
and  announced  he  will  person¬ 
ally  supei'vise  them. 

They  are  the  Maryland 
Press  in  Silver  Spring,  the 
Bethesda  Record,  and  the  Rock¬ 
ville  Times,  which  were  owned 
by  the  estate  of  H.  La  Fay  Cor¬ 
win,  retired  pharmacist  who 
died  in  July,  five  months  after 
he  had  purchased  the  papers  for 
$7,500.  Dr.  Steelman  said  his 
immediate  investment  was  $20,- 
000.  The  publications  have  an 
aggregate  circulation  of  10,000. 

Dr.  Steelman’s  only  previous 
experience  in  journalism  was 
as  editor  of  the  Henderson 
Brown  College  paper  in  Arkan¬ 
sas. 


Honor  Meyer 
With  Chair 
Of  Medicine 

Washington 

The  man  they  call  “Butch” 
at  the  plant  of  the  Washington 
Post  and  Times-Herald  reached 
his  80th  birthday  anniversary 
Oct.  31  and  the  staff  turned 
out  to  do  the  honors  at  a  testi 
monial  luncheon. 

High  point  of  the  civic  cele¬ 
bration  of  Eugene  Meyer’s 
birthday  was  creation  of  a 
Chair  in  Medicine  at  George 
Washington  University. 

A  $300,000  endowment  was 
set  up  by  the  family,  associates 
and  friends  of  the  Board  Chair¬ 
man  of  Washington  Post  Com¬ 
pany,  with  Dr.  Thomas  Mc¬ 
Pherson  Brown  as  first  holder 
of  the  Chair. 

More  than  700  guests  at 
tended  the  testimonial  luncheon. 
Chief  Justice  Earl  Warren 
spoke.  President  Eisenhower 
sent  greetings,  Vice  President 
Nixon,  Bernard  M.  Baruch,  and 
other  leaders  in  the  fields  of 
government,  diplomacy,  finance, 
the  military  and  the  cultural 
arts,  added  their  well  wishes. 

Eugene  Meyer  had  come  out 
of  retirement  in  1033  to  embark 
upon,  and  make  an  outstanding 
success  of,  his  “third  career.” 
He  had  reached  the  top  in  in 
vestment  banking  and  in  Gov¬ 
ernment  service  before  he  ac- 
(luired  the  tottering  Washing¬ 
ton  Post  at  auction.  He  built 
it  in  esteem,  circulation,  ad¬ 
vertising,  influence,  and  struc¬ 
turally,  and  then  he  merged 
the  Times-Herald  with  the  Post 
in  a  combination  that  has 
placed  the  publication  on  a  top 
level  of  journalism. 
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More  Time 

(Continued  from  page  10) 

Government  was  anxious  to  join 
the  issue. 

While  attorneys  for  the  two 
newspaper  association  defend¬ 
ants  —  American  Newspaper 
Publishers  Association  and  Pub¬ 
lishers  As.sociation  of  New  York 
City — remained  silent  in  court, 
lawyers  representing  4-As  and 
three  periodical  publishing  as¬ 
sociations  begged  for  additional 
time.  Some  pleaded  for  an  ex¬ 
tension  of  six  months. 

Immediately  following  Judge 
Herlands’  ruling,  the  newspaper 
groups’  lawyers  filed  their  an¬ 
swers  with  the  court  clerk,  Nov. 
1  having  been  designated  as  the 
(leadline.  The  original  deadline 
for  filing  was  last  June  5,  but 
several  extensions  were  grant¬ 
ed,  the  government  concurring. 

The  4-As  came  into  court  to 
obtain  more  time  because  the 
group  had  retained  special 
counsel  in  September — the  Wall 
Street  firm  of  Donovan,  Leisure, 
Newton  and  Irvine.  Fifteen  law 
firms  had  been  nominated  and 
investigated  before  the  4-A  di¬ 
rectors  chose  General  William 
J.  Donovan’s  firm,  Carl  E.  New¬ 
ton,  a  partner,  told  the  court. 

Judge  Herlands  observed  that 
the  4-A  counsel  had  a  long  ex¬ 
perience  in  anti-trust  cases, 
therefore  he  was  inclined  to  ac¬ 
cept  the  judgment  of  Mr.  New¬ 
ton  that  the  preparation  of  an 
adequate  defense  necessitated 
much  diligent  effort  “in  view  of 
the  magnitude  of  the  con¬ 
spiracy  charged  and  the  volu¬ 
minous  exhibits  that  must  be 
examined.’’ 

‘A  Responsible  Answer’ 

“We  want  to  submit  a  respon¬ 
sible — not  an  irresponsible  — 
answer,”  said  Mr.  Newton.  “It 
will  take  time  to  master  this 
case;  many,  many  lawyers; 
many,  many  weekends;  many 
many  nights  of  effort.” 

Since  receiving  the  case,  Mr. 
Newton  said,  eight  lawyers 
liave  diligently  worked  ov'er  six 
weeks,  including  weekends,  and 
have  made  “only  a  dent”  in  the 
mountain  of  material  that  must 
be  studied.  The  Government,  he 
pointed  out,  took  16  months  to 
draw  up  the  complaint.  It  covers 
actions  over  the  past  38  years 
and  even  prior  to  1917. 

Denying  there  had  been  any 
dilatory  tactics  by  the  defend¬ 
ants,  Mr.  Newton  explained  that 
a  trade  association  such  as  4-As 
cannot  act  to  retain  counsel  as 
speedily  as  a  corporation  might. 
When  the  complaint  was  filed 
last  May,  he  recalled,  Fred  A. 
Gamble,  president  of  the  as¬ 
sociation,  was  on  his  way  to 


Japan  on  a  goodwill  mission. 
It  was  July  before  the  associa¬ 
tion’s  directors  could  consider 
the  case. 

Mr.  Gamble  was  present  in 
court  among  nearly  a  score  of 
lawyers  representing  the  six 
defendant  groups. 

An  attorney  for  the  Agricul¬ 
tural  Publishers  Association 
asked  for  additional  time  with 
the  explanation  that  he  did  not 
enjoy  the  same  advantage  as 
other  defendants  whose  files  had 
been  examined  by  Department 
of  Justice  agents.  His  associa¬ 
tion  resisted  access  to  material. 

Mr.  Kramer  countered  that 
the  lawyers’  pleas  were  con¬ 
fusing:  Some  needed  more  time 
to  examine  the  documents  taken 
from  their  clients’  files;  others 
felt  they  are  at  a  disadvantage 
because  they  wouldn’t  let  the 
government  have  any  material. 

“There  has  been  only  one  case 
in  my  17  years  of  experience  in 
the  Division  where  more  than 
150  days  were  allowed  for  an¬ 
swering,”  said  Mr.  Kramer. 
“The  defendant’s  lawyers  are 
attempting  to  prepare  for  trial, 
rather  than  drawing  up  a  re¬ 
ply.” 

The  Government’s  problem, 
he  told  Judge  Herlands,  is  to 
get  the  ca.se  at  issue  and  on  the 
calendar  for  trial. 

Hardships  Bona  Fide 

Judge  Herlands  commented 
that  he  was  assured  the  at¬ 
torneys’  hardships  were  bona 
fide,  as  delineated  in  court.  He 
suggested  an  agreement  by  at¬ 
torneys  that  a  90-day  extension 
would  be  the  limit,  but  Mr. 
Newton  interposed  that  there 
might  be  reason  for  asking 
more  time  from  another  judge 
at  a  later  date. 

“This  case,,”  Mr.  Newton  con¬ 
tended,  “is  more  vital  to  the 
national  defense  than  may  be 
generally  realized.”  He  develop¬ 
ed  the  theme  that  the  flow  of 
advertising  must  not  be  im¬ 
peded  by  the  government  be¬ 
cause  it  is  e.'scntial  to  main¬ 
taining  the  nation’s  economy. 

Judge  Herlands  granted  the 
order  for  a  new  filing  date  late 
in  January,  with  the  stipulation 
that  “an  intensive  effort”  will 
be  made  to  prepare  the  answer 
by  then. 

Also  benefitting  by  this  ruling 
are  the  Agricultural  Publishers 
Association,  Periodical  Publish¬ 
ers  Association  and  Associated 
Bu-iness  Publications. 

On  leaving  the  courthouse, 
Mr.  Kramer  was  asked  by  a  re¬ 
porter  if  he  had  any  comment 
on  the  filing  of  answers  a  few 
minutes  earlier  by  the  news¬ 
paper  groups. 

“I  didn’t  know  they  were 
filing  today,”  he  replied. 


ANPA  Answer 

(Continued  from  page  11) 

newspaper  publishing  busi¬ 
ness  in  respect  of  the  customs 
and  usages  of  the  business 
and  particularly  in  respect 
of  relations  between  its  mem¬ 
bers  and  .  .  .  between  its 
members  and  their  customers, 
and  between  its  members  and 
the  public  at  large;  ...  by 
its  meetings,  contacts,  re¬ 
ports,  papers,  discussions, 
publications  and  activities,  to 
promote  generally  the  high¬ 
est  standards  of  journalism, 
thereby  fostering  the  di-'sem- 
ination  of  information  vital 
to  the  public  welfare  and 
adding  to  the  material  pros¬ 
perity  and  happiness  of  the 
people  served  by  its  members 
and  generally  to  further  the 
interests  of  its  members.” 

C.  The  chief  function  of  the 
daily  newspaper  press  is  the 
gathering  and  dissemination  of 
information  in  the  form  of 
news,  editorial  comment  and  ad¬ 
vertising. 

News  is  information  about 
matters  of  general  interest 
which,  in  an  editor’s  opinion,  is 
of  sufficient  importance  to  his 
readers  to  justify  its  publication 
in  his  newspaper. 

Editorial  comment  is  discus¬ 
sion  of  the  news  and  criticism, 
favorable  or  unfavorable,  of  the 
acts  and  activities  of  those  who 
appear  in  the  news. 

Advertising  is  information 
concerning  the  goods,  services, 
or  ideas  of  one  who  pays  to  have 
such  information  disseminated. 

Business  of  a  Newspaper 

The  business  of  a  daily  news¬ 
paper  consists  of  the  collection, 
selection,  editing  and  publica¬ 
tion  of  news;  the  writing,  selec¬ 
tion  and  publication  of  editorial 
comment;  and  the  acceptance 
and  publication  of  advertising; — 
all  in  harmony  with  the  individ¬ 
ual  newspaper’s  policy  on  the 
conduct  of  its  own  business.  It 
is  traditional  in  the  operations 
of  newspapers  in  this  country 
that  all  material  that  enters  in¬ 
to  the  columns  of  a  particular 
daily  newspaper  is  subject  to 
prior  approval  only  by  the  pub¬ 
lisher  of  that  new'spaper.  Thus 
responsibility  for  anything  that 
is  published  in  his  newspaper, 
including  advertising,  is  that  of 
the  publisher. 

In  the  exercise  of  this  respon¬ 
sibility,  it  is  the  custom  in  the 
newspaper  publishing  business 
that  publishers  have  not  only 
the  independent  right  to  publish 
whatever  advertisements  they 
desire,  but  to  refuse  to  publish 
whatever  advertisements  they 


do  not  desire  to  publish  and  th»t 
no  third  party  can  substitute  hij 
or  her  judgment  for  that  of  an 
individual  publisher  in  his  fight 
to  accept  or  reject. 

It  is  also  the  custom  that 
each  advertisement  accepted  by 
a  publisher  is  accepted  upon  the 
terms  of  an  agreement  between 
the  publisher  and  the  one  offer- 
ing  the  advertisement  to  him. 

The  ANPA  does  not  have,  and 
it  never  has  had,  any  article  of 
incorporation,  any  by-law,  ant- 
rules  or  regulations  in  respect 
of  the  performance  by  a  mem¬ 
ber  of  his  functions  as  a  news¬ 
paper  publisher.  Specifically  it 
has  no  by-law,  rule  or  regulation 
in  respect  of  the  dealings  of  its 
members  with  either  advertisers 
or  advertising  agencies  or  with 
anyone  else  who  seeks  to  place 
advertisements  in  newspapers 
published  by  its  members. 


Credit  Department 
D.  Pursuant  to  its  purposes, 
as  set  out  in  its  certificate  of 
incorporation,  of  gathering  and 
diffusing  among  its  members 
accurate  and  reliable  informa¬ 
tion  in  respect  of  the  customs 
and  usages  of  the  new.=paper 
publishing  business,  and  par 
ticularly  in  respect  of  relations 
between  its  members  and  their 
customers,  the  ANPA  for  many 
years  has  maintained  a  credit 
department. 

The  chief  function  of  the 
credit  department  is  the  almost 
daily  gathering  and  dissemina-  , 
tion  to  all  members  of  the  ANP.t 
of  credit  information  in  respect 
of  those  placing  or  seeking  to 
place  national  advertising  in 
newspapers.  This  information  u 
disseminated  by  various  meth¬ 
ods,  such  as  the  issuance  of  a 
list  of  advertising  agencies  de¬ 
termined  to  have  a  sound  finan¬ 
cial  standing,  the  issuance  of 
frequent  bulletins  containing 
vast  amounts  of  information 
pertaining  not  only  to  advertis¬ 
ing  agencies  but  to  every’  phase 
of  the  field  of  advertising  gen¬ 
erally.  The  list  of  agencie; 
found  to  have  sound  financia. 
standing  as  well  as  all  credit  in¬ 
formation  is  distributed  in  con¬ 
fidence  solely  to  members  of  the 
ANPA  for  such  use  as  they  care 
to  make  of  it  in  the  exercise  of 
their  business  discretion.  i 

The  list  of  advertising  agen¬ 
cies  is  not  a  frozen  one,  but  a 
fluid  one,  with  additions  thereto 
and  deletions  therefrom  prompt¬ 
ly  reported  in  the  light  of  da; 
to  day  changes  in  the  field. 

As  of  the  date  of  the  filinp 
of  the  Complaint  herein  the  list 
of  agencies  contained  the  names, 
addresses,  and  financial  ratings 
of  more  than  1,000  advertising 
agencies  located  in  practically 
(Continued  on  page  63) 
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lU  of  the  48  states,  the  District 
of  Columbia,  Hawaii,  and  Can- 

**Agencies  frequently  place  ad¬ 
vertising  for  advertisers  located 
in  states  other  than  those  in 
which  they  maintain  their  of¬ 
fices  and  generally  place  adver¬ 
tising  in  newspapers  published 
in  states  other  than  those  where 
they  maintain  their  offices.  An 
appreciable  number  of  agencies 
nuintain  offices  in  more  than 
one  state. 

Advertising  agencies  general¬ 
ly  assume  sole  responsibility  for 
payment  to  publishers  for  ad¬ 
vertising  published  on  their 
order  for  the  account  of  an  ad¬ 
vertiser.  By  far  the  vast  propor¬ 
tion  of  the  business  is  handled 
on  a  credit  basis.  Thus,  for  this 
reason  and  also  because  of  the 
far  flung  operations  of  advertis¬ 
ing  agencies,  it  is  essential  that 
publisher.s  possess  accurate,  up 
to  the  minute  information  con¬ 
cerning  their  financial  standings. 
.\bsence  of  a  report  on  the  fi¬ 
nancial  standing  of  an  agency 
necessarily  requires  investiga¬ 
tion  by  each  individual  publish¬ 
er  with  whom  it  does  business 
and  thereby  impedes  the  flow  of 
business.  Presence  of  a  report, 
such  as  is  supplied  by  ANPA  in 
its  credit  reporting  service, 
facilitates  the  flow  of  business. 

Persuasion  Absent 

The  ANPA  has  no  rules  or  reg¬ 
ulations  in  respect  of  the  use 
of  any  of  this  credit  information 
by  its  members.  It  has  never 
sought  to  persuade — much  less 
compel— its  members  to  deal 
only  with  those  agencies  whose 
names  appear  on  the  lists  of 
advertising  agencies  circulated 
by  ANPA  to  its  members  or  not 
to  do  business  with  any  whose 
name  does  not  appear  thereon. 
Its  sole  function  in  dissemina¬ 
ting  all  credit  information  has 
been  and  is  now  to  keep  its 
members  informed  as  to  facts 
within  its  possession  in  order 
that  each  may  act  in  the  light 
of  such  information  according 
to  his  individual  judgment. 

1 1  * 

Cainza  Paz  to  Speak 
.4NPA  Convention 
Dr.  Alberto  Gainza  Paz,  pub¬ 
lisher  of  La  Prensa  in  Buenos 
Aires,  Argentina,  prior  to  the 
seizure  of  that  newspaper  by 
the  Peron  Government,  has  ac- 
repted  an  invitation  to  address 
the  annual  convention  of  the 
American  Newspaper  Publish- 
*re  Association  next  April. 

editor  &  PUBLISHER 


ganization  grew  among  U.  S. . 
publishers. 

Stern’s  Keynote 
The  lAPA  sessions  were 
opened  in  the  Masonic  Hall 
Monday  morning  with  a  wel¬ 
come  by  Acting  Mayor  Glenn  P. 
Clasen  and  David  Stem,  pub¬ 
lisher  of  the  New  Orleans  Item. 

Mr.  Stern  said,  “in  this 
country  we  exercise  the  privi- 
!  lege  of  boldly  dashing  into  type 

j  whenever  some  government 

I  agency  or  official  moves  toward 

secrecy  or  suppi'ession  of  legiti¬ 
mate  news. 

I  “V’igilance  in  battling  this 
secrecy  is  necessary.  But  our 
PRESIDENTIAL  SUCCESSION  in  the  Intar  American  Press  Association  circumstances  happily  are  such 
— from  Dr.  Paulo  da  Bittencourt,  left,  of  Rio  do  Janeiro,  to  James  G.  that  no  publisher  or  editor  who 

Stahiman,  right,  publisher  of  the  Nashville  (Tenn.)  Banner.  writes  the  bold  editorial  reallv 
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left,  of  Rio  do  Janeiro,  to  James  G.  that  no  publisher  or  editor  who 
»f  the  Nashville  (Tenn.)  Banner.  writes  the  bold  editorial  really 

expects  to  find  himself  in  jail 
CO  City;  George  Healey,  New  as  a  result — or  his  newsprint 
Orleans  Times-Picayune ;  Fran-  cut  off  or  his  front  door  pad- 
cisco  Ichaso,  IHario  De  La  locked. 


Marina,  Havana;  Agustin  Ed¬ 


it  takes  a  great  deal  less 


James  G.  Stahiman,  Nash-  wards  Sr.,  and  Frank  Magloire,  courage  for  us  to  write  such  an 
ville  (Tenn.)  Banner,  was  elect-  Le  Matin,  Port-au-Prince.  editorial  than  it  does  for  our 

ed  president  of  lAPA  to  sue-  Miguel  Lanz  Duret,  El  Uni-  colleagues  in  some  other  parts 
ceed  Paulo  Bittencourt  of  Correi  versal,  Mexico  City,  a  former  of  the  hemisphere.  To  these 
Da  Manha,  Rio  de  Janeiro.  lAPA  president,  is  chairman  noblemen  of  our  profession  we 


lAl  A  president,  is  chairman  noblemen  of  our  profession,  we 
Guillermo  Martinez  Marquez  of  the  Free  Press  Tribunal  as-  humbly  doff  our  hats.  They  are 
of  El  Pais,  Havana,  was  elect-  sisted  by  Mr.  Edwards  and  Dr.  among  the  valiants  of  our  time  ” 
ed  first  vicepresident.  Agustin  Narmodio  Arias,  Panama  Mr.  Stahiman  responded  for 
Edwards  Sr  LI  Mercurw  Ar^^can.  the  association  paying  tribute  to 

Santiago,  Chile  was  named  The  association  adopted  a  the  organizing  committee  for 
second  vicepresident  constitutional  amendment  which  the  convention  and  especially  to 

Jorge  Mantilla,  LI  Comereio,  set  up  an  advisoiy  council  of  the  International  House  and  its 
Quito,  Ecuador  was  named  sec-  past  presidents  and  past  chair-  managing  director,  Charles  Nut- 
retary  and  Robert  U.  Brown  of  men  of  the  executive  commit-  ter,  for  the  splendid  arrange- 
Editor  &  Publisher  was  re-  tee  making  them  members  ex-  ments  * 

elected  treasurer.  officio  of  both  the  board  and  ex-  ,,  , 


elected  treasurer.  officio  of  both  the  board  and  ex- 

John  Reitemeyer,  Hartford  ecutive  committee.  It  was  the 
Courant,  was  i-e-elected  chair-  feeling  of  the  convention  that 


ecutive  committee.  It  was  the  ^  ^ 

feeling  of  the  convention  that  ^ 

the  association  did  not  want  to  the  Brazilian  Press 

lose  the  valuable  experience  and  H  piotest  the  shameful 

seiwices  of  former  officers.  ‘if  against  the  press”  by 
,,  o  „  ..  ...  ■  .  t  eron  in  “swiping”  La  Prensa, 

U.S.  Press  Criticized  the  repetition  of  it  in 

The  U.  S.  press  came  in  for  Colombia  with  El  Tiempo.  He 


man  of  the  executive  commit-  the  association  did  not  want  to  Brazilian  rress 

tee.  Others  named  to  the  com-  lose  the  valuable  experience  and  ,  protest  the  “shameful 

mittee  were:  Andiew  Heiskell,  seiwices  of  former  officers.  ‘if  apainst  the  press”  by 

Life;  S.  G.  Fletcher.  Daily  u.S.  Press  Criticized 

Gleaner,  Kingston,  Jamaica;  rr.i,„  tt  o  ■  f  ,  ®  repetition  of  it  in 

Julio  Garzon,  La  Prenza,  New  f  Colombia  with  El  Tiempo.  He 

York;  Angel  Ramos,  El  Mundo,  at  the  closing  sessions  urged  all  to  stand  together  to 

San  Juan,  Puerto  Rico;  Herbeit  1.5®  r  r 

Matthews,  New  York  Times;  Santiago,  questioned 

and  Rodrigo  De  Llano,  Excelsi-  ^  ewspapers  o  no  pun  Rodolfo  M  I  unue  mnnncrmiv 
nf  •  news  of  Latin  America  as  news-  Koaoiio  M.  Luque,  manaj^ing 


or,  Mexico  City. 

The  directors  selected  Havana  > 

i  i  ii.  in-/.  C.  S.  There  is  no  reciprocity, 

as  the  site  for  the  19o6  conven-  ^ 

tion.  Bermuda  was  selected  for 

/u  •  /.  1-  .  1.  Air.  Edwards  said  the  wire 

the  mid-winter  directors  meet-  .  i  . 

HT  u  sei-vices  distribute  this  informa- 

mg  in  March.  ..  ,  ^  tt  c 

tion  but  U.  S.  newspapers  re- 

New  Board  .Members  fuse  to  print  it.  When  he  asket 

Re-elected  to  the  board  of  di-  a  newspaper  publisher  when  hi 
rectors  were:  Mr.  Ramos,  Mr.  would  print  more  Latin  Ameri 


For  La  Prensa  Staff 
Rodolfo  M.  Luque,  managing 


papers  in  his  country  do  of  the  <'ditor  of  La  Prensa  until  it  was 
U.  S.  There  is  no  reciprocity,  confiscated,  said  he  was  repre- 
he  said.  seating  loyal  workers  of 

Mr.  Edwards  said  the  wire  newspaper  who  stand  ready 
seiwices  distribute  this  informa-  whenever  Alberto  Gainza  Paz 
tion  but  U.  S.  newspapers  re-  calls  upon  them.  He  expressed 
fuse  to  print  it.  When  he  asked  appreciation  for  what  lAPA  has 
a  newspaper  publisher  when  he  done  for  La  Prensa,  particular- 


rectors  were:  Mr.  Ramos,  Mr.  would  print  more  Latin  Ameri-  ly  its  words  of  encouragement 
Fletcher,  Mr.  Garzon,  \\\  H.  can  news  he  was  told  “when  the  and  hope. 

Cowles,  Spokesman  -  Review,  public  asks  for  it.”  Juan  S.  Valmaggia,  editor  of 

Spokane;  Mr.  Brown;  Thomas  It  is  a  very  urgent  situation  I,a  Nacion,  Buenos  Aires,  paid 
R.  Kerney,  Trenton  Times;  and  we  cannot  wait  for  a  mass  homage  to  Dr.  Gainza  Paz 
Ford  Baxter,  Royal  Gazette,  meeting  of  readers,  he  said.  He  and  others  “who  suffered  more 
Bermuda;  and  Gabriel  Cano,  urged  some  method  be  devised  and  fought  better  and  thus  were 
El  Espectador,  Bogota,  Colom-  by  the  organization  to  persuade  better  men.” 


Cowles,  Spokesman  -  Review, 
Spokane;  Mr.  Brown;  Thomas 


New  members  of  the  board 


editors  to  print  it. 

Mr.  Stahiman,  W’ho  was  pre- 


Demetrio  Canelas,  of  Los 
Tiempos,  Cochabamba,  Bolivia, 


are:  John  Herbert,  Quincy  siding,  said  it  had  been  expand-  ^ 

Patriot  -  Ledger;  Manuel  Cis-  ing  among  members  of  lAPA  ..  ,  t»tia  u- 

neros.  La  Cronica,  Lima,  Peru;  and  thought  it  would  expand 

Daniel  Morales,  Manana,  Mexi-  more  as  interest  in  this  or-  (Continued  on  page  64) 
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had  been  destroyed  by  a  govern¬ 
ment-directed  mob. 

Michel  David  Torino,  of  El 
Intransigente,  Salta,  Argentina, 
who  spent  three  years  in  prison, 
had  been  invited  to  attend  but 
said  he  could  not  come  because 
of  the  problems  of  getting  his 
paper  back  into  production. 

President’s  Remarks 

Paulo  Bittencourt  of  Correa 
Da  Manha,  Rio  de  Janeiro,  in 
his  lAPA  presidential  address, 
said  “one  of  the  freedoms  we 
members  of  the  press  cherish 
above  all  others  is  the  right  to 
freedom  of  expression  which 
has  taken  such  deep  roots  in 
modern  journalism  as  to  become 
its  very  essence  and  corner¬ 
stone.  Anyone  who  is  not  ready 
to  stand  by  it  is  a  traitor  to 
our  profession  and  unworthy  of 
the  name  of  journalist.” 

In  the  board  meeting  prior  to 
the  convention,  John  Reitemeyer 
of  the  Hartford  Courant,  chair¬ 
man  of  the  executive  committee, 
reported  membership  at  414  as 
of  Oct.  1.  He  cited  the  fight  of 
the  association  against  Peron 
and  said  “thus  we  will  oppo.se 
all  those  in  the  Americas  who 
trample  upon  freedom.” 

Robert  U.  Brown,  Editor  & 
Publisher,  IAPA  treasurer,  re¬ 
ported  total  income  for  the  year 
of  $44,886  and  total  expenses 
of  $38,164. 

The  office  of  certified  circu¬ 
lation,  now  incorporated  and  a 
separate  organization,  was  re¬ 
ported  to  have  14  active  and  29 
associate  members.  Eight  au¬ 
dits  of  members’  circulations 
have  been  completed  with  ano¬ 
ther  in  the  process. 

Freedom  of  Press  Report 

In  its  82-page  report,  the 
Freedom  of  the  Press  Commit¬ 
tee  reviewed  the  present  cen¬ 
sorship  situation  in  every  coun¬ 
try  of  the  Western  hemisphere. 
The  bulk  of  the  report  dealt 
with  the  historical  background 
of  press  suppression  in  Argen¬ 
tina  and  Colombia. 

“In  the  past  12  months  the 
press  of  the  Americas  has  been 
confronted  with  a  conspiracy 
of  dictators  so  grave  that  never 
before  has  our  free  Western 
ci\’ilization  been  so  seriously 
threatened  with  annihilation  by 
such  a  nefarious  combine. 

“They  have  created  what  is 
tantamount  to  a  sinister  syn¬ 
dicate  of  tyrants — eiToneously 
considering  themselves  to  be 
indispensable  supermen  —  and 
they  employ  bayonets,  machine 
guns,  intimidation  and  even 


IT'S  LIGHT-UP  TIME  as  Suzanne  Seeman,  left,  passes  around  the 
cigarette  basket  at  reception  given  by  the  Times-PIcayune  Publishing 
Co.  The  guests,  left  to  right,  are;  Mrs.  Robert  U.  Brown  (EDITOR  & 
PUBLISHER),  Mrs.  George  W.  Healy  Jr.  (Times-Picayune)  and  Mrs. 
Marshall  Field  Jr.  (Chicago  Sun-Times). 


chicanery  to  silence  the  voices 
of  an  opposition  press.  It  is 
not  a  new  venture  for  them. 
It  is  a  continuation  of  a  prac¬ 
tice  that  has  been  in  extent  in 
one  degree  or  another  for 
years. 

“Some  of  them  viewed  as  an 
example  the  vast  empire,  that 
was  built  by  one  of  their  col¬ 
leagues  in  Argentina,  to  mold 
public  opinion  to  his  will  and 
to  hide  from  scrutiny  by  the 
press  his  own  assaults  on  the 


public  treasuries,  the  scandals 
of  his  private  life,  his  flagrant 
violations  of  the  constitution 
and  laws  of  his  country  and, 
most  important  of  all,  his  scorn 
for,  and  denial  of,  the  essential 
rights  of  man. 

“Tyrants  have  arisen  who 
have  tried  to  equal  or  to  emu¬ 
late  him.  Like  him  they  domin¬ 
ate  what  are  supposed  to  be 
their  courts  of  justice  so  that 
per.secuted  editors  and  publish¬ 
ers  cannot  appeal  for  redress 


Closing  Explained 
In  the  debate  following  the 
leport,  Julian  Devis  Enchanda 
of  El  Nacional,  Barranquilla, 
Colombia,  said  he  wanted  to 
“explain  but  not  justify”  the 
closing  of  El  Tiempo.  He  said 
his  country  has  been  in  a  state 
of  war  and  that  IAPA  did  not 
understand  the  situation  there. 
Gustavo  Gomez  Mehia  of  El 
Frente,  Bucaramunga,  Colum¬ 
bia,  said  he  is  a  admirer  of  I 
President  Rojas  and  that  he 
is  not  a  tyrant  or  dictator  as 
pictured.  He  said  there  is  no 
censorship  there  and  urged  a 
journalists’  commission  to  in¬ 
vestigate. 

Leonardo  Lacayo  of  Noved- 
ades,  Managua,  Nicaragua,  de¬ 
fended  his  president  and  his 
newspaper  and  also  urged  an 
investigation  to  determine  the 
facts.  • 


ORIENTATION  class  for  some  of  the  wives  at  IAPA  meeting  in  New 
Orleans  included  inspection  of  a  rickshaw  at  the  Hecht  residence  in 
Pass  Christian.  Mrs.  John  F.  Tims  (New  Orleans  Times-Picayune)  Is 
all  set  for  a  ride,  to  the  amusement  of  Mrs.  James  G.  Stahiman  (Nash¬ 
ville  Banner)  and  Mrs.  Maryland  McCormick  (Chicago  Tribune). 


against  their  arbitrary  and  un¬ 
constitutional  acts.  Without 
justice  there  is  no  freedom  of 
the  press.  Without  freedom  of 
the  press  there  is  no  justice."  , 

Peron  was  the  first  to  con¬ 
trol  the  press  with  newsprint 
import  1‘estrictions.  He  was  the 
first  to  make  it  a  criminal  of 
fense  to  criticize  chiefs  of 
states  of  their  own  or  of  friend¬ 
ly  nations.  Others  reciprocated. 

“Your  association  does  not 
advocate  the  overthrow  of  any 
government  by  force,”  the  re¬ 
port  assured.  “Your  committee 
has  repeatedly  asserted  that 
its  members  are  not  enemies  of 
any  government  or  of  any  ^ 
people.  The  people  of  any  na¬ 
tion  are  sovereign  to  exercise 
their  inherent  right  to  choose 
their  own  government.  When 
they  are  deprived  of  that, 
either  directly  or  indirectly,  it 
i.s  because  those  who  hold  the 
reins  of  government  restrict  or 
destroy  freedom  of  the  press. . . 

“Your  pens  are  the  advance 
guard  of  the  ramparts  of  free¬ 
dom  in  the  Americas.  Your  a.s- 
sociation  possesses  no  other 
weapons  but  that  of  the  aim 
of  public  opinion.  Your  pens 
have  contributed  to  make  them 
an  influential  arm.  There  must 
be  no  weakening.  The  respon.se 
to  every  call  when  the  danger 
signals  have  flared  has  been 
prompt  and  encouraging.  But 
there  is  room  for  an  even  more 
consistent  and  an  even  more 
vigorous  campaign  to  pave  the  ^ 
way  so  that  the  day  will  not 
be  too  far  distant  when  your 
association  may  well  become  a 
compact  fraternity  of  freedom, 
respected  and  honored  by  the 
millions  of  people  of  these 
Americas  who  clamor  for  the 
inherent  right  of  the  human 
being — liberty.” 
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vidiiiK  consumer  panels,  gro¬ 
cery  store  audits,  or  consumer 
brand  preference  studies — in  52 
_ _ markets  well  distributed  around 

Growth,  diversification  and 

these  o2  also  check  brand  dis- 


ANA  Plan 

{Continued  from  paye  12) 


decentralization  of  business 
were  the  reasons  Mr.  Colley 
listed  for  the  surge  of  reorgani¬ 
zations.  He  said  most  com¬ 
panies  are  “critically  in  need” 
of  a  modem  plan  of  organiza¬ 
tion,  a  program  of  man-power 
selection,  training  and  develop 


2  lAPA  Scholarships, 
Other  Awards  Given 


tribution,  and  newspapers  in 
51)  additional  markets  provide 
brand  distribution  checks  —  97 
markets  in  all. 

“And  boy,  do  we  need  to  slice 


buy  products  bearing 
10,000  different  trade- 


ment  to  meet  glaring  shortages  , 

in  high-level  personnel,  and  im 


proved  internal  company  com¬ 
munications. 

Mr.  Colley  asserted  the  “net 
opinion”  derived  from  his  in¬ 
quiries  is  that  the  effective 


a  handful  of  ‘millionaire’  ad¬ 
vertisers  in  1930,  there  are  259 
today!” 


New’  Orleans  couraging  odds  during  a  search 
The  first  two  Inter-American  for  an  airplane  carying  29 
Press  Association  scholarships  people  that  had  crashed  on  a 
were  awarded  at  the  closing  snow-covered  peak  of  the 

it  nirKiiZ'^'ic  AIVniT  banquet  Wednesday  night.  Andes. 

addition,  the  association  Meritorious  journalistic  work 
asked  to  buy  pioducts  bearing  announced  Mergenthaler  behalf  of  its  community:  a 

Awards  to  four  Latin  American  bronze  plaque  to  El  Tiempo, 
newspapermen  and  to  one  news-  Bogota,  Colonibia,  for  its  stead- 
paper  which  has  been  closed  by  battle  in  behalf  of  the 

a  dictator.  These  awards,  in  ideals  of  democracy  in  the  face 
their  second  year,  are  made  by  increasingly  restrictive  gov- 
.•\dvertising  a  ‘Must’  lAPA  under  a  grant  from  the  ernment  measures  that  even- 

James  E.  Robison,  president  Mergenthaler  Linotype  Com-  tually  resulted  in  its  tragic 

creative  output  in  a  well-man-  of  Indian  Head  Mills,  Inc.,  pany.  closure  at  the  hands  of  a  dic- 

aged  company  can  be  at  least  speaking  at  another  session.  The  lAPA  La  Prensa  schol-  tator. 

two  to  one  over  a  less  well-  said  broader  and  more  extensive  arship  of  $2,500  was  awarded 

managed  advertising  operation,  use  of  national  advertising  and  to  Richard  Vasquez  Solano,  28, 

‘Expansion  in  Depth’  promotion  is  a  “must”  if  the  of  Chicago,  a  graduate  of 

,  1  t  I  i  j-  .  textile  industrv’s  growth  i.s  to  Medill  School  of  Journalism  at 

A  session  devoted  to  media  s  ,  -a.,  j-  xt  ii.  i  j  j 

keep  pace  with  the  expanding  Northwestern  and  no'w  a  gradu-  standard  lAPA  scholarship. 

national  economy.  ate  student  there.  He  is  a  U.  S.  Among  the  larger  donations 

It  is  not  inconceivable,  he  citizen,  son  of  Mexican  parents,  received  to  date  are: 
said,  that  the  textile  industry  and  had  worked  his  way  $7,.500  for  three  consecutive 


Large  Gifts  Reported 
Gifts  amounting  to  $18,(512.- 
)0  have  been  received  by  the 
Fund  and  $2,590  will  be  the 


contribution  to  more  productive 
advertising  heard  Harold  S. 
Barnes,  director.  Bureau  of  Ad- 


vcrtisinff  iii'crc  3(iv0r 

tisers  to  “market’ in  depth  ”  He  *9^"^  more  than  $500  009,000  in  through  school.  He  will  study  annual  scholarships,  from  G. 
noted  that  since  1939  comnanie^  advertising,  ba.sed  on  for  a  year  at  the  University  of  Barry  Bingham,  publisher. 


have  had  to  expand  five  times  ^ 

.5  “Mnw-  hfkVA  i«2  crtmofninc 


just  to  hold  their  own  and  con- 


Peru. 

Now’,  here  is  something  for  The 


Louisville  (Ky.)  Times,  to  be 
lAPA  Tom  Wallace-  called  “The  lAPA  Tom  Wallace 


tended  that  the  best  «nliit)nn  agency  people  and  you  Louisville  Times  Scholarship  of  —Louisville  Times  Scholarship.” 

was  “expansion  in  depth.”  niedia  people  to  think  about.  If  $2,509  was  awarded  to  Gregorm  $2,590  announced  by  John  S. 

This,  he  declared,  “means  work-  be  entire  textile  industry  were  Damian  Martinez  "ho  is  m  knight,  publisher,  Chicago 

ing  the  rich  veins  of  gold  in  "7"^  the  same  percentage  charge  of  the  editorial  staff  of  from  the  Knight 

vour  best  markets  before  vou  7  Foundation,  to  be  called  “The 

dissipate  too  much  energv  knd  P'omotion  as  Indian  Head  Mills  Francisco  near  Cordoba,  Argen-  j^PA  La  Pi’en.sa  Scholarship.” 
monev  on  low-grade  ore.”'  is  now  spending  and  planning  tina.  He  is  28  and  the  son  of  a  52,-599  from  Arthur  Hays 

It  pays  to  expand  in  depth,  would  be  about  newspaper  editor  who  died  in  Sulzberger,  publisher,  Neic  Fork 

Mr.  Barnes  continued,  “because  ^^^0  million  of  billings  up  for  19o0.  He  will  study  for  one  be  called  “The  lAPA 

grabs.  •-  *v,„  TT  c 

Mr.  Robison,  commenting  on 
Indian  Head  Mills’  1955-’.5(5  ad- 


the  consumption  of  every  type 
of  product  varies  sharply  by 
such  factors  as  climate,  geo¬ 


graphical  location,  citv-size,  vertising  program,  calleil  the 
local  preference.”  schedule  “extensive  for 

‘Country  Club’  Marketing 
Marketers  have  many  more 


the  textile  business.” 

He  said  that  in  addition  to 
running  schedules  in  pattern 


year  in  the  U.  S.  blew  York  Times  Scholarship.” 

Mergenthaler  Awards  $1,999  from  W.  H.  Cowles, 

The  Mergenthaler  Awards  publisher,  the  Spokane  Spokes- 
were  announced  as  follows:  man-Keview. 
work  done  by  a  newspaper-  $1,999  from  Carlos  V.  Ara- 
nian  in  behalf  of  freedom  mayo,  publisher,  La  Razon,  La 
of  the  press:  $.599  to  Roberto  Paz,  Bolivia. 

Garcia  Pena,  director  of  El  $1,999  from  Angel  Ramos, 
Tiempo,  Bogota,  Colombia.  publisher,  El  Mundo,  San  Juan, 

Meritorious  public  service  in  Puerto  Rico, 
behalf  of  the  community  in  $1,999  from  James  G.  Stahl- 
editorials/or  special  articles:  man,  publisher,  the  Nashville 
$599  to  Jorge  Luis  Marti,  sub-  Banner. 

director  of  El  Mundo,  Havana,  Other  donations  came  from: 
Cuba,  for  an  article  expound-  Farris  A.  Flint,  from  the  dinner 


information  sources  available  books  and  home  economics 
today,  he  said,  to  implement  magazines,  “we  are  running  in 
such  a  market  approach  than  Parade,  This  Week,  and  eight 
they  had  in  1930,  which  he  independent  supplements  in 
^rmed  the  era  of  ‘Country  markets  not  covered  bv  the  two 
Club  marketing.”  national  supplements.”' 

.Among  them,  he  cited  the  Robison  added  that  the 

Census  of  Business,  Nielsen  sunnlement  scbednlf.  o-pt-s  nndpr 

audits  of  retail  sales.  Market  xr-^  ^  „_j  will^fpati.rp  an  futility  of  bombing  and  of  the  America’s  Foundation  in 

Research  Corp.  reports  of  con-  adjoining  column  for  store  list-  terrorism  as  Rio  de  Janeiro,  Brazil  at  the 

.'Umer  purchases.  jp„j,  political  weapons.  time  of  last  year  s  lAPA  annual 

In  determining  today  how  to  '  ,  •  i  «  i  •  Meritorious  public  service  in  meeting;  James  S.  Copley,  pub- 

achieve  economical  and  thor-  Fanatical  Salesmen  behalf  of  the  community  Usher,  San  IHego  Union-Trih- 

ough  selling  and  advertising  Theodore  S.  Repplier,  presi-  through  the  medium  of  news  une;  Marshall  Field  Jr.,  pub- 

I  coverage  of  high potential  fUe  Advertising  Council,  writing  or  i-eporting:  $599  to  Usher,  Chicago  Sun- Times; 

markets,  declared  Mr.  Barnes,  told  the  closing  AN.A  luncheon  Juan  Raoon  Ardon  of  El  Dia  Philip  F.  Miller,  son  of  Floyd 

,  “we  slice  it  finer — much  finer”  session  that  the  Communists  Tegucigalpa,  Honduras,  for  a  J.  Miller,  publisher,  the  Daily 

I  today  than  25  years  ago.  “have  a  huge  advertising  pro-  series  of  articles  exposing  Tribune,  Royal  Oak,  Michigan; 

I  “Nielsen  and  Market  Research  cram  and  fanatical  grass-roots  frightful  slum  conditions  and  Dean  W.  S.  Clark,  School  of 

Corp.  measure  consumption  by  salesmen;  we  have  a  smaller  urging  reforms  that  would  bet-  Journalism,  Syracuse,  New 

1  regions  and  by  some  metropoli-  advertising  program,  few’  na-  ter  the  lot  of  the  needy.  York. 

I  tan  areas.  The  Census  of  Busi-  I’*'’®  salesmen  and  not  enough  Meiitorious  work  done'  by  a  At  the  opening  board  of  di- 
ness  gives  you  sales  by  147  fanaticism.”  photographer:  $599  to  Tolen-  rectors  meeting  Raoul  Alfonso 

metropolitan  areas  in  a  wealth  Mr.  Repplier  said  communism  tino  Alegje,  La  Cronica,  Lima,  Gonse,  El  Mundo,  Havana,  an- 
of  different  classifications.”  seems  very  far  away  here  in  Peru,  for  a  series  of  dramatic  nounced  that  Havana  newspa- 

Newspapers,  Mr.  Barnes  went  New  York,  but  it  is  very  real  pictures  taken  in  the  face  of  permen  had  voted  a  $2,509  per 
on,  “slice  it  still  finer  by  pro-  in  the  Far  East.  great  personal  danger  and  dis-  year  contribution  to  the  Fund. 
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Nixon  Hails 
lAPA  Forum 
As  Peace  Aid 

New  Orleans,  La. 

Vice  President  Richard  M. 
Nixon  told  a  luncheon  meet¬ 
ing  of  the  Inter-American  Press 
Association  that  “freedom  is  the 
key  to  peace  and  progress  in 
the  Americas.” 

He  said  lAPA  provides  “a 
forum  where  those  suffering 
from  press  censorship  can  pre¬ 
sent  their  case  to  a  sympathet¬ 
ic  audience. 

“Through  these  activities  you 
are  making  an  invaluable  con¬ 
tribution  to  the  cause  of  peace, 
freedom,  and  progress  in  this 
hemisphere. 

“Without  freedom  of  informa¬ 
tion  there  cannot  be  true  de¬ 
mocracy. 

“Freedom  of  expression  is  the 
strongest  guarantee  of  other 
freedoms  on  which  democracy 
is  based. 

“A  tyrant’s  most  dreaded 
enemy  is  a  free  press. 

“Where  freedom  is  denied 
anywhere  in  the  world  it  is 
threatened  everywhere. 

Healthy  Determination 

“Neither  as  individial  states 
nor  as  a  community  of  states 
have  we  progressed  in  this  or 
any  other  field  of  endeavor  to 
a  point  that  satisfies  us. 

“But  a  healthy  determination 
to  improve  existing  conditions, 
no  matter  how  encouraging  they 
may  be,  is  one  of  the  greatest 
guarantees  of  our  future  prog¬ 
ress. 

“I  trust,  therefore,  that  your 
organization  will  continue  to 
make  progress  toward  your  goal 
of  a  free  press  in  a  free  hemi¬ 
sphere.” 

Mr.  Nixon  spoke  about  the 
need  for  cooperation  between 


the  American  countries  because 
we  have  a  unique  opportunity 
to  offer  to  all  the  world  an  ex¬ 
ample  of  how  peace-loving  na¬ 
tions  who  respect  each  other 
should  conduct  their  interna¬ 
tional  relations.  He  said  that 
the  countries  of  the  Americas 
“share  political  and  economic 
philosophies  which  we  believe 
are  the  best  that  man  has  yet 
evolved.” 

“We  believe  that  the  state 
exists  in  order  to  insure  a  more 
rich  and  abundant  life  for  its 
citizens,”  Mr.  Nixon  said. 

“We  reject  the  totalitarian 
philosophy  that  the  welfare  of 
citizens  should  be  sacrificed  in 
order  to  contribute  to  the  pres¬ 
tige  of  the  state.” 

Free  Press  .Martyrs 

Mr.  Nixon  was  introduced  by 
James  G.  Stahlman,  Nafihville 
(Tenn.)  Banner,  vicepresident 
of  lAPA.  John  F.  Tims,  New 
Orleans  Times  -  Picayune  and 
States,  chaiiman  of  the  New 
Orleans  organizing  committee 
for  the  convention,  presided  at 
the  luncheon. 

Mr.  Stahlman  concluded  the 
session  with  a  dramatic  intro¬ 
duction  of  lAPA  Latin-Ameri- 
can  members  w'ho  had  either 
been  deprived  of  their  newspa¬ 
pers  or  had  spent  time  in  prison 
because  of  their  attempts  to  up¬ 
hold  freedom  of  the  press  in 
their  countries. 

“W’hen  the  Inter  American 
Press  Association  was  first  or¬ 
ganized,  it  was  little  moie  than 
a  glorified  debating  society. 
Since  its  reorganization  in 
1950,  however,  it  has  become 
not  only  the  champion  of  free 
expression  in  the  Americas,  but 
potentially  the  greatest  agency 
for  the  creation  and  preserva¬ 
tion  of  mutual  understanding 
among  peoples,  with  consequent 
international  good  will  and 
hemispheric  solidarity,”  Mr. 
Stahlman  said. 


CALIFORNIA  DAILY 
$200,000.00 

For  a  limited  time  only  we  ore  authorized  to  offer  a  substantial, 
long-established  and  profitable  California  daily  in  constantly 
growing  field.  Financing  available.  Contact  your  nearest 
Blackburn-Hamilton  Company  office  for  details  on  this  attractive 
opportunity. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 

WASHINGTON,  D.  C.  CHICAGO  SAN  FRANCISCO 

J.mCB  W.  Blackburn  Rar  V.  Hamilton  William  T.  Stnbbleffeld 
Clifford  Marahall  Tribune  Tower  W.  R.  Twining 

Waahington  Bldg.  Delaware  7-275S-C  Ill  Sutter  St. 

Sterling  S-4341-2  Exbrook  2-5671-2 


La  Prensa’s 
Former  Staff 
Keeps  Faith 

On  the  recent  86th  anni¬ 
versary  of  the  founding  of  La 
Prensa,  of  Buenos  Aires,  1350 
fonner  employes  of  the  paper 
cabled  to  Dr.  Alberto  Gainza 
Paz,  its  publisher  until  Peron 
confiscated  it,  a  message  af¬ 
firming  their  faith  in  its  res¬ 
toration  to  its  earlier  freedom 
and  leadership. 

Signers  of  the  message  lost 
their  jobs  when  control  of  La 
Prensa  was  taken  from  Dr. 
Paz.  The  group  of  w’orkers 
held  memorial  services  in  Re- 
coleta  cemetery  in  honor  of 
Jose  C.  Paz,  grandfather  of 
Dr.  Paz,  who  founded  La  Prensa 
in  October,  1869. 

(The  provisional  government 
of  President  Eduardo  Lonardi 
this  week  temporarily  took  over 
La  Prensa  and  El  Lider.  Both 
had  been  run  by  the  General 
Confederation  of  Labor,  the 
former  Peronist  labor  organiza¬ 
tion.) 

The  message  to  Dr.  Paz,  who 
is  living  in  New  York,  read: 

“After  seven  years  of  frus¬ 
trated  efforts  to  bend  La  Prensa 
to  its  absolute  will,  the  govern¬ 
mental  regime  launched  against 
the  paper  in  January  of  1951 
the  extreme  fury  of  its  re¬ 
sentment.  Then  and  only  then 
was  the  free,  patriotic  and 
resonant  voice  of  the  paper 
silenced  hy  false  and  arbitrary 
force. 

“Since  that  day  we  workers 
of  Ija  Prensa,  loyal  to  the 
thought  and  conduct  that  united 
us  for  so  many  years  and  to 
our  professional  duty,  have 
waited  the  new  hour  for  liberty 
and  justice  in  the  country.  Our 
hopes  were  not  in  vain,  despite 
a  prolonged  and  anxious  ex¬ 
pectancy. 


by  the  same  ideals  that  have 
their  counterpart  in  your  vigor¬ 
ous  and  exemplary  spirit. 

“Amends  will  be  made  for 
one  of  the  injustices  that  has 
shamed  the  country  most.” 


Shop  Talk 

{Continued  from  page  72) 


El  Intransigente  reappeared  in 
bulletin  form.  The  first  edition 
was  mimeographed.  Now  it  is 
printed  and  given  away  free. 

The  lAPA  committee  reported 
that  a  precedent  has  been  set 
in  Bahia  Blanca  where  the  1 1 
revolutionary  government 
promptly  returned  the  newspa- 
paper.  La  Nuera  Provincia,  to 
its  rightful  owners.  It  had  been 
closed  in  1950. 

In  June,  1947,  only  after  one 
year  in  office  as  constitutional 
president,  Peron  began  to  con¬ 
struct  a  new'spaper,  magazine 
and  radio  empire,  according  to 
the  committee.  He  acquired 
either  total  ownership  or  ma¬ 
jority  stock  in  16  daily  newspa¬ 
pers,  12  magazines,  15  radio 
stations,  the  Saporiti  News 
Agency  and  the  Agencia  Latina 
de  Noticias.  He  also  had  an 
advertising  agency. 

One  hundred  papers  had  been 
arbitrarily  shut  or  in  the  hands 
of  the  plunderers  or  their  accom¬ 
plices,  the  committee  stated.  ; 
La  Vanguardia,  another  plun-  ^ 
dered  paper,  reappeared  on  the 
streets  of  Buenos  Aires  on  Oct. 

20.  Its  printing  plant  had  been 
destroyed  by  Peron  in  1953.  It 
now  publishes  in  another  plant. 

The  lAPA  committee  con¬ 
cluded:  “It  would  be  most 
anomalous  if  the  revolutionary 
government  of  Argentina  should 
dispose  of  newspapers  which 
were  part  of  the  trust  estab¬ 
lished  by  Peron  through  ex-  ' 
elusive  executive  action  and 
leave  the  entire  solution  of  the 
La  Prensa  case  to  the  courts.” 


“The  provisional  government 
today  proclaims  the  rule  of 
right  and  justice,  the  re-estab- 
lishment  of  democratic  life  and 
the  full  force  of  republican  in¬ 
stitutions  and  the  freedom  of 
expression  as  symbols  of  its 
inspired  and  liberal  intentions. 

“In  such  promising  and  hap¬ 
py  circumstances  we  feel  im¬ 
pelled  to  reaffirm  our  prin¬ 
ciples — that  the  flag  of  La 
Prensa  will  be  raised  in  our 
souls,  and  the  aims  that 
sparked  our  militant  spirit  of 
old  will  live  and  palpitate  in 
us  without  weakening.  Thus 
today,  as  always,  we  are  moved 

EDITOR  &  PUB 


Kilgore  Combines  ’ 

New  Jersey  Weeklies 

Two  of  New  Jersey’s  oldest 
weekly  new'spapers  were  merged  ^ 
this  week.  Bernard  Kilgore, 
publisher  of  the  Princeton 
Packet,  announced  the'  pur¬ 
chase  of  the  Hopewell  Herald 
by  the  Packet.  The  first  com¬ 
bined  issue  appeared  Nov.  3. 

Vincent  P.  Savidge,  formerly 
publisher  of  the  Hopewell  pa¬ 
per,  will  join  the  Packet  staff. 
The  Packet  is  the  oldest  week¬ 
ly  in  New  Jersey.  Copies  dated 
October,  1786,  are  on  file  in  the 
Princeton  University  Library.  i 
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‘Sam’  Perkins, 
West  Coast 


Q  and  A  Panel 

{Continued  from  page  7) 
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.  I  T~\*  ground  is  also  a  factor.  Usual- 

lJl0S  ^  three  weeks  is  the  minimum 
’  full-time  training.  The  complete 

training  period  extends  over  a 
period  of  13  weeks,  with  2 


Tacoma,  Wash. 

Sidney  Albert  Perkins,  90,  a 
patriarch  of  the  Pacific  Coast’s 
newspaper  publishers,  died  here 
Oct.  31. 

A  fabulous  person  famed  in 
saga  and  story  throughout  the 
Northwest,  Mr.  Perkins  con¬ 
tinuously  developed  newspaper 
properties  amidst  a  diverse 
career  that  included  sailing 
ships  as  well  as  activities  in 
oil,  gypsum  and  finance. 

He  was  publisher  of  the  Bell¬ 
ingham  (Wash.)  Herald  and  of 
the  Olympia  (Wash.)  Olympian. 
His  Perkins  Press  once  included 
seven  dailies  in  Washington 
State. 

Dropped  Early  Plan 

“Friends  call  me  Sam,” 
stressed  the  blithe  veteran  who 
had  planned  to  retire  when  he 
reached  the  age  of  oO.  Instead, 
he  continued  active  for  four 
more  decades  with  the  slogan 
“newspapers  are  for  the  public 
in  the  service  of  the  communi¬ 
ty”  as  his  theme. 

So  the  Santa  Barbara,  Calif., 
property  he  purchased  for  re¬ 
tirement  stood  vacant  except 
during  vacations  and  “Sam” 
Perkins  remained  a  publisher. 

From  1896  to  1901,  he  was  a 
secretary  to  the  late  Mark  Han¬ 
na,  Republican  chief  in  Ohio. 
This  led  to  continued  reports 
that  his  original  newspaper  in¬ 
vestments  were  for  political 
pui'poses. 

Shunned  Backers 

There  also  were  reports  Mr. 
Perkins  was  associat';d  with  the 
House  of  Morgan  in  its  early 
stages.  These,  he  told  Editor 
&  Publisher,  were  based  on  the 
membership  of  a  relative  in  that 
firm,  adding  that  he  “never  re¬ 
lied  on  backei-s.”  He  developed 
newspapers  as  an  investment 
after  learning  the  hard  way  by 
going  broke  in  a  depression  of 
the  1890’s,  Mr.  Perkins  said. 

His  careers  as  sailor,  yachts¬ 
man  and  ship  line  operator  are 
likewise  so  fabulous  that  ob¬ 
servers  were  confounded.  He  is 
credited  with  being  the  charac¬ 
ter  developed  as  “Cappy  Ricks” 
in  a  series  of  sea  stories.  His 
executive  leadership  of  Alaska 
Transportation  Co.  continued, 
as  chairman  of  the  board,  past 
World  War  II. 

As  amazing  as  fiction  or  folk 
lore  is  the  story  of  this  pub¬ 
lisher,  born  May  6,  1865.  At 
death  he  was  president  of  the 


hours  of  home  study  and  2 
hours  of  office  instruction. 

E.  All  salesmen  are  employed 
on  a  straight  salary  basis. 
Commission.s  are  paid  only  on 
periodic,  specific  promotions. 
Commissions  are  not  a  part  of 
the  general  remuneration  pat¬ 
tern  and  vary  from  year  to 
year. 


ADVERTISING  DEPARTMENT  CAR  ALLOWANCE  FOR  19.53 


Department 

Averace 
Number 
of  Men 

Total 

Eapenditure 
for  52  Weeka 

Total 

Expenditure 
Per  Week 

Average 
Expenditure 
Per  Week 
Per  Man 

RETAIL 

19 

$14,311.62 

$725.22 

$14.49 

NATIONAL 

7 

5,428.19 

104.39 

14.91 

CLASSIFIED 

1 

947.24 

18.22 

18.22 

TOTAL  DEPT. 

27 

$20,687.05 

$397.83 

$14.73 

Perkins  Investment  Co.,  which 
operated  from  the  Perkins 
Building  here,  the  headquarters 
office  of  his  newspapers.  He 
also  was  president  of  Mexican 
Occidental  Co.,  an  oil  company, 
and  chairman  of  the  finance 
committee  of  Standard  Gvpsuni 
Co. 

Mr.  Perkins  had  turned  whole¬ 
sale  druggist  here,  only  to  lose 
his  business  in  the  1893  panic. 
He  was  a  shingle  bold  hustler 
at  $1.50  a  day  while  legain- 
ing  a  stake.  He  then  piloted 
ships  to  Alaska  when  the  chan¬ 
nel  was  unmarked,  and  later  re¬ 
turned  East  for  his  duties  r.s 
secretary  to  the  Ohio  congiess- 
man.  On  returning  here  in  1906, 
he  bought  the  Tacoma  Ledger. 

Other  Laurels 

Illustrative  of  his  diverse 
activities,  Mr.  Perkins  was 
president  of  the  Washington 
State  Historical  Society,  a 
honorary  member  of  the  Wash¬ 
ington  State  Senate,  a  director 
of  the  Navy  League,  and  a 
member  of  clubs  here,  in  San 
Francisco  and  also  in  Santa 
Barbara. 


S.  A.  Perkins 


Merle  Thorpe 
Cancer  Victim 

Washington 

Merle  Thorpe,  75,  newsman, 
journalism  teacher,  author, 
broadcaster,  and  businessman, 
died  Oct.  31  following  several 
months  hospitalization  for  lung 
cancer  treatment. 

He  was  best  known  for  build¬ 
ing  Xation’a  Business  Magazine. 
He  became  its  editor  and  pub¬ 
lisher  in  1916  and  remained 
with  the  publication  until  1944, 
when  he  became  director  of  busi¬ 
ness  development  for  Cities 
.Service  Co.,  and  a  member  of 
its  board  of  directors.  But  he 
continued  his  Washington  resi¬ 
dence,  commuting  to  New  York 
City  by  plane,  frequently  on 
daily  round  trips. 

A  native  of  Brimfield,  111., 
Mr.  Thorpe  died  on  the  eve  of 
his  76th  birthday  anniversary. 
Vv  hile  a  student  at  Stanford 
University  he  did  editorial  work 
for  the  Palo  Alto  (Calif.)  Times. 
He  came  to  the  Washington 
Post.  Next  he  went  to  the 
Havana  Post,  in  Cuba,  and  then 
to  the  Seattle  (Wash.)  Post- 
Intelligencer.  He  was  profes¬ 
sor  of  journalism  at  the  Uni¬ 
versity  of  Washington,  1907  to 
1911.  Before  returning  to  Wash¬ 
ington  and  the  Nation’s  Busi¬ 
ness,  Mr.  Thorpe  was  professor 
of  journalism  at  the  University 
of  Kansas,  and  president  of  the 
American  Association  of  .lour- 
nalism  Teachers. 

• 

Mrs.  Ludlow  Dies 

Washington 
Mrs.  I>ouis  L.  Ludlow,  84, 
widow  of  the  first  man  to  be 
elected  to  Congress  while  a 
member  of  the  Congressional 
Press  Galleries,  died  at  her 
home  here  Oct.  20. 


Loss  of  Value 
Disallowed 
In  AP  Case 

Washington 

The  U.  S.  Tax  Court  has  dis¬ 
allowed  a  loss  claimed  by  the 
Anderson,  S.  C.  newspapers  as 
a  result  of  the  Supreme  Court 
ruling  which  nullified  the  ex- 
clu.sivity  rights  of  Associated 
Press  membership. 

Wilton  E.  Hall,  president  of 
Independent  Publishing  Com¬ 
pany,  claimed  a  loss  of  $40,000 
in  1945,  but  the  tax  commission¬ 
er  disallowed  it  and  determined 
a  deficiency  in  the  firm’s  income 
tax  in  the  amount  of  $3,492.60 
and  in  excess  profits  tax  of 
$26,242.36. 

In  line  with  previous  rulings, 
the  Tax  Court  held  that  the  AP 
membership  contracts  continued 
to  have  value  in  the  operation 
of  the  newspapers.  It  also  found 
that  the  petitioner  reduced  the 
value  of  the  book  value  of  the 
contracts  from  $.50,000  to  $9,000 
after  the  AP  bylaws  were 
amended. 

Purchase  Reviewed 

In  reviewing  the  background 
of  the  case,  the  court’s  opinion 
set  forth: 

“Petitioner  is,  and  has  been 
since  1925,  engaged  in  the  busi¬ 
ness  of  publishing  newspapers 
in  Anderson.  In  1925  petitioner 
purchased  the  assets  of  a  morn¬ 
ing  newspaper  published  in  An¬ 
derson,  known  as  the  Anderson 
Tribune,  for  $20,000.  Part  of 
the  as.sets  so  purchased  was  a 
membership  contract  in  the  As¬ 
sociated  Press  for  a  morning 
newspaper  at  Anderson. 

“In  1931,  petitioner  purchased 
the  a.ssets  of  an  afternoon  news¬ 
paper  in  Anderson,  known  as  the 
Anderson  Daily  Mail,  for  $92,- 
000.  Part  of  the  assets  so  pur¬ 
chased  was  a  membership  con¬ 
tract  in  the  Associated  Press 
for  an  afternoon  newspaper  in 
Anderson. 

Values  Assigned 

“Both  of  said  membership  con¬ 
tracts  were  assigned  a  total  val¬ 
ue  of  $50,000  on  petitioner’s 
books  of  account,  being  com¬ 
posed  of  $12,000  for  the  Ander¬ 
son  Tribune  membership  con¬ 
tract  and  $38,000  for  the  Ander¬ 
son  Daily  Mail  membership  con¬ 
tract. 

“From  1935  to  date  petitioner 
published,  and  is  now  publishing 
the  only  daily  newspapers  in 
Anderson,  both  of  which  have  an 
Associated  Press  membership.” 
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Laws  Require  News 
Blackout,  Moss  Told 


By  James  J.  Butler 

Washington 

Federal  agencies  are  prepar¬ 
ing  to  defend  news  suppi'ession 
practices  on  the  ground  that 
laws  passed  by  Congress  re¬ 
quire  it. 

Departmental  chiefs  appear¬ 
ing  next  week  before  the  Moss 
Committee  cite  scores  of  prece¬ 
dents  based  on  positive  man¬ 
dates.  These  are  referred  to  in 
completed  questionnaires  filed 
by  63  executive  departments 
and  independent  agencies,  each 
of  which  answers  80  principal 
questions  on  policy  and  prac¬ 
tice  with  reference  to  handling 
public  information. 

Not  all  withholding  is  traced 
to  congressional  orders.  Some 
operational  problems  are  cited. 
Also,  the  State  Department 
claims  a  degree  of  essential  dis- 
cietion.  The  Pentagon,  which 
asserts  the  right  to  withold  any¬ 
thing  it  doesn’t  consider  help¬ 
ful  to  national  defense,  oi- 
which  might  be  useful  to  an 
enemy  will  not  be  represented 
at  next  week’s  sessions.  Its 
spokesmen  will  come  to  the  com¬ 
mittee  in  January. 

Plan  for  Wartime 

Responding  to  a  question  as 
to  wartime  preparations,  the 
Office  of  Defense  Mobilization 
included  in  its  answers: 

“The  ODM  is  responsible  for 
mobilization  readiness  and  is 
now  planning  for  a  w'artime  Of¬ 
fice  of  Censorship. 

“It  is  planned  that  the  pro¬ 
posed  Office  of  Censorship 
would  be  placed  in  operation 
during  a  national  emergency  to 
administer  a  voluntary  code  of 
censorship  as  was  the  case  in 
World  War  II.’’ 

The  Pentagon  told  the  com¬ 
mittee,  through  the  question¬ 
naire,  that  the  military  offices 
are  cooperating  with  ODM  in 
planning  censorship,  and  added : 

“The  Defense  Department  has 
prei)ared  plans  for  military 
censorship  in  the  field.’’ 

Striving  to  Improve 

The  Pentagon’s  defense  to 
news  suppression  charges  (that 
agency  is  mentioned  in  more 
complaints  than  any  other)  is 
keynoted  in  an  opening  state¬ 
ment  : 

“The  fundamental  approach 
of  the  Department  of  Defense  in 
cariying  out  its  day-to-day  in¬ 
formation  activities  is  that  it 


believes  it  vital  to  the  survival  i 
of  this  country  that  there  be  1 
a  fully  informed  Congress  and  ! 
public:  that  it  exercises  every  j 
effort  to  make  the  maximum  in-  j 
formation  in  its  possession 
available  consistent  with  the 
national  interests;  and  that  it 
is  continuously  woiking  to 
maintain  and  improve  the  means 
and  methods  requisite  to  the 
free  and  full  flow  of  informa¬ 
tion.’’ 

In  a  Class  by  Itself 

With  respect  to  completeness, 
the  replies  to  committee  ques¬ 
tions  fall  into  several  cate¬ 
gories.  The  Central  Intelligence 
Agency  is  in  a  class  by  it.self: 
not  even  the  number  of  per¬ 
sons  it  employs,  the  titles, 
salaries,  or  other  per.sonnel 
matters  are  disclosed  to  the 
press.  Nor  does  it  reveal  “in-  | 
telligence  sources  and  methods;  I 
information  officially  desig¬ 
nated  as  ‘classified’  by  agencies 
of  the  Government.”  Not  even  I 
Congress  is  given  this  basic  in-  j 
formation  by  the  country’s  No. 

1  hush-hush  agent.  All  employes 
except  the  assistant  to  the  Di-  | 
rector  are  under  orders  not  to 
release  news. 

At  the  other  extreme,  the 
Battle  Monuments  Commission 
reports  it  neither  receives  nor 
generates  any  news,  doesn’t  ' 
have  a  press  relations  officer  or 
any  policy  other  than  to  try 
to  answer  (|uestions  within  its 
competence  through  the  Chair¬ 
man  or  the  Secretary. 

The  Atomic  Energy  Commis¬ 
sion  has  many  restrictions  on 
free  flow  of  information  but  the 
legal  basis  for  withholding  is 
documented  by  citation  of  stat¬ 
utes  or  regulation. 

A  real  problem  was  pre¬ 
sented  by  the  13-employe  Ad¬ 
visory  Committee  on  Weather 
Control:  Some  people,  including 
some  newspapermen  get,  and 
sometimes  give,  the  impression 
that  a  high  degree  of  control 
over  weather  is  realizable  in 
the  near  future. 

This,  says  the  advisory  com 
mittee,  is  unfortunate  since  it 
raises  false  hopes  and  detracts 
from  the  real  and  sub.stantial 
benefits  which  seem  realizable 
from  weather  modification  on  a 
small  and  much  less  spectacular 
scale. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS  ANNOUNCEMENTS 

Ne»$paper  Brokers _ Publications  For  Sale 


YOU.  TOO  .  .  .  can  buy  or  sell  wise-  I 
lyl  Consult  The  DIAL  Agency.  640  W. 
Willis,  Detroit,  Mich.  Phone  TU  1-0903.  ' 

LEN  FEir.HNER  AGENCY  i 
A  33  Year  Successful  Brokerage  Rec-  : 
ord.  Courteous,  confidential  personal-  1 
ized  service.  Weeklies  and  dailies  ’ 
bought  and  sold,  anywrhere.  Box  192, 
Mount  Pleasant,  Michigan. 

^CAUFORNIA  —  ARIZONA  “  ^ 
We  specialize  in  the  sale  of  California 
and  Arizona  newspaper  projjerties.  If 
you  like  this  area,  call  on  us  to  serve 
you 

J.  R.  GABBERT 

3937  Orange  Riverside,  California 

SPECIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. 

MAY  BROTHERS.  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 

and  sold  without  puidicity.  _ 

NEGOTIATORS  for  gotxl  daily  and 
weekly  newspapers,  confidential.  Ai>- 
praisals.  Management.  Newspaper 
Service  Co.,  601  Georgia  Savings  Bank 

Bldg.,  Atlanta.  Ga.  _ 

JOSEPH “ANTHONY  SNYDER 
Western  Newspapers. 

101.50  Culver  Blvd..  Culver  City,  Cal. 
^■^COMPETTENT  appraisals  and  con¬ 
sultations;  confidential  brokerage;  30 
years  of  honest  dealing.  A.  W.  Stypes 
&  Co..  625  Market  St.,  San  Francisco 
5,  California.  _ 

““confidential” information  ” 

Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 


Newspaper  Appraisers 


WESTERN  semi-weekly 
130,000  down  buys  exclusive  county 
scat  west  state  semi-weekly  and  job 
plant.  Grossing  $90,000  with  net  over 
$25,000.  Owner  retiring.  Financing  on 
balance  over  10  years.  Contact  our 
office  nearest  you  for  details. 
BLACKBURN-HAMILTON  COMPANY 
111  Sutter  St.  Tribune  Tower 

San  Francisco  Chicago 

Washington  Bldg. 
Washington  D.  C. 


Publications  Wanted 

I - 

I  THOROUGHLY  Experienced  young 
I  newspaper  executive  with  substantial 
,  means  seeks  equity,  partnership  or 
ownership  of  medium  or  smaii  opera¬ 
tion.  Growth  potential  mandatory. 
Chart  Area  1  or  2.  Box  4430,  Editor 
A  Publisher.  _ 

WE  CAN  place  at  fair  price  three 
dailies  of  $300,000  to  $1,000,000  gross 
in  tho  mid-west  and  east.  Publisher- 
Service,  P.O.  Box  3132,  Greensboro. 
N.  C. 


Business  Opportunities 

FOR  SALE — Job  shop  located  in  fait 
^  growing  Arizona  community,  doing 
t  volume  of  $100,000  yearly.  Ideal  for 
young  man  or  father-son  combination. 
If  you’re  looking  for  a  well-equipped 
plant  with  a  bright  future,  write  Box 
4504.  Editor  &  Publisher  for  more 
information. 


National  Advertising  Space 


n 


NEWSPAPER  VALUATIONS 
Tax  and  ail  other  purposes 
Experienced  court  witness 
Complete  reports  submitteil 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


Publications  For  Sale 


FLORIDA  WEEKLY.  Gross  over  $30.- 
000  last  year.  Very  high  net.  County 
!  exclusive.  Box  4404,  ^itor  &  Pul^ 

1  'isher. 

I  NieW  ”"^711^10”^  i^relfont 

'  western  newspa|>er  buys  now  ready. 

!  Jack  L.  Stoll  &  Associates,  495fl  Mel- 

■  rose  Ave.,  Ixis  Angeles  29.  California. 

j  CHART  AREA  3 

■  WKKKLY  without  plant;  fine  imtontiaL 

!  WKEKLY  with  $40,000  pross :  lonpr 
established,  money-makinpr.  in  county 
seat. 

EXCELLENT  job  shop  $10,000  cash 
$200  per  month  thereafter. 

CHART  AREA  4 

WEEKLY  with  fine  iwtential  and 
present  jrross  of  $40,000. 

PUBLISHERS  SERVICE 

P.O.  Bo.x  3132  Greensboro,  N.C. 


DAILY  NEWSPAPER 

Want  to  have  some  fun?  This  news-  ; 
pai>er  i-fn't  worth  a  tinker’s  so  and 
I  so.  But  we  have  to  sell  it—  and  how 
j  wo  hate  it.  You’ll  have  to  go  in  and  j 
put  a  hot  foot  on  the  whole  community 
I  — we  mean  hot  foot.  At  the  end  of 
I  five  years  you’ll  have  a  half  million  j 
I  proi-erty  and  a -  take  a  deep  breath —  | 
I  a  revived  city  of  about  10,000. 

BROKER 
I  Box  57.5, 

PHILADELPHIA  5.  PA. 


’THREE  SMALL  MAN-WIFE 
Weeklies  in  Kansas,  from  $9,000  to  i 
!  $12,000.  as  little  as  $3,000  down,  bal-  | 
ance  terms.  A  few  in  nearby  states. 
Bailey-Krehbiel,  Box  396,  Salina,  Ks.  , 


TEST  GRASS  ROOTS  PULSE  THRU 
SANDERS  dandy  weekly  ABC  thr** 
Livingston  County,  N.  Y, 


Advertising  Rates 

CLASSIFIED 

Line  Rales  Each  Consecutive 
Insertion 


SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  45<  per  line  each 
insertion;  3  times  @  504;  2  @  554; 
1  @  654.  Add  154  for  Box  Service. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  @  904  per  line  each  insertion; 
3  times  ®  954;  2  times  ®  $1.00; 
1  ®  $1.10.  3  line  minimum.  Add  154 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box- 
holders'  identities  held  in  strict  con- 
I  fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy.  _ 


DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$460 

$390 

$365 

$335 

$300 

282 

260 

215 

205 

190 

170 

141 

145 

125 

115 

110 

100 

70 

95 

85 

75 

65 

60 

35 

55 

48 

43 

40 

36 

Edtior  &  Publisher 

1700  Times  Tower,  N.  Y.  36.  N.  Y. 
Phone  BRyant  9-3052 
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NEWSPAPER  SERVICES 


Syndicate*  •  Feature* 


LIVELY,  LITERATE,  subjective  daily 
column.  Writer  seeks  outlet,  eventual 
syndication,  16  years  experience  writ¬ 
ing  for  publication.  Background  and 
samples  on  request.  Write  Box  4311, 
Editor  &  Publisher. 

■‘FAMOUS  DISASTERS”  brings  reader 
face-to-face  with  the  big  news  stories 
of  the  past.  Lusitania  sinking,  Johns¬ 
town  flood,  Chicago  ‘Frisco  fires — all 
"reported”  in  dramatic,  fast-paced 
feature  style.  A  big  circulation  build¬ 
er.  Profit  by  reader  interest  in  disas¬ 
ters.  Write  airmail  for  samples, 
prices.  Box  4438,  Editor  A  Publisher. 


Pre**  Engineer* 


LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers,  Machinists ; 
dismantle,  move  and  erect  anywhere. 
36-26 — 31  St.,  Long  Island  City  6.  N.Y, 
STillwell  6-0098-0099 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  41h  Street,  New  York  3,  N.  Y. 
Phone  SPring  7-1740 


SKIDMORE  &  MASON.  INC. 

ERECTING 

MOVING 

DISMANTUNG 

■>51  W.  22nd  St.,  New  York  11.  N.  Y. 
Phone  ORegon  ,S-7760 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTLED  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 

_  _  Lyndhurst,  N.  J. 

E.  P.  WALLMAN  A  CO. 
Machinists,  Movers.  Erectors,  Repairs. 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  .3-4164  975  N.  Church  Street 

Rockford  Illinois 


Dearborn  Machinery  Movers  Co. 

DISMANTLING 

MOVING 

ERECTING 

We  offer  a  complete  ‘‘Turn  Key”  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  Louisiana 
Phone  By  water  7334 


MACHINERY  and  SUPPLIES 


_ Com  paging  Room 

REID  V  belt  motor  drive  for  Lino- 
type-Intertyi)e  in  use  several  years. 
Users  very  well  pleaswd.  Reid  maga¬ 
zine  racks  31  stock  sizes  or  make  to 
suit  your  needs.  Like  to  have  your 
order.  Arch  Reid,  William  Reid  Co., 
2271  Clybourn,  Chicago  14,  III. 


BLUE  STREAK  MODEL  30 
LINOTYPE  No.  51465.  Quadder,  6 
disc  (25^^  em)  Mohr  saw,  4  main 
Linolite  plus  2  aux  mags. 

INTERTYPE  MODEL  C4-3 
PEDESTAL  Base,  serial  over  18,000 
(New  1947)  quadders,  6  mold  disc,  7 
magazines.  Clean  and  completely  equip¬ 
ped.  Above  average  maintenance. 

TYPE  A  PRESS  of  Illinois.  Inc. 
3312  North  Ravenswood.  Chicago,  III. 


WE*RE  'THE  LARGEST  distributor 
^  Newspaper  Form  Trucks  in  the 
World — there  must  be  a  reason — 
176.50  to  $88.50  each.  1X)B  Elkin. 
None  better  at  any  price.  Write  for 
descriptive  circular.  L.  &  B.  Sales 
Company,  P.O.  Drawer  .760,  Elkin, 
North  Carolina. 

EDITOR  SC  PUBLISHER 


MACHINERY  and  SUPPLIES 


Com  paging  Room 

PRACTICALLY  NEW  8  ft.  A  10  ft. 
All  Steel  Newspaper  Stones  with  Gal¬ 
ley  Storage;  also  10  ft.  Steel  News¬ 
paper  Stone  with  Heavy  Sheet  Steel 
Surface  with  lead  rack  on  top  and 
galley  storage  below.  Model  31  Lino- 
tyiie  with  Quadder  and  4  Magazines, 
also.  Model  32-42  em  Linotype  with 
Quadder.  4  Main  Magazines  and  4 
Auxiliary  Magazines.  Hammond  Saws 
and  Miscellaneous  Composing  Room 
Equipment.  Printcraft  Representatives. 

277  Broadway.  N.Y.C..  N.Y. _ 

COMPLETO  ludlow  unit.  Linotypes, 
and  Intertypes,  in  excellent  condition, 
lano  and  Intertype  magazines,  new  or 
used.  Excellent  lino  and  ludlow  mats, 
late  faces.  Write  for  price  list.  Mid¬ 
west  Matrix  Mart,  633  9.  Plymouth 
Ct..  Chicago  5.  III. _ _ 

LINO.,  INTERTYPE  and  LUDLOW 
mats  bought  and  sold.  Over  1,000  fonts 
for  imm^iate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
zines,  new  and  used  parts  on  hand. 
M.  Carbone,  617  Cherry  St.,  Phila.,  Pa. 
MUL'HFACE  PERFORATOR  —  praeti- 
cally  new  with  8  pt.  Opticon  and  6  pt. 
Regal  magazines.  $1,600.  Box  4222, 
EMitor  A  Publisher. 


Netetprint 


STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  A  Pa¬ 
per.  45  W.  45  St.,  N.  Y.  36.  JU  2-4830. 

CANADIAN  and  AMERICAN  News¬ 
print.  All  size  rolls.  For  Immediate 
delivery  and  Deferred  Shipments  direct 
from  mills  at  attractive  prices. 

BURLINGTON 
PULP  A  PAPER  CORP. 

150  E.  .35  St..  NYC  MU  5;^446  _ 

^NADIAN  NEWSPRINT  sta'ndard  32 
lb. ;  rolls  or  sheets.  Your  size.  Prompt 
delivery.  Brookman  Paper,  555  West- 
cester  Ave.,  N.  Y.  MOtthaven  5-6022. 

bIhrensIale^ CO. 

For  Your  Newsprint  Needs 

Rolls,  Sheets  —  Your  size. 

Prompt  —  or  —  Deferred  Shipments. 

BEHRENS  SALES  CO. 

427  2nd  Ave.,  NYC,  NY  MU.  6-6960 


Pre**  Room 


HOE  UNITS  &  FOLDERS 

Cutoff  22%  &  23,’’, 

Steel  cylinders,  Roiler  Bearings 
Substructure.  Reels  optional 

John  Griffiths  Co.  Inc. 

415  Lexington  Avenue  New  York  17 

24  Page  GOSS  Straightline 

3  Deck  Single  width — AC  Drive  23/« 
Quarter  Folder  •  Complete  Stereo. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  5-3507 

DUPLEX  standard  tubular  2  to  1 
model  16-page  with  quarter-page  fold¬ 
er  and  stereotype  equipment.  George 
C.  Oxford,  Box  90S.  Boise,  Idaho. 

GOSS  three  deck,  double  width,  48 
page,  end  fed  press,  double  folder,  rut 
off  22-%,  spare  parts,  Cline  Westing- 
house  Ati;  drive,  including  W’ood  Pony 
Auto  Plate  and  8,750  pound  electrically 
heated  metal  pot.  Available  in  about 
one  year,  ran  be  seen  in  oiieratinn  or 
write  Journal-News.  Hamilton.  Ohio. 


16-32  PAGE  HOE  SIMPLEX 

SINGLE  WIDTH:  22% "  cutoff:  new 
60  HP.  AC  .Motor  drive.  (Combination 
^  and  '4  folder. 

Oin  be  invjiected  in  •■i>eration  at 
MATTIA  PRESS.  Belleville,  N.  J. 

BEING  REPLACED  BY 
NEW  HOE  PRINTMASTER 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17  EL  .--3507 
t>r  November  5,  1955 


MACHINERY  and  SUPPUES 

Pre**  Room 

PRICED  RIGHT! 

HOE  PRESS  UNITS 

Available  for  Inspection 

I  COMPLETE  AS  2.  3,  4,  5  or  6  UNIT 
PRESSES:  22%  inch  cut-off.  Eijuipped 
with  steel  cylinders,  roiler  bearings, 
double  folders,  reels,  tensions  and 
Wood  Autopasters ;  D.C.  Motor  drives 
and  controls. 

WILL  SELL  SEPARATELY 

Double  Folders  with  submarine  de¬ 
livery  ;  Kohler  Pedestal  ty|ie  3-Hrm 
reels  and  tensions  with  or  without 
Wood  Autopasters :  units  with  late 
news  or  Fudge  Decks ;  Cutler  Hammer 
Conveyors  and  delivery  tables;  100/10 
HP  D.C.  Press  Drives  and  controls; 
can  be  arranged  for  end  roll  feed.  8- 
ton  gas  or  electric  pots;  Wood  Junior 
Autoplates  or  Automatics ;  Wood  Auto¬ 
shavers.  All  located  in  the  former 
Plant  of  Philadelphia  Bulletin. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17  EL  5-3507 

TWO  75  H.P.  AC  motor  press  drives, 
can  bo  used  in  parallel.  One  150  H.P. 
AG  motor  press  drive.  Both  complete 
with  control  boards,  chain,  sprockets. 
Geor^  C.  Oxford,  Box  903,  Boise. 
Idaho. 

HOE'SUPERSPEED 

Heavy  Duty  22%" 

Pair,  Double  Delivery  Folders 
Practically  New  Mechanically 
Internal  Folding  Gears 

HANDWHEEL  NIPPING.  FOLDING 
ROLLER  ADJUSTMENTS.  COM¬ 
PLETE  PAIR  WITH  FRAMING.  BASE 
PLATES.  VERTICAL-DRIVE  WITH  I- 
CUTLER-HAMMER  CONVEYOR. 
AVAILABLE  NOW— Pictures,  Par¬ 
ticulars  Upon  Request. 

HENRY  DAVIS  ASSOCIATES 

!  69-10  Yellowstone  Blvd. 

i  Forest  Hills  75,  L.I.,  New  York 
!  ^tinois  9-5945  T^inin^  7-7.331 

I  ^2-PAGE~D  U^  L'eX  ‘TUBULAR 
PRESS.  1  to  1  Model.  Will  sell  in¬ 
stalled  your  floor,  complete  all  stereo¬ 
type  equipment.  INLAND  NEWSPA- 
I  PER  SUPPLY  CO.  422  West  8th. 
j  Kansas  _City  5,  Missouri.” 

MOTOR  DRIVES  of  25.  40.  50.  75. 
and  100  H.P.  A.C.  Also  extra  control 
I  boards  AC.  George  C.  Oxford.  Box 
90.3,  Boise.  Idaho. 

12-24  PAGE  SCOTT 

28-9/16"  cutoff.  Complete  with  AC 
chain  drive  and  controls.  Can  be  in- 
ejected  in  operation. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  5-3507 
DUPLEX  Angle  Bar  8  page  press, 
now  available  at  Moses  Lake,  Wash¬ 
ington.  Write  for  prire  and  details. 
George  C.  Oxford,  Box  903,  Boise, 
Idaho. _ 

24-Page  SL\GI.E~PLATh:  ^>/4’'KoUier 
GOSS  straightline  Acme  prints  2  to 
24  pages  in  2  page  jumps.  2  plates 
I  wide.  .3  decks  high,  complete  with  ex- 
'  tra  rubber  rollers,  tabloid  trimmer. 
'  &  %  folder,  and  auxiliary  single 

sheet  folder.  Located  in  Midwest,  do¬ 
ing  good  color  work,  can  be  seen  run¬ 
ning.  Complete  stereo.  Motors  A.(,'. 
'  Box  4608,  Editor  A  Publisher. 


Stereotype 

I  PONY  AUTOPLATE  casting  m.-ichinc 
'  for  2P5"  cut-off  press.  George  C. 
Oxford.  Box  90.3,  Boise,  Idaho. 

ALL  SIZE  metal  pots  with  pumps, 
Kemp.  Electric,  gas.  George  C.  Ox¬ 
ford.  Box  903,  ^ise,  Idaho. 

DOUBLE  Water  Cooled  Caating  Box, 
Plate  finishing  machine,  22%"  and 
23%a"  cut-off.  Priced  right.  George 
C.  Oxford.  Box  903,  Boise,  Idaho. 


MACHINERY  and  SUPPUES 


Stereotype 


HALL  MAT  ROLLER 

Bed  size  30  x  45.  no  rack  above  the 
table.  Cylinders  9"  diameter,  5  H.P. 
Chain  Drive  Motor.  Not  a  giant  but  a 
sturdy  mat  roller  suitable  for  u.se  in 
the  small  daily  plant  or  for  mat 
service. 

See  it  on  our  floor 

Thomas  W.  Hall  Company 

Stamford,  Conn. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  6-8507 


NEWSPAPER  PLANTS 
Also  individual  machinery  &  equip¬ 
ment  -  anywhere  in  U.  S.  A. 
PRINTCRAFT  REPRESENTATIVF^ 
277  Broadway  New  York  17,  N.  Y. 

WANTED :  8-page  Duplex  or  ^ss 
flat-bed.  Advise  serial  no.  and  when 
available. — Northern  Machine  Works, 
823  N.  4th  St.,  Phila.  6.  Pa. 


HELP  WANTED 


Circulation 


CIRCULA’nON  MANAGER  wanted 
for  position  in  chart  area  1  daily  of 
almost  20,000.  We  want  a  hard-hit¬ 
ting  ambitious  New  Englander  who 
would  be  able  to  step  into  the  top 
job  of  a  larger  paper  in  our  group 
within  a  couple  of  years.  Box  4624. 

Editor  A  Publisher. _ _ 

CfRCULA'nON  manager"  for  long 
established,  semi-monthly,  midwestem 
farm  paper.  Must  understand  direct 
field  selling,  be  able  to  supervise  and 
recruit  additional  salesmen.  Wide-oiien 
opportunity  for  right  man.  Apply  in 
confidence.  giving  age.  exi>erience. 
salaiy  bracket.  Box  461.3,  Editor  A 

Publisher. _  _  _ _ 

DiS'TRICr” MANAGER  with  the  "nbil- 
ity,  exiiericnce  and  the  ambition  to 
take  over  an  assistant’s  job  in  a  .50.- 
000  daily  and  Sunday  operation  in 
Chart  Area  I.  Please  state  salary  re¬ 
quirements.  and  all  information  help¬ 
ful  to  us  in  making  a  choice.  Box 

4630,  Editor  &  Publisher. _  _ 

LARGFl  MCTROPOLITAN  newspaper 
in  midwest  has  opening  for  good 
street  circulation  manager  -  good  pay 
and  chance  for  advancement.  Also 
mssi  assistant  country  circulation 
manager — excellent  oiiening  for  the 
right  man.  Box  4611.  Editor  A  Pub¬ 
lisher.  _  _ 

SUBURBAN  weekly-shopiier  combina¬ 
tion  near  San  Francisco  has  oiiening 
for  qualified  young  circulator  desiring 
connjvtion  with  growing  organization. 
Give  qualifications,  exiiectcd  starting 
salary,  first  letter  tilease.  I»s  Altoe 
News,  Ijob  Altos,  California.  _ 

WANTF.D  A  Working  Circulation 
Department  Executive: 

A  WEST  COAST  daily  tielween  15.- 
000  and  ‘20.000  circulat'on  wants  an 
intelligent,  youngish  circulation  ex¬ 
ecutive.  He  must  have  an  established 
record  of  successful  oiieration.  College 
man  preferred.  Management  wants 
all  it  is  entitled  to  in  circulation 
growth  in  fast-growing  area,  but  will 
not  condone  public  offers.  It  expects 
giMxI  sales  training  and  inspiration 
for  carrier-dealers  and  district  men. 
Salary  *7.000.  Write  Box  4607,  Fxli- 
I  tor  A  Publisher. 

Cla*»ified  4dverti*ing 


CLASSIFIED  ADVER'HSING  SALES¬ 
MAN.  College  man.  2  to  6  years  ex¬ 
perience.  Chart  area  1,  25,000  to 

:  40,000  circulation  bracket.  Elxcellent 
i  opportunity  for  good  promotional  man 
;  and  grass  roots  salesman.  Box  4415, 
i  Editor  A  Publisher. 
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HELP  WANTED 


_ Clastified  AdvertUing _ 

CLASSIFIfU)  advertising  manager  for 
40,000  circulation  daily  chart  area  2. 
Exxcellent  opportunity  for  experienced 
producer.  Write  fully.  Box  4418, 
Editor  A  Publisher. _ 

PROGRESSIVE,  medium  sized  Cali¬ 
fornia  daily  with  department  of  C 
wants  alert  Classified  Manager  whc 
knows  every  phase  of  classified.  $150.00 
per  week  if  we  can  find  the  right 
man.  Times-Standard,  Eureka.  Cal. 

CLASSIFIED  Advertising  Manager 
for  successful  25,000  circulation  sub¬ 
urban  quality  weekly.  Fine  opportun¬ 
ity  for  qualified  man  (or  woman). 
Starting  salary  up  to  $100,  depending 
on  experience.  Morris  County  Guide, 
31  South  Street,  Morristown,  N.  J. 


Duplay  Advertising 

LIVE  WIRE  Advertising  Manager 
also  one  advertising  salesman  for  bi¬ 
weekly  paper  going  daily  within  $ 
months.  Send  full  information  imme¬ 
diately  Editor,  Coming  News,  Inc.. 
Corning,  New  York. _ 

AD  SALES  MAN  2  or  more  years 
experience,  some  layout.  Small  daily 
progressive  eity  12,000  locat^  on 
Strait  Juan  de  Fuca,  gateway  scenic 
Olympic  National  Park.  Fishing 
hunting  fine  schools  churches  go^ 
working  conditions  future  for  right 
man.  Give  all  first  letter.  John 
Schweitzer,  Evening  News,  Port  An- 
geles,  Washington. 

ADVERTISING  MANAGER 

UNUSUAL  opportunity  for  aggressive, 
hard  hitting,  promotion  minded  pro¬ 
ducer.  Not  interested  in  chair  warm¬ 
ers.  Successful  applicant  must  have 
demonstrated  skill  to  achieve  and  sus¬ 
tain  maximum  production  from  hot 
market  with  terrific  potential.  Chart 
area  6  evening  daily — 25,000.  Top 
money  for  top  results.  Provide  com¬ 
plete  information  in  confidence.  Box 
4456,  Editor  &  Publisher. _ 

GOOD  POSITION  open  for  Display 
Advertising  Salesman.  Wire  or  write 
qualifications,  references.  Inquirer, 
Gallon,  Ohio.  _ 

ADVERTISING  MANAGER.  6000  cir¬ 
culation  daily,  excellent  community,  fu¬ 
ture  home  of  $45,000,000  atomic  energy 
electric  generating  plant.  This  news- 
paiier  is  one  of  a  group  and  offers 
excellent  opportunities  for  advance¬ 
ment.  Applicant  must  know  all  ijhases 
of  advertising  and  promotion.  TTiomas 
West,  Morris  Daily  Herald,  Morris, 
Illinois. _ 

ADVERTISING  SALESMAN,  experi¬ 
enced,  excellent  opportunity  for  ad¬ 
vancement  in  area  11,  town  of  30,000. 
Growing  market,  good  schools,  in  great 
hunting  and  fishing  area.  Apply  by 
letter  only,  give  full  particulars,  salary 
requirements,  etc.  Box  4505,  Editor 
and  Publisher. 

CALIFORNIA  prize-winning  county 
seat  weekly  seeks  young  man  to  direct 
advertising,  assist  in  management.  Elx- 
perience  heipful ;  vitality,  interest  es- 
sentiai.  Young  staff,  attractive  com¬ 
munity,  good  salary.  The  Times 
Placerville. 


ADVERTISING  SALESMAN  with 
ideas  and  energy  wanted  to  join  four 
man  staff  on  long  established  after-  . 
noon  daily  in  advertising  minded  city.  ' 
Give  fuli  details  in  first  ietter.  The 
time  is  short,  lay-aways  have  already 
started.  Laurel  Leader-Call,  Laurel, 
Mississippi. 

DISPLAY  ADVERTISING  SALES¬ 
MAN.  Prefer  man  in  30’s,  good  layout 
and  copy  writer.  E.xcellent  starting 
salary  plus  liberal  bonus  plan.  Write 
fully  first  letter  giving  complete  de¬ 
tails.  Wallace  Miller,  Advertising  Di¬ 
rector,  The  Dothan  Eagle,  Dothan, 
Alabama. 


IMMEDIATE  OPENING  reUil  sales¬ 
man  with  at  least  five  years  newspa¬ 
per  advertising  experience,  under  40, 
able  to  sell  planned  advertising.  Pre¬ 
fer  man  from  south.  $100,  plus,  per 
week  to  start.  One  of  best  100,000 
cities  in  the  country.  Write  full  de¬ 
tails,  Box  451$,  Editor  &  Publisher. 


HELP  WANTED 


Display  Advertising 

PANAMA  CITY,  FLORIDA.  News- 
Herald  needs  energetic  young  man  or 
woman  with  car  for  iiosition  on  local 
display  sales  staff.  Salary,  bonus, 
commission  and  car  allowance.  Write 

Paul  Brooks. _ 

PROGRESSIVE,  medium-sized  Cali¬ 
fornia  daily  has  permanent  key  posi¬ 
tion  open  for  aggressive,  sincere,  hard¬ 
working  display  advertising  salesman. 
$600  to  $650  per  month.  Excellent 
sales  training  program.  Other  bene¬ 
fits.  Send  full  details  to  Times-Stand- 

ard.  Eureka,  California. _ 

CONNECTICUT  DAILY  will  add  a 
qualified  display  adman  to  staff.  Em¬ 
phasis  on  layouts  and  selling.  Give 
full  particulars  in  your  confidential 
reply.  Box  4421,  Eiditor  &  Publisher. 
OPPORTUNITY  with  leading  news¬ 
paper  publishers’  representative  for 
aggressive  fect-on-the-ground  newspa¬ 
per  salesman.  Rapid  advancement  pos¬ 
sible.  Age  27-33.  Furnish  complete 
details,  education,  employment,  hob¬ 
bies,  extra-curricular  activities,  and 
salary  required.  Do  a  selling  job  in 
your  letter.  Write  Box  4318,  Editor 
&  Publisher. 

ADVERTISING  MANAGER  for  five 
outstanding  Chicago  North  Shore  sub¬ 
urban  community  pujblications.  Large 
daily  or  metropolitan  background  and 
executive  experience  necessary.  Please 
apply  in  writing  giving  complete  in¬ 
formation.  Answers  will  receive  strict 
confidence.  Lloyd  Hollister  Inc..  1232 
Central  Ave^,  _Wilmette,  Illinois. 
ADVERTISING  PROMOTION  ^  MAN^ 
ACER  wanted:  Unusual  Opportunity 
for  advertising  man  with  sales  ideas 
— energy  and  sales  ability.  Need  ex- 
iwricnced  man  to  work  with  two  daily 
newspapers  with  9,000  and  8,000  cir¬ 
culations.  Salary  and  commission  and 
unusual  future  for  a  producer.  Tell 
all  in  first  letter.  Give  background 
and  references.  Box  4615,  Editor  & 
Publisher. 

ADVER'nSING  SALESltlAN  wTtH 
copy  and  layout  exi)ericnce.  Typist. 
Seeking  young  man  interested  in  im¬ 
proving  present  position  with  aggres¬ 
sive  daily  in  prosperous  30.000  i>opu- 
lation  midwest  cit.v.  Must  have  initia¬ 
tive.  good  personality  and  habits.  Col¬ 
lege  background  preferred.  We  pay 
well,  provide  group  life,  accident,  hos¬ 
pital,  etc.,  good  opportunity  and  secur¬ 
ity  for  right  man.  Write:  George 
Gressman.  Business  Manager.  Janes¬ 
ville  D.aily  Gazette.  Janesville.  Wise. 

IF 

you  feci  stifled  in  your  present  post ; 
you  are  available  for  some  moving 
about ;  you  possess  an  open  mind : 
you  have  manajremcnt  potential  :  you 
are  mature  enouph  to  be  romi>ensatcd 
by  draw  and  commission :  you  would 
not  object  to  payinff  income  tax  on 
SJ^-10.000:  you  are  ready  to  move 
ahead  NOW :  and  unlike  tbo  nvera^re 
newspai>er  adman,  you  can  SKLL  .  .  . 

THEN  you  are  unusual,  and  may  be 
just  the  man  we  are  seeking.  Prove 
it  to  us  in  first  letter.  You  will  join 
the  industry’s  most  potent  and  promis- 
inff  team  in  a  permanent  position. 
All  replies  will  be  answered,  in  con¬ 
fidence.  Box  4600,  Editor  &  Publisher. 


Fjditorial 


FOR  AN  OHIO  MAN 
Younp  man  with  newspaper  experi¬ 
ence  for  press  relations  department  of 
larjre  company.  Resident  of  Ohio  pre¬ 
ferred.  Knowled^re  of  advertisinsr,  radio, 
television,  photopraphy  helpful.  Appli¬ 
cant  should  outline  educational  back¬ 
ground  and  experience  fully,  pive  ref¬ 
erences,  present  salary,  and  draft  sta¬ 
tus.  Box  4406,  Ed'tor  &  Publisher. 
GAG  W^RITERS  cartoonist  needs  pap 
ideas  for  mapazines.  All  catepories. 
Good  rates  on  acceptance.  Box  4425, 

Edit^  &  Publisher.  _ 

WOMEN :  Society  editor,  reporters, 
and  women’s  pape  editors  needed  for 
all  sections  of  the  country.  Bepinners 
and  medium  experienced  persons  pre¬ 
ferred.  BIRCH  PERSONNEL,  59  E. 
Madison  St.,  Chicapo  2,  Illinois. 


HELP  WANTED 


Editorial 


ASSISTANT  EDITOR 

Weekly  New,  Magazine,  at  New  York 
City,  TCrving  a  major  business  needs 
assistant  editor,  25-30,  Good  salary, 
fine  future  for  man  who  can  write. 
Indicate  salary  requirements.  Box 

4433,  Editor  &  Publisher. _ 

GENERAL  NEWS  MAN  with  manag¬ 
ing  editor  qualities,  for  beats  and  fea¬ 
tures  on  five  rapidly  expanding  week¬ 
lies  (outside  of  Ciook  County)  with 
combined  circulation  of  more  than  49,- 
000.  Permanent  job,  excellent  salary. 
Modern  office  and  plant,  congenial, 
efficient  staff.  Write  Press  Publica¬ 
tions^^ _ 

REPORTER 

Morning  daily  write  Daily  Rocket, 

Rock  Springs,  Wyoming. _ 

SPORTS  and  general  news  reporter. 
Small  New  York  State  afternoon  daily 
paper.  Good  opportunity  for  right 
man ;  &>mpany  l^nefits,  etc.  Write  all 
in  first  letter  to  Box  4519,  Editor  & 

Publisher.  _ 

WANTED  de.sk  man  experience  in  wire 
copy.  AM  Chart  Area  six.  Health 
;  and  life  insurance  itension.  Box  4526, 

Editor  &  Publisher _ 

WASHINGT()N  news  bureau  oppor¬ 
tunity  for  young  writer.  Good  aca¬ 
demic  record,  ability  to  grasp  and 
digest  complex  material,  enthusiastic 
interest  in  government  and  politics  are 
essential  requirements.  Write  com¬ 
plete  details  your  background ;  include 
sample  writings  if  )>ossible.  Applica¬ 
tion  will  be  treated  in  confidence. 
Box  4506,  Editor  &  Publisher. 
MANAGING^rofTOR  for  15,000  eve- 
ning  and  Sunday  city  45,000.  Has  to 
be  outside  editorial  front  man  as  well 
as  direct  staff  in  production  of  prize 
winning  newspaper.  No  beats.  Must 
write  better  than  average  editorials. 
Permanent.  Full  details  please.  In¬ 
terview  will  be  arranged.  Box  4536, 
Editor  *  Publisher. 

CITY  EDITOR  for  high  standard  af¬ 
ternoon  paper,  college  town.  Chart 
Area  9.  Need  fast  alert  oopyreader 
1  and  effective  head  writer.  Prefer  mid¬ 
west  or  midsouth  background  in  ex¬ 
perience.  Top  pay  for  area.  Include 
earnings,  references  and  personal 
habits  in  resume  of  qualifications. 
Box  4604,  Editor  &  Publisher. 

;  flTY  EDITOR  reix>rter  for  aggre.ssive 
i  six  afternoon  daily  serving  growing 
!  city  with  13.000  city  zone  and  more 
1  than  20  cities  and  towns  in  eight  ad- 
i  jncent  counties.  Wire  or  phone  H.  M. 
Rankin,  Daily  Tifton  Gazette,  Georgia 
EXPERIENCED  copy  editor  for  live 
I  afternoon  newspaper  of  18,000  circula¬ 
tion  in  Chart  Area  1.  Write  Box  4618, 
Editor  &  Publisher  giving  full  bio- 
graphical  details  and  salary  expected. 
FREE  LANCE  writers  for  national 
magazine.  Send  resume  and  one  pub¬ 
lished  article.  Box  4602,  Editor  & 
Publisher. 


HELP  WANTED 


Editorial 


EDITOR 

HOUSE  ORGAN 

EXPERIENCED,  qualified,  all  around 
editorial  writer,  under  30  years.  Must 
have  experience  in  production  of  news¬ 
paper  or  house  organ,  and  have  writ¬ 
ten  published  articles.  Conservative. 
Some  familiarity  with  public  relations. 
Graduate  of  journalism  school  pre¬ 
ferred.  Position  in  N.  Y.  City,  but 
occasional  travel  required. 

EXCELLENT  opportunity  with  large 
organization.  Submit  complete  resume 
including  age,  education,  ex|>erience 
and  salary  desired. 

Box  E.P.  497,  221  W  41  St.  N  Y  36 


OUTSTANDING  f 

MANAGING  EDITOR 
WANTED 

ONE  OF  America’s  largest  evening 
and  Sunday  newspapers  seeking  the 
services  of  an  experienced,  dynamic 
Managing  Editor. 

Must  have  initiative  and  natural  lea¬ 
dership.  Preferably  40-45  age  bracket. 
Chart  area  2. 

WRITE  fully  in  complete  confidence 
including  biogra]>hical  sketch.  Box 
4625,  E<l,tor  &  Publisher. 


REPORTER— Northern  Ohio  evening 
daily.  Some  experience,  knowledge  ol 
camera  helpful,  general  assignment. 
Send  complete  resume  to  Box  4628, 

Editor  &  Publisher. _ 

REPORTER  of  liberal  outlook  with 
experience  in  all  phases  of  reiorting 
wanted  by  aggressive  liberal,  hard 
hitting  morning  daily  in  community 
of  90.000.  No  hiring  restrictions  of 
any  kind.  Oi>|)ortunity  consi.sts  of  em¬ 
ployment  on  an  established  newspaper 
with  complete  freedom  to  gather  news. 
Chart  area  2,  replies  treated  confi¬ 
dential.  Box  4606,  Editor  &  Publisher. 
REPORTER  WANTED.  Must  be  ener- 
getic,  imaginative,  hard  worker  for 
vigorous  lively  newspaper  in  southern 
Connecticut.  Second-raters  will  be  un¬ 
happy  here.  Box  4621,  Editor  &  Pub¬ 
lisher.  _  _  _ 

^6rT3  REPORTER.  J-grad.  some 
e.xperience,  pro  baseball,  college  ath¬ 
letics.  Pheasant,  goose  hunting.  De¬ 
tails,  Reference  to  E.  J.  Karrigan, 
American-News,  Aberdeen,  S.  Dakota. 


Free  Lance 

SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy!  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services.  19  East  48,  N.  Y.  C.,  N.  Y. 
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HELP  WANTED 


Mechanical 


COMPOSING  ROOM  foreman  for  S 
machine  ihop — cost  conscious  ITS  ex¬ 
perience — open  shop,  eastern  daily — 
excellent  opportunity.  Box  4444,  Editor 

A  Publisher. _ 

EXPERIENCED  PRINTERS.  Open 
shop  conditions.  Young  men  between 
ages  21  to  50  who  have  had  at  least 
4  years  experience  in  the  printing 
trade  are  eligible.  Must  be  competent 
as  an  ad  compositor,  linotype  operator, 
ad  mark  up  or  make  up.  Ebieelient 
working  condition — hours  i>er 
week — 5  day  week.  Day  $103.76  per 
week.  Night  $108.76.  $9,000  life  insur¬ 
ance.  complete  hospitalization,  liberal 
pension  plan,  2  weeks  paid  vacation 
after  1  year,  3  weeks  paid  vacation 
after  5  years — 6  holidays  i>er  year. 
Com|>any  cafeteria  and  many  other 
excellent  benefits.  If  you  meet  the  above 
requirements  you  are  interested  in  this 
position.  ITU  Local  238  now  on  strike. 
Write  giving  personal  and  employment 
history  to  Oklahoman  and  Times.  600 
North  Broadway,  Oklahoma  City,  Okie. 
COMPOSITOR  ad  operator  or  combi¬ 
nation.  Immediate  opening  on  small 
daily  (12-24  pages)  non-union.  Good 
working  conditions,  good  pay.  No 
mutes.  Wire  or  call  Bert  Mosser.  Ash¬ 
land  Tlmes-Gazette,  Ashland,  Ohio. 


Wanted 

A  COMBINATION  stereotyper  and 
pressman  or  a  tubular  stereotyper  on 
a  16  page  standard  Duplex.  New  scale 
just  signed  $100  per  37%  hour  week. 
2  weeks  vacation,  at  least  2  weeks 
sick  leave,  6  paid  holidays,  $4000  life 
insurance  and  Medical  &  Hospitaliza¬ 
tion,  which  the  management  pays 
part.  This  country  would  be  paradise 
for  middle  westerner,  town  around 
35,000,  mild  winters  and  beautiful 
summers,  not  hot  and  stuffie.  For 
more  information,  write 

Gene  Denton 
Press  Foreman 
Herald  &  News 
Klamath  Falls,  Oregon 


MECHANICAL 

SUPERINTENDENT 

Desirable  position  for  a  good  supervisor, 
ITU  member,  with  working  knowledge 
of  all  departments,  who  can  coordinate 
and  supervise  composing  room,  stereo¬ 
type  and  press  room  of  growing,  mod¬ 
em  midwest  daily,  20,000  circulation. 
Write  full  details  of  training  and  ex¬ 
perience  to  Box  4603,  Editor  A  Pub- 
lis^r  and  Interview  will  be  arranged. 
MACTHNI^T^PERATOR.  5-machine 
shop,  37%  hr.  wk.,  TTS  experience 
helpful.  (Center  of  splendid  hunting 
and  fishing  area.  Port  Angeles  Eve¬ 
ning  News,  Port  Angeles,  Washington. 
PREaSMAN-STEREOTYPER'for  25.- 
000  evening  Ohio  daily  with  8-unit 
Hoe.  Must  be  top  craftsman  and  me¬ 
chanic.  Color  experience  desirable. 
Permanent,  above  average  pay.  Sub¬ 
mit  full  details  in  confidence  to  ^x 
4627,  Editor  A  Publisher. 


Photography 

PHOTOGRAPHER.  23-35,  (still  and 
motion  picture)  to  operate  small  photo 
lab.  University  of  Rhode  Island.  Needs 
news  photo  experience,  ability  to  grow 
with  expanding  department.  About 
$4,000.  Division  of  Public  Relations, 
Kingston,  R.  I. 


Salesmen 


SALESMAN  needed  for  high  quality 
syndicated  advertising  programs ;  in 
your  own  locality ;  nice  living  full 
time,  top  extra  money  for  part  time ; 
high  commission.  Write  ^x  4620, 
Editor  A  Publisher. 


INSTRUCTION 


Radio  and  TV 


"THE  NATIONAL  ACADEMY  of 
Broadcasting,  3338  Sixteenth  St.,  N. 
W.,  Washington,  D.  C.  has  taught 
many  leading  Washington  Commen¬ 
tators  since  its  establishment  in  1934. 
Private  lessons  by  text  book  and  tape 
are  now  available.  Send  for  folder." 


INSTRUCTION 


_ Classified  Advertising 

UP  YOim  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  .  .  . 
BETTER  YOUR  FUTURE  with  the 
Howard  Parish  CHassihed  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 
JOIN  staffers  of  141  distinguished 
newspai)ers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY  I  Full  20-wcek  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  per  week  for  16  weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Clasfnficd  Advertlsinsr 
A  division  of  Howard  Parish  Tested 
Want  Ad  Sellinj?  Plan*. 

2900  N.W.  79th  St.,  Miami  47,  Florida. 


SITUATIONS  WANTED 


Administrative 


ASSISTANT  to  Publisher — Mechanical 
superintendent  10  years,  18-machine. 
39.000  daily ;  3  years  pubiishers’  as- 
si.stant.  Experienced  labor  negotiator ; 
personnei  :  purchasing :  maintenance  ; 
other.  Famiiy  man,  50,  good  health. 
Sound  reason  for  change.  Box  4616, 
Editor  A  Publisher. 


RETAIL  EXPERIENCED  adman  of 
recognized  ability,  schooled  in  editor¬ 
ial  responsibilities  and  techniques  ns 
well,  is  ready  to  take  charge  of  ad 
department  (or  represent  you  to  news¬ 
paper  management.)  Offers  knowledge 
gained  in  six  years  on  dailies  of  less 
than  5.000  to  almost  quarter  million 
circulations  in  linasre  categories  from 
used  cars  to  department  stores.  Single, 
29  years  old.  own  car.  ^x  4623, 
Editor  A  Publisher. 


Artists-Cartoon  ists 


CARTOONIST — talented,  hardworking, 
college  man  capable  of  handling  any 
phase  of  newspaper  art-promotional, 
sports,  editorial.  10  years  general  ex¬ 
perience — 2  years  newspaper.  Vet,  30. 
married,  one  child.  All  details  first 
letter,  please,  as  want  immediate  con¬ 
nection.  Write  Box  4622,  Editor  A 
Publisher. 


VOLINSKY 

Real  BIO-TIME  Gag-Panels 
Ad-Cartoons 

desires  staff-job  or  (synd'eation). 
Box  4603,  Editor  A  Publisher. 


Circulation 


CIRCULATION  MANAGER.  Complete 
knowledge  of  all  phases.  Well  known 
In  newspai>er  circulation  field.  Never 
unemployed  and  can  famish  best  of 
references.  Ready  to  make  change  for 
personal  reasons.  Box  4621,  Editor  A 
Publisher. 


Display  Advertising 


ADMINISTRATION  problems  In  your 
advertising  department?  Here's  your 
solution  I  Successful  quarter-century 
background  in  12,000  to  15,000  daily 
and  Sunday  field.  Top  sales  producer, 
successful  personnel  training,  excel¬ 
lent  public  relations  and  community 
service.  Married,  sober,  dependable. 
Prefer  chart  areas  2.  3  and  6  but 

sound,  permanent  connection  is  most 
Important.  Box  4442,  Elditor  A  Pub¬ 
lisher. 

SALESMAN — Display,  Classified,  medi¬ 
um  daily,  strong  weekly.  California. 
Experience,  good  acceptance.  Inter¬ 
view.  Box  4427.  Editor  A  Publisher. 
SPECIAL  editions.  No  pressure.  Re¬ 
ferences.  Samples.  Commission.  P.O. 
Box  1496,  Denver  1,  Colo. 


SITUATIONS  WANTED 


Editorial 


FEATURE  WRITER. 

feature  page  editor  with  more  than 
two  years  on  large  West  Coast  subur¬ 
ban  afternoon  paper  would  like  to 
relocate  in  New  York  metropolitan 
area,  which  be  knows  intimately.  Avail- 
I  able  after  November  15.  Box  4036, 
{  Editor  A  Publisher. 


;  WRITE  FOR  thumbnail  sketches  of 
I  dozens  of  available  weekly,  daily  and 
I  magazine  personnel.  Birch  Personnel, 
National  Newspaper  Service,  69  E. 
Madison,  Chicago  2,  Illinois.  CEntral 

6-5670. _ 

ALL-AROUND  Editorial  man,  can  han¬ 
dle  camera,  six  years  heavy  experience 
weeklies,  dailies,  seeking  position  with 
future  in  Chart  Area  1  or  2.  Box 
4437,  Editor  A  Publisher. 

WIRE  SERVICE  bureau  manager,  32, 
wants  editorial  writing  or  capitol- 
political  reporting  job.  Nine  years  ex¬ 
perience  and  still  on  way  up  in  present 
job,  but  would  prefer  to  work  for  news¬ 
paper.  Box  4436,  Editor  A  Publisher. 
A  BREAK  WANTED  by  June  grad. 
B.A.  J-Major  wants  to  learn  by  doing, 
college  paper  experience;  strong  news 
and  features;  Salary,  Location  Sccond- 
ary.  Box  4510.  Editor  A  Publisher. 
ASSISTANT  to  nationally  syndicated 
columnist  wants  own  column ;  also 
news-feature  reporting  on  small  daily 
or  large  weekly.  Chart  area  2.  Box 

4523.  Editor  A  Publisher. _ 

EDITOR.  Creative  Writer,  Photograph¬ 
er,  Public  Relations.  Man,  37.  has  10 
years  experience  with  national  firm ; 
education  in  journalism.  West  Coast 
preference  but  will  relocate  Chicago 
and  west.  Box  4514.  Editor  A  Publisher. 

EMPLOYER  RECOMMENDS  HIGH¬ 
LY  man-wife  team.  Would  like  to  keep 
them,  but  they  want  location  farther 
north,  chart  area  2.  Man  has  five  years 
experience:  reporter,  wire  editor,  two 
years  Associated  Press.  Woman,  two 
years  city  reporter.  W.  J.  Missett, 
Publisher.  Suffolk  News-Herald,  Suffolk, 
Virginia. 

SPORTS  WRITER— College  Education. 
Married,  26.  car — seeks  opportunity. 
Excellent  knowledge  of  sports.  Prefer 
Chart  Areas  1,  2,  6.  Box  4524,  Editor 
A  Publisher. 


SPORTS  WRITER 

EXPERIENCED  sports  writer  now 
employed  on  top  metropolitan  daily. 
Can  handle  copy,  page  layouts,  com¬ 
posing  room  makeup  and  other  desk 
duties.  Also  write  bright,  imaginative 
news  and  feature  stories.  Used  to  pres¬ 
sure.  Excellent  references.  Box  4520, 

Editor  A  Publisher. _ 

NEWS  EDITOR  of  small  daily  wants 
editorial  writer  spot  on  metropolitan 
daily.  Will  also  consider  feature  writing 
and  some  copy  desk  work.  Write  Box 
4609.  Editor  A  Publisher. _ 


REPORTER.  42,  experienced  and  em¬ 
ployed.  wants  day  job  in  Chart  Area 
2  or  3.  Can  use  Speed  Graphic.  Box 
4517,  Editor  A  Publisher. 

EMPLOYMENT  on  Weekly.  Experi- 
enced,  front-back  shop,  editorial.  Box 
4532.  Editor  A  Publisher. _ 


BUSINESS  EDITOR  with  national 
reputation  desires  Pacific  Coast  or 
Rocky  Mountain  editorial  post.  15 
years  in  top  management  agricultural, 
commercial.  industrial,  promotional 
writing,  editing  and  publishing.  Uni¬ 
versity  background.  Experience  in  both 
domestic  and  foreign  economic  and 
technical  research-reporting.  Drawing 
five  figure  annual  salary  but  wants 
to  return  to  West.  Box  4605,  Editor  A 
Publisher. 


COLLEGE  news  bureau,  public  rela¬ 
tions,  or  house  organ  spot  sought  by 
newsman.  28,  who  offers  writing  abil¬ 
ity  based  on  command  of  English, 
grasp  of  situation,  knowledge  of  inside 
of  WHY,  HOW.  and  WHERE  a  piece 
is  aimed ;  an  imaginative  and  respon¬ 
sible  approach ;  daily  news,  feature, 
photographic  experience  plus  sports 
background :  and  fine  scholastic  record, 
M.A.  Veteran,  married,  car.  Box  4617, 
Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


COMPETENT  NEWSPAPER  MEN 
for  all  parts  of  country,  screened  by 
our  trained  interviewers  to  meet  your 
specifications.  Write  Newspaper  Desk. 
MIDTOWN  AGENCY.  130  W.  42  St., 

New  York  City,  N.  Y. _ 

CHANGE  desired  by  elderly  man  now 
employed.  Desk  work  preferred.  Com¬ 
fortable  place.  Modest  wage.  Box  4614, 
Editor  A  Publisher.  _ 


DARN  THESE  NORTHERN  WIN¬ 
TERS.  Experienced  newsman  21  years 
as  feature  specialist ;  general  assign¬ 
ment  and  fraternal.  convention, 
church,  school,  entertainment  and  edi¬ 
torial  writer  wants  post  in  Chart  Areas 
4,  9,  10  or  12.  Oime  to  you  low  maxi¬ 
mum  if  weather  warm.  Excellent  back¬ 
ground  and  large  dossier  of  feature 
ideas  for  you.  J  School  ;  SDX.  Im¬ 
mediately  available.  Sterling  Sorensen, 
3.507  Cross  Street,  Madison  5,  Wise. 
EDlfo^l.  POSITION  in  industrial, 
trade,  publicity  field  sought  by  ex¬ 
perienced  newspaiier  woman.  Experi¬ 
enced  in  general  news,  fe.atures,  all 
beats.  BA  degree.  Box  4610,  Editor 
and  Publisher. 

NEWSMAN,  PUHLUT~ST\  I«PERT 
FEATURE  WRITE:R.  reviewer:  21 
years  city  room  experience.  SDX,  J- 
School,  interview,  fraternal,  agricul¬ 
tural,  convention,  school,  religion  au¬ 
thority.  Come  to  you  low  ma.ximum 
Chart  Areas  9.  10,  12.  Box  4601. 

Editor  A  Publisher. 

REPORTER,  Ivy  I.engue  background, 
seeks  work  on  daily  in  Chart  Area  1 
or  2.  Experience  general  assignments, 
desk.  features,  photography.  some 
stxtrts.  Own  car.  23,  single,  draft- 
exempt.  Write  Box  4626,  Mitor  A 
Publisher. 

REPORTER,  29,  three  years  experi¬ 
ence,  wants  general  assignment  spot 
with  good  daily.  Fast,  accurate,  good 
feature  writer.  Missouri  degree,  fam¬ 
ily.  good  references.  Box  4609,  Editor 

A  Publisher. _ 

wTiATS  wrong  WITH  THE  MID- 
WEST7  Good  opportunities  offered  to 
me  are  from  the  coasts.  Well-train^ 
wom.m,  30,  likes  Midwest :  seeks  edi¬ 
torial  post  with  future  there.  Four 
years  daily  news,  features,  city  desk; 
three  years  copy  editor.  University 
degree,  car.  Box  4619,  Editor  A  Pub¬ 
lisher. 


Mechanical 


PRODUCTION  MANAGER  with  good 
record,  now  employed,  wishes  to  make 
change.  Experience  large  and  small 
papers.  Box  4302,  Editor  A  Publislier. 


Photography 


PHOTOGRAPHER-REPORTER,  21. 
single,  desires  position  with  small 
daily  In  Chart  Area  6.  Has  camera, 
car.  Box  4327.  Editor  A  Publisher. 

PHOTOGRAPHER.  22,  veteran:  work 
published  American  and  foreign  lan¬ 
guage  dailies.  15  months  experience  aO 
phases  photography  for  Army  news¬ 
paper.  See  position  newspaper,  maga¬ 
zine.  Box  4630.  Editor  A  Publisher. 

PHOTOGRAPHER:  26.  ambitious,  and 
single.  Own  all  equipment  and  ear. 
Thoroughly  experienced  in  all  phases 
of  large  city  daily  work,  currently  em¬ 
ployed  Chart  Area  4,  desires  relocation 
to  area  of  greater  opportunity  and 
advancement.  Write  Box  4528,  Editor 
A  Publisher. 

PHOTOGRAPHERr  36.  \^r«tile  16 
years  experience,  advertising,  indus¬ 
trial.  motion  pictures,  television,  color. 
Well  traveled.  Former  clients  national 
magazines,  agencies.  For  industrial, 
department  store,  resort,  or  commer¬ 
cial.  Minimum  $6. 000/year.  Branham, 
809  Georgia  Savings  Building,  Atlanta. 
Georgia. 


Promotion — Public  Relations 


PUBLIC  RELATIONS  WRITER— DI¬ 
RECTOR.  11  creative  years  in  puUia 
relations,  national  magazine  writing, 
newspaper  reporting,  editing-producing 
publications.  35,  Columbia  J-grad.  Box 
4533,  Editor  A  Publisher. 
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HELP  WANTED 


_ ClaMMified  Advertising _ 

ClASSIFIBU)  advertisinK  manager  for 
40,000  circulation  daily  chart  area  2. 
Excellent  opportunity  for  experienced 
producer.  Write  fully.  Box  4418, 
Editor  &  Publisher. _ 

PROGRESSIVE,  medium  sized  Cali¬ 
fornia  daily  with  department  of  f 
wants  alert  Classified  Manager  whc 
knows  every  phase  of  classified.  $150.00 
per  week  if  we  can  find  the  right 
man.  Times-Standard,  Eureka,  Cal. 

CLASSIFIED  Advertising  Manager 
for  successful  25.000  circulation  sub¬ 
urban  quality  weekly.  Fine  opportun¬ 
ity  for  qualified  man  (or  woman). 
Starting  salary  up  to  $100,  depending 
on  experience.  Morris  County  Guide, 
31  South  Street,  Morristown,  N.  J. 


Duplay  Advertising 

LIVE  WIRE  Advertising  Manager 
also  one  advertising  salesman  for  bi¬ 
weekly  paper  going  daily  within  $ 
months.  Send  full  information  imme¬ 
diately  Editor.  Corning  News,  Inc.. 
Corning,  New  York. _ 

AD  SALES  MAN  2  or  more  yean 
experience,  some  layout.  Small  daily 
progressive  eity  12,000  locat^  on 
Strait  Juan  de  Fuca,  gateway  scenic 
Olympic  National  Park.  Fishing 
hunting  fine  schools  churches  go<xi 
working  conditions  future  for  right 
man.  Give  all  first  letter.  John 
Schweitzer,  Evening  News,  Port  An- 
geles,  Washington. 

ADVERTISING  MANAGE^ 

UNUSUAL  opportunity  for  aggressive, 
hard  hitting,  promotion  minded  pro¬ 
ducer.  Not  interested  in  chair  warm¬ 
ers.  Successful  applicant  must  have 
demonstrated  skill  to  achieve  and  sus¬ 
tain  maximum  production  from  hot 
market  with  terrific  potential.  Chart 
area  6  evening  daily — 25,000.  Top 
money  for  top  results.  Provide  com¬ 
plete  information  in  confidence.  Box 
4456.  Editor  &  Publisher. _ 

GOOD  POSITION  open  for  Display 
Advertising  Salesman.  Wire  or  write 
qualifications,  references.  Inquirer, 
Gallon,  Ohio.  _ 

ADVERTISING  MANAGER.  5000  cir¬ 
culation  daily,  excellent  community,  fu¬ 
ture  home  of  $45,000,000  atomic  energy 
electric  generating  plant.  This  news¬ 
paper  is  one  of  a  group  and  offers 
excellent  opportunities  for  advance¬ 
ment.  Applicant  must  know  all  phases 
of  advertising  and  promotion.  TTiomas 
West,  Morris  Daily  Herald,  Morris. 
Illinois. 


ADVERTISING  SALESMAN,  experi¬ 
enced,  excellent  opportunity  for  ad¬ 
vancement  in  area  11.  town  of  30.000. 
Growing  market,  good  schools,  in  great 
hunting  and  fishing  area.  Apply  by 
letter  only,  give  full  particulars,  salary 
requirements,  etc.  Box  4505,  Editor 
and  Publisher. 

CALIFORNIA  prize-winning  county 
seat  weekly  seeks  young  man  to  direct 
advertising,  assist  in  management.  Ex¬ 
perience  helpful :  vitality,  interest  es¬ 
sential.  Young  staff,  attractive  com¬ 
munity,  good  salary.  The  Times 
^acerville. 

ADVERTISING  SALESMAN  with 
ideas  and  energy  wanted  to  join  four 
man  staff  on  long  established  after¬ 
noon  daily  in  advertising  minded  city. 
Give  full  details  in  first  letter.  The 
time  is  short,  lay-aways  have  already 
started.  Laurel  Leader-Call,  Laurel, 
Mississippi. 

DISPLAY  ADVERTISING  SALE^S- 
MAN.  Prefer  man  in  30’s,  good  layout 
and  copy  writer.  Excellent  starting 
salary  i)lus  liberal  bonus  plan.  Write 
fully  first  letter  giving  complete  de¬ 
tails.  Wallace  Miller,  Advertising  Di¬ 
rector,  The  Dothan  Eagle,  Dothan, 
Alabama. 


IMMEDIATE  OPENING  retail  sales¬ 
man  with  at  least  five  years  newspa- 
I)er  advertising  experience,  under  40. 
able  to  sell  planned  advertising.  Pre¬ 
fer  man  from  south.  $100,  plus,  per 
week  to  start.  One  of  best  100,000 
cities  in  the  country.  Write  full  de¬ 
tails,  Box  4516,  EMitor  &  Publisher. 


HELP  WANTED 


Display  Advertising 


PANAMA  CITY,  FLORIDA,  News- 
Herald  needs  energetic  young  man  or 
woman  with  car  for  position  on  local 
display  sales  staff.  Salary,  bonus, 
commission  and  car  allowance.  Write 
Paul  Brooks. 


PROGRESSIVE,  medium-sized  Cali¬ 
fornia  daily  has  permanent  key  posi¬ 
tion  open  for  aggressive,  sincere,  hard¬ 
working  display  advertising  salesman. 
$600  to  $650  per  month.  Elxcellent 
sales  training  program.  Other  bene¬ 
fits.  Send  full  details  to  Times-Stand¬ 
ard.  Eureka,  California. 


CONNECTICUT  DAILY  will  add  a 
lualified  display  adman  to  staff.  Em¬ 
phasis  on  layouts  and  selling.  Give 
full  particulars  in  your  confidential 
reply.  Box  4421,  Eiditor  &  Publisher. 


HELP  WANTED 


Editorial 


ASSISTANT  EDITOR 

Weekly  News  Magazine,  at  New  York 
City,  serving  a  major  business  needs 
assistant  editor,  25-30.  Good  salary, 
fine  future  for  man  who  can  write. 
Indicate  salary  requirements.  Box 
4433,  Editor  &  Publisher, 


GENERAL  NEWS  MAN  with  manag¬ 
ing  editor  qualities,  for  beats  and  fea¬ 
tures  on  five  rapidly  expanding  week¬ 
lies  (outside  of  Cook  County)  with 
combined  circulation  of  more  than  49,- 
000.  Permanent  job,  excellent  salary. 
Modern  office  and  plant,  congenial, 
efficient  staff.  Write  Press  Publica¬ 
tions,  Elmhurst,  Illinois. 


OPPORTUNITY  with  leading  news¬ 
paper  publishers’  representative  for 
aggressive  feet-on-the-ground  newspa¬ 
per  salesman.  Rapid  advancement  pos¬ 
sible.  Age  27-33.  Furnish  complete 
details,  education,  employment,  hol^ 
bies,  extra-curricular  activities,  and 
salary  required.  Do  a  selling  job  in 
vour  letter.  Write  Box  4318,  Editor 
&  Publisher. 

AiTvERTISING  MANAGER  for  five 
outstanding  Chicago  North  Shore  sub¬ 
urban  community  publications.  Large 
daily  or  metropolitan  background  and 
executive  experience  necessary.  Please 
apply  m  writing  giving  complete  in¬ 
formation.  Answers  will  receive  strict 
confidence.  Lloyd  Hollister  Inc.,  1232 
Central  Ave^,  Wilmette.  Illinois. 
ADVERTISING  PROMOTION  MA'nI 
ACER  wanted:  Unusual  Opportunity 
for  advertising  man  with  sales  ideas 
—energy  and  sales  ability.  Need  ex- 
IHjrienced  man  to  work  with  two  daily 
newspapers  with  9,000  and  8,000  cir¬ 
culations.  Salary  and  commission  and 
unusual  future  for  a  producer.  Tell 
all  in  fir.st  letter.  Give  background 
and  references.  Box  4615,  Elditor  & 
Publisher. 

AlWER’nSING  ^LE:SMAN~  WITH 
copy  and  layout  exjierience.  Typist. 
Seeking  young  man  interested  in  im¬ 
proving  present  position  with  aggres¬ 
sive  daily  in  prosperous  30.000  popu¬ 
lation  midwest  cit.v.  Must  have  initia¬ 
tive,  good  personality  and  habits.  Col¬ 
lege  background  jireferred.  Wo  pay 
well,  provide  group  life,  accident,  hos¬ 
pital.  etc.,  good  opportunity  and  secur¬ 
ity  for  right  man.  Write;  George 
Gressman.  Business  Manager,  .lanes- 
vilie  Daily  Gazette.  Janesville.  Wise. 


IF 


you  feci  stifled  in  your  jiresent  post: 
you  nre  available  for  some  movini? 
about ;  you  possess  an  oi>en  mind ; 
you  have  manapremr nt  potential :  you 
are  mature  enouprb  to  be  comi>ensated 
by  draw  and  commission  ;  you  would 
not  object  to  paying  income  tax  on 
*8-10.000:  you  are  ready  to  move 
ahead  NOW :  and  unlike  tbo  avcraLrc 
newspaper  adman,  you  can  SKT>L  .  .  . 

THEN  you  are  unusual,  and  may  be 
just  the  man  we  are  seckinp:.  Prove 
it  to  us  in  first  letter.  You  will  join 
the  industry’s  most  potent  and  promis¬ 
ing  team  in  a  permanent  position. 
All  replies  will  be  answered,  in  con¬ 
fidence.  Box  4000,  Editor  &  Publisher. 

Editorial 


REPORTER 

Morning  daily  write  Daily  Rocket, 
Rock  Springs,  Wyoming. 


SPORTS  and  general  news  reporter. 
Small  New  York  State  afternoon  daily 
paper.  Good  opportunity  for  right 
man ;  Company  benefits,  etc.  Write  all 
in  first  letter  to  Box  4519,  Editor  & 
Publisher. 


HELP  WANTED 


Editorial 


EDITOR 

HOUSE  ORGAN 

EXPERIENCED,  qualified,  ail  around 
editorial  writer,  under  30  years.  Must 
have  experience  in  production  of  news- 
pai>er  or  house  organ,  and  have  writ¬ 
ten  published  articles.  Conservative. 
Some  familiarity  with  public  relations. 
Graduate  of  journalism  school  pre¬ 
ferred.  Position  in  N.  Y.  City,  but 
occasional  travel  required. 

EXCELLENT  opportunity  with  large 
organization.  Submit  complete  resume 
including  age,  education,  exiierience 
and  salary  desired. 

Box  E.P.  497,  221  W  41  St.  N  Y  36 


WANTED  desk  man  experience  in  wire 
copy.  AM  Chart  Area  six.  Health 
and  life  insurance  pension.  Box  4526, 
Editor  &  Publisher. 


WASHINGTON  news  bureau  oppor¬ 
tunity  for  young  writer.  Good  aca¬ 
demic  record,  ability  to  grasp  and 
digest  complex  material,  enthusiastic 
interest  in  government  and  politics  are 
essential  requirements.  Write  com¬ 
plete  details  your  background ;  include 
sample  writings  if  possible.  Applica¬ 
tion  will  be  treated  in  confidence. 
Box  4506,  Editor  &  Publisher. 


MANAGING  EDITOR  for  15,000  eve¬ 
ning  and  Sunday  city  45,000.  Has  to 
be  outside  editorial  front  man  as  well 
as  direct  staff  in  production  of  prize 
winning  newspaper.  No  beats.  Must 
write  better  than  average  editorials. 
Permanent.  Full  details  please.  In¬ 
terview  will  be  arranged.  Box  4535, 
Editor_  &  Publisher. 

CITY  EDITOR  for  high  standard  af¬ 
ternoon  paper,  college  town.  Chart 
Area  9.  Need  fast  alert  oopyreader 
and  effective  head  writer.  Prefer  mid¬ 
west  or  midsouth  background  in  ex¬ 
perience.  Top  pay  for  area.  Include 
earnings,  references  and  personal 
habits  in  resume  of  qualifications. 
Box  4604,  Editor  &  Publisher. 


1  fTTY  EDITOR  reporter  for  aggressive 
;  six  afternoon  daily  serving  growing 
1  city  with  13,000  city  zone  and  more 
1  than  20  cities  and  towns  in  eight  ad- 
i  jacent  counties.  Wire  or  phone  H.  M. 

;  Rankin,  Daily  Tifton  Gazette,  Georgia 
EXPERIENCED  copy  editor  for  live 
i  afternoon  newspaper  of  18,000  circula¬ 
tion  in  Chart  Area  1.  Write  Box  4618. 
Editor  &  Publisher  giving  full  bio- 
graphical  details  ,  and  salary  expected. 
FREE  LANCE  writers  for  national 
magazine.  Send  resume  and  one  pub¬ 
lished  article.  Box  4602,  Editor  & 
Publisher. 


OUTSTANDING 
MANAGING  EDITOR 
WANTED 

ONE  OF  America’s  largest  evening 
and  Sunday  newspapers  seeking  the 
services  of  an  experienced,  dynamic 
Managing  Editor. 

Must  have  initiative  and  natural  lea¬ 
dership.  Preferably  40-45  age  bracket. 
Chart  area  2. 

WRITE  fully  in  complete  confidence 
including  biographical  sketch.  Box 
4625,  Editor  &  Publisher. 

REPORTER— Northern  Ohio  evening 
daily.  Some  exiierience,  knowledge  of 
camer.i  helpful,  general  assignment. 
Send  complete  resume  to  Box  4628, 

Editor  &  Publisher. _ _ _ 

REPORTER  of  liberal  outlook  with 
experience  in  all  phases  of  reiorting 
wanted  by  aggressive  liberal,  hard 
hitting  morning  daily  in  community 
of  90.000.  No  hiring  restrictions  of 
any  kind.  Opiiortunity  consists  of  em¬ 
ployment  on  an  established  newspaper 
with  complete  freedom  to  gather  news. 
Chart  area  2.  replies  treated  confi¬ 
dential.  Box  4606,  Editor  &  Publisher. 
REPORTER  WANTED.  Must  be  ener¬ 
getic.  imaginative,  hard  worker  for 
vigorous  lively  newspaper  in  southern 
Connecticut.  Second-raters  will  he  un¬ 
happy  here.  Box  4621,  Editor  &  Pub¬ 
lisher.  _  _ _ _ 

SPORT.S  REPORTER.  J-grad.  some 
experience,  pro  baseball,  college  ath¬ 
letics.  Pheasant,  goose  hunting.  De¬ 
tails,  Reference  to  E.  J.  Karrigan, 
American-News,  Aberdeen,  S.  Dakota. 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy!  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  Information.  Gebbie  Press 
Services,  19  East  48,  N.  Y.  C.,  N.  Y. 


FOR  AN  OHIO  MAN 
Young  man  with  newspaper  experi¬ 
ence  for  press  relations  department  of 
large  company.  Resident  of  Ohio  pre¬ 
ferred.  Knowledge  of  advertising,  r.adio, 
television,  photography  helpful.  Appli¬ 
cant  should  outline  educational  back¬ 
ground  and  experience  fully,  give  ref¬ 
erences.  present  salary,  and  draft  sta¬ 
tus.  Box  4406,  Eddor  &  Publisher. 
GAG  WRITERS  cartoonist  needs  gag 
ideas  for  magazines.  All  categories. 
Good  rates  on  acceptance.  Box  4425, 
Editor  &  Publisher. 


WOMEN :  Society  editor,  reporters, 
and  women’s  page  editors  needed  for 
all  sections  of  the  country.  Beginners 
and  medium  exiierienced  persons  pre¬ 
ferred.  BIRCH  PERSONNEL,  59  E. 
Madison  St.,  Chicago  2,  Illinois. 
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HELP  WANTED 


Mechanical 


COMPOSING  ROOM  foreman  for  8 
machine  (hop — coat  conscious  ITS  ex¬ 
perience — open  shop,  eastern  daily — 
excellent  opportunity.  Box  4444,  Editor 

t  Publisher. _ 

EXPERIENCED  PRINTERS.  Open 
shop  conditions.  Youns  men  between 
sees  21  to  50  who  have  had  at  least 
4  years  experience  in  the  printins 
trade  are  elittible.  Must  be  comi>etent 
as  an  ad  compositor,  linotype  operator, 
ad  mark  up  or  make  up.  Ehtcellent 
working  condition— *7%  hours  per 
week — 5  day  week.  Day  $103.76  per 
week.  Night  $108.76.  $9,000  life  insur¬ 
ance,  complete  hospitalization,  liberal 
pe.ision  plan,  2  weeks  paid  vacation 
after  1  year,  3  weeks  paid  vacation 
after  5  years — 6  holidays  per  year. 
Company  cafeteria  and  many  other 
excellent  benefits.  If  you  meet  the  above 
requirements  you  are  interested  in  this 
position.  ITU  Local  238  now  on  strike. 
Write  giving  personal  and  employment 
history  to  Oklahoman  and  Times,  500 
North  Broadway,  Oklahoma  City,  Okla. 
COMPOSITOR  ad  operator  or  combi¬ 
nation.  Immediate  opening  on  small 
daily  (12-24  pages)  non-union.  Good 
working  conditions,  good  pay.  No 
mutes.  Wire  or  call  Bert  Mosser,  Ash¬ 
land  Times-Gazette,  Ashland,  Ohio. 

Wanted 

A  COMBINATION  stereotyper  and 
pressman  or  a  tubular  stereotyper  on 
a  16  page  standard  Duplex.  New  scale 
just  signed  $100  l>er  37%  hour  week, 
2  weeks  vacation,  at  least  2  weeks 
sick  leave.  6  paid  holidays,  $4000  life 
Insurance  and  Medical  &  Hospitaliza¬ 
tion.  which  the  management  pays 
part.  This  country  would  be  paradise 
for  middle  westerner,  town  around 
35.000.  mild  winters  and  beautiful 
summers,  not  hot  and  stuflie.  For 
more  information,  write 

Gene  Denton 
Press  Foreman 
Herald  &  News 
Klamath  Falls.  Oregon 

MECHANICAL 

SUPERINTENDENT 

Desirable  position  for  a  good  supervisor. 
ITU  member,  with  working  knowledge 
of  all  departments,  who  can  coordinate 
and  supervise  composing  room,  stereo¬ 
type  and  press  room  of  growing,  mod¬ 
em  midwest  daily,  20,000  circulation. 
Write  full  details  of  training  and  ex¬ 
perience  to  Box  4503,  Editor  &  Pn^ 
lisimr  and  interview  will  be  arranged. 

MACHINIST^PER^ATORr  ^-mach’hm 
shop,  37%  hr.  wk..  TTS  experience 
helpful.  Center  of  splendid  hunting 
and  fishing  area.  Port  Angeles  Eve¬ 
ning  News.  Port  Angeles,  Washington. 
PRESSMAN-STEBEOTYPER~for  2^ 
000  evening  Ohio  daily  with  8-unit 
Hoe.  Must  be  top  craftsman  and  me¬ 
chanic.  Color  experience  desirable. 
Permanent,  above  average  pay.  Sub¬ 
mit  full  details  in  confidence  to  Box 
4627,  Editor  &  Publisher. 


Photography 


PHOTOGRAPHER.  23-35,  (still  and 
motion  picture)  to  operate  small  photo 
lab.  University  of  Rhode  Island.  Needs 
news  photo  experience,  ability  to  grow 
with  expanding  department.  About 
$4,000.  Division  of  Public  Relations, 
Kingston,  R.  I. 


SALESMAN  needed  for  high  quality 
syndicated  advertising  programs ;  in 
your  own  locality ;  nice  living  full 
time,  top  extra  money  for  part  time ; 
high  commisaion.  Write  Box  4620, 
Editor  t  Publisher. 

INSTRUCTION 

_ Radio  and  TV _ 

"THE  NATIONAL  ACADEMY  of 
Broadcasting,  $338  Sixteenth  St..  N. 
W.,  Washington.  D.  C.  has  taught 
many  leading  Washington  Commen¬ 
tators  since  its  establishment  in  1934. 
Private  lessons  by  text  book  and  tape 
are  now  available.  Send  for  folder.” 


INSTRUCTION 


CAastified  Adverlisin 


UP  YOUR  EARNINGS  .  .  . 

INCREASE  YOUR  CONFIDENCE  .  .  . 
BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and  ' 
copywriting  methods  which  are  put  I 
into  practice  immediately  for  fast  and  I 
big  pay-off.  I 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  i)er- 
sonal  guidance  by  classified  specialists. 
JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLI,  TODAY!  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee— balance 
$3  per  enrollee  per  week  for  16  weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  T9th  St..  Miami  47,  Florida. 


SITUATIONS  WANTED 


SITUATIONS  WANTED 

Administrative 

ASSISTANT  to  Publisher — Mechanical 
superintendent  10  years,  18-machine. 
39,000  daily ;  3  years  publishers’  as¬ 
sistant.  Experienced  labor  negotiator ; 
personnel ;  purchasing :  maintenance : 
other.  Family  man,  50.  good  health. 
Sound  reason  for  change.  Box  4616, 
Editor  &  Publisher. _ 

RETAIL  EXPERIENCED  adman  of 
recognized  ability,  schooled  in  editor¬ 
ial  responsibilities  and  techniques  as 
well,  is  ready  to  take  charge  of  ad 
department  (or  represent  you  to  news¬ 
paper  management.)  Offers  knowledge 
gained  in  six  years  on  dailies  of  less 
than  5.000  to  almost  quarter  million 
circulations  in  linage  categories  from 
used  cars  to  department  stores.  Single. 
29  years  old.  own  car.  Box  4623, 
Editor  £  Publisher. 

Artists-Cartoonists 

CARTOONIST — talented,  hardworking, 
college  man  capable  of  handling  any 
phase  of  newspaper  art-promotional, 
sports,  editorial.  10  years  general  ex¬ 
perience — 2  years  newspaper.  Vet.  30. 
married,  one  child.  All  details  first 
letter,  please,  as  want  immediate  con¬ 
nection.  Write  Box  4622.  Editor  * 
Publisher. 

VOLINSKY 

Real  BIG-TIME  Gag-Panels 
Ad-Cartoons 

desires  staff- job  or  fsyndVation). 

Box  4603,  Editor  &  Publisher. 


CArculation 


CIRCULATION  MANAGER.  Complete 
knowledge  of  all  phases.  Well  known 
in  newspaper  circulation  field.  Never 
unemployed  and  can  famish  best  of 
references.  Ready  to  make  change  for 
personal  reasons.  Box  4621,  Editor  & 
Publisher. 

Display  Advertising 

ADMINISTRATION  problems  in  your 
advertising  department?  Here's  your 
solution  I  Successful  quarter-century 
background  in  12,000  to  16,000  daily 
and  Sunday  field.  Top  sales  producer, 
successful  iwrsonnel  training,  excel¬ 
lent  public  relations  and  community 
service.  Married,  sober,  dependable. 
Prefer  chart  areas  2.  3  and  6  but 
sound,  permanent  connection  is  most 
important.  Box  4442.  Editor  £  Pub- 
iisher. 

SALESMAN — Display,  Classified,  medi¬ 
um  daily,  strong  weekly.  California. 
Experience,  go^  acceptance.  Inter¬ 
view.  Box  4427,  Editor  £  Publisher, 

SPECIAL  editions.  No  pressure.  Re¬ 
ferences.  Samples.  Commission.  P.O. 
Box  1496.  Denver  1,  Colo. 


FEATURE  WRITER. 

feature  page  editor  with  more  than 
two  years  on  large  West  Coast  subur¬ 
ban  afternoon  paper  would  like  to 
relocate  in  New  York  metroimlitan 
area,  which  he  knows  intimately.  Avail¬ 
able  after  November  16.  Box  4036, 
Editor  £  Publisher. _ 

WRITE  FOR  thumbnail  sketches  of 
dozens  of  available  weekly,  daily  and 
magazine  personnel.  Birch  Personnel, 
National  Newspaper  Service,  59  E. 
Madison,  Chicago  2.  Illinois.  (TEntral 

6-5670. _ 

ALL-AROUND  Editorial  man,  can  han¬ 
dle  camera,  six  years  heavy  experience 
weeklies,  dailies,  seeking  i)Osition  with 
future  in  (Thart  Area  1  or  2.  Box 
4437,  Editor  £  Publisher. _ 

WIRE  SERVICE  bureau  manager,  32, 
wants  editorial  writing  or  capitol- 
political  reporting  job.  Nine  years  ex¬ 
perience  and  still  on  way  up  in  present 
job,  but  would  prefer  to  work  for  news¬ 
paper.  Box  4436,  Editor  £  Publisher. 
A  BREAK  WANTED  by  June  grad. 
B.A.  J-Major  wants  to  learn  by  doing, 
college  paper  experience ;  strong  news 
and  features:  Salary,  Location  Second- 
ary.  Box  4510,  Editor  £  Publisher. 
ASSISTANT  to  nationally  syndicated 
columnist  wants  own  column ;  also 
news-feature  reporting  on  small  daily 
or  large  weekly.  Chart  area  2.  Box 

4523.  Editor  £  Publisher. _ 

EDITOR.  Creative  Writer,  Photograph¬ 
er,  Public  Relations.  Man,  37,  has  10 
years  experience  with  national  firm; 
education  in  journalism.  West  Coast 
preference  but  will  relocate  Chicago 
and  west.  Box  4514.  Editor  £  Publishen 

EMPLOYER  RECOMMENDS  HIGH¬ 
LY  man-wife  team.  Would  like  to  keep 
them,  but  they  want  location  farther 
north,  chart  area  2.  Man  has  five  years 
experience:  reporter,  wire  editor,  two 
years  Associated  Press.  Woman,  two 
years  city  reporter.  W.  J.  Missett, 
Publisher,  Suffolk  News-Herald,  Suffolk, 
Virginia. 


SPORTS  WRITER— College  Education. 
Married.  26,  car — seeks  opportunity. 
Excellent  knowledge  of  sports.  Prefer 
Chart  Areas  1,  2,  6.  Box  4624,  Editor 
£  Publisher. 

SPORTS  WRITER 

EXPERIENCED  sports  writer  now 
employed  on  top  metropolitan  daily. 
Can  handle  copy,  page  layouts,  com¬ 
posing  room  makeup  and  other  desk 
duties.  Also  write  bright,  imaginative 
news  and  feature  stories.  Used  to  pres¬ 
sure.  Excellent  references.  Box  4520, 

Editor  £  Publisher. _ 

NEWS  EDITOR  of  small  daily  wants 
editorial  writer  spot  on  metropolitan 
daily.  Will  also  consider  feature  writing 
and  some  copy  desk  work.  Write  Box 
4509,  Editor  £  Publisher. _ 

REPORTER.  42,  experienced  and  em¬ 
ployed,  wants  day  job  in  Chart  Ares 
2  or  3.  Can  use  Speed  Graphic.  Box 
4517,  Editor  £  Publisher. 


EMPLOYMENT  on  Weekly.  Experi¬ 
enced.  front-back  shop,  editorial.  Box 
4532,  Editor  £  Publisher. 


BUSINESS  EDITOR  with  national 
reputation  desires  Pacific  Coast  or 
Rocky  Mountain  editorial  post.  15 
years  in  top  m.nnagement  agricultural, 
commercial,  industrial,  promotional 
writing,  editing  and  publishing.  Uni¬ 
versity  background.  Exiierience  in  both 
domestic  and  fore'gn  economic  and 
technical  research-reporting.  Drawing 
five  figure  annual  salary  but  wants 
to  return  to  West.  Box  4605,  Editor  £ 
Publisher. 


COLLEGE  news  bureau,  public  rela¬ 
tions,  or  house  organ  spot  sought  by 
newsman,  28,  who  offers  writing  abil¬ 
ity  based  on  command  of  F^glish, 
grasp  of  situation,  knowledge  of  inside 
of  WHY.  HOW.  and  WHERE  a  piece 
is  aimed ;  an  imaginative  and  respon¬ 
sible  approach ;  daily  news,  feature, 
photographic  experience  plus  sports 
background ;  and  fine  scholastic  record, 
M.A.  Veteran,  married,  car.  Box  4617, 
Editor  £  Publisher. 


SITUATIONS  WANTED 


COMPETE.NT  NEWSPAPER  MEN 
for  all  parts  of  country,  screened  by 
our  trained  interviewers  to  meet  your 
specifications.  Write  Newspaper  Desk. 
MIDTOWN  AGENCY,  130  W.  42  St., 

New  York  City.  N.  Y. _ 

CHANGE  desired  by  elderly  man  now 
employed.  Desk  work  preferred.  Com¬ 
fortable  place.  Modest  wage.  Box  4614, 
Editor  £  Publisher. _  _ _ 

DARN  THESE  NORTHERN  WIN¬ 
TERS.  Experienced  newsman  21  years 
as  feature  specialist ;  general  assign¬ 
ment  and  fraternal,  convention, 
church,  school,  entertainment  and  edi¬ 
torial  writer  wants  post  in  Chart  Areas 
4,  9,  10  or  12.  Come  to  you  low  maxi¬ 
mum  if  weather  warm.  Excellent  back¬ 
ground  and  large  dossier  of  feature 
ideas  for  you.  J  School  :  SDX.  Im¬ 
mediately  available.  Sterling  Sorensen, 
3507  Cross  Street,  Madison  5.  Wise. 
TOlfORTATr”POSTTION  in  industrial, 
trade,  publicity  field  sought  by  ex¬ 
perienced  newspaiier  woman.  Experi¬ 
enced  in  general  news,  features,  all 
beats.  BA  degree.  Box  4610,  Editor 
and  Publisher. 

NEW.SMAN,  ~FuBLICT.ST^  EXPERT 
I'EATURE  WRITER,  reviewer :  21 

years  city  room  experience.  SDX,  J- 
Sehool,  interview,  fraternal,  agricul¬ 
tural,  convention,  school,  religion  au¬ 
thority.  Come  to  you  low  maximum 
Chart  Areas  9.  10.  12.  Box  4601, 

Editor  £  Publisher. 

REPORTER,  Ivy  I.engue  baekground, 
seeks  work  on  daily  in  Chart  Area  1 
or  2.  Experience  general  assignments, 
desk,  features,  photography,  some 
si)orts.  Own  car.  23.  single,  draft- 
exempt.  Write  Box  4626,  Editor  £ 
Publisher. 

REPORTER,  29.  three  years  experi¬ 
ence,  wants  general  assignment  sixjt 
with  goo<|  daily.  Fast,  accurate,  good 
feature  writer.  Missouri  degree,  fam¬ 
ily,  good  references.  Box  4609,  Editor 
£  Publisher. 

WHATS  WRONG  WITH  THE  MID- 
WEST7  Good  opijortunities  offered  to 
me  are  from  the  coasts.  Well-train^ 
woman,  30,  likes  Midwest :  seeks  ^1- 
tori.al  post  with  future  there.  Four 
years  daily  news,  features,  city  desk; 
three  years  copy  editor.  University 
degree,  car.  Box  4619,  Editor  £  Pub¬ 
lisher. 

I 


Mechanical 


PRODUCTION  MANAGER  with  good 
record,  now  employed,  wishes  to  mak* 
change.  Experience  large  and  small 
papers.  Box  4302,  Editor  £  Publisher. 


Photography 


PHOTOGRAPHER-REPORTER.  21. 
single,  desires  position  with  small 
daily  in  Chart  Area  6.  Has  camera, 
car.  Box  4827.  Editor  £  Publisher. 


PHOTOGRAPHER,  22,  veteran :  work 
published  American  and  foreign  lan¬ 
guage  dailies.  15  months  experience  aB 
phases  photography  for  Army  news¬ 
paper.  See  position  newspaper,  maga¬ 
zine.  Box  4530.  Editor  £  Publisher. 


PHOTOGRAPHER;  26.  ambitious,  and 
single.  Own  all  equipment  and  ear. 
Thoroughly  experienced  in  all  phases 
of  large  city  daily  work,  currently  em¬ 
ployed  Chart  Area  4,  desires  relocation 
to  area  of  greater  opportunity  and 
advancement.  Write  Box  4628,  Editor 
£  Publisher. 

PHOTOGRAPHER.  36.~  Versatile~l6 
years  experience,  advertising,  indus¬ 
trial.  motion  pictures,  television,  color. 
Well  traveled.  Former  clients  national 
magazines,  agencies.  For  industrial, 
department  store,  resort,  or  commer¬ 
cial.  Minimum  $6, 000/year.  Branham. 
809  Georgia  Savings  Building,  Atlanta. 
Georgia. 

Promotion — Public  Relations 

PUBLIC  RELATIONS  WRITER— DI¬ 
RECTOR.  11  creative  years  in  publie 
relations,  national  magazine  writing, 
newspaper  reporting,  editing-producing 
publications.  36,  Columbia  J-grad.  Box 
4633,  Editor  £  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  L).  Brown 

New  Orleans,  I.a.  l.  Suit  for  severance -.pay 
In  a  voluminous  report  to  filed  at  the  instisation  of  what 
the  Inter-American  Press  Asso-  was  the  Eva  Peron  Foundation, 
ciation  convention  here,  the  which,  “paid”  the  sums  to 
Committee  on  Freedom  of  the  workers  who  so  requested. 

Press  dealt  at  length  with  the  2.  Suit  for  customs  duties  on 
historical  background  of  Peron  s  newsprint,  w’hich  free  Argentine 
confiscation  of  Ln  Prevsa  in  justice  in  1946  had  declared  un- 
Ruenos  Aires.  constitutional  and  acquitted  La 

It  reported  there  is  no  direct  Prensa  on  the  same  charge, 
censorship  in  Argentina  today.  The  Peron  court  attached  the 
President  Eduardo  Lonardi  was  sum  of  18  million  pesos — the 
said  to  have  repealed  these  ridiculous  amount  which  the 
laws:  1.  The  State  of  Internal  Peron  regime  appraised  as  the 
War  Law,  which  was  enacted  net  worth  of  the  newspaper 
September  28th;  2.  The  Securi-  properties  —  which  had  been 
ty  of  the  State  Law,  which  muz-  deposited  by  the  government  as 


zled  the  press;  .‘1.  The  law  of 
“Desacato”  (o)'  disresspect) 
which  made  it  a  criminal  of¬ 
fense  to  criticize  the  president; 
and  4.  The  ban  on  circulation 
of  newspapers  through  the 
mails. 

The  foremost  question  in  the 
minds  of  the  editors  and  pub¬ 
lishers  from  all  over  the  hemi¬ 
sphere  was,  however:  “When 
will  La  Prensa  be  restored  to 
Dr.  Alberto  Gainza  Paz? 

The  lAPA  committee  provided 
no  conclusive  answers  hut  of¬ 
fered  some  hints  to  the  conven¬ 
tion,  and  asked  some  questions 
of  its  own  of  the  new  regime. 

*  ♦  * 

Fbo.m  the  start  of  Peron’s 
effort  to  take  over  La  Prensa, 
the  attorneys  of  the  newspaper 
were  faced  with  a  grave  prob¬ 
lem,  the  committee  reported,  be¬ 
cause  Peron  had,  through  his 
rubber  stamp  congress,  altered 
the  expropriation  law.  Previ¬ 
ously  the  property  remained  in 
possession  of  the  rightful  owner 
until  final  court  sentence  was 
passed  on  expropriation.  Peron 
had  the  law  modified  so  that  the 
state  would  acquire  the  proper¬ 
ty  by  simple  presentation  of  a 
decree  signed  by  the  executive 
power  and  deposit  of  the  ap¬ 
praisal  sum.  Once  that  is  ac¬ 
complished,  under  the  Peron 
law,  the  exproi)riated  owner 
loses  all  title  of  domain. 

Pending  now  are  four  civil 
suits  in  the  court  of  the  Na¬ 
tional  Judge  for  Civil  and  Spe¬ 
cial  Commercial  Cases  which 
must  be  settled  first  if  the  pres¬ 
ent  government  follows  its  ap¬ 
parent  decision  to  resort  to 
legal  means  for  restoring  La 
Prensa  rather  than  by  direct 
government  action.  President 
Lonardi  has  been  quoted  as  say¬ 
ing  he  will  not  take  executive 
action  to  return  La  Prensa. 

The  civil  suits  are: 


“payment”  for  the  expropria¬ 
tion.  Before  the  defense  can 
contest  this  suit  it  must  first 
pay  the  fine  assessed  by  the  gov¬ 
ernment  in  19-51.  This  cannot 
be  done  because  the  lightful 
owners  w'ere  deprived  of  all 
their  funds. 

‘5.  Suit  for  expropi'iation  of 
all  real  property. 

4.  Suit  for  expropiiation  of 
machinery,  equipment  and  fix¬ 
tures.  Both  these  suits  are  still 
in  the  court  of  first  instance. 

The  I A  PA  committee  stated: 

“In  the  suit  for  expropria¬ 
tion  of  all  real  propei  ty  the  de¬ 
fense  is  awaiting  a  ruling  hy 
the  Court  of  Appraisals  on  the 
value  of  the  property.  If  normal 
procedure  is  followed  it  will 
take  one  year  to  present  briefs 
and  obtain  a  decision. 

“In  the  suit  for  expropria¬ 
tion  of  machinery,  equipment 
and  fixtures  the  defense  is 
awaiting  the  presentation  of  ap¬ 
praisals  by  experts  appointed 
by  the  court  on  the  net  worth 
of  the  machinery  and  on  the 
company’s  money. 

“The  attorneys  for  La  Prensa 
have  challenged  the  exproi)ria- 
tion,  which  they  have  unhesitat¬ 
ingly  called  confiscation,  as  an 
outrageous  violation  of  the  con- 
situation. 

“According  to  judicial  pro¬ 
cedure  the  judge  must  first  rule 
on  the  unconstitutionality  chal¬ 
lenge.  A  verdict  in  favor  of  the 
defense  will  automatically  end 
the  case  and  i-eturn  full  title  of 
all  the  properties  to  the  family 
of  Dr.  Gainza  Paz. 

“The  government  can  appeal 
the  verdict  and  carry  the  fight 
to  the  Supreme  Court,  just  as 
may  the  defense.  If  the  govern¬ 
ment  should  refuse  to  appeal 
and  elects  to  desist  from  furth¬ 
er  action  it  is  estimated  that 
about  four  months  would  elapse 


EDITOR  &  PUBLISHER  CALENDAR 

Nov.  6-8 — Central  Regional  National  Newspaper  Promotion  As¬ 
sociation  convention,  St.  Paul  Hotel,  St.  Paul,  Minn. 

Nov.  7 — National  Association  of  Real  Estate  Editors,  Naree  suite. 
Hotel  Commodore,  New  York  City. 

Nov.  7 — Kansas-Missouri  Associated  Press  Associations  joint  meet¬ 
ing.  Kansas  City,  Mo. 

Nov.  9 — Audit  Bureau  of  Circulations,  Planning  Committee  Con¬ 
ference.  Sheraton-Mount  Royal  Hotel,  Montreal,  Canada. 

Nov.  9-12 — Sigma  Delta  Chi,  46th  national  convention,  Sheraton 
Hotel,  Chicago. 

Nov.  12 — Idaho  Allied  Dailies  Inc.  meeting.  Hotel  Boise,  Boise, 
Idaho. 

Nov.  12-13 — Oklahoma  Press  Association,  Fall  Advertising  Clinic, 
Blltmore  Hotel,  Oklahoma  City,  Okla. 

Nov.  13-15 — Texas  Circulation  Managers  Association,  41st  annual 
convention,  Menger  Hotel,  San  Antonio,  Texas. 

Nov.  14-16— Public  Relations  Society  of  America,  national  con¬ 
ference,  Ambassador,  Los  Angeles.  Calif. 

Nov.  16-19 — Associated  Press  Managing  Editors  Association,  con¬ 
vention,  Broadmoor,  Colorado  Springs,  Colo. 

Nov.  26— Oklahoma  Associated  Press  meeting,  Norman,  Okla. 

Nov.  28-Dec.  9 — American  Press  Institute,  seminar  for  City  Edi¬ 
tors,  Columbia  University,  New  York  City. 

Dec.  2-3 — New  England  Society  of  Newspaper  Editors,  first  con¬ 
vention,  Hotel  Statler,  Boston. 

Dec.  2-3 — California  Press  Association,  annual  winter  meeting 
Clift  Hotel,  San  Francisco.  Calif. 

Dec.  12-16 — American  Press  Institute,  seminar  for  Management 
and  Costs  (for  newspapers  over  50,000  circulation),  Columbia 
University,  New  York  City. 

Jan.  9-20 — American  Press  Institute  seminar  for  Publishers  and 
Editors,  (for  newspapers  under  50,000  circulation). 

Jan.  20-21— N  ew  Mexico  Press  Association,  annual  convention 
Alvarado  Hotel,  Albuquerque. 

Jan.  26-28 — Oklahoma  Press  Association,  midwinter  meeting, 
Biltmore  Hotel  Oklahoma  City,  Okla. 

Jan.  30-Feb.  3 — American  Press  Institute  seminar  for  Mechanical 
Production  (for  newspapers  under  75,000  circulation)  Columbia 
University.  New  York. 


before  full  recovery  can  be  ob¬ 
tained.  It  is  also  estimated 
that,  should  action  be  expedited 
in  the  court  of  first  instance,  a 
decision  could  be  ready  by  the 
end  of  December  of  this  year. 

“The  entire  case,  naturally, 
could  be  solved  by  a  voluntary 
return  of  La  Prensa  to  the  gov¬ 
ernment  by  the  leaders  of  the 
General  Confederation  of  Labor 
in  response  to  the  ovei  whelming 
clamoi'  of  the  honest  workers  of 
.Argentina  that  this  should  be 
done  for  the  good  of  the  entire 
labor  movement.  That  they  ai’e 
reluctant  to  adopt  this  logical 
and  honest  eour.se  of  action 
might  be  due  to  the  fact  that 
the  CGT  leaders  are  reported  to 


receive  fabulous  additional 
monthly  salaries  as  directors  of 
ERAS  A  (set  up  to  operate  La 
Piensa) .” 

♦  ♦  * 

Whether  La  Prensa  will  be 
lestored  quickly,  or  whether  the 
case  will  drag  through  the 
coui’ts  for  months,  remains  to 
be  seen. 

Different  situations  appear  in 
other  cases.  David  Michel 
Torino,  editor  and  publisher  of 
El  Intraiisigente  of  Salta,  whose 
paper  was  confiscated  and  who 
spent  three  years  in  prison,  has 
also  been  appealing  for  return 
of  his  property.  But  he  hasn’t 
waited.  As  soon  as  Peron  fell, 
(Continued  on  page  66) 
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Standouts  tor 
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The  Linotype  Comet  can  east  slugs  faster  than  any  pc*rson 
or  mechanical  device  can  operate  its  keyboard.  It’s  engi¬ 
neered  for  speed  that  more  than  meets  the  heaviest 
production  loads. 

The  Comet  also  is  unmatched  for  design  sim¬ 
plicity  that  saves  valuable  maintenance  time. 

For  example,  the  keyboard  and  front 
swing  0|x*n  quickly  and  easily— an  exclu- 
sive  Comet  feature,  and  the  keyboard  frame 
with  the  “ee ’’  attachment  can  be  lifted  out  as 
a  unit,  opening  the  machine  from  front  to  . 

hack  for  speedy  lubrication  and  inspection 
of  assemblies. 

\o  wonder  the  Comet,  the  fastest  setting  straight 
matter  machine  in  the  world,  is  also  the  fastest  selling,  j 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 

Set  in  Linotvp^  Fairfirtit  yteitium  and  Spartan  famitiew 


Aganciat:  Atlanta,  Boston,  Chicago,  Cleveland,  Dallas,  Los  Angeles,  New  York,  Son  Francisco.  In  Canada:  Conadian  Linotype,  Limited,  Toronto,  Ontario 

LEADERSHIP  THROUGH  RESEARCH 


Printed  in  U.S.A. 


Add  it  up  any  way  you  want.  You  just  I  Thumb  through  every  reference  you  can 

can’t  beat  the  power  of  the  PRESS  in  I  find— and  you’ll  find  the  PRESS  is  out 

the  rich  Cleveland  market.  1  front  as  your  very  best  buy  in  Cleveland. 


The  future  looks  bright  for  Cleveland  and 
the  PRESS— they’re  both  really  growing! 
For  the  best  in  research,  too,  look  to  the 
PRESS! 


The 

Cleveland 

Press 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK.NVor/d-Tefegroiii  A  The  Sun 

CLEVELAND . Preit 

PinSBUROH . Preti 

SANFRANaSCO . Newi 

INDIANAPOLIS . Times 


COLUMBUS . Citizen 

CINONNATI . Poll 

KENTUCKY . Post 

Covington  edition,  Cincinnofi  Post 
KNOXVILLE.  ....  News-Sentinel 


DENVER  .  .  .  Poeky  Mountain  News 

BIRMINGHAM . Pest-Herald 

MEMPHIS . Press-Seimitar 

MEMPHIS  ....  Commercial  Appeal 
WASHINGTON . News 


EVANSVIUE  . 
HOUSTON  . 
FORT  WORTH 


.  Press 

.  Proii 

......  ProM 


ALBUQUERQUE . Tribune 

EL  PASO . Herald-Post 


G«n*ral  AdvarHting  Departmant,  230  Park  Avanu*.  Naw  York  City 


Chicago  San  Frandxo  Ootrolt  Cincinnati  Phllodalphia  DaHat 


